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3.1.5 M95LN1EIN
3.1.5.1 naanen il (33 vaena)
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*101-101 wanSranveunsughanereanemsnanNAbEY 3(3-0-6)
(Sufficiency Economy Philosophy for Sustainable Development)

Y
wanmsuuIfauaraNNdIRYyUel ¥y veuasHgnaneiios nanmsilosdunig
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Principles and significance of the Sufficiency Economy Philosophy (SEP); basic
principles of economics and financial literacy; relationship between SEP, sustainable development (SD),
and sustainable development goals (SDGs); living in contemporary society with SEP for sustainable

development from project-based learning or case study

I A v [
#%101-102 anudunaiedludanyInsuazdsanlan 3(3-0-6)
(Civic Literacy in Thai and Global Context)
4 A a o o 1 1 I
ANINNITUNWNITINDI IATHIND TIAN Lla$’Jmu‘ﬁiiﬂﬂl@\?ﬂ'@ﬂﬂiglﬂﬁﬁ%ﬂﬁ ﬂixmu
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Political, economic, social and cultural circumstances of various groups of countries;
contemporary issues of the global society; Thailand in the world society; cultural diversity and global
mindset; social responsibility; civic engagement and social responsibility against corruption; relationship
between citizenship and developmental status of a country; roles and duties of individual as a Thai and

global citizen
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#%101-103 mseenuuUaMazynanmwenNMilugin 3(2-2-5)
(Designing Your Self and Personality for Leadership)
a 4 Y v o Y an = 9 <3
NITAATICHAUIDN NITIINAULDI msmvuathvuelu®ia nsasuas19nIsmHu

aualuawes mswauyaanam msasuaswanuiulylumsedludny mswmuinmsnaluf
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Self-analysis; understanding one’s self; goal setting in life; self-esteem improvement;
personality development; self-confidence improvement in public; public speaking development; self-

introduction for first impression; leadership development; human relation skills; team working

#%101-104 MIVIMIIMIRUPE IYRAA 3(3-0-6)
(Smart Money Management)

MsRunFIalszdriu ansuazuihn dhuuemstu msusmmstuaiuyana
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fﬂil‘ﬂuﬂﬂigﬂﬂﬂﬂ”ﬁ NITUTUITNDIANITAINY NITATINAINDUINHYA HAZDATNINNNNITNU
Finance and daily life; right and duty; financial goal; personal financial management;
financial innovation; international and domestic investments; insurance; loan; tax planning;

entreprencurship; management of investment port; preparation for retirement and financial independence

#%101-105 Walanyawuuazmsizeniniunanssu 3(2-2-5)

(Community Explorer and Service Learning)
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4 A A
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Learning on community context; community analysis to identify issues and development

approaches using collaborative community based approach among learners and community members;
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techniques and enhanced skills in approaching community engagements, community participation, social
and life skills, communication; service learning; project development and implementation for community
development and services; preparation for becoming community researcher and developer in variety

dimensions of sustainable community development in the 21 century

*%101-106 pyvANEazMsleslndn? 3(3-0-6)

(Politics and Law in Everyday Life)
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o A X g Yo A4 g aa o w
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Introduction to constitutional law and politics; laws in daily lives such as Civil Law,
Criminal Law, Human Rights, Intellectual Property Law, Tax Law and other laws related to current social

situations

101-107 USyanuazmaniumIngesdia 3(3-0-6)

(Philosophy, Religions and Life Style)

Nanl vy AMToUVIAITUIANHAZANVAIAY VI AUINUNITAUTUTIA
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Principles of philosophy; religious teachings; impact of religion on living; meanings and
values of life in religious view; dharma for living; significances of precept, concentration, and wisdom;
self improvement and solution of life problems through religious teachings; application for successful

working and peaceful living with others

[ dJ % a £ =~ 14 2
101-108 HANAIINAIAAIUASNAHE M IAAUNINIIGUINADAT IN 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning)
@ J 4 a a a a @ @
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msaaudlyn MsAAYIUING MInaasNaIId NIAneUIAA LAazMsEoUTAIEAUD INBENS
9y =2 1 9 A o aa
DLW AN NN NN T WAL IAULDIAD DAY IA
Principles of logics; basic concepts of thinking processes: inductive and deductive
thinking; selection of various thinking skills to solve different problems; analytical thinking; comparative
thinking; synthesis thinking; critical thinking; considerate thinking; applied thinking; conceptual thinking;
strategic thinking; problem-solving thinking; integrative thinking; creative thinking; future thinking; and

self-study learning; skills approaching to various resources for lifelong self development

*101-109 ugyﬂﬁuﬁuﬁuazmﬁﬁmmqﬂanmw 3(3-0-6)

