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(2) BUNIV AN 90  WUIWNA

2.1 nqudvunu (Core Courses) 36 whenn
2.2 nauIvAINaNIE (Major Required) 39 whena
2.3 naudvANanIziaen (Major Elective) 15 mihwia
(3) MUY AN (Free Elective) 6 wiein
3.2 518739

3.1.3 nuandvAnwiialy (30 credits)

nguAvuyeemansuasdeaumans swalidesndn 6 wineiin THZsuneivdeluil

General Requirement Choose at least 6 credits from the following:

117-100 NANLATYZAER SLAZUSVYIVBAATYFAINOLNES 3(3-0-6)
(Principles of Economics and Philosophy of Sufficiency Economy)

117-101 Fminedodu 3(3-0-6)
(Introduction to Sociology)

117-104 UYWL UAENTHAUIYAGNAIN 3(3-0-6)
(Human Relations and Personality Development)

117-105 ogeululangaly 3(3-0-6)
(ASEAN in the Modern World)

117-107 Sy az A@auUAUNISATENTI6 3(3-0-6)
(Philosophy, Religions and Life Style)

117-108 vdnassnmansiaginwensaniion1sSeuinaendin 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning )

117-109 mmi’tﬁaﬂﬁuﬁmm%’wE‘Tﬁumqﬂﬁym 3(3-0-6)

(Introduction to Intellectual Property )

117-110 INYLANSANEN 3(2-2-5)
(Study Skills)
117-111 D1SYTITUANWN 3(3-0-6)

(Civilization Studies)

117-112 amudidosiuienfusguas nssnaans 3(3-0-6)
(Fundamental of Philosophy and Logic)

117-113 e ludinlszaniu 3(3-0-6)

(Psychology in Daily Life)
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117-117 YW UITTNTTY 3(3-0-6)
(Man and Literature)

117-119 FURNINANE 3(3-0-6)
(Peace Studies)

117-120 NSINLHNUTINATOUAT) 3(3-0-6)

(Family Life Planning)

2. nguiTMwazmsieassiuulsidesndn1s minefia WhdenGsuanmeindeluil
Language and Communication Choose at least 15 (12+3) credits from the following
courses

2.1 seAMAESINgY $1uIu12 wiaehn WiSeusedudeluil

English Language 12 credits

117-141 Aw8angw 1 (English 1) 3(2-2-5)
117-142 AMw8ange 2 (English 2) 3(2-2-5)
117-241 Aw19ang 3 (English 3) 3(2-2-5)
117-242 Aw19angw 4 (English 4) 3(2-2-5)

2.2 sednwdeUszmai 2 ThdenSeuseivinmesnalsemadl 2 swau 3
wiheRn nseivseluil
Second Language Choose at least 3 credits from the following courses.
2.2.1 NRAMIVINWIRLTUBEN
117-191 msldnwilveiionisdoans 3(2-2-5)
(Thai Usage for Communication)
117-192 msldnwlvefionisinaue 3(2-2-5)

(Thai Usage for Presentation)

117-151 MU 1 (Chinese 1) 3(2-2-5)

117-152 MU 2 (Chinese 2) 3(2-2-5)

117-251 MU 3 (Chinese 3) 3(2-2-5)

117-252 MU 4 (Chinese 4) 3(2-2-5)

117-161 Ay 1 (Japanese 1) 3(2-2-5)

117-162 AU 2 (Japanese 2) 3(2-2-5)
ynINeIAga 1Y

a3 1n5 17



117-261 mw’lﬁﬂ‘t!u 3 (Japanese 3) 3(2-2-5)

117-262 awditu & (Japanese 4) 3(2-2-5)
117-181 MW NTa 1 (Korean 1) 3(2-2-5)
117-182 MwNYE 2 (Korean 2) 3(2-2-5)
117-281 MwWNME 3 (Korean 3) 3(2-2-5)
117-282 MwNYA 4 (Korean 4) 3(2-2-5)

3. ngudrAinAmansuarIngrmansdtuulitesnd 6 wilefin deil

Mathematics and Science Choose at least 6 credits from the following courses

117-121 AAnAERSIUTINUTE 91T 3(3-0-6)
(Mathematics in Daily Life)

117-122 aﬁ@ﬁugwmﬁamﬁmawﬁ%uﬁ 3(3-0-6)
(Basic Statistics for Data Analysis)

117-123 Finfudwndey 3(3-0-6)
(Life and Environment)

117-124 wialulagansaume 3(2-2-5)
(Information Technology)

117-125 ADLMIADIANMTUNIANBIAZ AT 3(2-2-5)
(Computer for Studies and Work)

117-126 o sLilogunWita 3(3-0-6)
(Nutrition for Wellness)

117-127 iluTInUszdTiu 3(3-0-6)
(Chemistry in Daily Life)

117-128 AUAANERNT I UD1TUETIN 3(3-0-6)
(Mathematics in Civilization)

117-129 annlazauUiazduy 3(3-0-6)
(Statistics and Probability)

4. nguitgunIemansuazwadne Sruaulitiosndt 3 wisefn WhdenBsunnmeivdeluil

Aesthetics and Physical Education Choose at least 3 credits from the following courses

117-132 NARNYILBLTUNUINTS 3(2-2-5)
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(Physical Education and Recreation)
117-133 Aavsiazdepniloy 3(2-2-5)

(Art and Music Appreciation)

5. MUINIVUANIE 90 wERn NFUIT AL 36 wena THaanEeY 12 331 3nvasalull

Business core courses 36 credits, choose at least 12 courses from the following

221-101 Taudnsutudi 3(3-0-6)
(Principles of Financial Accounting)

221-200 LATHFANENSIANIA 3(3-0-6)
(Micro Economics)

221-201 LATYFANERTUNAA 3(3-0-6)
(Macro Economics)

221-203 99ANITUAZAITIANTS 3(3-0-6)
(Organization and Management)

221-204 N3RUGIND 3(3-0-6)
(Business Finance)

221-205 NANNIIHAIN 3 (3-0-6)
(Principles of Marketing)

221-300 NSURAIUIANT 3(3-0-6)
(Managerial Accounting)

221-303 NOUNLTINT 3(3-0-6)
(Business Law)

221-305 N15IANITNIINAALBZNITATEUIIY 3(3-0-6)
(Production and Operation Management)

221-322 N13IANTNULYYE 3(3-0-6)
(Human Capital Management)

221-325 ﬂﬁi%@ﬁ’]iﬁjﬁﬁ]‘ﬁﬁﬂ%ﬂ‘ﬂﬁﬁm 3(3-0-6)
(Cross Cultural Business Communication)

221-326 msdanaienagvdiiionsuvsdy 3(3-0-6)
(Strategic Management for Competitiveness)

221-327 MsUEIsNsABULUAS 3(3-0-6)

(Change Management)
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221-328 528U 3(3-0-6)
(Research Methods)
221-329 mMTnnesideyaiiionisindulanagiie 3(3-0-6)
(Data Analysis for Decision Making in Business)
nguAwndwiannz 39 witeAn T3eu 13 Ju1 lumedndwiolul
Major required courses 39 credits, 13 courses as following
221-410 N13AN3ENINUTEIA 3(3-0-6)
(International Trade)
221-411 N1TRUTENINUSEINA 3(3-0-6)
(International Finance)
221-412 NINAINTENINUTELNA 3(3-0-6)
(International Marketing)
221-413 nsaiun1sATEielsene 3(3-0-6)
(International Trade Operations)
221-414 N3IANNIFINATENINUSENA 3(3-0-6)
(Management of International Business)
221-417 VA M S R e R M LT e AT VAT e 3(2-4-4)
(Business Social Responsibility and Service Learning)
221-418 NIENNUITINATENINUTEINA 3(3-0-6)
(International Business Seminar)
221-419 N5UTLaZAHOINTTENINUTZINA 3(3-0-6)
(International Accounting and Taxation)
221-420 NIV ULAENITUTIITVENNTNG 3(3-0-6)
(Investment and Portfolio Management)
221-459 WeeanstayadmiugIna 3(3-0-6)
(Data Science for Business)
221-460 Sumesidnvesasindsdmiugina 3(2-2-5)
(IoT for Business Applications)
221-461 N1sMaIARINA 3(3-0-6)
(Digital Marketing)
UHIING1EAEIN
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221-462 nsInnstadafnduazldguniuseninalsene 3(3-0-6)
(International Logistic and Supply Chain Management)
nquAndwianziden 15 witwin WhdenZouneindwieluil
Major Elective Courses: Choose at least 15 credits from the following
221-221 'iwumiaummmzmiaaﬂLLUULL@WWﬁm%Lumaqsﬁﬁ] 3(3-0-6)
(Information System and Application Development)
221-223 N5195919RTBINNGIND 3(3-0-6)
(Business Negotiation)
221-232 nslawaniagnIsatuaunITIe 3(3-0-6)
(Advertising and Promotion Management)
221-421 NI5IANITNITRU 3(3-0-6)
(Financial Management)
221-423 nsfnyanIzuAna 3(3-0-6)
(Independent Project)
221-429 maduuszneunisuaznsdnnsiamnna 3(3-0-6)
YUIANANLALVUINE DL
(Entrepreneurship and SMEs Management)
221-430 N15IUYEUN 3(3-0-6)
(Investment Banking)
221-433 FINTIUNNNMIRUMEDIaNIelind 3(3-0-6)
(E-business Finance)
221-438 FAUNUINTITHA 3(3-0-6)
(Seminar in Marketing)
221-440 NS AIINAR Al 3(3-0-6)
(New Product Development)
221-441 N199ANIINTINANN 3(3-0-6)
(Brand Management)
221-448 nsdanismnandsuaznisUsetusy 3(3-0-6)
(Risk Management and Insurance)
221-450 WoANTIUEUILAA 3(3-0-6)
(Consumer Behavior)
UHIING1EAEIN
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221-453 A15IANISHANN U LLALIIAN 3(3-0-6)

(Product and Price Management)

221-456 ASANWIRIVENLAYE 3(3-0-6)
(Special Topics)
221-457 WALLLAENI9N156aY 3(3-0-6)

(Financial Technology)
221-458 NSIANITRAEINNTIUUIANT 3(3-0-6)

(Service Industry Management)

v nUszaunisal

221-491 wisAMunSouieaniafiny 3(2-2-5)
(Preparation to Cooperative Education)

221-492 annfafine | 6(0-40-0)
(Cooperative Education 1)

221-493 avnafinw |l 3(0-20-0)

(Cooperative Education II)

WUINAYABNLES (The Free Elective Courses)

thAnwannsadeniGoy S1wau 6 wiheia anmeiniidaaeulussiulEyyasudngns
UINBIRUNINIADFYIN

Students can freely choose 6 credits from courses offered by International Program

of Siam University.
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TnduluaufinuzivansgsmualitdnAnwiaamedou

3.1.4 LHUNISANE

LHUNSANIANZUTNNTEING a13gINaseniauseina (Manansuunng)

