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3.2 5797991

3.1.3 nundvAnenall
1. ngadvnuyweransuasdeauaans dnulitesndn 6 witein ThdenSeusein

seluil
117-100 NANLATYTANENSHar UV IV RATUFRANLES 3(3-0-6)
(Principles of Economics and Philosophy of Sufficiency Economy)
117-101 FomAnendedu 3(3-0-6)
(Introduction to Sociology)
117-104 UYwEFIRUS AN SR UATNNAIN 3(3-0-6)
(Human Relations and Personality Development)
117-105 angeululangalvl 3(3-0-6)
(ASEAN in the Modern World)
117-107 U uazmauIAun1sATestin 3(3-0-6)
(Philosophy, Religions and Life Style)
117-108 Mé’ﬂmsiﬂmamimzﬁﬂmmiﬁmLﬁamiﬁauimaam%‘im 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning )
117-109 mmﬁlﬁmG’Tué’mw%’wéﬁumﬂ{]@@w 3(3-0-6)
(Introduction to Intellectual Property )
117-110 NNweNISANE 3(2-2-5)
(Study Skills)
117-111 DITUTITUANY 3(3-0-6)
(Civilization Studies)
117-112 amudilosuienfuiuguas nssnaans 3(3-0-6)
(Fundamental of Philosophy and Logic)
117-113 e luTInUszaiu 3(3-0-6)
(Psychology in Daily Life)
117-117 UYwEiUITIUNTIY 3(3-0-6)
(Man and Literature)
117-119 FURNINANY 3(3-0-6)
(Peace Studies)
117-120 NTINUNUTINATOUAT 3(3-0-6)
(Family Life Planning)
2. nguAvInTeuaznisaeassiuaulitiosndn1s winefn
TWhdenSeusedn 15 (1243) aalvil
2.1 5989731019109 IMUIUL2 KUBAA
WiSeusredvdeluil
117-141 M9y 1 (English 1) 3(2-2-5)
117-142 1¥9angY 2 (English 2) 3(2-2-5)
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117-241 19199y 3 (English 3) 3(2-2-5)
117-242 Aw19angy 4 (English 4) 3(2-2-5)
2.2 FEdvImesasamai 2
ThdenZousnedmmuissenai 2 swou 3 wheda mnseivaelld
2.2.1 n@IvINwIniLeen

117-191 nsldnwlvefienisdeans 3(2-2-5)
(Thai Usage for Communication)
117-192 mslnwlnedienisinaue 3(2-2-5)
(Thai Usage for Presentation)
117-151 A1¥13U 1 (Chinese 1) 3(2-2-5)
117-152 813U 2 (Chinese 2) 3(2-2-5)
117-251 813U 3 (Chinese 3) 3(2-2-5)
117-252 113U 4 (Chinese 4) 3(2-2-5)
117-161 adu 1 Uapanese 1) 3(2-2-5)
117-162 m‘mgﬁ'ﬂqu 2 (Japanese 2) 3(2-2-5)
117-261 m‘&mjﬂqu 3 (Japanese 3) 3(2-2-5)
117-262 A du 4 Uapanese 4) 3(2-2-5)
117-181 AN 1 (Korean 1) 3(2-2-5)
117-182 ANUNING 2 (Korean 2) 3(2-2-5)
117-281 A1YWNIE 3 (Korean 3) 3(2-2-5)
117-282 ANWUNING 4 (Korean 4) 3(2-2-5)

v

3. nguAYIAtinAIansuasImeAansIuIUlitesnda 6 wilefn fell

117-121 AanAmERSIUTInUTEI T 3(3-0-6)
(Mathematics in Daily Life)

117-122 aﬁa‘ﬁugmLﬁami‘ilmwﬁ%'ay@ 3(3-0-6)
(Basic Statistics for Data Analysis)

117-123 FnfuFwandon 3(3-0-6)
(Life and Environment)

117-124 wialulagansauwme 3(2-2-5)
(Information Technology)

117-125 ADNNAMDTAINTUNIANWILAZ TN 3(2-2-5)
(Computer for Studies and Work)

117-126 o1 Tifioguamila 3(3-0-6)
(Nutrition for Wellness)

117-127 willudInuszdniu 3(3-0-6)
(Chemistry in Daily Life)

117-128 AMIAFNERS IUDITYTITU 3(3-0-6)

(Mathematics in Civilization)
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117-129 anpuayauUanlu 3(3-0-6)
(Statistics and Probability)

4. nguAYFUVTEAIEAsuaTNaine Iudulitesndn 3 widein
TWhdenBeunnsednesluil (3 credits)

117-132 WaRNwIa UG 3(2-2-5)
(Physical Education and Recreation)

117-133 falzuazdsAntioy 3(2-2-5)
(Art and Music Appreciation)

5. RUINIVIUANIE 84 WUIWAA

nduATunu 24 wiasiin WhdenFeu 8 A1 Srwau 24 wisein MnAvdedaluil
221-101 Jaudmstudug 3(3-0-6)

(Principles of Financial Accounting)

221-203 2IANITUAZNITIANTS 3(3-0-6)
(Organization and Management)

221-204 N15EUGINT 3(3-0-6)
(Business Finance)

221-205 NANNITHAA 3(3-0-6)
(Principles of Marketing)

221-300 NSUIUING 3(3-0-6)
(Managerial Accounting)

221-303 NOUNUTINY 3(3-0-6)
(Business Law)

221-322 NSIANTNULYYE 3(3-0-6)
(Human Capital Management)

221-325 mi?iaaﬁﬁqiﬁﬁlﬁmi’wmiim 3(3-0-6)
(Cross Cultural Business Communication)

221-326 nsdamsidenagndiionisursduy 3(3-0-6)
(Strategic Management for Competitiveness)