(Human Relations and Personality Development)
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Meanings, background, and advantages of human relation; interpersonal relationship
between individual and various groups in society; appropriate adjustment to circumstances in society;
theories of personality; individual personality development for social adjustment; individual differences;
leadership; appropriate behavioral practice and social manners; how to create first impression; outfits,

make up, and hair styles to improve personality and fit circumstances; speech improvement through

correct pronunciation and proper use of language to fit circumstances

#101-110 InInenluyIndsz813u (Psychology in Daily Life) 3(3-0-6)
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L!ﬁ%ﬂ'li'iﬂ%: ﬂ'l‘iﬂ\ﬂﬁ] NITNAUIAITURATIANINDTITUU ﬂ'l'i%ﬂﬂ1iﬂ')11ll,ﬂ":§ﬂﬂ ’(ZﬁlﬂWWﬂﬁLlﬁZﬂ']iﬂiU@]'J
Psychological concepts and application in daily life; human development; personality and

individual differences; understanding oneself and others; transactional analysis; learning and perception;

motivation; EQ improvement; stress management; mental health and adjustment
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*101-111 oudaululangnl¥id (ASEAN in the Modern World) 3(3-0-6)
A g v A Aa 9 | J a
ﬂ15lﬂaﬂullﬂa\‘]ﬂ3\‘]ﬁh’iﬂgGUfNLfJLGIft’JVIllll,l!’JI“LHJGl“l«lfﬂilﬂuﬁut’lﬂﬁNLﬁiHj}ﬂﬂﬂlﬂ\‘]Iaﬂ
1 ti'd o a a 2 S o tﬂ' tﬂ' a a
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Great change of Asia to be global economic hub; countries with high economic growth,
and potentiality to change global geo-economics; ongoing challenges of Asian and ASEAN countries for
adjustment and sustainability as global centralization; progression of ASEAN and ASEAN COMMUNITY

developments: politic, economic, socio-cultural aspects, roles of ASEAN and Thailand in global stages

#101-112 9138535NANY (Civilization Studies) 3(3-0-6)
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Major civilizations: both western and eastern; ancient age; middle age; modern age; hand

over intellectual heritages to the present world; outstanding masterworks of fine arts in each era; historical

background and cultural heritage of Thailand and neighboring countries in ASEAN

#101-113 NDBZMIANE (Study Skills) 3(2-2-5)
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Value of education; learning methods for success in higher education; necessary learning
skills in 21st century; use of library and information technology; analytical thinking skill; critical thinking;

creativity thinking; team work; public mind; time management
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101-114 Qﬂemmﬁb’anlﬂ (General Psychology) 3(3-0-6)
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Guidelines and background of psychology; behavior interpretation, objectives of the
subject and values of the practice; sensation and perception; motivation; learning; personalities and
individual differences; emotions; development of each step of life; intelligences and measurement;

psychological disorders; mental health development; self understanding and development

101-115 ﬁaﬂﬁﬂmsﬁmﬁu (Introduction to Sociology) 3(3-0-6)
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Influence of social environment to individuals, status and roles of people in society;
influence of norms on human behavior; group construction and leadership; attitudes towards working;
good human relationships; the importance and evolution of institutes by ranking; technology progress and

population change

Y d
101-116 HanAIHgAIan3 (Principle of Economics) 3(3-0-6)
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General principles of economics regarding values, pricing and resource management;
consumer behavior; points of view on utilities; theory of choices; goods reduction rules under the theory of
cost and other factors determining demand and supply of products and services of product factors in the
complete and incomplete competitive market; production factors and determination of production factors

by shortening in terms of comparative cost.
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*101-201 mm"lwmwdami?mmi (Thai Language for Communication) 3(2-2-5)
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Thai language for communication in various situations; listening comprehension;
principles of effective speaking; reading comprehension, summarizing and analyzing messages; principles

of writing in various forms

*101-202 M Ingemstinae (Thai Language for Presentation) 3(2-2-5)
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Using Thai language to present information in various situations such as academic
presentation; business presentation; expressing opinion, analysis and criticism; presentation reliable

information by using the right and effective communication channel for learning and work
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**7101-203 mmmnqmwamsﬂmwu (English for Remediation) 3(2-2-5)
Jnianuneu : il
M3 IAME : FY (Satisfactory - S) iz 1H1M (Unsatisfactory - U)

A I a 1w ] P Y 1 =3
Ni’)uhlsll : uJusmwﬂuuuwuwﬂ@muﬂﬂﬂummﬁauwm (S) 9@ INTD
~ ~ a [ aa o w 9
NNTIVIULTIUITIYIBT 101-204 mmmﬂqﬂummﬂizm’su llﬂ
o @ o v vy X y A Hq 9
1 ‘W‘VIﬁTu’JuIﬂiQﬁi’Nﬂ’NVl'}ﬂWﬂimBII‘L!‘W‘L!:";'I‘L! Lla$ﬂﬂﬂ$ﬂ13ﬁﬂﬁ1‘iﬂ1°ﬁﬂflﬂiu
9 Y 9
%’J@I‘ﬂi%ﬁ?’lu msmuuazm’u‘@&u%mmr{uq NIAIAIDINLAZNITADUBYNTU UNTUNUI0I1991Y
F
Tuseaua 18 wazlse Toaaue
Vocabulary, expressions, grammatical structures, and communicative skills frequently

used in everyday life; reading and writing short texts, short questions and answer and simple dialogues at

word, phrase, and short sentence levels
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101-203 N1 Ny TRI RERIRATREA (English for Remediation)