U 1 aansAned 1

WY Fa3 naenn
117-30xx nquivIAdinmanswayIne1AEns 3
117-xxx naNAMINYwEransLardInLAEnNT 3
117-xxx nAITIAILAENTADANS 3
117-x0xx nquIMIgUVSEMAn AT NaAnY 3
221-101 TayBnsRudugu 3
221-201 WATYFANENTUNANA 3
374 18 vaenn
U 1 mansAnei 2

WY Fo3un nuaenn
117-xxx nauIvIAdinAIEnsuaLINeIMIENS 3
117-xxx NANAMINYwEFNERSharIANeIEnT 3
117-5xx nauAvInTwuaznsdeans 3
221-200 \ATYFANANIRaNIA 3
221-204 QUETSITREAR 3
221-205 NANNIIAANA 3
57 18 vaenn
Uil 2 man1sEneii 1

WY do3un nuaenn
117-xxx nauATnwLarnAeans 3
221-xxx GE Rl 3
221-419 MIUYTlazn1¥9INTIEnI U TEme 3
221-203 BIANITUALNITIANTS 3
221-459 eenansteyadmiugsng 3
Eiet 15 vienn
YMINeDeae Iy
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UM 2 aansAned 2

WY Ha3 naenn
117-xxx nAAMIAILAENTH DA 3
221-xxx nauIvILAY 3
221-xxx nauIvILAY 3
221-411 NM3RUTENINUTEINA 3
221-413 MIALIUNITAITENINUSEMA 3
221-414 N3IANTTTINATENINIUTENA 3
59 18 nyaefin
Uit 3 man1sdnendi 1

WY Ha3 nuaenn
117-xxx NN LAENTADANS 3
221-xxx NANIY N 3
221-xxx nENIYILNY 3
221-410 MsAsEninalseme 3
221-412 MsAANTENINNUsEIe 3
221-461 MSAANAING 3
52 18 nuein
Uil 3 nannsAnedl 2

FWEIY Y3 iaefin
221-xxx nauIvITNAN Y 3
221-460 Sumediinvesassndsdmivgsia 3
221-462 msdanisladafnduazlegumussninusewme 3
221-417 AssuRinveUredinNYeIsIRaNaznsSeuSlelUI NS 3
XXXXXX nEUIYINANIZIFDN wisunnamiesileaniafing, 3
57 15 wiqenn
YMINeDeae Iy
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UM 4 aransAne? 1

SWaY I93U wu2ein
221-418 MIAUNUIGINATENIIUTENA 3
XXX-XXX AUINIYNADNLES 3
221-xxx nauIvITNANIzAeN . 3

———— - annadne |

221-xxx nauAvANANIzEeN 3
s 12 wi28ne

I 4 aramsdnend 2

eIV Fodwn wenn
221-420 MIANUUAEMITUIININANNTNE 3
XXX-XXX MNP NTONLES 3
221-xxx NANATANANIZIREN 3
221-xxx nAUIvITNANIEIAEN annadne Il 3
39U 12 wulena

3.1.5 A185UY5183UI

3.1.5.1. wnAne MU nguivInyveAIansLazdIANAIEns

117-100 nanATugAEnuazUTYYIvaLATYFNINBLNES 3(3-0-6)
Principles of Economics and Philosophy of Sufficiency Economy
Pre: None
AsRuneu: Tl

' 1 o w

WaNIlUvaUATYEAIERSIIN 8N INET IS NN TR 0E 081931 Waliin  essaUsvleviasan

Y
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Usznaumenuumn1ninieselilssmef nginssulaesiuuedn1susian N15eau N5 seauTeld seau
$1A1 UUTEINUVBITTUIR NMTRUMTIUIANT UALIATEENT SENTNUTENA UAEAIURaNIATINIENgANTTHYRAY
ANTIUAINTTUA9Y Nnunsiaenveuilan nauiunuy uarlaswainwwewnain USvyuasugianeliieaitnieg

o 9

msafiuntsauatenans Wnedilvidnisleineiudy visluseduyana seaugsia wavsedulsene welesiuney

o

naeNazay MuATEENY waziveliAnAuRSywulawazimuIN1Tog 19898y

General economic principles deal with the allocation of scarce resources for highest utility,
consisting of macro economics which explains the theory of national income, consumption behavior,
savings and investment, price theory, income, government budget, money and banking and global
economics. Micro economics deals with the behavior of the individuals, demand of consumers, the cost
theory and market structures. The self sufficiency philosophy stipulates a middle way and no excess in

spending and investment, from the household level, corporate and institutional level and the national
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level, in order to avoid an economic meltdown and to achieve sustainable economic growth and

development.
117-101 denuIneloediu 3(3-0-6)
Introduction to Sociology
Pre: None

vsRuneu: Tl

dvdnavesdunndernsdinuiiivioyana  aonuam  uasunumvesyaealuday  BvEwavesnguse
winssuvesyana Tassadeesnay wazarmndudih wnedlumsiou msil syweduiusia  fansan
audfuariiannsvesaaiduss  q  Teedleudiu  arueSymanalulad  wasanuUdsuwlaang
U58v1n3

Influence of social environment to individuals, status and roles of people in society, influence of
a group on human behavior, group construction and leadership, opinion towards working, the way to

have good human relationships, the consideration of importance and devolution of institutes by ranking,

technology progress and population change.

117-104 Y BEFUNUSUAZNITARIUIYABNAIN 3(3-0-6)
Human Relations and Personality Development

Pre: None

FurdsAuneu: Tl

mng M uasUseloviivesuyweduiud awmdusseninsyanauazngy e q ludsen ms
Usushlimngauiuanimundenludsas nquimayadnain Wannmsmsyadnnmyssyanaiiienisuiusma
faAu ANUUANANSTENINYARR A13zEI LLazmiﬂﬂwqaﬂiiuﬁmmmu AADAIUNITYMNNAIAL

Meanings, background, and uses of human relation, interpersonal relationship and groups in
society, appropriate adjustment to situations in society, theories of personality, and personality
development for social adjustment, personal differences, leadership, and practice appropriate behaviors

and social manners.

117-105 angeululangalvy 3(3-0-6)
ASEAN in the Modern World

Pre: None

a v 1 =]

Jerunau: 1uid

a ) ) a ' 0o a ) a v o
mswasuuvamedaniulagiu nsdnssdevlaniva anudidgyueselenstuesniedaselantagiu
I a o aa | a a o wa P = a )

Anuluinvesdssnanondoy Jadeniinareondou 01 Jadeniedseimans maidies weisugha deu uaz
Fausssy anmnsalkazUaymvesendeulutigiu anuduiusnelunguussimaoniou unumvesenduuse
newazUszraulan UNUIMYBIIIRNMNBI U DD NTEU ANUALRUSSEINenefuedyy

Changes in the modern world; the New World Order; the importance of South-East Asia to the

world; background of ASEAN; factors influencing ASEAN such as history, politics, economy, social issues
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and culture; situations and problems of ASEAN in the present time; relationship within ASEAN countries;
roles of ASEAN in Thailand and the world community; roles of power nations for ASEAN, and relationship

between Thailand and ASEAN.

117-107 USyeyuazAIauInuN1sATaITIn 3(3-0-6)
Philosophy, Religions and Life Style

Pre: None

Adaduneu: Tl

nANUBRYY ANdouTRIMAUIAN uAANEIAYYRIMAUAUNIANTUTIN AUVINELALAMAYDITTIN
puvanAaul vansssulun1sise®in mandifguesda aund Jgan nswauausazmsuilymaialagld
vénasunisenauingg samiamsussgndldifieassnnudiialunsvinuuasnsegsmiugdusgadud

Principles of philosophy; religious teachings and their impact on living; meanings and values of
life in religious view; dharma for living; significances of precept, concentration, and wisdom; self
improvement and solution of life problems through religious teachings being applied to achievements at

work and peaceful living with others.

117-108 vanassnAansuazinuzn1sAnilanisisouinasadin 3(2-2-5)
Principles of Logics and Thinking Skill for Lifelong Learning

Pre: None

ApdsAuneu: Tl

VANATINAENS mmiﬁugwmaqmzmumiﬁm nsfadetisteuarguils  nsdenldinwenishnuiin
Anarlumsuitymiiuansneiy Wy MsAadnsgdt MsfnlSeuiiey Msandauasied N1sAadnINg n1sAnegns
sy NsAnUsEend MsAnlaluring n1sAnlenagns MIfauilem NMIRRYIINNT NMsARESETSA
MsfneuIAR wazns Beuiisnues Tudsinugnsidniumarnudifiensiamunuesegisreiiles

Principles of logics; basic concepts of thinking processes: inductive and deductive thinking; the
adoption of various thinking skills to solve different problems including analytical thinking; comparative
thinking; synthesis thinking; critical thinking; considerate thinking; applied thinking; conceptual
thinking;strategic thinking; problem-solving thinking; integrative thinking; creative thinking; future thinking;
and self-study learning as well as a skill for accessibility of knowledge in order to improve oneself

continuously.

117-109 anufiUasiudrunindduniedygn 3(3-0-6)
Introduction to Intellectual Property
Pre: None

a v U 1 =]
Ffadunau: uid

UWIINDYAIIY

a3 1n5 27



awddyvesnsUnilesansluninddunstyayifonsduaiuauAndisuve snudnanauns
Wannauividuivemansnelulad  wasimuinisiufalzuazissunssunnuiiedestunsndaums
Jgavesypra 9300 Uavasdnsussaneng 9 wé’ﬂﬂgwmﬂlmﬁL?{m%mﬁ’w%’wéaumaﬂngw VieAvAnS
AVEURT  waviASeIINENTSAN iamﬁaau%é’ﬁy,zuﬂizmwﬂisL%ﬂﬁL?{aﬁaaﬁuamaméLLazm%mmamiﬁ”’] &y
auddyer WTO TRIP’s Wwaz Patient Cooperation Treaty unumved WIPO lunisduasunsuntloamsnddu
malyseninasemanaonaunisumsiiiulunuauddyaseninasemaiiioies

MeFeunsaoudziunsdifing FunsUssgndvdnmsmaningdunstiygifedestudigmluma

wialulad 9379 F3TenssuLazaAoNInes

The importance of intellectual property, it’s role in the creative thinking of human beings as well
as the development of science, technology, arts and literature. The individual, business and
organizational effects of intellectual property. Overview of Thai intellectual property law including copy
rights, patent, and trade marks as well as international trade agreement about copy rights and trade mark
such as WTO TRIP’s agreement and Patient Cooperation Treaty. The importance role of WIPO toward
intellectual property protection among countries as well as the supervision of intellectual property
agreement appliance in all involved nations. This course employee a case study approach by which the
student will learn how to apply intellectual property concepts that involve in technology, business,

bioengineering and computer issues.