221-327 MsUsMsNIsURsuLUAS 3(3-0-6)
(Change Management)

221-328 sz 08U 3(3-0-6)
Research Methods

221-329 mseesiteyaiiionisdadulanagsie 3(3-0-6)
(Data Analysis for Decision Making in Business)

221-333 ININYINITUINNG 3(3-0-6)
(Service Psychology)

221-507 NANNIARIALAZNNTINNITAAAKALTINIRINA 3(3-0-6)

(Marketing and Digital Business Management)
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nguivIUeA 45 vileialiiSeunnsedvineialuil

211-101

211-112

211-122

211-224

211-226

211-228

211-234

211-265

211-312

211-316

arudilosudionisdnysey duuu maviendsuiiefuseta uaznisdn
UNIIANT 3(2-2-5)
(Introduction to Meeting Incentives Conventions and Exhibitions)
FNANSLIND YN THAZANTUSUITINNITATA 3(2-2-5)
(Gastronomy and Kitchen Operation Management)
MsdnsLansduAdmiUgTAvlsuTILAz iDL Ten 3(2-2-5)
(Exhibition Management for Hotels and Tourism)
mMaviesisiiedunsiadmiugsielsusuuasiesien 3(2-2-5)
(Incentive Travel for Hotels and Tourism)
MsUIMsMsiaUszgudmiugsialslsuuasvioadien 3(3-0-6)
(Meeting and Convention Management for Hotels and Tourism)
woAnsIutinyiaaLien 3(2-2-5)
(Tourist Behavior)
msdansUszaumsaldmsussialsausunagiesien 3(3-0-6)
(Tourist Experience Management for Hotels and Tourism)
msviesfisnfeatunneuns 3(3-0-6)
(Film Tourism)

M5¥NSEUDIMLAENSIRIAES 3(3-0-6)
(Restaurant and Catering Management)

M3RA1ANIslsIILaNNS el 3(3-0-6)
(Hotels and Tourism Marketing)

1 Aa = 1 a Y ! o a o 1 g
N{NIYLaaN 15 nilennlilaaniSeuanuIu 5 'J‘U’]C’NGIEIhJu

211-102

211-212

211-221

211-288

221-301

211-306

211-313

211-323

N15IANITAMAINUINNS 3(3-0-6)
(Service Quality Management)

gsnan1stu 3(3-0-6)
(Airline Business)

M3danIsUsuariAsesiy 3(3-0-6)
(Bar and Beverage Management)

N1T9ANITUAZAITUIUITADINN 3(3-0-6)
(Hotels Room Operation and management)

E I AR SRR 718 3(2-2-5)
(Tourist Destination Development)
ngvnedmiugsianslsausLLagnTvie il 3(3-0-6)
(Laws for Hotels and Tourism)

waAnssuguilnalugsionislsausuuas msvie e 3(3-0-6)
(Consumer Behavior in Hotels and Tourism)

SRIHGLIVER 3(3-0-6)
(Tour Guiding)
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211-324 nsdeusuLuaIosdy 3(3-0-6)
(Flight Attendant Operation)

211-325 3dnnsgsAatiuiien 3(3-0-6)
(Travel Agency and Tour Operator Management)

211-328 vhderwainegramnssuiinmshlsusuasvioniies 1 3(3-0-6)
(Contemporary Issues for Hotels and Tourism 1)

211-426 N5RLNNTRALINI NS0T uazls sy 3(3-0-6)
(Tourism & Hotel Planning and Development)

211-403 Mavieaieadmiugge e 3(3-0-6)
(Senior Tourism)

211-412 FununslsusuwaznISTanTe? 3(3-0-6)
(Seminar on Hotels and Tourism)

211-422 vhtesuaionsgramnssuinshlsusuuazviondies 2 3(3-0-6)
(Contemporary Issue for Hotels and Tourism 2)

211-425 TAssnumsviea oI yuvy 3(3-0-6)
(Community Based Tourism Project)

211-441 NSVIYUALUINNTNTINUTEYUFULUN 3(3-0-6)
(Convention Sales and Services)

211-442 MsUsMsdamsaanuiiszgudmiugsAalssusuuazvioadien
(MICE Venue Management for Hotels and Tourism) 3(3-0-

211-443 msdafanssuiimslugsAalssusuuasvioadien (3-0-
(Special Events for Hotels and Tourism)

211-453 nMsviesfiIeTansTsy 3(3-0-6)
(Cultural Tourism)

211-456 Msvioafiendeguam 3(3-0-6)
(Wellness Tourism)

211-459 nsinnsaluasiazung 3(3-0-6)
(Club and Bar Management)

211-460 la3afnddmsugnamnssusiesilen 3(3-0-6)
(Logistics for Tourism Industry)

211-463 nsvisaiendesnsunme 3(3-0-6)
(Medical Tourism)

211-466 msvieadisnfeatiuems 3(3-0-6)
(Food Tourism)

211-467 NINAAVDIAIBNITUY 3(2-2-5)
(Airline Marketing)

211-482 nMsdrakaznsiodmsunislsusuasnisieaiie 3(3-0-6)
(Survey and Research for Hotels and Tourism)

YIIIMBEA WA 1NIVING 18



211-555 nsUseendlduinnssy Internet of Things lugsAalssusuuazviosiien

(Internet of Things for Hotels and Tourism) 3(3-0-6)
211-556 nsmuavaneUatennsluieide

(Destination Management in ASEAN Countries) 3(3-0-6)
211-557 N13d1539gsnalwedey

(Exploration of Business in Asia) 3(3-0-6)

A NUsLaUNITUIVIINTIAU 6 HUIwAN

211-490 LWILANNT

(Preparation to Cooperative Education) 3(2-2-5)
211-493 enUszaunsaRvIIn 1

(Cooperative Education 1) 3(0-20-0)