#%101-204 MudangulusInlszd13u  (Daily Life English) 3(2-2-5)
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Vocabulary, expressions, grammatical structures, and communicative skills with
emphasis on everyday life; personal interest topics; current situations
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101-204 Mu183nguluTIns29134 (Daily Life English) uaz 1% lainsa A lusie3mndanarn

#%101-205 MBIDINGHINOMIANIMININS 3(2-2-5)
(English for Academic Study)
1NIAVNDY : 101-204 71890 E 1uTIAL52913U (Daily Life English)
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Practice essential skills in relation to academic study; listening comprehension, oral

presentation, reading, grammar, writing and vocabulary

*%101-206 mmé’anqmﬁamﬁmmumm‘uﬁaaﬁw 3(2-2-5)

(English for Professional Presentation)
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Principles of speaking; word choices selection of sentences, conjunctions, and
expressions; speaking in various situations; discussion, academic presentation, business presentation, and

job interview
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**101-207 mm’é’anqmﬁamsﬁau%aaummgm 3(2-2-5)
(English for Proficiency Test)
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Integration of four English skills for proficiency test; listening, speaking, reading and
writing. Familiarize students with the contents and format of TOEFL examination; practice useful

examination techniques
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#%101-208 MsveulAaneNN IR @IS UNNAY 3(2-2-5)

(Computer Coding for Everyone)

g & A v a ¥ A A dqyu
ﬂ'JTJJ;i‘W‘L!jj'luﬂ15HJleJI‘]J5LLﬂ§3J@'JEJﬂTleﬂVl‘W‘ﬂ@Ll ﬂ1§@]ﬂ§]\‘1[1‘1/\l1/]®u mimmﬂﬂu
a a 2 A v ¢ a ¥ o
ﬂWiUlJEJ‘L!I‘]JiL!ﬂﬂJ ﬂ'li@lﬂ@]ﬂﬁ‘ﬂiWi ﬂ1§‘]J§$3J’JﬁNﬁ@'JEJﬂE]3J‘JﬂH@ﬂau %umaweymmzmuﬂi n13
v 9 9 v Y o ¢ 9 o o Y d o
iﬂﬂlﬁlll“alﬂﬂlmzﬂ'lil!’(?fﬂ\iWﬁaW‘ﬁ mﬂmmmﬁwwﬁeﬂ ﬂ?iiﬂf\ﬂﬂﬂ?’ﬁ\ﬂu@ﬂ ﬂﬁ"ﬁi%ﬁﬁ\‘iﬂ"ﬂ‘u ]lﬁll
{ a 4 a 79 Yo Y =

51%%10ﬂm@]ﬁ1ﬁ@lillﬁ$ﬂi'lw1/‘|ﬂ Llﬁ$ﬂ1iﬂ5$QﬂGl1%ﬂU01uﬂ1uﬂi'l‘V‘lﬂ

Basic knowledge of programming with Python; Python installation; IDE tools; Library
installation; executing from command line; data type and variable; simple input and output; selection

statement usage; looping statement usage; function definition; math and graphic library and graphic

application

101-209 MU 1 (Chinese 1) 3(2-2-5)
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Phonetic transliteration using Chinese pinyin system; 300 vocabulary and simple

expressions used in everyday life; Chinese conversation practice, with emphasis on correct pronunciation

101-210 /PIIY 2 (Chinese 2) 3(2-2-5)
¥R UNY : 101-209 MU 1
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Composing basic sentences; finding words in Chinese-Thai dictionary; Chinese

conversation on interesting topics; 300 additional vocabulary
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101-211 mmzyiju 1 (Japanese 1) 3(2-2-5)
A g’/ Ay Y zil A )
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Listening and speaking of basic Japanese; basic Japanese structures; Japanese phonology;
vocabulary and simple expressions; simple reading comprehension at sentence level, writing using

Hiragana and Katakana characters

101-212 MY 2 (Japanese 2) 3(2-2-5)
JIAUAY : 101-211 MEIYU 1
Y X 9 S o 9 dﬂl o w 14 )
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Listening and speaking using more complex structures; vocabulary and simple

expressions; reading Kanji characters; writing at short paragraph level about everyday life

101-213 MBUMYIA 1 (Korean 1) 3(2-2-5)
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Alphabet, phonetics and sentence patterns; basic Korean grammar structures; vocabulary

for daily life; listening and speaking skills emphasis on simple conversations for daily communication

101-214 MBUMTA 2 (Korean 2) 3(2-2-5)
ANTAUNOU : 101-213 MBUNKA 1
o ) v ¢ adoe v X
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Listening and speaking with more complex Korean structures; simple conversation and

vocabulary using in daily life; reading and writing short paragraph about everyday life using simple

expressions
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*%101-301 NHZAINATHSVANITTHN 21 3(2-2-5)