117-110 Minwzn1sAnen 3(2-2-5)
Study Skills

Pre: None

Frdsduneu: Ll

ANANYRINISANY Wardinsfnuitdugrinalasiinszianed  uwaramAwewmwes vosdin  uag
mwdiusiumsinunssuvgandnu  Anyiinugisududmiunsinu o1fl nslivesayn  nsduduteya
nnnalulafansauna nsdoaslml wegidutagtu Anwidym wezeuassalunisfinwn nshimalulad
msfnwlulfifeyuussinugnsiesgivdnnsandaining uazinsaiegvadiassd mevihawduiin ns
UIMSIAlUMSANYY  MSUSIIANLTALEINIINSANY  inwen15e1u We n1sanduiin ﬂ’]ﬁﬁ’UﬂﬁzLﬁu 13
fovnsnu uaznsiiaue Taveinuensliiieiiddy i fhurlumsuimsnsiuduyees  uasiinue
nsilunaiiosludsauuszyidulng a

The value of education and means to become an active as well as a successful learner by
analyzing the attitude and values of self, life and its relations to tertiary education system, necessary
skills for study i.e. library use, information search from current and new Information and Communication
technologies, the problems and barriers of study ; the implementation of education technology to
improve analytical skills, critical thinking, constructive criticism skill, team work, team-based study, time
management. Conflict management, reading, listening, note-taking, deductive, cognitive skills, report and
presentation skills as well as important life skill such as Personal Financial Management Skill and skills

needed for a citizen in democratic society etc.
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117-111 915955 IUANEN 3(3-0-6)
Civilization Studies

Pre: None

dsAunau: Ll

gsEsssuMar T imnsvetesesslan  osesssulne  Jadeiidnundnuadinuuas Tausssulne
AnufiFesssanmiuarUssgnaivetludsaslng diau 1asugha mUnases maw WBnssy msasauiuty
aotnenssy Uszhninssy Insnssy mgﬁa‘ﬂ q’%ﬂ’mﬂﬁaﬂ msene Adeuvedlve sausudliuesdnuuay
TUUSTTUY

Civilizations and the evolution of the world civilization;Thai civilization; factors affecting aspects
of Thai society and culture; nature and applied science in Thailand, society, economy, government,
religion, ritual, folk play, architecture, sculpture, painting, Thai dance, music, education, values, as well as

trends of society and culture.

117-112 afidesduiieafuusvyuazassnatans 3(3-0-6)
Fundamental of Philosophy and Logic
Pre: None

a U w1

Jerunau: 1yl

¥
P

wuguneUsvluaieivirg)  giafiven temans quvisuaans ﬁaﬂ%apm%umm,t,aw%’ﬂjzm
msi’uaaﬂé?ﬂLwﬁqﬂimmwﬁaqﬂﬂwﬁu AinvianuaEAIL AR NTTUIUNITVBIANLANBENIMANA vyt
Uil Bnsmdineimans iieasnsaussgndltliaenndestuanmdsauiagiy

Fundamental philosophy, spirituality, moral education, aesthetics both western and eastern
philosophy from the ancient to the present world, study thinking process, reasonable thinking method

both inductive and deductive by sciences to apply in accordance with the present social conditions.

117-113 e lutinusziniu 3(3-0-6)
Psychology in Daily Life

Pre: None

a v ! 1

AndsAuneu: Ll

a a a a - st aa o w o Y a o v

nouuariuIAnndIningieUszendleludinuszdr iy msiauinvemadn-dey anudilanuies
wagHau MIlATUfduiusseninayana n13503 MmysSulganvauiamginssuwaznsplaliAangfnssusing
9 UAANNINKALAILLANAIITENINYAAD NITHAINIANURAIANIDITUA NTTANITAUAMLLATEAKAZAIUTALES
M99 FUAMIAKRaLNTUTUM

Theories and concepts of psychology for applying in daily life, development of psychosocial

skills; understanding of oneself and others, transactional analysis, perception, attribution of behavioral
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causality and motivation, personality and individual differences, E.Q. improvement, management of stress

and psychological conflicts, mental health and adjustment

117-117 NYBINUITTUNTIY 3(3-0-6)
Man and Literature

Pre: None

Fpdsduneu: Tl

ATIVNNY Ada UarFULUUANY 9 200I5TAR  Amduiussenineuyudiu msuaneennisdaly
JUBNTIUNTIH WATANUAR Inla USveyn gauntsel waAndenvesywd suusnglunssanssuusenmeing
9 A unnd willens Sesdu mmﬁ&mLLawwmmﬁﬁﬁW%IﬁLﬁuﬁﬁwwamgwsﬂunnzLLmé'aawmﬁiimmaLLas
dpunaonuusanensusssuSuiiaviwasotniBoumanty

Definition, derivation and forms of literature, relations between humans and arts performance in
forms of literature, analysis of thoughts, spirit, philosophy, objective and human ways of living that
appears in various kinds of literature, such as poems, novels, short stories and articles indicating humans’

problems in natural and social environment and civilization heritage that is influential to the writers.

117-119 duAnwAne 3(3-0-6)
Peace Studies

Pre: None

Frdsduneu: Tl

ATALANANISETULIAN AR g N9 SR nsrUILNNTARATYRINYEdLaYsEAUA WY Ll
afunnundilainsety  mguiuazuuanuAnvessidesaziasugialussuuineg  auvguiinnudandma
nsiile wAiTegna wagmaun suthluganudandamienisuaransiy ﬁLﬁmﬂﬁuﬁy’ﬂuaﬁmLLazﬂwﬁu

Aasziiasiunsuilalgndetauddneduisuay UnAnnanuguLssilussdudaanyaaa
AseuATh 03N dau TauTluseiunAuarluszdulanisnislunisansidsens ms
gOUFUAMULANANIENINYARARALANSUYBETY  UNUIMTRIEnUse v AkazesinIsing o lunswaesnw
duiinmwadlan

Basic philosophical viewpoints, human communications process and language levels used to
make common understanding, theory and concept on politics and economics in several systems, causes
of political, economic and religious conflict, which can lead to conflict with religions which has happened

in the past and present.

117-120 N1 UTINATIUAS 3(3-0-6)
Family Life Planning
Pre: None

a L% U 1 =]
ferunau: 1uid
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afidlelunnudiauesanuunnsafeiumafng  aszudhluimuinisvesdiiusam  uay
ihluguufniigndesiuTindsan  anusuiiaveusenuaslunsdniuinnelianizdundeniuasuuiag
ogumInsy iunmawisunisnaudinaseuniiiifigunimluewian  sawisnisdoudarauandaserineyana
MU IRUsITILaTA A AL

Importance of the difference between sexes so that the student may realize the developmental
process of relationships that lead to a fulfilling, responsible, and proper life in a quick changing society.
The materials focus on a quality family life planning for the future and describes how people are

different in various cultures and societies.
2.2 993 INEBINOY U 12 wueia TRSsuswIvfalul

117-141 A1DINgE 1 3(2-2-5)
English 1

Pre: None

Fudsduneu: Tl

Hnvinwensils we Srunazidaunundinguitugiu Anmsitduszduuselon msyaLitensdeanslu
FinUszartu Wy matme msideidy nswuza miLLammmSuﬁﬁaLﬁﬁhLLaz?‘Jumﬁuﬂ’ﬁaamﬁm‘iﬁgﬂﬁaa
mamdnnw  Andinwemserudennulusgdudsslenwavdeont  lagldanuinubiensaiuaylaseainaues
Usglorunusznau Anwinsldnauynsunmmnsingy Anideunsumaulnelivsleafigndeanumdnlennsal

Practice Basic English skills including listening, speaking, reading and writing. Practice listening
sentences and communicative skills for everyday conversations such as greetings, invitations,
introduction, as well as responding to the common situations; the correctness of pronunciation as well as
the accuracy of grammar. Practice reading sentences and paragraphs by applying knowledge of grammar
and sentence structures. Learn how to use English dictionary and answer questions with grammatically

correct response.

117-142 NM1DINgE 2 3(2-2-5)
English 2

Pre: 117-141 English 1

Ideduney : 117-141 Aw1dangy 1

Hnvinwensils e snazdaunwsinguifindy AnwviTamsssn Bnsuwanteanvenitveniv
Japmuazanuuansiisvesnslinnssnguiiethluginuznisye Tnemsldiaunwinazeiounwiia dnvinue
nMssutuiu Uszneumenisdulamnunazsieasidening aruduiudvesstloandnuazdslonvens dnnns
sniluszaudossutinsidouneudanlagliusylon dwiwazdunuiun figndfesmumdnlaensal

Practice additional English skills including listening, speaking, reading and writing. Explore native
speakers’ culture and expressions as well as problems and differences of English application influencing

speaking skill by using both verbal and non-verbal languages. Practice basic readingsconsisting of reading
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for details and comprehension. Study relationship between main and supporting sentences. Practice

reading passages and answering questions with grammatically correct sentences, words, and expressions.

117-241 AMY1INGE 3 3(2-2-5)
English 3

Pre: 117-142 English 2

FydeRuneu : 117-142 nrwdangy 2

Anvinwenisile  wae sruuanifoumundingulussduiionty  Annnsiluaraunnaiundingylu
anumsaling Alssiuarmennnnty msyamslnsiwdt msdunwel mstadeauazdug Hnnsely
sefudosifinnuenafintu Anvinsdeu euanuazderuialneitiunnugndesmiundnlaensel naenau
HNTiNweauL LI INN1SaauLINSIY

Practice more complicated English for listening, speaking, reading and writing skills such as talking
on the phone, interviews, telling stories and so on. Practice reading longer passages. Study writing
paragraphs by focusing on the correctness of grammar. Introduce other contents related to the standard

English test.

117-242 MM1DeNge 4 3(2-2-5)
English 4
Pre: 117-241 English 3

LY

¥defuneu : 117-241 Mwdangy 3

D

Anvinwznisile wa Srunazdounwdanguluseduildlunsinsedeansli Hninwznisifeugoniny
msaatiudin msdulamnuandenrumdeunanudismseflaangaeunsemdiuiindes Hnaunnawsingy
TwihiBesidmunyienuanuaula Tnsanunsalddwouiigniesmuarudouuazvdnlieinsal nasnauilninue
AULUINNTNATBUNINTFIU

Practice all communicative skills including listening, speaking, reading and writing. Practice writing
the summary of a passage; taking notes; reading and listening for comprehension; and discussing topics of
interested using common expressions withcorrect grammar. Develop skills needed for the Standard

English test.

naq'ﬁﬂj'm']mu,axnﬁﬁlami
117-191 nslnwlneiienisiesis 3(2-2-5)
Thai Usage forCommunication
Pre: None
Fuaruneu: adl
Iﬂiaa%’wmﬂamﬂizﬂﬁ'@mmwﬁmmﬁ&m wazn1sdeans AMHULANANTENINNTYUTIURAZA YN

A aniswazliidunianisdunulims As1vdwd Mdnn1seneds  nsdEeansmiansdny dnniseulu
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sULUUAeY Wy anmngadasi MsWeudseiRvesnues nMstufinuagnisasuany msdeuldneuiiadenis
g3t naifeudesau Anvinwenislémulnedansile nisyn mss uazmsidou

The structure of speaking, writing and communication; the differences between writing and
speaking;formal and informal language;orations; royal words; principles of references; telephone
communications; principles of writing in various forms such as application letter, resume, note taking and
summarizing, interactive business writing and essay. Practice Thai Usageskills including listening, speaking,

reading, and writing.