AynUszaunisadvdmdunsiinujiRnueuuiudaludiisng 400 daludlugsia
lsausuvisevieaiiedsaiiosiu

NUBWR : UnAneEmnsaldenivEnUsyaunsainndn 6-12 waeinluivden
211-494 ARNUTZAUNITAATITN 2
(Cooperative Education 2) 3(0-20-0)
JyinusraunisadndndumsiinufoRounuuiuialudisniy - 400 dludugsia
Tssusuvidorioniieroiostu
211-495 A RAUTZAUNITAABITN 3
(Cooperative Education 3) 3(0-20-0)
JrinuszaunsadndndumsiinuoRauuuiuialadiini - 400 ludugsia
Tssusuvidorionfiedeidosiu
211-496 A RAUTZAUNTAVITN 4
(Cooperative Education 4) 3(0-20-0)
Fpfnuszaunsaindmdunisilnu §ORnusuutudaludaiiing 400 §2lus lugsa
Tssusuvidorioafiendeioatu

UUINIYNABNLET 6 WUIBAA

3.1.4 wHUNISANEI
Tmdulumuiiaaugdvane Auminerdeasumnualiinanwiameidou

WEUANSAN®EN
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VANGATUILITIA @1 INMTUTMISNSIsusuuazMsienfienangns 4 U (mauni)

U 1 aanshnei 1

s | Fedm mi2efin
17 | nfUAYINYBEAERTIaTdIANAIEnS 3
11750 | ngudvianeuazn1sdedns 3
170 | nguAvIAinfIansuazIneAans 3
117 | ngudvigunseatansuaznafineg 3
211-100 | avwdidesduiivafunislsausuuaznmsvieaiion 3
211-122 | msdnnuuansduidmiugsiolsausuassieaiion 3
394 18 vilaena
Uit 1 anAn1sinunidl 2
s | F93m iefin
1175 | nfuAYINYBEAERsiasdIauaIans 3
11750 | ngudwianeuaznisileans 3
11750 | nguIYIANinAIansuazIne1fans 3
21110 ?laluilﬁaqﬁulﬁaﬂﬂﬁmixﬂqu duuun mevieaflenilefiunsia uazns 2
Iins3Ans
211-112 | A1ARSWIDIMSHAEMIUIMIINNTSASI 3
211-225 | mslsausuuaznsvieaiiedngedsdu 3
59 18 v28AA
Uil 2 man1sAneil 1
s | I g
117« | NATINTWIAZNTHDENS 3
221-xxx | NANITIUNY 3
211-224 | mavieaieaileldusnsiadmivssialsausuuazvioadion 3
211-226 | msuimInsdnuszyudmivgialsausunagieiien 3
211-228 | ngfnssuinvieailen 3
221270 | nsvieaiieadmiuanuaulefiey 3
393 18 wiugin
U 2 aemsAnedl 2
s | T iaenn
1170 | NguIvINTWILAZANTHEENS 3
221-Xxx ﬂﬁjﬁﬁ‘lﬂuﬂu 3
211-234 | mdanisUsraunisaldmiugsialsusuuagvioadien 3
211-265 | mavieaigafeafunmeuns 3
211-312 | msdnnisiuemmsuasnisdaiies 3
211-338 | msdnn1singegsianislsansuuaynsvieadien 3
393 18 wiuein
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N 3 AarAnsanen 1

sWav | Todwn wuwin
117-xxx ndu%’m’m’ntaxn'ﬁﬁami 3
221-xxx | NENAIVIUNU 3
221-xxx | NENIVIUNY 3
2110 | nguIvIEaNn 3
2110 | NguIVIEDN 3
2110 | nguIvIEaNn 3
593 18 wuaenn
W 3 sansinendi 2

sWavn | Fodw wu2wAn
2215x | NHNITIUAU 3
221-xxX ﬂ@:ua‘lﬂuﬂu 3
211-316 | m3namnslseusuuaznisvioaiien 3
211-346 | Fomsadelugsialsausuuasyioaiien 3
211xxx | nguAvaeNn 3
211xxx | nguAvIaeNn 3
593 18 wuaEAn
W 4 mamsinedi 1

eIV Fodvn wu2win
221-xxx NHUIYILNY 3
221-XXX NEuIVIUNY 3
211-490 CERIGYAR 3
EIPLY 9 %N
I 4 anansAnendi 2

WA Fodun nu8fin
211-493 AvUsAuRnUszaUMSAIATITN 1 3
393 3 WUEAN
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3.1.5 A193U185183U1
3.1.5.1. nuanfAnwly
NENAYPINYBEAEATUAZEIANAENS
117-100 nanNLATEFAIEATIAZUSTY IV UATYFAINDNES 3(3-0-6)
Principles of Economics and Philosophy of Sufficiency Economy
Pre: None
FwUeAuneu: il
ndnilureaasugaanditdionisinassnineinsislegeg1adnin ifielfiAn
a33aUstlevtiasan Usenausmeiuunniaiimeselauseuud weinssulaesiueinisusian
115094 NTAINY TeAUTIElA F8AUTIAT AUUTELINURITTUIA NTRUNITEUIATT LALLATYEAY
FENINUTENA La¥AIUIANIATINIENGANTINVBEANTURINTT UMY NauNIsiFenveiuTlna
iUy uazlasiainvenaln Usuaesegianeliissinmenisadunsaiuaisnana Inediln
fnsldfineiud idluseduyana sedugsia wagseduUszna ietlestunnienasuazais N1
ATugie wazieiAnauasydulauasiamnnisesedsdu
General economic principles deal with the allocation of scarce resources for highest
utility, consisting of macro economics which explains the theory of national income,
consumption behavior, savings and investment, price theory, income, government budget,
money and banking and global economics. Micro economics deals with the behavior of the
individuals, demand of consumers, the cost theory and market structures. The self sufficiency
philosophy stipulates a middle way and no excess in spending and investment, from the
household level, corporate and institutional level and the national level, in order to avoid an
economic meltdown and to achieve sustainable economic growth and development.
117-101 Feauinendosdu 3(3-0-6)
Introduction to Sociology
Pre: None
ntsRunau: 1l
vswavesdandenynsdsaudilioynna aaun1m uarunumvesyanaludsny Svdwa
YoInguRongAnssuvesyana lassasisweangy wazanuduin weailunisinenu nsfiuyve
FURuSTin Ransanemuddyuagd Tamnnsvesaaduss 4 Tnedleud s pnuasymanaiulad
wazAUAsLLaYNIUsEAINg
Influence of social environment to individuals, status and roles of people in society,
influence of a group on human behavior, group construction and leadership, opinion towards
working, the way to have good human relationships, the consideration of importance and