(Digital Literacy for 21" Century)
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Basic knowledge of computer usage; disruptive technology; modern technology
management; basic cyber security; risks and risk management of internet and social media; daily life-
related digital laws and social media responsibilities; online financial transactions; online purchase through

e-commerce services; e-government services; digital society balancing; office application usage; info

graphic creation; digital marketing

#%101-302 InenmsdoyanazIuamn 3(2-2-5)

(Data Science and Visualization)
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Basic knowledge of data science; Internet of Things; usage and awareness of sufficient

information given; data visualization for decision making; data analysis with applications

v
4

#%101-303 malulagd Vs unem s NaaE 3(3-0-6)
(Green Technology for Sustainable Development)
] [ [ [ 4 [ [
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Alternative energy resources; renewable energy; energy conservation and management;

waste reduction; green productivity; green supply-chain management; product life cycle; carbon credit;

carbon footprint; management of environmental impacts using modern technologies
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*%101-304 AssNzIAzMIvRNIUUANNAARa 1M TAnssNLaz 530 1N 3(3-0-6)

Q

(Logic and Design Thinking for Innovation and Start Up)

LUIAA NTZVIUNIS LAZNNEZIBAANONITOONLUDUIANTTULAZFINY Ind 115
° a a s A o Y s 9 a Y
ﬁ'ﬁ’rﬁ]ﬁiyvﬂ N1TITAUAITUAA ﬂ'li’JLﬂ51$WLW@Z‘TTTJW‘I’N?JG]ENﬂ"li‘mmﬂiﬂﬂl@ﬂﬁﬁ‘lﬂ\ﬂu N1T9NLUY

Y = ) A 9 a ¥ o ¥ > Y
ﬂﬁl!ﬂﬂiyﬁ1ﬂﬂi¢]@nuﬂ’]'mﬁ@\1fﬂi‘mm‘ﬂﬁ\iﬂlﬂ\‘]l}ﬁ%\ﬂullazﬂﬂﬂUﬂ’JHJ@I’é]\?ﬂ']ﬁﬂl’é]\iﬂa']ﬂ NannNITaINg
[ Y Y a A v da

UIANTTUAULLUY ﬂﬁﬂllﬂiEN?fVI‘ﬁi‘IJ‘I/]iWEJﬁuVINﬂﬂJUQJ"l

Concept; process; and skills regarding design thinking for innovation and start up;
customer discovery; brainstorming; customer validation; customer development; product-market fit;

prototyping; intellectual property rights protection

#%101-305 MSITONADVBIATINTITHIUYNAY 3(2-2-5)
(Internet of Thing for Everyone)

o ) A ' A s & A )
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Understanding IoT; fundamental elements in IoTs; communication and connectivity of

[0Ts; ecosystem; application of [oTs

*%101-306 YivanAaI Nl InINeA 1IN @I 3(2-2-5)
(Living Lab for Campus Sustainability)
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Principle of living lab and its application for solving problems or improving buildings and
environment in the university campus for sustainability; building an innovative scalable model for the
effective project based implementation and knowledge transfer; project management emphasized on

designing and developing buildings for sustainably energy saving

#101-307 malulada1sauna (Information Technology) 3(2-2-5)
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Concept of computer technology; components of computer system; the functions of
hardware and software; data communication and computer networking; multimedia technology; internet

and application; data retrieving; word processing implementation; developing basic Webpage

*101-308 ARNNAADSEIMSUMSANHMAZM I 3(2-2-5)
(Computer for Studies and Works)
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Principles of data and information management; types of data files; algorithm and

problem solving; e-business; computer laws; computer ethics; computer careers and certification; trends of

information technology; spreadsheet implementation; software presentation
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*101-309 FInNUaUNINAN (Life and Environment) 3(3-0-6)
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Relationship between human and environment; significance of natural resources, energy,
global climate changel; awareness of environmental problems and impacts: from pollutions, loss of
biodiversity; environmental conservation; application of biotechnology and alternative energy;

environmental laws and laws; lifestyle following philosophy of sufficiency economy

A A )