117-192 msldneilneienisinaus 3(2-2-5)
Thai Usage for Presentation

Pre: None

AvsRuneu: Tl

wann e Aavznisidentddn Uszlen fdien dnaulms msaamﬁmﬁwﬁgﬂﬁaq WAZAIS
WAlWANUNITAlANY NTuaRIAARIiLLarn1TEwe 919 nstiauedinins msdniausdgia wavnis
Funualitelildnu nasnaunmsifeulasins madentemisnisdeas uazn1seuTeyaleata

The principles of speaking including the correct ways to use words, sentences, conjunctions,
orations, pronunciation, and speaking in various situations such as comments and presentations:
academic presentation; business presentation; and job interview along with project writing;

communication channel selection; and statistical data reading.

117-151 A1 1 3(2-2-5)
Chinese 1
Pre: None
AvsRuneu: Tud
Fndnvsnendean vIunansseuu pinyin AEnTldluEinusesuusEana 300 A warduausg 9
019418 Tnaununniwndu newiunsesnidesiigniios

Phonetic transliteration Chinese pinyin system. 300 vocabularies used in everyday life and simply

expressions, Chinese conversation practice, with emphasis on correct pronunciation.

117-152 AeAY 2 3(2-2-5)
Chinese 2

Pre: 117-151: Chinese 1

FeRuney : 117-151 w1y 1

AnFeudesssloniiugin mamddsiannnauynsuiu-ng aunnawIudeideded fufiadl
AnwAdifindusnUsyana 300

Practice composing basic sentences, finding words in a Chinese-Thai dictionary and conversation
with topics of interest. Study 300 additional vocabularies.

117-251 A1EU 3 3(2-2-5)
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Chinese 3
Pre: 117-152: Chinese 2
AdsAuneu : 117-152 Aw1au 2
AndsusssUsslonifefou aumnnuIuieitedeiiuiiauls Anvimdniiutudnusyana 300 M
Practice composing complex sentences and conversation with topics of interest. Study 300

additional vocabularies used in business settings.

117-252 AU 4 3(2-2-5)
Chinese 4

Pre: 117-251: Chinese 3

FdsAuney : 117-251 Aw13u 3

Andeudowstlon@edoudu q wndu Anwimnuuansissewindsnusfy wezdshusdodu dumn
mwduseiesesiluiiaula Anwddwiifiatunuszana 300 ¢

Practice composing more complex sentences. Study the differences between the traditional
Chinese characters and the simplified Chinese characters. Practice conversation with topics of interest.

Study 300 additional vocabularies.

117-161 A 1 3(2-2-5)
Japanese 1
Pre: None
AsAuneu: Tl

¥
&

msfls we awgduiunugiu eswilassaiiugiuresngiuuaghiensalfnw ssuuideuay

Y Hninwen1591uUselenag 199 8kaT NS B U 18RI DN YT IAT UL LAY AN ALY

El

1A INUFIUYDINYIEY
Practical listening and speaking of basic Japanese. Analysis of the basic structure on oral
comprehension and basic structures and vocabularies. Practice reading simple sentences and ‘Hiragana’

and ‘Katakana’” writing in those structures.

117-162 el 2 3(2-2-5)
Japanese 2
Pre: 117-161 Japanese 1
Frdadunieu : 117-161 nMwidiu 1
?Jﬂﬁm:}zﬂﬁﬁmaxmiw“mim&J‘Lﬁé’ﬂﬂiﬁ%’lﬂ’ggqﬂﬁﬂiﬁ%%auﬁu uazAdnilng - Wnn1ee1uAul wazlleu
unAauluiinUszdriuazldduiusng 9 9819918
Study and practice listening and speaking skills with broader structures and vocabularies. Practice

reading ‘Kanji’ and writing small essays in everyday life and simply expressions.

117-261 Ay 3 3(2-2-5)
Japanese 3
NHIINGIDYTEIN

a3 1n5 34



Pre: 117-162 Japanese 2

FdaRunou : 117-162 mmzﬁﬂu 2

AnnsilawagFoudunaununluguuuusing 4 danin Anwlhensaiiifimdudounnniu Wannnssi
fudanitld@nuanneundng

Practice listening and learning conversation in various settings. Learn more complicated grammar

and develop reading ‘Kanji’ from previous lessons.

117-262 Aty 4 3(2-2-5)
Japanese 4

Pre: 117-261 Japanese 3

Jurdaurion : 117-261 nMwdiu 3

aunauanansalumswan gy FououusssudounazUssimdvesdgu auwinugnisey s
Fouwuudud Foudmdwidiuby Anwilassadonndheinsaiinnududounndeiu

Develop ability in effective speaking skills including Japanese cultural notions and customs.
Develop Reading skill and writing skill with more ‘Kanji’ and extended vocabularies. Comprehension of

specific grammatical structures.

117-181 AMeunma 1 3(2-2-5)
Korean 1
Pre: None
Fwdedunow: L
fdnusszuudsuasgiuuulstlen Souslasaiafiugumesaryinmd ddwirlliludiausesiiu fn
vinwzansilauaznisye wiuusgloaaunuegsieildluinuszdiu
Alphabet, phonetics and sentences patterns. Learn basic Korean grammar structures,

vocabularies for daily life. Practice listening skill and speaking skills emphasis on simple conversations for

daily communication.

117-182 AWUNME 2 3(2-2-5)
Korean 2
Pre: 117-181 Korean 1
dsAuneu : 117-181 Anwunwva 1
?Jﬂﬁm:}zﬂﬁﬁmasmiw“mim&Jﬁl'ié’ﬂmqa%f’mhmma}ummmmmaﬁ%’u%’auﬁu wiuszlopauniinesy
mdniildluiiausedriu Anfhweniseruanideuumanuludinyszs Tusagl¥duausng 4 sgnadne
Practice listening and speaking skills with broader Korean structures emphasis on

conversationand vocabularies for daily life. Practice reading and writing small essays in everyday life and

simply expressions.
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117-281 ATWANE 3 3(2-2-5)
Korean 3

Pre: 117-182 Korean 2

FdsAunaY : 117-182 ATWUNE 2

AnnnslauazBeufunaunuluguuuusing o dsdu Anwibensaliifinnududeu
WNTU Wanninvgn1saunL n3eu wazileuiiedoansluaoiunisalnieg frentuniimanzay wavAneedng
WAy

Practice listening and learning conversation in various settings. Learn more complicated grammar
and develop conversation, reading skill, and writing skill in various settings, studying additional
vocabularies.
117-282 ANUNINE 4 3(2-2-5)

Korean 4

Pre: 117-281 Korean 3

dsAunau: 117-281 AMWUNIUA 3

Wanauansatunsya  SeuivuusssudouiarUsemdlveanivd Wamvinwenseny Wauinis
grumavmsideu Seusdiiudy dildlassadrshensel devharudlanvinmaildiseureunthiuas
Bnsldedngndies

Develop ability in effective speaking skills including Korean cultural notions and customs.
Develop reading skill and writing skill and extended vocabularies. Comprehension of specific grammatical
structures to understand the full outline of Korean language as previously taught and how to use it as a

whole.

NENIVIAANAIENSULAZINYIANENS
117-121 AtnAERS lUAInUs291u 3(3-0-6)
Mathematics in Daily Life
Pre: None

LY

AurdeAunau: bl

o ¢

ANUNLNYLALRAILINITANUAAN A RAERS AR ARNS TUMLaULardd nealnfnAansTumalulad

o

adnmansiumsutgmuarindula assnmaniuaznsliveua madszgninguiinsvhdou nsadefuuy
waznswAtgidiuunsUssenaldaanaiansluginusedniu

The importance and theoretical development of mathematics; relationships between
mathematics, numbers, and symbols;, mathematics and technology; mathematics and problem solving
and decision making; logic and reasoning; basic graph theories application; model design and solutions;

and implementation of mathematics in daily life.

117-122 dnauazauazdy 3(3-0-6)
Statistics and Probability

Pre: None
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Fudsauneu: Tl

arufiloswuioafuadd  arwmneveuanasnslisslovimnegsin  Snvuzvesteyaniegaia
Wansiunusudeya mqw.ﬁmmuwmﬁuﬁaaﬁu MuUTEl MILANuas wuurdud wuuliees  uwasuuu
Unfl - nsuanuasvesandildaindiedne msUssinaAalds menuuUsUTIuLasdndiuuesUsyynng  nswen
AuLUTUTIT LA AduU s AvSavduiuS nsviasuauustudwiuniuaransusyans

Descriptive statistics, frequency distribution, probability theory, probability distributions, sampling,
and hypothesis testing.

117-123 FAnfuduandou 3(3-0-6)
(Life and Environment)

Pre: None

Adsduneu: Tl

muduiusssnindinfudwndenlnedldfiuiinnudfgremdnetnssssund  ndwy a3
L‘U’gEJ‘lJLL‘lJﬂﬂ“UENIﬂﬂLLﬁ%Qﬁmmﬂ maamumwﬁﬂﬁﬂﬂzymLLamaﬂiwusl,uﬁiaauamw*naﬁaLnﬂéjau miajiyl,?%a
AvaIaeedInw  nseyinudaneden  nislimaluladdinmuaswdinunauny  ngvanedindon
AAOAIUNMIANTUTINN UM NUSYY WATEFAINBLNES

Study relationship between human and environment emphasizing the significance of natural
resources, energy, global climate change as well as awareness of environmental problems and impacts
from pollutions; loss of biodiversity; environment conservation; the use of biotechnology and alternative

energy; environment regulations and laws as well as lifestyle according to philosophy of sufficiency

economy.
117-124 walulagasaumnd 3(2-2-5)
(Information Technology)
Pre: None

FprdsAuneu: Tl

wAnfetumaluladneuiimes diulsznouvesszuuneuinmed wihiinsviauvessninuisuas
gonlduas  szuumsdeansteyauazinieteneniiumes  walladdoUszay  Sumesidauaznisuszgndldny
nasnunRnUTRFUALTayan1Buwmesiln lUsudigidnnsetind TUsunsuUszananad wazmsasiaiuma
ey

Concept of computer technology; components of computer system; the functions of hardware
and software; data communication and computer networking; multimedia technology; Internet and its

application. Practice data retrieving, using electronic mail, word processing, and developing basic

Webpage.
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117-125 AaRiawmasdmMIuNITAnYILAN139IIeIU 3(2-2-5)
(Computer for Studies and Works)

Pre: None

Fwrdeuneu: Ll

nann1sdanTsteyanazansaume  Ussnnvasuiludayauavansauna  danesiiuwaznisuilanddaym
ganssudidnnsedind nguunewmaluladansaume  a3esssunazanulasasislunisldinaluladansaume 013w
wazyaitnsauneNiuees  wavkwililuvewmalulagansauwma  saenaunsRnujuRnisldaulusunsunisns
u warlusunsudiauanu

Principles of data and information management; types of data files; algorithm and problem
solving; e-business; computer laws; ethics and computer security; computer careers and certification; and

trends of information technology. Practice using spreadsheet and presentation software.