devolution of institutes by ranking, technology progress and population change.
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117-104 UYBEFUNUSUAZNITWAILIYATANIN 3(3-0-6)
Human Relations and Personality Development

Pre: None

FwUeAuneu: il

ANumng 711 wagUsglomivesyweduius anudiiusszninyananazngy s q lu
demn msuTumilimngaudvanmuwiededludiay nguiniayadnaim fawinismiayadnam
yesyAnaLiiansUTURIMIdInN mnuLAnAesEnIyaAna N1zl waznsTinngAnssufimvangay
HADAIUNITEINNIHIAL

Meanings, background, and uses of human relation, interpersonal relationship and
groups in society, appropriate adjustment to situations in society, theories of personality, and
personality development for social adjustment, personal differences, leadership, and practice

appropriate behaviors and social manners.

117-105 anduululangalal 3(3-0-6)
ASEAN in the Modern World
Pre: None

Tarunay: Ll

mswdsuudasestaniutlagtu nmsdaszdeulanll muddnmenodons uoonidesld
selantagiy mnuiduinvesssmauendou Jadeiinadeendou o UademalseiRaans
nsiled wWiswgna dau wagdausssy anmnisaluaslayvvesendeuludagiu anuduiusaiely
nauUsEmAR N UnuIMveteLduuselnelazUsrvinulan UNUIMURIIRNMSIUNANER T
ANNduTUSsTIelne v e

Changes in the modern world; the New World Order; the importance of South-East
Asia to the world; background of ASEAN; factors influencing ASEAN such as history, politics,
economy, social issues and culture; situations and problems of ASEAN in the present time;
relationship within ASEAN countries; roles of ASEAN in Thailand and the world community;
roles of power nations for ASEAN, and relationship between Thailand and ASEAN.

117-107 USBeyuazAIauINuUN15ATaIYIn 3(3-0-6)
Philosophy, Religions and Life Style
Pre: None

sAuneu: il

NaNUTYYT ANAOUVDIMIAUINI LA AINAIAYVOIMAUINUNITANTUTIN ANUKIIBLAL
ANANYDITINAUVANAAL NaNFITUIUNIATTIN AnudIAgyvesda auns Jeygyr nsimunu
wazmsuityminlagldndniaoumamaundnag sufansssgndldiiieaiisemdnialunis
ﬁwmuuazmiaqﬁ’mﬁ’wﬁuaéwé’u@

Principles of philosophy; religious teachings and their impact on living; meanings and
values of life in religious view; dharma for living; significances of precept, concentration, and
wisdom; self improvement and solution of life problems through religious teachings being

applied to achievements at work and peaceful living with others.
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117-108 wanAsInFNanfuazinurMsARLansiausnaandin 3(2-2-5)
Principles of Logics and Thinking Skill for Lifelong Learning

Pre: None

UsRunau: 1l

ndnazsnaans arwiiiugiuresnszuiunsin mafndlstonarguil n1sdenldiinuy
nsAnvfinsnaqlunsudtamnfiuanaaiu wu msfndasen nsAnieudiou msAndaasen
NSANININY N13ARDE1NENMTUYIM N1SARUsEENd N1sAABNLUYFY N15AMTINagNS N13An
wAdgyyn MSAAYIUINTT MSARETINATIA NISARBUIAN WAZNIT ISEUIMER U TINTWINYENIS
iinfaundsmnufifiensiaunnuesediseiiios

Principles of logics; basic concepts of thinking processes: inductive and deductive
thinking; the adoption of various thinking skills to solve different problems including analytical
thinking; comparative thinking; synthesis thinking; critical thinking; considerate thinking;
applied thinking; conceptual thinking;strategic thinking; problem-solving thinking; integrative
thinking; creative thinking; future thinking; and self-study learning as well as a skill for

accessibility of knowledge in order to improve oneself continuously.