*101-310 1HIIINDTUNINNA (Healthy Diet) 3(3-0-6)
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FUNIN Importance and roles of nutrition to health; nutrition and food energy; nutrition and

diseases; nutrition for prevention and therapy; organic diets; food transformation; contamination and food
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spoilage; quality and food safety; nutrition labels; food stability; belief of supplementary diets and dietary

supplements products; food innovation and marketing direction of healthy diets

#101-311 A UBINU52813% (Chemistry in Daily Life) 3(3-0-6)
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Essence of chemistry; matter and their classifications; metal and chemical compounds in
daily life; natural and synthetic colors; drugs and addictive drugs; detergents and cosmetics; carcinogenic

compounds; toxic compounds used in daily life; chemical prevention and alleviation
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#101-312 aalnman3luiIndszd 13 (Mathematics in Daily Life) 3(3-0-6)
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Logic and reasoning; Geometry and implementation in daily life; application of
mathematics for statistical interpretation; application of fundamental mathematics for problem solving and

decision making in daily life

o

#101-313 aonluyInLsza13u (Statistics in Daily Life) 3(3-0-6)
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Basic knowledge of statistics; data collection: demographic data, daily income and

expenses account, business record; basic statistics and probability; application of basic statistics in daily

life for decision making: spending planning, predictive investment, and weather forecast

d
101-314ndinmanslue15a5353 (Mathematics in Civilization) 3(3-0-6)
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Fundamental principle and development of numbers and thinking system with numbers as
the base; application of numbers to geometry and trigonometry; numbering system and development of

basic statistic possibilities; fundamental knowledge of logical numbers

*101-315 aaanazanuinazily (Statistics and Probability) 3(3-0-6)
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Fundamental statistics; meaning, scope, and usage in business; aspects of business data;
data collection; basic probability theory; random variable; frequency distribution; statistical estimation;
variance and proportion of population; analysis of covariance and correlation coefficient; hypothesis

testing
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#%101-401 1IN qUNIZ HazMIeINMAINIY 3(2-2-5)
(Life, Well-Being and Sports)
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Physical, mental, emotional and social well-being; sex education; marriage life; health
promotion; health literacy and safety selection of healthcare products, medication, cosmetic, herbs; food,
nutrition and dietary supplements; value and effect of physical exercises on various systems of body;

personal sports and game sports practices
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#%101-402 fazuazauasaguNsaMnIHaTin 3(3-0-6)
(Art and Music Appreciation)
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FUNTYNNADYINUDINYHY
Aesthetic knowledge; art in the form of architecture, painting, sculpture, dances and
music; arts in major eras; inspiration behind pieces of arts; art appreciation; aesthetic evaluation;
relationship between arts, music and life; art in daily life; the value of arts as a tool to sustain the human

mind
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#%101-403 ey Inenazonassdluaea 3(3-0-6)
(Thai Appreciation and Unseen in Siam)
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Background of Thai society; arts and culture; Thai custom and tradition; identity of

Thainess; admirable and valuable intellectual heritages; beliefs and values; ways of life; music; Thai

dances and folk plays; conservation, inheritance and dissemination of Thainess

**101-404 MIMUTAZONUVUA NN 3(2-2-5)
(Designing Your Dream)
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Practicing skills in formulating interested topic from your own inspiration and ideas;
hypothesis formulation and reasoning based on related concepts and theories; reviewing of information in
relation to formulated hypothesis from various tools; data collection and data analysis planning; practicing

systematic process of thinking, data gathering, problem-solving, and group working for the presentation of

ideas in order to enhance lifelong learning skills
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#%101-405 Tunz a3ns wazfadzmsaniiuain 3(2-2-5)

(Yoga, Meditation and Art of Living)
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Yoga for healthy body and mind; meaning of yoga; benefits of yoga practicing; yoga
philosophy; history of yoga; eight limbs of yoga; categories of yoga asanas; pranayama; meditation for
yoga; relaxation for yoga practicing; body preparation before yoga practicing; recommendations and

precautions for yoga practicing; equipment for yoga practicing; holistic health concept and art of living

#%101-406 MIMEMWTIa319assn 3(2-2-5)

(Creative Photography)
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Practicing simple photographic techniques using mobile phone camera and other cameras
to create photography in daily life or for commercial purposes; visual communication by using basic art

composition, Golden Ratio Theory, harmony, camera angle, balance, photographic creation and

perspective
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3.1.5.2. HUIAIFUANWIL (90 HHIEDA)
ANV WAY (48 HiUINA)
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130-104 IATHIAITAIFIND 3 (3-0-6)
(Business Economic)
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Introduce economic theory in both micro and macro levels that can be applied in business.
Emphasizes topics to be beneficial for business decision making and investment, namely, demand analysis

of goods and services, cost of production, economic profit and business earnings, price determination in

perfect and imperfect competitive markets, national income, monetary policy, and fiscal policy.

130-204 mialﬂiwﬁsi’l’i?]Q@!ﬁi’]ﬂﬁﬁﬂﬁﬂiﬂﬂ]ﬂﬁiﬁi} 3 (3-0-6)
(Data Analysis for Decision Making in Business)
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Data analysis to decision making in business. Main topics are sampling and sampling
distributions, hypothesis testing, simple linear regression and multiple regression, linear programming
models, transportation models, assignment models. This course emphasizes on building models and

solving problems for business decision making.

130215 g3nasznIlszina 3 (3-0-6)
(International Business)
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International dimensions of business : international business environments (economic, social,
cultural, political and legal); policies, rules and regulations of international trade and foreign direct
investment; regional economic integration; foreign markets entry and international business

operations.