117-126 mmil,ﬁaqmmwﬁﬁ 3(3-0-6)
(Nutrition for wellness)

Pre: None

FpdsAuneu: Tl

ANUAIA LA UNUINTBIMITABFUN N mMsdsuuvamesansemnslunszuiunmsndn Joufiaasuay
mudeifgafuemaiiequamuasidniusiainens  emnsiulsa  wasuulavuimsifientstida  aan
IﬂﬁummmazﬂgwwﬁLﬁaasﬁaﬂﬁumimmuﬂmnmeﬂmmmiﬁuadmmi

Significance and role of food for health; nutrient loss during processing; facts and myths
regarding food for health and supplementary foods; food and diseases; nutritional therapy

concept;nutritional label and food laws that govern the nutritional quality of foods.

117-127 wiluddnuszaniu 3(3-0-6)
(Chemistry in Daily Life)

Pre: None

Fdsduneu: Tl

audrenall aaswarnisduunaanslansuazansuseneumanifiddaluiinuszinu 01d uwin
NITAY ﬁ’]iW@aLMB% wanghn z'%'mﬂﬁﬁumﬁl,l,asﬁé’mmwﬁ El']LLﬁ%ﬁWiLﬂwaﬂamaL%u&ﬁLLazLﬂ%@ﬂﬁ?@’]ﬂ ﬁﬂiLﬂﬁ‘ﬁl
AeliiAnueise ansndfduasfiuildludindsedfunisdestulazuifivannarsiadl

The essence of chemistry; matter and their classifications; chemical compounds in daily life such
as metals, glass, papers, polymers, plastics, natural and synthetic colors, drugs, addictive drugs,
detergents, cosmetics; carcinogenic compounds; toxic compounds used in daily life as well as prevention

and alleviation.
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117-128 ALlnAEASWD1585TIN 3(3-0-6)
(Mathematics in Civilization)

Pre: None

Fdsfuneu: Ll

winidesiu uasfmunisvesnsiintuvesiaiay uavszuumsdslagldiuaudugu nsiiediay
Tusggndlilumasadouasnilnadi - Anviszuunmeiusuusasimuinsvesnudulldmsadidesiu
dieliinudiugumenssndeinay Suasilugmsfinunquimeadinaanitugeioly

Fundamental principle and development of numbers and thinking system with numbers as the
base, the application of numbers to geometry and trigonometry, study the numbering system and
development of basic statistic possibilities in order to have fundamental knowledge of logical numbers

that will lead to a higher level of mathematics theory study

117-129 sdRnugURan1InTzidays 3(3-0-6)
Basic Statistics for Data Analysis

Pre: None

wrdeuneu: lud

AudiugIunaada ldu anumane veuin nwavesdeys Bniafvrvadoy aifdmesuun
nufanuinasndudesiu FMUTAN  MIUANUAWUUYIUIN  Nsuaniaskuudives  MswasiaawuuUn@ng
VPFOUANNAFIY NITIATIZAENAUNLS Lazn1saneailudusgnsiie nsinsisiausUsuuleeldlusunsy
dndag

Basic statistics including data collection, descriptive statistics, basic probability theory, random

variables, Binomial distribution, Poisson distribution, Normal distribution, hypothesis testing, analysis of

variance, correlation and simple linear regression by utilizing statistical programming package.
NENIVIFUNIBAEATULASNAAN YD

117-132 WaANwILATIUNUINIG 3(2-2-5)
Physical Education and Recreation

Pre: None

Fdsduneu: Ll

anufifestufontonafinw  tunnnsiiflenuddguazanusuiusensimugunminlude
Jdu  sudsdnwatinvesiwikasiunuinis - anudesmstununsludedis 9 n153an1suasnIsusnig
dunuinsuazlindonwadnen 1 wlanw Lﬁaﬁmsmg ARNT 158N LLazﬁﬂwﬁug’m sutadlninuzniseen
ﬁwé’ammﬁaqﬁumw maamﬁ]umiLﬁ%ﬂﬁ%’mamﬁamwiwmaﬁgﬂéfm

Basic knowledge of physical education; essential recreations for the improvement of life quality
in the modern society; types of sports and recreations, need for recreation in each age range;

management and administration of recreation. Select one kind of sports to learn about its rules,
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regulations, manners, and basic skills. Practice physical exercise andbody strengthening processing the

appropriate way for good health.

117-133 Aavzuazdepniou 3(2-2-5)
Art and Music Appreciation
Pre: None
AdsAunau: Ll

o a

ANUMINELAaETAILINISVRIRaUsLAEALRS  NanNIINsaUNTEMmIans  uazdnuardAyvesfaliay

o
v

aunTusiasuuy  Ugnilsmnudilenisifunuauasaidusalufayzuazaus’  Anvmanufausdudifalugy
f97 raustasielusudstagtuassiumalavesielu Womdimsaisassdnanumaniu Taeiduisanemes
Aavzuazaunslugiug Wuedeadiolunisesslasinlauyud

Meanings and the evolution of art and music; principles of aesthetics; and major aspects of art
and music. Cultivate understanding, recognition, and appreciation of artand music. Explore masterworks
in various fields of art from the ancient to present ageand artist’s inspiration behind creating those works.

Emphasize values of art and music as tools for uplifting human mind.

3.1.5.2 RUIAIBUANIE 90 Wi28nn

nauIvIMNL 36 Wiaedn e 12 31 TiideniFeu 12 3y1anIvinewialull

221-101 JayfmsRutudu 3(3-0-6)
Principles of Financial Accounting
Pre: None
FudsAuneu: Tl
AN IngUszasanannsind  Uselevdvesdeyanianistand  Usslevivestoyanienisdyd

v

wivnuartoauuAgiumnen1stnd Uselevivesloyanamsdayd suluuvedgsia wannswayisnmstuiindnyd

aumann1sUnyde mstuiingensUdluayaduiinsienistuduy maiusensildadyduendssian nsdam

U

Wna MITATNIUNITRUYDIRININMUSMINTeedua MsUgdineiuaumaunde TaduenUssinndes @ya

o

il uwagayeseiuenie msdavinsgawinsenisusuliuasdgydluiudunn msdydilesiuieaiu

a 1 a

MEgaAwY  Msdaviaunsenugentiudineuims  MstuindydRuandes  MIdyBinestuluamuy ARy

o

gl Wil Aunsndlaivauiou niweinsssund Aunsndliiinu Guieusaraniiussnu nns Taddmsy
Aansgeamnssy seuuluddey n1sdmrieunseuatiuan

Accounting concepts, financial statement, accounting cycle, inventory, cash receivables, assets,
current and long-term liabilities, and equity structure of proprietorships, partnerships and corporations.
Valuation of assets, income determination, preparing financial statements. Investment practices,
depreciation, depletion, and amortization. Partnerships, acquisition and disposition of assets. Fund and

cash flows. Intangible assets, long-term assets, and profit measurements. Procedures for operation,

planning and decision makins.
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221-200 LATYFAENSTANTA 3(3-0-6)
Microeconomics

Pre: None

Adeduneu: Tl

vdnihluveamsugmansinfonguinawasnsinasmmineins Jadernag fdmunguasd uazgunu
AMUEAVEY NOANTINVOIUIIAA NQURNITHER AUNU UALTIBTUIINNTHEN NTMNUA TIAUALUTIIRANER
Tunanauvsduanysal waglianysal naonaufnudstamiilumansugia

Allocation of resources and distribution of income and wealth: ie concepts of utility, value,
resource allocation, theory of consumer behavior, nature of demand and supply. Relationship of
production, cost and supply function. Product pricing under competitive oligopolistic and monopolistic

markets. Theory of income distribution, the limitation of market forces and appropriate form of policy.

221-201 LATEFAEASUNAIA 3(3-0-6)
Macroeconomics

Pre: None

AdsAuneu: il

ﬁzymﬁugmmmwgﬁa vidnuaguaAsluFesszuLATEgha ToliUssaned Anudusnues 1elé
Uszmud wenssuduslunislddnenisusina nmseen mMsawmu nsldanevessiuIanIsiy wagnssuIAIs
WlgueNsRukazuleuIenIsAgs N15A15ENINUsENA MIATYWULALAE NSRRIV LASHERA
Survey of concepts, methods, and fields of psychology, behavior and mental development in humans,
variations in intelligence in the human population, understanding him/herself and an application of

psychology in general.

221-203 2IANTITUAZNITIANTS 3(3-0-6)
Organization and Management
Pre: None
Fderuneu: Ll

o

mMsUimsuazmhiddnuesneuims desmdamsnany msdnaudvham n1sdans msgslanuly

mMhauemsmUANNIUiTRNUe Weliduiumudulumudminguazulsureildndy
Fundamentals of management showing how the manager in an organization effectively performs

the functions of planning, organization, directing and controlling. Accountability, responsibility and

authority relationships.
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221-204 N15{ussNa 3(3-0-6)
Business Finance

Pre: 221-101 Principles of Financial Accounting

Sprfafurew: 221-101 TayBnsRududy
m’mﬁ]ummmmwﬁmiﬁu ‘UEJ‘ULGUGILLﬁSMﬁ’]ﬁSUENBU’]EJmiﬁmﬁmﬁlﬂﬂ’]‘iaﬁﬁqu AsiUUTEINUEuER NS
farumnerenunsdutuiy - Madanaferiunindduasnsdanmu malesesidmesianisuariasins
NN1TRUBENT9Y

Scope and function of financial management with respect to investment, time value of money,
cash flow budgeting, introductionto financial statements analysis, assets management and project
funding.
221-205 RANNIINAIN 3(3-0-6)

Principles of Marketing

Pre: None

Fprdsduneu: 1l

Auvneuaza Ay snanlugusluAenssumdnynagsitegimil  Tnenanfediandn s
MsmIAmARSNT Femnnsiadmineuay maduaiunissmie naonaungAnssuvesuilan  ulhiivng
AAAIN @nIUUNNNITAAIA LLaz‘U‘mmmaﬂmimamﬁﬁﬁiamwﬁmm:ﬁﬂﬂm
Meaning and significance of marketing with respect to main activity for distribution of goods and services,
principles of marketing,consumer behavior, function of marketing and marketing institutions, and their

effect on society and economy. Market targeting and cultural influences.