117-109 Anudilosdudruningaumetagn 3(3-0-6)
Introduction to Intellectual Property
Pre: None
AdRuneu: lull

mwdAgvesnsundednsluningaunedyg ifdensduaiunnuandisuveaysd
AABATUNITHAUIAUAIIRLIALINEIFIER Snalulad wazimuInIsIuRalzLazI5IUNTTY
mmLﬂmsuaﬂﬂwlﬁwaauvmﬁamnsuawﬂﬂa 5509 UAzoIANTUIELANAI 7 Maﬂﬂg‘wmd‘ﬂw
LﬂEJ’HJENﬂUVIiW‘EJﬁ‘LWIN{JEUEU’I TeavANS ANSURT UAZIASEMUIENTIAN iammauﬁammi N4
Usznaiiieatoiuandnsuasiaiomuienisn 1oy auddgy1 WTO TRIP’s wag Patient
Cooperation Treaty unuwwes WIPO Tunisdsaiunisuntlominddunalagiseninguszine
paonaunsusmsiiulumuausdyaiseninassmaiieidesmadeunisaauazdunsdng
sunsUszgndndnmemeningaunsiygnifadestuiignilumanalulad 5sia F23mnss
LazABUNILADS

The importance of intellectual property, it’s role in the creative thinking of human
beings as well as the development of science, technology, arts and literature. The individual,
business and organizational effects of intellectual property. Overview of Thai intellectual
property law including copy rights, patent, and trade marks as well as international trade
agreement about copy rights and trade mark such as WTO TRIP’s agreement and Patient
Cooperation Treaty. The importance role of WIPO toward intellectual property protection
among countries as well as the supervision of intellectual property agreement appliance in
all involved nations. This course employee a case study approach by which the student will
learn how to apply intellectual property concepts that involve in technology, business,

bioengineering and computer issues.
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117-110 NNEEN1SANEN 3(2-2-5)
Study Skills

Pre: None

UsRunau: 1l

AANYBINITANY LLaﬁgmﬁﬂ%ﬁﬁﬁquéwﬂﬂﬁLﬂﬁzﬁlﬁmﬂa WAYANAIUBINULEY VDI
o wagauduiusiunmsinwssuvgaudne Anwisinueidududmiunsfng e n1sld
viesayn msdvduteyannmeluladansauma nsdeansival uaziifuiagiu Anvidym way
guassalunsine msduneluladnis@nunluldifleufulgeinvemsiinssindnnisands
ng waginnsaiedneadneassn mavihawduiin msudmsnanlums@ne nsuinisaa
Tandanensine Wnweniseu e Msaatudin msdulssiu nsdniisnsau wagnsuiaus
saarinugnsliTinfidndny T shwrlunsuimsnistuduyees wasiinvenafunadiodly
dspulszsulay 8

The value of education and means to become an active as well as a successful learner
by analyzing the attitude and values of self, life and its relations to tertiary education system,
necessary skills for study i.e. library use, information search from current and new Information
and Communication technologies, the problems and barriers of study ; the implementation
of education technology to improve analytical skills, critical thinking, constructive criticism
skill, team work, team-based study, time management. Conflict management, reading,
listening, note-taking, deductive, cognitive skills, report and presentation skills as well as
important life skill such as Personal Financial Management Skill and skills needed for a citizen

in democratic society etc.

117-111 D158555UANE 3(3-0-6)
Civilization Studies

Pre: None

JdsAuney: Ll

9158555Uar T RuIN15vesesesssulan a1sesssulne Yesefitundnvasdinunas
Tausssulne mmﬁﬁaaﬁﬁmwaLLaw'ﬁzqﬂm%mﬂuﬁaﬂmlm FaAY LATEEND NSUNATDY AIEUN
fi3nssu nsazLauiiutiy aodnenssy UszAninssy Inanssy w1gAad asenaadal nsfine
Andonvasing saustaunlduvesdinuuay Sausssy

Civilizations and the evolution of the world civilization;Thai civilization; factors
affecting aspects of Thai society and culture; nature and applied science in Thailand, society,
economy, government, religion, ritual, folk play, architecture, sculpture, painting, Thai dance,

music, education, values, as well as trends of society and culture.

117-112 mwj’igﬁaqéfuﬁmﬁuﬂ%’%wﬂu,azmﬁnmam% 3(3-0-6)
Fundamental of Philosophy and Logic
Pre: None
FUsRunou: il
ﬁugmmqﬂ%’ﬁmﬂuaflﬁmaﬁﬂ%’%m YIINYT I3UAIENT AUVSEAIANT ﬁgw%'éufyjmzi’um
uazUsrnng Susendausgalusaauiseailigiiu Anvdnumgainu fn nssuiunisveseuin
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othaflmaua suuudsifbguitlasisnisnsinemans eausaussandldliaonadostuanin
depudagiu

Fundamental philosophy, spirituality, moral education, aesthetics both western and
eastern philosophy from the ancient to the present world, study thinking process, reasonable
thinking method both inductive and deductive by sciences to apply in accordance with the

present social conditions.

117-113 I luTInU I 3(3-0-6)
Psychology in Daily Life

Pre: None

FvsRuneu: il

nguinazuunAnnsinineniessgndliludinuszd1iu msiaunsinueniedn-deay
At lanuesuazgdu Mg fauiusseninyana n13305 MsesutavnuiaNgAnTTy
LLazﬂﬂ'ﬁgﬂﬁﬂﬁlﬁ@wqﬁﬂ‘iimm 9 YUAGNNINKAZANUUANAINTENINUAAR NITHMUIAIINAAIANS
91510l MITANMIAUANUATEALAEANTALENER qunIndnuasn1sUsTud

Theories and concepts of psychology for applying in daily life, development of
psychosocial skills; understanding of oneself and others, transactional analysis, perception,
attribution of behavioral causality and motivation, personality and individual differences, E.Q.

improvement, management of stress and psychological conflicts, mental health and

adjustment
117-117 NYBINUITIUNTTH 3(3-0-6)
Man and Literature
Pre: None

Fvteduneu: Tl

ANNMINE A WaggULUUAIN 9 19935AR  ARNAUTUSSYIIaNYEdiU N1shanseen
mefavgluglvenssunssy Gnseianudn ala USua aaumsel wavAnfeuvesywd du
Usnglunssaunssaussnneg  fe unnd willens Bosdu anuSeaazunanuditiadlsduilom
Y21l UNIBUINSBUN NG TTUVIRLALFIANNDAIUNTANDITUTITTUBUL BNENAsRNTE
e