130-217 §3N00INIEL 3 (3-0-6)
(Business Intelligence)
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Components of computer system; the functions of hardware and software; data communication
and computer networking; multimedia technology; Internet and its application; practice data retrieving;
Business information system development, business intelligence concepts. Requirement for business
intelligence, articulating a business intelligence solution, business intelligence methodology, enterprise
performance management, managing business activities, data management for business intelligence,

analytical data storage and decision support systems for business intelligence.

130-302 NYVINGFIND 3 (3-0-6)
(Business Law)
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Meaning and nature of juristic acts and contracts. Laws relating to sale, exchange, gifts, hire of
property and hire-purchase, agency, brokerage, loan, and negotiable instruments. Laws regarding the
organization, operation and liquidation of partnerships, limited companies and public companies,

intellectual property, labor, and taxation.

130-303 ﬂ1§ﬂ1§§]1ﬂ‘5 1 3 (3-0-6)
(Taxation 1)
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The definition, objective and characteristic of taxation; the structure of taxation; classification of
tax law; principles and procedures in practice about personal income tax, corporate income tax, value
added tax, specific business tax, stamp duty, withholding tax, inheritance tax; the responsibilities and

ethics in deal with tax payment.

130-403 ﬂ]iﬂﬁﬂ!!ﬂﬂuﬁlﬂﬂiﬁl 3 (3-0-6)
(Design Thinking Studio)
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Strategies and procedure to solve problem creatively and develop product and services that
value added. Design process that create innovation through interpret, define, ideate, prototyping and

experiment.
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a d
130-404  msdudilszneumsuazgsnoaminow 3 (3-0-6)
(Entrepreneurship and Startup Business)
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Entrepreneurial motivation, entrepreneurial characteristics, contexts of entrepreneurial activity,
opportunity recognition, opportunity assessment, acquiring resources, business models, entrepreneurial

activities, leadership and social entrepreneurship, exits and outcomes.

130-405 msi]"ﬂmiﬁanaqﬂﬁaﬁanﬁwﬁaﬂffu 3 (3-0-6)
(Strategic Management for Competitiveness)
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Basic concepts and processes in strategy development. The process begin analysis of business
environment, vision, mission, corporate strategy, business strategy, functional strategy, implementation
strategic into practice effectively and evaluation. Strategic management that provide a strong and
sustainable competitive advantage.
131-103  MSTURYIMINRU 1 3 (3-0-6)
(Financial Accounting 1)
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Conceptual framework for financial reporting; accounting equation; accounting cycle; financial
statements and presentation of financial statements; principles and procedures of accounting record;
adjusting entries and correction of errors; worksheet; accounting for inventory; accounting for value added
tax; special journal; accounting professional ethics.

131-104 MUY 2 3 (3-0-6)

(Financial Accounting 2)
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Bank reconciliation statement; the petty cash account; accounting for investment, notes
receivables, accounts receivable, estimating the allowance of bad debts, non-current assets, depreciation,
accounting for natural resources, intangible assets, current liabilities, non current liabilities, owner’s
equity; accounting for manufacturing firms; the voucher system; statement of cash flows.

v A A

131-204 MIUYBUINII 3 (3-0-6)

(Managerial Accounting)
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Managerial accounting and cost concepts; job-order costing; activity-based costing; process
costing, cost-volume-profit relationship analysis; profit planning; flexible budgets, standard costing and

variance analysis; performance measurement in decentralized organizations; differential analysis; key

issues in decision making.
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132-203 MSAUEIND 3 (3-0-6)

(Business Finance)
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Principles of business finance. The role and task of financial management in financial planning in
digital economy regarding to good governance philosophy. Financial ratios. Financial planning and
forecasting. Working capital management. Cash management. Account receivable management. Inventory
management. Break-even analysis and profit planning . Time value of money. Capital budgeting . Short-

term and long-term financing. Dividend policies.

133-202  vapmsaaauaznMsnanaINe 3 (3-0-6)
(Principles of Marketing and Digital Marketing)
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Importance and role of marketing towards economy and society in the digital era. Consumer

behavior in the digital era, market segmentation, target group, product positioning. Marketing mix of

product, price, place, promotion. Application of digital media as a marketing tool, preparation of using

digital marketing as a marketing strategy and marketing communication through social media.

134-201  #anNMIIAMSI 3 (3-0-6)
(Principles of Management)
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Introduction to the management function. Theory and fundamental concepts of management
including planning, organization, leadership, and control. This class overview the evolution of
management thought, function, and practice thoroughly that defines the current management approaches

and emerging management concepts.

136-301  MISAAMIMINAALATMTANHHNY 3 (3-0-6)
(Production and Operation Management)
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The evolution, principles, concepts and theories of production and operation management.
Functions and operations of effective production such as product planning, location selection, production
planning and control, forecasting of demand, prioritization, production scheduling, and modern inventory

management.