221-300 N3l AUINIG 3(3-0-6)
Managerial Accounting
Pre: 221-101 Principles of Financial Accounting

v o

aRUABU: 221-101 Ugdnskutusiu

D

v oA

unumveansUiven1sdnnisaeanmwinaeniitudeunuas wiIAUAMNEINUALYY AUYL UEWI AU
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nsudn NsUdunumufangsy MsBaszdiiuu YSuna mls nMsnawnuiils suuunsgu sudssunga
ey mstydiionsandula mafmunsiae nstadmuany Sulinveu msimuasalou

Preparation and analysis of statement of changes in financial position, financial statement
analysis, financial reporting underprice-level changes, analysis and interpretation of cost data as an aid to
management for planning, controlling and decision making, budgetary control, and responsibility

accounting.
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221-303 NYUUEFIAD 3(3-0-6)

Business Law

Pre: None
FuUsAunou
AMUMNIELazANYUE Tl e nilazdiauaznguingimigenmedyiddy o Neigsna wu

Forre Wminende By musei S1use Sh Funy wewihussiuty MiluvalaraTINANEINUTATIE
auLLazU'%wLLazﬂgwma?ﬁuﬂﬁlﬁwﬁaﬂﬁuqiﬁa WU AQUanensneFumlya NOMINELIIU karngninens
91A7

Meaning and nature of juristic acts and contracts. Laws relating to sale, exchange, gifts, hire of
property and hire-purchase, agency, brokerage, loan, and negotiable instruments. Laws regarding the
organization, operation and liquidation of partnerships, limited companies and public companies,

intellectual property, labor, and taxation.

221-305 N15IANITNITHAALAZAITANTUIY 3(3-0-6)
Production and Operation Management
Pre: 221-101 Principles of Financial Accounting;
221-204 Business Finance
pedutou:  221-101 Safnsdutudu
221-204 N15¥UFINT

Anudun wdnms  wuade  wesvguivesnisiamanisndnuasnisandunuludiueieg Wy s
wensoianadesnts  madenyiiadine msneuuidinendn  uBmleneitgmazi Anuddiunis
Ainneidiinanuszgndlfileanansadndulaldodsgnioaz aanss

Fundamentals of Management and production operations underlying the solution of problem
relating to optimum utilization of factors of production, production process, control and production

operation. Forecasting, quality control, ‘just in time’ inventory practice and safety practices.

221-322 N15IANITNUNYBE 3(3-0-6)
Human Capital Management

Pre: 221-203 Organization and Management

FdsAuneu: 221-203 BIANITHALNITIANIS

ANUMNEVDINAUINTNEINTULLE  UST M IiauImSnensuyed  Usenueansiauningins
Wywd N1IANNABINTT Warm 35nstunsimun MsdamsuasuImsiauminginsuyed n1sUsediung 113
WAL mMSNeINTUY WY

Duties and responsibility of the personal manager, man power planning, recruiting, training,
developing. Appraising performance, promotional system, motivation and welfare of employees.

Promotion, demotion, dismissal and transfer of personal.
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221-325 nsAeasgIiviuTaus Ty 3(3-0-6)
Cross Cultural Business Communication

Pre: None

Adsduneu: Tl

mwAn  quflazngdmiunisdeasmatausssndwdean Whin  Jausssn aamunmvnedny
dynd  uaslassadeuduiuimedsnnluniasdiny Ssesdumsvesnnuarndllafeatunisdearsiiu
Fausssnitensdoasmagsiafiissansam

Thinking, theory and rule for social cross cultural communication. Emphasis on language, culture,
social status, nationality, and social relation structure in each society. Verbal and non verbal
communication across cultures, including understanding gestures, and expressions, preparing reports,
documents that varies across cultures. Barriers of cross-cultural communication, cultural bais and how to

overcome.

221-326 n1s3ansLdanagnsiienisuedy 3(3-0-6)
Strategic Management for Competitiveness

Pre: None

1
A v

nangn st ingUszasdivelvimnudineaiun1sUssliuanmianaeunegsia — nsiasie
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MsmuA  uennigFeuarliTuanudintuisuiinmsidinnsssivannsndulaléiuuiie
mMsdnnadanagniiitednmaiuannsalunsudstuvesssia

This course aims to provide the knowledge on Business environment assessment,
external and internal environment analysis, strategy formation, implementation, application,
review, evaluation and control. Further, based on the theories, students will get a better
knowledge on how can business managers assure the strategic management concepts to

maintain competitiveness of the business.

221-327 MIUIMIINsIUAsuLYa 3(3-0-6)
Change Management
Pre: 221-203: Organization and Management
AdsAunau: 221-203 99ANIILAZAITIANTS
néngmstteiauinuwaranuiaudlaisudulumsdiiunueesnisufofnuiidu sl
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This course will help develop the skills and knowledge required to promote the use and
implementation of innovative work practices to effect change and manage changes so there is minimal
work place disruption. Upon course completion, participants will be able to: Understand the role of

change in organisational success.

221-328 52108U753dY 3(3-0-6)
Research Methods
Pre: 117-129 Statistics and Probability
Fndaduneu: 117-129 adfuazanuinazdu
mé’mgmﬁiﬁmmiﬁmﬁﬁ%‘mﬁ%’a WU MTIATIEIBAUAMUWAZIIUTINN JULUUMTONEY
WU fus Jull weruuzthifeafuieiestieseriduasdmiunissounsuazussanynsinseneds (1w

Endnote) Msasuienans nsieiseussuu ( LaTeX) uenannil fiseuaslasuanufinestunisidieninsaisi

9
I

fdmsvasifuiuardsdhanlunside  Tunewhevemdngns  fBsuszdesdanidelaelidoyayiond
waginsdedeiuunga

This course provides the knowledge on how the research to be conducted. The key topics such as
research methods, such as qualitative and quantitative analysis , referencing styles such as author-date,
and also will discuss about the software tool for publishing and managing bibliographies, citations and
references (ex Endnote), also will brief about document preparation systems such as LaTeX. Also,
students will gain knowledge on how to select a good journal for their publications and key items in a
research. At the end of this course the student will have to submit a simple research paper using

secondary data and with appropriate citation.

221-329 nmsnneideyaianisinaulaniegsia 3(3-0-6)
Data Analysis for Decision Making in Business
Pre: 117-129 Statistics & Probability
Fwdsdunow: 117-129 adfuazauiiazndu
vdnmslesgilagiunislivseloningsia  maneaeudeyaildulasmsifvaddannngudiosig
mMavaaeUaLLAgiu Mlnszsimgiuyslaglilusunsudniagumsgsin evielunsdadulamnagsia
Data analysis to decision making in business. Main topics are sampling distributions, hypothesis

testing, multivariate data analysis for business decision making.
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221-410 N13A1SEUINUTIINA 3(3-0-6)
International Trade
Pre: 221-200 Microeconomics
221-201 Macroeconomic
wdediunew:  221-200 LATEAANTIANIA
221-201 WASHFANARTUNAA
ANNMINEY  ANAIAY  LAZTOULUAYBUATYAENTIENINUEINA ‘I/Ii]wﬁLﬁ@&ﬁutﬁ&nﬁUﬂ’]iﬁ’]i%Wi’NUi%L‘Vlﬂ
ulsuismsdnseyieusena salsuionisiuuuiaiuaslied NMITNAUNN LATYFNILATNANTENY NNTAINY
FEMINUTEWA  ANTNLINRONNNTINATENINUTEWA  NQUNIIANseninusewa  seUun1sRuseninaseing
ulouiensisssrineyssnma mstulasmsacmusznited ssma Takinansduagaan1stisziussinssme
Theory of international trade barriers, foreign exchange, discrimination policy and effects on the
economic system, theory and policy of economically allied corporations. Theory and policy of
international investment balance of trade, balance of payments, international finance, economic
development institutions, structure of trade and finance system, international business environment,
international trade theories, international monetary system, international trady policy, and international

investment. International economic relations of developed countries and analysis of Thai trade structure.

221-411 N15RUsENINUsEImA 3(3-0-6)
International Finance
Pre: 221-101 Principles of Financial Accounting
221-204 Business Finance
Jordafudew:  221-101 Tdmskududu
221-204 N15IUTIND
MIUIMINsRusEieUssma  siedeuielunussninussma snsnsuanidou 1n3eslenann
wanasuduasnslsang  nsadesilsandaussnsnends ANUENRUSTEN IR UouIUsEIVARNGY
ﬂ?iaﬁﬁqumﬁﬂmiﬂﬁ]’lﬂﬁhﬂﬂi%L‘I/WT ﬂ’ﬁ’jLﬂi']Sﬁﬂ’l']iJLﬁIEN AIBUIATTENINUSZNA
Basic concepts of international finance, interest rates, finance mechanism and international
finance system, finance circulation markets, forecasting the rate of finance exchange and cost of
management in venturing, taking advantage of the difference in international financial systems.

Operations and international relations of commercial banks.

211-412 N15AAIATENINUsEINA 3(3-0-6)
International Marketing
Pre: 221-205 Principles of Marketing

FTeAuNa: 221-205 1ann15nann
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UTzaunInIsnaInseninysne 35015015z Rulun1sfsening Ussma

Nature of international operation, governmental influences, international trading, foreign trading
channels, effects of international agencies, political stability or lack of it on viability of operations and

cultural differences considerations, marketing mix in internal marketing and control.

221-413 nsatuNIsA1IERINUsEmA 3(3-0-6)
International Trade Operations

Pre: None

Adsduneu: Tl

ANz WU URAMIUNSALTIUEIAINISANSEnIeUseme Tngwunsyuiunisly nnsdseen
nstudn mswuds satesefeudeufod wasngranesng 1 msdumsdnserieUssme anesmsuazuleune
e fitmuslassgunalnsuasssuiasieussma  aaenautdeufifana Fuluil seusufuwilulumanisén
seinlssine

Basic concepts of management practice on the global scene, including international finance,
marketing, multinational corporate management, political and governmental regulations influencing on
international operations. Material also include international trade laws, regulatory and policy issued by
Thai and other countries. Agreements on trade operations set up by regional or international groups of

countries are also discussed.

221-414 N153AN1333Na5ENINUTEINA 3(3-0-6)
Management of International Business
Pre: 221-203 Organization and Management
AUsRUARU: 221-203 BIANIILALNITIANTS
mif‘ﬁ'mﬂWiﬂaqwémwﬁmqﬁ%wiwﬂwmﬂ mﬁmiwﬁmiLLﬂﬂﬁuwﬁﬂqsﬁ% nanuazNgYs MIA1 N3

a o o o s a a v

NYVU NINTTUNNWATINNTT NTINNTNINYINTHUBY NT1TARN NITNAANTINULAY ANMLIAADUTEIINUITZNA

q

TamAdni F3esssulugsiaseninadseme MIsunguninATegivsedugiinig nawmnulan ensaaninisaniy
§3MsENINeUsEINg

Management and international business operations considering the objectives and strategic
operations limits and opportunities of foreign investment development. Development and adjustment of
policy in management of international corporations to coincide with international business environment,

globalization, ethics in international business, regional economic integration, global capital market,

strategy of international business.
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221-417 ATWFURnYaURedANvasgsiaLaznIsBufiia Ui 3(2-4-4)
Business, Social Responsibility and Service Learning

Pre: None

Fvrdeuneu: Ll

arufufisseudensiuiiunislufunisdadulalunnuiuiiaseudedinumegiawesnadios  Tuind
thanwagldfnwimeiudey  nsflowasTausssivarvats  Gamsdnmsmeiugsia  Sldutaeviili
ansaugniezuazmanuniidusuluvgnsallvianusuiinveudedinumisgsiauay walles

Socially responsible business decision making and civic responsibility. The class takes students
into diverse dimensions-social, political and cultural-in which business organizations operate to analyze

and participate in the challenges which necessitate social and civic responsibilities.