Definition, derivation and forms of literature, relations between humans and arts
performance in forms of literature, analysis of thoughts, spirit, philosophy, objective and
human ways of living that appears in various kinds of literature, such as poems, novels, short
stories and articles indicating humans’ problems in natural and social environment and
civilization heritage that is influential to the writers.
117-119 Aufn ANy 3(3-0-6)

Peace Studies

Pre: None

ntsRunau: 1l

ALUANANITENIILIIA AR U NS US TR NTYUIUNTAANTUD YW UAY T
A dild ileadnuitilafinsesiu nowiuazuuaufnvesmifleoaziasughalussuusig
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AU HIAUTAREININITIDY LATYFAY hagAIEU é’uﬁﬂﬂq}'mmﬁﬂLLé’ﬂ%ﬂﬂaﬂqﬁLLazami’m i
Anduiidluefinuazdagtiu Sinsesidaislunaudladgmdedaudinedudituas Ysaaney
suusaisluszduiiaianyana asauath 0edng dsau Tavislusedumfne vlussdulanisnislums
ANMNG48195 NTYBUTUAIULANANITEWINUARALALANTUYWETU UNUINVBIANUTLINIIRLAY
23ANIA9 7 lun1sunesnwduinimvastan

Basic philosophical viewpoints, human communications process and language levels
used to make common understanding, theory and concept on politics and economics in
several systems, causes of political, economic and religious conflict, which can lead to conflict

with religions which has happened in the past and present.

117-120 N3 UHUTINATIUATY 3(3-0-6)
Family Life Planning

Pre: None

Fvdsduneu: T

ﬂ?’1MiL%ﬂﬂUﬂ’J’mﬁﬂﬁ@%aﬁﬂ’muLLG]ﬂGiNLﬁEJQﬁULWﬁﬁﬂH’] ATEUUATUNAUINTITVD
duiusnm uaziluguunaniigniewnu@indsen anusuiiaveusonuedumsdidudinneld
annzdwindeuiiludsunlategiesania LﬁumiLeﬁammimﬂLLNu%%maUﬂ%’aﬁﬁﬂmleu
pw1An Taviin1sSeunnuieniasErisyaRaeiu RS TIILaAusAL

Importance of the difference between sexes so that the student may realize the
developmental process of relationships that lead to a fulfilling, responsible, and proper life
in a quick changing society. The materials focus on a quality family life planning for the future

and describes how people are different in various cultures and societies.

2.2 51911 DINgE MU 12 wenn
TSeusnedvnalul

117-141 AWNDINGE 1 3(2-2-5)
English 1
Pre: None

rdsAuneu: il

Hnvinyen1sile we Sunazdsuniwndingquitugiu Annsilslussiudselen MsyaLieNg
doansludinuszsniu Wy msvinme madedy nswusi mssanmuduiviodslauasdug
wunseenideslvignassmunanniw Hnvinwenisetuteandlusedvyssloanazdent Tngly
anumuhiensaliaglasaiavessvleaundseney Anwinstdnauiunsuniwidengy dnideu
mauﬁmm‘[m‘lﬁﬁﬂiz‘[mﬁgﬂéfaqmwé’ﬂhmﬂizﬁ

Practice Basic English skills including listening, speaking, reading and writing. Practice
listening sentences and communicative skills for everyday conversations such as greetings,
invitations, introduction, as well as responding to the common situations; the correctness of
pronunciation as well as the accuracy of gsrammar. Practice reading sentences and paragraphs
by applying knowledge of grammar and sentence structures. Learn how to use English

dictionary and answer questions with grammatically correct response.
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117-142 AYIDINY 2 3(2-2-5)
English 2
Pre: 117-141 English 1
ITIAUNBY : 117-141 Mwdangw 1
fAnsinwennsila wa s1unazdeuntvdanguiiiaiy Anviinusssu Bn1suanioenyes
Hweanw Jamuazanuusnsnsvesnislinwssnquidtedluginuenisya Tasnsléiaunt
LavaSaunwia Antnveniseutugy Usenaumen133ulanuuaseagidunmnee) ANUELRUS
vesUssleandnuazdselonens Annseuluseiutossiuiinisdeunsudoniagldselon fns
uazd B Agndeswnuvanlieinsal
Practice additional English skills including listening, speaking, reading and writing.
Explore native speakers’ culture and expressions as well as problems and differences of
English application influencing speaking skill by using both verbal and non-verbal languages.
Practice basic readingsconsisting of reading for details and comprehension. Study relationship
between main and supporting sentences. Practice reading passages and answering questions
with grammatically correct sentences, words, and expressions.
117-241 ADINgE 3 3(2-2-5)
English 3
Pre: 117-142 English 2
JUsAuneU : 117-142 Mw199Ng 2
Anitnwznisils wa srunasBouniwdangulusedufionniu Annnsilsuazaunun
Ae8InguluanIuNITINIe fiflsziuannuennintu 1 NsYANaMSANI n13dun1val N13iaY
L‘%@ﬂLLazﬁus] fnnseuluseaudedifimiueriiuiy Anvinisidou ULANLAZTBAINAN laY
Lﬁummgﬂé’faﬂmmwﬁﬂhmﬂiﬁ AADAIURNTINBEAMULLININITNAZOULINTFIU
Practice more complicated English for listening, speaking, reading and writing skills
such as talking on the phone, interviews, telling stories and so on. Practice reading longer
passages. Study writing paragraphs by focusing on the correctness of grammar. Introduce
other contents related to the Standard English test.
117-242 AWNDINGE 4 3(2-2-5)
English 4
Pre: 117-241 English 3
dsAuneu : 117-241 nw19INge 3
Anvinwznnsile e srunazdeunudngulusssuildlunsinsedoasléd Anvinuznis
Jougonau msaatuiin msduleruanderiuvieunauiisrunseilsanndasuniomy
tufindes BnaunnnwdsngulumBesiduusnionuauaula lasannsaldduiuiigndes
MUAMUTEULAZVANLI8INTA! AABAIURNTINYEAULUINIINITAFDUNIRNTFIU
Practice all communicative skills including listening, speaking, reading and writing.
Practice writing the summary of a passage; taking notes; reading and listening for
comprehension; and discussing topics of interested using common expressions withcorrect

grammar. Develop skills needed for the Standard English test.
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nguIvINTeINaLNTERANT
117-191 mslénmulneiionisdasns 3(2-2-5)
Thai Usage forCommunication