NAITIF WD (27 HHILA)

133-301 MIVAMIMIAAA 3 (3-0-6)

(Marketing Management)
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Concept and theory of marketing, marketing environments. Analysis of market competition and

consumer behavior. Market segmentation, target market and product positioning. Product strategy, price

strategy, distribution strategy and promotion strategy. Implementation and marketing activities control.
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133-302 WgAnssudu3Non 3 (3-0-6)

(Consumer Behavior)
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Principles and analysis of consumer behavior in buying decision. Consider the various factors

that affect buying decision process. Personal motivation, learning theories, attitude, values and influence

of social and cultural traditions.
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(Integrated Marketing Channels Management)
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Concept of marketing channel management. Distribution tasks of wholesalers and retailers.

Marketing channel design. Selection of channel members. Motivation of channel members. Logistics
management and marketing channel management. Omni Channel that companies integrate various
channels to communicate with customers through physical location and online via websites, mobile apps

and social media.
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(Marketing Research and Data Analytics)
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Importance of market research that affects the businesses. Market research process, research
tools, research proposal writing, research on individual case, data manipulation including statistical
method selection and data analysis, writing report, empirical result adjustment for management and

marketing decision.
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(International and Global Marketing)
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Importance of international and global marketing. Opportunities and challenges associated with
international and global marketing. Analysis of customers and competitors in international and global
market. International and global market entries and development of marketing mix strategies : product

strategy, pricing strategy, promotion strategy and distribution strategy for international and global market.

133-311 ﬂ]iéﬂﬁ1§ﬂ1'§ﬂ@nﬂﬁﬁyﬁﬂnﬂ]i!!ﬁ%éﬂ'gfﬁﬂﬂ 3 (3-0-6)

(Integrated Marketing Communication and Social Media)
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Importance and factors affects development and implementation of communication programs in
marketing and social media covering advertising, sales promotion, personal selling, public relations, direct

marketing, and social media. Target group communication. budget planning, media selection, resources

allocation, evaluation and control.



53 NAD.2

(v a (v} d
133-404 MSVAMSHANNMUNUAZITIN 3 (3-0-6)
(Product and Price Management)
F¥19AUNDY : 133-202 HAnMIAAALAZMTAAIAAING
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Product component, product classification, product life cycle, product strategy, product line

management, new product development, brand strategy, packaging strategy, pricing strategy. estimation

and market test.

133-413  MSIAMINNNAAHUN 3 (3-0-6)
(Brand Management)
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Elements and factors influence the success of brand, brand name, trade mark, copyright, logo

and packaging design. Communication tools that create brand awareness of target group. Strategies used

to create strong brand. Evaluation of brand success.

133-416 MINURUMTAAA 3 (3-0-6)
(Marketing Planning)
IR UARY: 133-202 HANMIAMIALAZMIAAAADIN
ANUAIAYVDINMIINUAUMIANIA MIUATIZHEAAIMATTULAZADIUMTEL MIIATIEH
MILANTY NIZUIUNTIUAUNTNNITAAIR  msivuanguilmuie msfimuaseauionin
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NNNITNNN



54 NAD.2

Importance of marketing planning. Industry and situation analysis. Five forces analysis.
Process of marketing planning. Target group identification. Sales identification on timing period.

Marketing budget allocation on timing period. Marketing strategies planning and implementation.

' a ;=) A v a
NANIMIBWAON (15 KiHIYNA)
130-308 MFIVYNIFIND 3 (3-0-6)
(Business Research)
a U W J T
Indsauned : Tud
a o a 1 < a 4
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Process of research, techniques of data collection, data interpretation, and data analysis. Writing
research papers for business design and development. Random sampling from population, questionnaire

design and statistical program for research.

d [

130-402 IFI5HFANANIYANIANAWVANNNETINDIUNMSUUVITY 3 (3-0-6)

(Microeconomics of Competitiveness)
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The principle of competitiveness for a nation, region and firm/business unit the determinants of

competitiveness, the importance of adding competitive value to the existing endowment, the development
of related institution and public policy in supporting the capacity building of competitiveness, promoting
firms and other organizational entities to participate in creating a long-term productivity under the cluster
management model in different industries in order to lend to development of competitiveness and Social

Progress Index according to United Nations’ Sustainable
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133-303 MIAMNANIUNBAT 3 (3-0-6)

(Agricultural Marketing)
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Importance of marketing institution and organizations. Factors affecting agriculture and
agriculture business. Types of agricultural products. Cost and market price of agricultural products.
Consumption, exporting and future market. Using marketing mix with agriculture and agriculture

business. Problems and obstacles that prevent the development of agriculture market.

133-305  M3IAMINUVIEY 3 (3-0-6)
(Sales Management)
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Role and importance of sales organization. Quota and sales territory. Motivation and sales

incentives. Personnel management involve with sales department and evaluation of personal selling.

133-401 MsIuyaNUaTMITAAINM5UNE 3 (3-0-6)

(Advertising and Sale Promotion)
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Characteristics of advertising, types of advertising, impact of advertising toward economic and

society. Advertising plan and evaluation of the plan. Characteristics of sales promotion on topics sales
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promotion plan, sales promotion activities, and evaluation of sales promotion plan. The relationship of

advertising and sales promotion.