221-418 nsduNuIgIAaTEndelssma 3(3-0-6)
International Business Seminar
Pre: 221-203 Organization and Management
221-411 International Finance
dsAunew:  221-203 BIANITHAZNITIANS
221-411 NM3RUTENINUTENA
nsfinwuazduuuluiidouazUssiiungsnaseninysene AnwiRgfunsinseiuuiem
m'wdssmﬂLLazﬂaqmé‘Lumsﬁmsiaﬁw%ﬁwméwﬁ?u ﬁmsnLLasé’mm‘iwf‘j@wwaﬂamamqqsﬁaswhq Useina
iwsugia walulad uaranimnisiles Jstinarenrnudslumsvigsiasziulan
A directed study and seminar on selected business topics and issues in international business.
Students study the unique challenges faced by international companies and the strategies utilized to
meet those challenges. Study and seminar on such areas as global business opportunities, economic,

technological, and political environments that influence global business initiatives.

221-419 nsUnyduazngainsszndnelszmea 3(3-0-6)
International Accounting and Taxation

Pre: 221-101 Principles of Financial Accounting

Jorfadurew: 221-101 TayTnsdudud

SEUUNNIIUN U dveswinlseina  ngledsruiagisnsvinUnidmivgsiaseninsema nsdavi
unsius Bvdnavesdnsduile Saswaniden uardninn® sewihsUssnesients davisienusanis
ANIUIULALFIUENINTIRY

Accounting theories pertaining to international business, including regulations, criteria, methods
of accounting and finance used in international financial situations. Effects of the difference in exchange
rate and inflation pricing for international transactions, balance sheet papers according to the regulations

of government agencies and also taxation systems of major countries in order to gain perspective of their

regulation and collecting system.
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221-420 N1TRINUUANITUIITUENNTNE 3(3-0-6)
Investment and Portfolio Management

Pre: 221-204 Business Finance

Fudedunew: 221-204 M3RUGINR

Mé’ﬂmiﬁugmmmm%amu Fasawdennumng NILUIWMTAWY ANNEIARYYDIUUININMT am‘iﬂ,u
panavdnning msiasamdnnindviameg wu andes saneuuny sw%mﬁmamqmﬁaLﬁamﬂumwﬁﬁa
Tnefussuaziasandansdifedaiiiiaulasyneuly uniSeu

Fundamental of investment including definitions of investment, investment process, and
important of investment strategies in financial markets. Moreover, students will learn how to manage
portfolio using different kinds of securities based on risk and return. In addition, this class will introduce

practical work by using recent interesting case studies on the financial market.

221-459 MenAransteyadmiugsne 3(3-0-6)
Data Science for Business
Pre: None

nangasiaziugthvanmsdfgyreineimsteyadmiugsin  {leuhanuslulduselevidmiuns
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dmdutoyansgaiomand  shieddyiesasounqunneandngnsiide  nszuaumsTiuTIadeyafinluis
wanzauiign Bmsusuunseansseningldnlidennigsia uazitnslideyaiiefinseilugsie uasld
awiinaulamegshaitenuldiusulunsusedu AN YIANNUaeAdEYRITaYaN19TINUAZAIY
Uasnsgrainauiiines

This course introduces the vital principles of data science, data mining techniques for business
and finally students will be able to extricate the useful knowledge for adding a value for business.
Further, the course provides examples from real-world business problems to demonstrate these data
science principles. The key topics which will cover throughout this course are; data-mining process to
gather good data in the most appropriate way, how to improve communication between business
stakeholders and data scientists, how to use data-analytically, how data science methods can support
business decision-making., understand how data science fits in your organization and how you can use it

for competitive advantage, and also how to secure the business data and computer security aspects.

221-460 Sunediinvesasswiedmiugsia 3(2-2-5)
loT for Business Application
Pre: None

Aurdedunay: Ll
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fi3ouazdmnudifeatuonndiedu loT" feztaeliigshadnadilsgeanldlnonisandununsdfuaunisiia
wandnuarlomalunisdisaunanrlediluale uagmsianiluiuiiysia

Internet of Things (IoT) for business applications is an important subject for present day business
managers. The course delivers how the IoT can be used to run a business efficiently. In this course,
students will learn about integrated loT devices, and how are these paving the way for the gathering of
actionable data. How the loT helps organisations to predict consumer behaviours, how the employees
can use loT to streamline their workload, and allow the business managers/employees to focus on the
essential parts of the business. Finally the students would have the knowledge how “loT “applications

are improving business’s bottom line by, Reducing operating costs, Increasing Productivity and providing

the opportunity to explore new platforms and developments in the business area.

221-461 N1INAINAING 3(3-0-6)
Digital Marketing
Pre: 221-205 Principles of Marketing

U w1

FUAUNDU : 221-205 NANNITHAIN

£
Y a v

vdngasilldsunisesnuuuiiionsuausinagnsnmsnainlulanatelmilaglddendvia  fiSeuazlddra
\n3ealonsnannfAdvia Wy msiiuUsEAvinimaiesledunmnainindiua  nslawanesulad A3
nsmaeidedildine  nieneiiumsean  wazegldumnudifenfuinausueynisnainaaviai
Uszauanudnsauasiinseiusyansamussuaugnisnanfavad miundn Saeiuazusnnsiden  dudiuns
Ingld%ide Search engine optimization (SEO) lagldiulsduesimingrdonazfiansannsiauyesigd
Analytics wes Google thideuannsavhausufuuiinnihddfysuiidasiaimesiuladdmsu SEO ms
AT19d0y SEO udenuaymislddedsnveeulad Wusy

This course is designed in order to meet the marketing strategies in modern world, using digital
media. Throughout the course, students will explore digital marketing tools such as search engine
optimization (SEO), email marketing, online advertising, paid search marketing, web analytics, social media
marketing, viral marketing, online reputation management, and mobile marketing. Class assignments will
be conducted to gain knowledge on how to plan a successful digital marketing campaign, and what are
the practical issues, steps to follow and finally to analyze the efficiency of digital marketing campaigns
for selected products and services. Laboratory sessions are to be conducted with the Search-engine
Optimization (SEQO) topic using universities website, and considering functionality of Google analytics

accounts. Students are able to work with page tags, key words, as well as the structure of a website for

SEO, running SEO audits, blogs, and use of social media etc.
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221-462 midamsladafnduasldgunussninelssina 3(3-0-6)

International Logistic and Supply Chain Management

Pre: None

Adeduneu: Tl

wnfn  vquiinisiansladafinduasvindldguni msnausukazmMsUishensaladaind 3
ATOUARLNITVUATIENISANNY) NTANITTan N15InNIsAUAIAIARY N15IANTTARIEUM nMsdamsmsindoude
AuAnseninalseina NSUINSENAN MsaseeNduiusiudinateees Msuuitulsslevduaymsansaune
snsUsrauuiuEiatee wazn1sdamsewinsyne

Concepts and Theories of International Logistics and Supply Chain management covering logistics

activities of international business in transportation, supply acquisition, packing, inventory control,

warehouse management and distribution, international sourcing.

2.3 nguivnAwenizgen 15 vilein @aniseuainsnedviselull

221-221 izuumsaul,wﬂLLasmsaammuuauwam%"umeqiﬁa 3 (3-0-6)
Information System and Application Development

Pre: None

AvsAuneu: Tdd

HANTTVIUVDITTUUATAUNARDNTUIMNTIANSIAESI  SPUUMUNY  UagauAl Leatfuayu s
fnaula  wavdue msuAlgmnuesssuvasaumAInyutewald  samaufinisldnussuy ansaumadeld
PRuImBsaTUAYY

Impact of information to global management activities, planning, controlling, decision making

etc. Application of software to solving international problem development from enduser’s perspective.

Computer-based information system utilizations.

221-223 N15135316BTBMNNTIND 3(3-0-6)
Business Negotiations

Pre: 221-205 Principles of Marketing

yrdeRuneau 221-205 nEanNn1sRaIn

NIOUVBINSIATINBTOMNNGINA Inefinnsaniedvisnavestadesuunindnuarvelas uaslady
AugaIunsalionisidenldisnisiesaaznan1siase UssnausmeUszinuddne laun nseeseswuusungy
LA UALABTBIUULENAUATIT NMTHAIUINALNTNITATIALNITUIINT AUWANAIITBISIUIR sty
w3nadlosnag WeUszneunsiSeunsasuivding

Negotiation as confronted in the various environments of different geographical economic
political conditions such as cultural influences, varying sovernmental regulations, and changing economic
situations. Language barriers and potential errors and misunderstandings arising from interpretations and

translations.
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221-232 n1slaaLazn1saTuaYUN1TUIY 3(3-0-6)
Advertising and Promotion Management

Pre: 221-205 Principles of Marketing

FdaRunoY 221-205 YANN1TNAIA

nouiuagisnislewan unumuaznifivesnslavanlussuunsnatn nsdndugsiants lawan vdn
fugruesnszuumslavaniifinanssnusersuasnssuiuntslavandufoing udnnimusususdlayon
MADAIUNANTENUVBINITI ¥R DAIAL

Role of mass media to communicate product information to potential and current customers,
advertising principles and practices as an integral part of marketing promotions and policy, advertising

media selection, budgeting and promotional planning and advertising effectiveness evaluation.

221-421 A139ANIINITIRUY 3(3-0-6)
Financial Management

Pre: 221-204 Business Finance

FndsAuneu : 221-204 MIRUFINT

wadaae 9 lumsdnnsnsRudmsumainsigsiuazinaula  Anw1feanuusrsNuMSRua1 9
wieflalun1sdanisifeafuningaunsiou mﬁ@m@unmsazé’u 5Y8¥UIUNANE WATSYEYEN AT NNUAIMNU
Srerey MIANAIUEIMU Lavlaswas1adumu

An in-depth course on techniques of financial management for analyzing and decision making.

Topics on financial statement, techniques on current assets management, short-term and intermediate-

term long-term financing, capital budgeting, cost of capital and capital structure of business.

221-423 n1sAnwanizyana 3(3-0-6)
Independent Project
Pre: All first three year required courses
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Fueruneu: 57873970 1- U 3 anun

°

Aanssudiuyananasgnimunlaedaeunazinfny  Fazdeafeitesivivmanvestindnwm  uax
dulunwaustugsia
An individual activity to be arranged by teacher and student to enhance in a relevant manner,

his/her educational major

221-430 NN5AYsUN 3(3-0-6)
Investment Banking
Pre: none
a v ! 1
Adeduneu : L
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suMaNs Ms¥ Securitization  Anumnswazaud@Ayves  msAnwanudululaveddasims  wdnns
ApTzilasang

Definition, importance and investment banking activities. Topics cover financial structure,
business analysis, business appraisal, financial advising, initial public offering (IPO), secondary market

trading, debt capital market activities, underwrite and distribution, fund administration, principles of.