Pre: None

FwUeAuneu: il

Tassafrmndheinsalifanismanwidou uazniseas AvauandesEnIten sy
WAZNIEINA awmansuaglidumansdruaulims fmasdwdt ndnnisdieds nsdeatsni
Insdndt vannisi@euluguuuunineg wu savingadasau madeuuseiivewnuies msduiinuag
nsagUanny madeuldnounddonisgsin nadeuissannu Anvinsenisléniwlneienisis
NS1A N30 uazN1LULY

The structure of speaking, writing and communication; the differences between writing
and speaking;formal and informal language;orations; royal words; principles of references;
telephone communications; principles of writing in various forms such as application letter,
resume, note taking and summarizing, interactive business writing and essay. Practice Thai

Usageskills including listening, speaking, reading, and writing.

117-192 nsl¥nelnediionisinaus 3(2-2-5)
Thai Usage for Presentation
Pre: None

FyrTsAunau: Tl

wann1syn Aavznisidenldm Usslen dnden duaulims mseenidesdiigndes uas
N13YALUANIUNITAINN9Y NMShERIANAALAULAYNITEEYe 919 N1sUEUeLTNITINIT NS
thiauaiBsgsnia waznsdunwalifielildnu nasnaunsifoulasenis madenvesmiansdeans
IO I RHGEIRAG AL

The principles of speaking including the correct ways to use words, sentences,
conjunctions, orations, pronunciation, and speaking in various situations such as comments
and presentations: academic presentation; business presentation; and job interview along

with project writing; communication channel selection; and statistical data readins.

117-151 AMEIIUY 1 3(2-2-5)
Chinese 1
Pre: None

FdsAunou: 1l

U L a a . . o o‘d‘ aa o w ]

AONETN0AEIINIIAUNANTEUU pinyin AENILTlUTInUsEdTuUSTLN 300 A1 Lag
d1use 9 8819918 Rnaununntwdu lneniunisesnideignias

Phonetic transliteration Chinese pinyin system. 300 vocabularies used in everyday life
and simply expressions, Chinese conversation practice, with emphasis on correct

pronunciation.
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117-152 AYIAU 2 3(2-2-5)
Chinese 2

Pre: 117-151: Chinese 1

10sAunou : 117-151 nw"qu 1

AnFeuidsssloaiugiu Mavnddwiainnauynssdu-ne aununnududededes
Aduiiauls Anwddiintudnuszana 300 ¢

Practice composing basic sentences, finding words in a Chinese-Thai dictionary and
conversation with topics of interest. Study 300 additional vocabularies.

117-251 AYIU 3 3(2-2-5)
Chinese 3
Pre: 117-152: Chinese 2
TIAUNBY : 117-152 ATW1AY 2
Andeudscsslendadou aunnnwiuseifitededifuiiauls Anwddiiutusn
Usza1ad 300 AN
Practice composing complex sentences and conversation with topics of interest. Study
300 additional vocabularies used in business settings.
117-252 AYU 4 3(2-2-5)
Chinese 4
Pre: 117-251: Chinese 3
F0sAuneu : 117-251 nw1qu 3
Andeuewsyleadedoudy @ wntu Anvimnuusnmesewineiisnesiiy wazisnes
go3u aumnawIunehidedediduiiaula Anwmdmifududnuszana 300 M
Practice composing more complex sentences. Study the differences between the
traditional Chinese characters and the simplified Chinese characters. Practice conversation

with topics of interest. Study 300 additional vocabularies.

117-161 Aty 1 3(2-2-5)
Japanese 1
Pre: None

ntsRunau: 1l

n3ila e awdiuduiugiu Tinseilasadeiuguresniundgiuuarleinsaifng
sruuidssuarlaseadisiugruresnimdu Bnfnsenise utseleasgisironazniadeudae
FIONYITINIPULHAZANALATUY

Practical listening and speaking of basic Japanese. Analysis of the basic structure on
oral comprehension and basic structures and vocabularies. Practice reading simple sentences

and ‘Hiragana’ and ‘Katakana’ writing in those structures.
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117-162  anwdiy 2 3(2-2-5)
Japanese 2

Pre: 117-161 Japanese 1

Jodaduneu : 117-161 Mwdiu 1

Andtnwgnsilaasnsylagldlasaaddhensaifdudoutu wasmdwilmi Tnniserudu
3 uaz@puunaulutiausedniukaglddaunig 9 ag1edg

Study and practice listening and speaking skills with broader structures and
vocabularies. Practice reading ‘Kanji’ and writing small essays in everyday life and simply

expressions.

117-261 Ay 3 3(2-2-5)
Japanese 3
Pre: 117-162 Japanese 2
Fdaduneu : 117-162 Mwdlu 2
AnmsflsuazSeusunaununlugdiuusin 9 Wiy Anwnbensaiidarnududounnndy
WanmseufAnnldFnwanfoumthil
Practice listening and learning conversation in various settings. Learn more

complicated grammar and develop reading ‘Kanji’ from previous lessons.