133-405 MIAAAVINS 3 (3-0-6)
(Service Marketing )
INVIRUNDY : 133-202 HanMIAMIAKAZMIAAIAAINE
ANHAUZINNIZVDIADIA HAZTNYANTINVOIRYS Inad 5D §InaUTNIs mMsimuadaiu
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Characteristics of the market and consumer behavior toward service businesses. Identification of
marketing mix for service businesses. Evaluation of organizations doing service businesses such as

financial institutions, banks, insurance companies, transportation companies, hotels, tourisms and others.

Comparison of product marketing and service marketing.

133-406 MINAIANIIAIY 3 (3-0-6)

(Direct Marketing)
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Target group identification, pricing and payment terms, and promotion. Scope and limitations of
doing direct marketing. Methods of direct marketing are mailing lists, catalogs, printings, electronic mail,

etc. Impact of environments toward direct marketing.

133-407 aHNHINSIAAIA 3 (3-0-6)
(Seminar in Marketing)
F¥19AUNBY : 133-202 HAanMIAAALAZMTAAIAAING
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Analysis and discussion of marketing problems from case study. Writing report of marketing

problems and solutions from case study, writing marketing plan and organizing marketing activities.

133-410 MIdamMImMsmalan 3 (3-0-6)

(Retail Management)
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Theory of retail management, store layout and buying consumer behavior. Marketing strategy for

retail businesses, information technology system and supply chain management in retail businesses.

(Y] a a d U
133-411 ﬂ]iﬂﬂﬂ1ﬁiﬁﬂﬁﬂﬂﬁ!!az"”WWﬁ‘lﬂ!“ﬁu 3 (3-0-6)

(Logistics and Supply Chain Management)
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Concepts of raw materials and products movement from production base to consumer market.
Activities of products movement are customer service, information technology for logistics, inventory
management, materials handling, transportation, warehouse etc. Distribution channels, distribution center,
supply chain management, competitive advantages, customer service quality, business value and cost

reduction.

133-412  MSWAIHNAASH BN 1 ¥isd 3 (3-0-6)
(New Product Development)
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autiuauvesnaadua nal minageuaaialumsainasuanudulylfveswandusiln msly
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Development and introduction of new products. Definition of new products and stages of new
product development. Management and administrative organization for new products. New products
management. Measurement of new products performance. Market test of new products feasibility.

Marketing strategy for the life cycle of new products.

133-415 M3IAMINAENENINEIN 3 (3-0-6)

(Marketing Strategy Management)
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New concepts of marketing management. Identification of marketing strategy : product

strategy, price strategy, distribution strategy and promotion strategy. Implementation of new marketing

information system with marketing management and marketing control.

133-417 MISANHUANIZAUMIAAA 3 (0-9-3)
(Special Topics in Marketing)
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Current interesting topics in Marketing. Learning and analyzing current marketing problems

from several sources.

133-418 mIamadH5udlsznaunms 3 (3-0-6)
(Entrepreneurial Marketing)
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Importance of marketing for entrepreneur. Marketing strategies, marketing planning for
entrepreneurs. Internal and external marketing environments, consumer behavior, segmentation, target
marketing, product positioning and marketing mix of product, price, place and promotion for competition

in the market.

133-419 MINAIATINVMAZAUAIRAAIHNIIN 3 (3-0-6)
(Business and Industrial Marketing)
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Characteristics and types of industrial markets such as manufacturers of goods and services,
governmental markets and business markets. Environments, purchasing method, purchasing behavior and

procedure of purchasing. Market segmentation, targeting, product positioning, marketing mix.

Relationship management of business markets. Evaluation and control of business markets.

oA v d a
133-420 mﬁmmmmuazmﬁmmsgmam/laﬁuﬁqsn%%’mmmmu 3 (2-2-5)
(Cross-Border Platform Operation and Management)
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Course plays a guiding role in the operation of various e-commerce cross-border platforms, to
enable students to operate and manage cross-border stores from a higher perspective, such as planning

activities, characteristics of the platform, diversification of the platform and so on.
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130-490 (O8NAVINVANHN 1 (1-0-2)
(Preparation of Co-Operative Education)
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Conducting principle of working in organization, duties, and responsibilities. Appropriate

working attitudes. Application of theories into work.

130-491 avinaANE 1 5 (0-30-0)
(Co-Operative Education)
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Work integrated learning in business sector for 16 weeks (workplace).

130-492 @vinofAN¥ 2 5 (0-30-0)
(Co-Operative Education)
INTIAUNBY : 130-491 @HNIANY 1
msvfiaauiune 16 dland lwanmdsznoumsgaiiulawanuiurseuvesniain
dielhindAny1&Tszaumasi lumsyUfina

Work integrated learning in business sector for 16 weeks (workplace).
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