221-433 §InNTIUMNITRUGBENaiing 3(2-2-5)
E-Business Finances

Pre: none

Adsduneu: 1l

n3i weluladildlutagtu Tnehussnssudidnmsedndildluszuunuataesngunsiiuns suis
wazn1sUsiudy Usznausig §3nTsuvesngunisiunissuinswasn1suseiudemaiules waslusunsudszend
u 9 vudumedidn Inewlunsd@nwiuasnsufofass

Trade and technologies used currently. Focusing on electronic transaction in practical in the
group of finance, banking and insurance. The transaction conduct by website in the group of finance,
banking and insurance and other applications via the Internet. Topic also focus on case study and

practical.

221-438 funuIN1INAIN 3(3-0-6)
Seminar in Marketing
Pre: 221-205 Principles of Marketing
Idefunay : 221-205 ENN1IHAN
JnswikazeAunedertuiymniseain msvisenuisaiudunnianisean nsdeu uwunis
AaNAkarNIIRRINIsIAaTRBadesTunsman
Analysis and discussion of marketing problems from case study. Writing a report of marketing

problems and solutions from case study, writing a marketing plan, and organizing marketing activities.

221-440 NSWAILINANA 9T Ina 3(3-0-6)
New Product Development

Pre: 221-205 Principles of Marketing

Fdedunay 221-205 ¥aNNITAATN

Development and introduction of new products. Definition of new products and stages of new
product development. Management and administrative organization for new products. New products
management. Measurement of new products performance. The market test of new products feasibility.
Marketing strategy for the life cycle of new products.

MsWaLuarn1suurLEARSaeTlml auvsnevowdndusiivel tumeuvesmswanwanSost Tusl

AFIANITHATUSUNTDIANTHNBRANT UL NISUSTNSHANA UMY NTIAHANITAMIUINUUDS HARANI YL NS
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2195TINVDINANN U

221-441 AMSIANTTATINARA UG 3(3-0-6)
Brand Management
Pre: 221-205 Principles of Marketing
FuUsAUNDU 221-205 NENN1TAAIN

a

parUsenounartadeniidnsnanonnudusavensdual  Fons1AUAT  1ASEIINIENISAT  ATANS

Frydnwel NseenLUUUTIIMe NMsRatsanesesdlenldlumsinsedoans eaf1anssuilu asrdudlviie
FuiungugnAtming nagnslunisadnesduslidanuudunsddunain nsUszdiu anudusavemsidud

Y 9

Elements and factors that influence the success of brand, brand name, trade mark, copyright,
logo and packaging design. Communication tools that create brand awareness of target group. Strategies

used to create strong brand. Evaluation of brand success.

221-448 mMsiansAdsauaznisUsEiude 3(3-0-6)
Risk and Insurance Management

Pre: none

FrdeAuneou : 1l
A study of different types of risks and financial loss which may occur to individuals, businesses, and
organizations. Topics cover different types of damages, factors affecting risk management, principles of
insurances, need for insurance, insurer operations, risk evaluation, selection of insurance, types of
insurance, insurance agent ethics, corporate governance and enhance the insurance.
ﬁﬂmé’ﬂwmzmﬂﬁmﬁsLLazmﬁmﬁamamﬂmiﬁuﬁm’«mmﬁ(ﬂLLﬁqﬂﬂaﬁ"ﬂﬂ ﬁqiﬁﬁ]LLﬁz@ﬂﬁm% AN UTsLAnues
audemefiinty Jadusig q fiflnaden1sdnnsnisdests ndnnsuseiuseuay definnsaunlunsuseiude
iipvpsfamsfimsioseiu anudnduidestimsussiuduis Bmslu maewsziudy msUseiliumldielu

AsteUsEiU NMsEenuSEnUsenuserinuarlseinnuednis Usenune

221-450 naAnssNEuslaa 3(3-0-6)
Consumer Behavior

Pre: 221-205 Principles of Marketing

FdaRuney 221-205 ¥aNN1IRAIA

‘VTé’ﬂLLaBﬂ’lﬁLﬂ3’12‘;1)?1/“??]aﬂﬁuE:J:U%Iﬂﬂlum’ﬁﬁﬂauiﬁ]%aauﬁ’l Tnsfnrsandelladesing o 78 Bvidwasie
nszvaumsiaddla mellessiezaseunquisduiifsatuiyana dagdlasine 9 nquives msiFeud siaunad
warAlen aveavEwan I nLLas TansssIUsTINEsng 9

Principles and analysis of consumer behavior in buying decision. Consider the various factors

that affect buying decision process. The course also provides students with knowledge of motivations,

learning theories, attitudes, values and influence of social and cultural traditions.
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221-453 N153AN1SNANAUIILAIIAN 3(3-0-6)
Product and Price Management

Pre: 221-205 Principles of Marketing

FdaRunoY 221-205 ANN1TAAIA

aAUsTENOUYBNANIMI NsTaLUIUTsInvaHaniuel 1sTInnEadue (PLC) nagns wansioun
sakansdanisanendniost msneunusasimurdn sl nssmuauleueiay na gvsieateetun
dufuazmsimuailouts  msussgiuvendadas  dautadeiifianudose  avwandamanisaaialy
Hagiiu safansiisginisUssnunswas Mmedeuaan

The components of product, product classification and product life cycle (PLC). The course also
provide students with knowledge of product strategy, product line management, new product
development, brand strategy, packaging strategy and price strategy. These strategies are important to the

success of business today.

221-456 Special Topics 3(3-0-6)
nsAnYIRITINLAY
Pre: All first three year required courses
Jrdedfuriou: D 1- T 3 fovun
néngmstazilvinGewihnulwidefidendufendesiondngns  fFeuasiauneldng
@JLL@‘U@Q@wﬁﬁéaauuaz5@&6&318@1@@%‘1/1%@@5 Iﬂaﬁﬂmsmiumsﬂs:LﬁuLLaxﬂisLﬁuwamulﬂuimqﬂﬂa
vdngaseradumsnniuvesnsideuaslassnsidudasy
This course brings students to work on a selected topic which is related to the course syllabus. The
student will work under a supervisor and need to submit a report at the end of the course. Two or more

teachers will act as members of the evaluating committee and evaluate the work individually. The

course may be a combination of research methodology and independent project.

221-457 wAluladn19enisisu 3(3-0-6)
Financial Technology
Pre: None

v o1

Aurdeduney: luidl

v v
a &

nangasidunugruierianudilaneiumalulaglunian1stuielinisusn1smensiul

Y
v

UsrAvBamannty fiieuagldidoudifenfuse ienuduimesmsufiidumelulaniei fufinisamuih
Tan  dfidnlddmdouaznsimungnamnssaigaluniamsiu  mswdsuuasnunainyeanisufifves
waluladnien1siu TenalunsasuuazgUszneunisanaliuves aypto way analiudineaduq eulAnves
weluladnenisiu a1 lusewhevemdngesdiSeuszliiuanuiluanhaferiumalladvmanisiu
naUselevusuistaidsluninnistu

This course aims to provide the knowledge on Business environment assessment, external and

internal environment analysis, strategy formation, implementation, application, review, evaluation and
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control. Further, based on the theories, students will get a better knowledge on how can business

managers assure the strategic management concepts to maintain competitiveness of the business.

221-458 N13IANTYAFMNTINUING 3(3-0-6)
Service Industry Management
Pre: None
Atsduneu: Tl

NSIANITAURAEIMNTTUNITUINITIUYLNDIVDIFIARE8N1STN MIFausU suAs Useiudy Houas

v aAva

AU azdimsnanfslundngnsil WdeddnndiSeuazlamseuie HRM, TOM msdanmstuinusssy uag

o

o

msUsgneuMsvesgnamnssy  esundngnsiiouazanunsalasunisuimsdanisiiddguesenamnssy
Ussuanudnmaiiielildsuuinsiiduszansam

The service industry management aspects in airline business, hospitality, banks, insurance, media
and entertainment etc. will be discussed in this course. Key topics that students would learn are HRM,
TQM, Cross Cultural management and entrepreneurship aspects of those industries, especially the
characteristics of above key topics will be compared in selected service industries. At the end of the
course, students will be able to understand the key management areas of service type industries for an

efficient service delivery.

221-920 nsdudusznaunisuaznsinnisiamnasuIanauasILIAgaN 3(3-0-6)
Entrepreneurship and SMEs Management

Pre: none

FprdsAuneu : 1l

ﬂ’]']ll‘ﬁll’18LLﬁS@Mé}ﬂﬁf}mzﬂJ@\‘lﬂqiLﬂu%’Uigﬂ’e)“Uﬂ']i, ﬂig‘U’J‘Lﬁ)‘HH’ﬁﬁ%WQLLa%ﬂa&uﬂiaﬂLLu’Jﬂ’J’maﬂ NN
5379 (Business Idea) Tun13n1gsia, madssliunuesamsunmaduiusznouns, nsusenaugsia tnedandn
sIAvIa wazdsusssuamiunisiluduszneunis uenniusAnudsauddy Uselond waresdusznou
nMadouunugsia Seusznoulufemslinsigianiumsal UNUNTAAIN WAL 9AMT WNuNSELTLIN WHY
MAAU wazlaunIRY lngldnsiaszinsaifnw

The characteristics, types, and roles of entrepreneurs, business idea generation and screening
process, self assessment for entrepreneurs, good government and business ethics. Including importance,

benefits and components of business plan consist of situation analysis, marketing plan, management

plan, operation plan and financial plan by case study analysis.

RUIMIPEINUSTAUNTAIAVITN 12 ndaein
221-491 L3PUANNIANEN 3(2-2-5)
Preparation to Cooperative Education
Pre: None

Furdenunau; 1l
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wiBuAMNNSaNdmSUNSENIILEnAIfngT WU nsadaTu MIWsulseiRte warnsaunIYaliuy
Wawinuesn Wy mshiaueu nsvinuduiin anegih iauﬁu’amsﬁwmqﬂéﬂmw UfuRsulunisvinenu
Tuesdns anuilunsiheny wihikazanufuRsveuriruadinzalunisiny msthanufindszgndldly
mMsufjuReu

To prepare for the training of cooperative education such as writing an application for a job, a
good resume, and how to be interviewed. Developing soft skills such as presentation, teamwork,
leadership as well as personality development. Conducting principle of working in organization, duties,

and responsibilities. Appropriate working attitudes. Application of theories into work.

221-492 dnnafne | 6(0-40-0)
Cooperative Education |
Pre: 221-491 Preparation to Cooperative Education
IvU9AUADUY: 221-491  ISENARNIANEN
meuftRnuluaauuszneunsfiiendesnsaivion lddesndt 16 dUans

Practices in business related company approximately 16 weeks.

221-493 dunadne Il 3(0-20-0)
Cooperative Education I
Pre: 221-491 Preparation to Cooperative Education
IdsAuneu: 221-491  Le3BNARAAANY
nmsufuReuluaauuszneuntsiifeadesnmsanuivn litdesndt 16 dawi

Practices in business related company approximately 12 weeks.
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