117-262 Al 4 3(2-2-5)
Japanese 4

Pre: 117-261 Japanese 3

Fndaduneu : 117-261 iy 3

fuauasnsalunsyan gl euivuussandenuazussindvesdiiu faun
vinwen15e1u n1sTeuuuuAud Seuidwidiuiy Anvlassaimdheinsalifinnududeunn
Bty

Develop ability in effective speaking skills including Japanese cultural notions and
customs. Develop Reading skill and writing skill with more ‘Kanji’ and extended vocabularies.

Comprehension of specific grammatical structures.

117-181 AMWININA 1 3(2-2-5)
Korean 1
Pre: None

FwUsAuneu: Ll

v v = a b dglj a o o’d'

MnysTrULEswmarsUiuulsElen  158uslATeaiaiiug ureInIwnIva ATy
Na o U & o 1y ' " al Na o w
FinUszdrTu Anvinvemsilaaznisgn wulssleaauninegishenldluiinuszaniu

Alphabet, phonetics and sentences patterns. Learn basic Korean grammar structures,
vocabularies for daily life. Practice listening skill and speaking skills emphasis on simple

conversations for daily communication.
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117-182 ANUNINE 2 3(2-2-5)
Korean 2

Pre: 117-181 Korean 1

0sAUADU : 117-181 AW N IE 1

Andtnwgnsitauazniaylagldlessaddbhsnsaivesnwunvaidudoudy  wWuusslen
aunuuarAdnililudinusesiu AndnuennsenuuasidenunanuluiiaUsyafusagldduny
A9 9 DEINY

Practice listening and speaking skills with broader Korean structures emphasis on
conversationand vocabularies for daily life. Practice reading and writing small essays in

everyday life and simply expressions.

117-281 AYNE 3 3(2-2-5)
Korean 3

Pre: 117-182 Korean 2

0sAUADU : 117-182 AMWILNINE 2

AnmsilawazBouiunaununlusuuuusing 9 Wiy Anwilensaififinndudou
ATy uvinwsnnsaunw n1sey LLam%wﬁa?%amﬂuamumaaﬁsiNq franTu e
wagAnumEnyifiaiy

Practice listening and learning conversation in various settings. Learn more
complicated grammar and develop conversation, reading skill, and writing skill in various
settings, studying additional vocabularies.
117-282 ANEWNIUA 4 3(2-2-5)

Korean 4

Pre: 117-281 Korean 3

TIAUNDUE: 117-281 NMWUNNE 3

WLIANAHNTOlENTNA SeuuuUsTIILleNuasUssindluaunIva Wavinwensenu
Wannsenukazn1sley Seurdniduiy Wildlasadidhensal dWeviarudilaniwinivg
flFZounounthiluaziimsldodugnses

Develop ability in effective speaking skills including Korean cultural notions and
customs. Develop reading skill and writing skill and extended vocabularies. Comprehension
of specific grammatical structures to understand the full outline of Korean language as

previously taught and how to use it as a whole.

nguIvIAdinAEnsuazInefEans
117-121 AftRAEASIUTINUTTINTY 3(3-0-6)
Mathematics in Daily Life
Pre: None
FUsAuney: Ll
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ANUNNIBUAZNAIUINITAMUAANNAAMIEASASIAAIEASAUA AU FySnvalAtlnA1dnS AU
walulad adaeansiunisunlaymisazdnduls assnaansuaznislivnana n1sUsvendngud)
nsvfasdu nsadeiuuuuazmauidymiuuunsUssendldadamansluiinsesiu

The importance and theoretical development of mathematics; relationships between
mathematics, numbers, and symbols; mathematics and technology; mathematics and
problem solving and decision making; logic and reasoning; basic graph theories application;
model design and solutions; and implementation of mathematics in daily life.
117-122 sdnnugIuiensiinmzidoya 3(3-0-6)

Basic Statistics for Data Analysis

Pre: None

AvsRunau: il

AEiugIuNeadd Tiud armmane voulen dnvazvedeya F8nsfusiunndoye
ADALTINTTUUN wqwﬁmmﬂmzlﬂmﬁaﬂﬁu FLUTdN NTUANUITUUNIUIY N1TuanKIuUTl
%93 N1THIWIILUVUNFNITNAADUALNAFIU NTIATIERANFUNUS wazn15ann0eTuduag1de
mMyinziauslsusulaglilusunsudnsogy

Basic statistics including data collection, descriptive statistics, basic probability theory,
random variables, Binomial distribution, Poisson distribution, Normal distribution, hypothesis
testing, analysis of variance, correlation and simple linear regression by utilizing statistical
programming package.
117-123 FAnfudeuandon 3(3-0-6)

(Life and Environment)

Pre: None

AtsRunau: il

auduiusseninedintuawandeulnetiidiuismuddyreminensossuen waseu
m'iLﬂﬁlammawaﬂammzqﬁmmﬂ maamumwﬁfﬂﬁﬂ‘f]iymLLazwaﬂizwuﬁluﬁawamﬁmaﬂ
Aawindon Msgyduniuvainvaienisdinn msydnvamanden nisldmaluladinnuay
WEIUNAUNL AqrIneAndon maenuNsAluTInsamdnyvn LaTugianeliles

Study relationship between human and environment emphasizing the significance of
natural resources, energy, global climate change as well as awareness of environmental
problems and impacts from pollutions; loss of biodiversity; environment conservation; the
use of biotechnology and alternative energy; environment regulations and laws as well as

lifestyle according to philosophy of sufficiency economy.

117-124 walulagansaumne 3(2-2-5)
(Information Technology)
Pre: None
FUsAuney: Ll
wdaiefumealuladroufiames drulszneuresssuunuiames nifinsiauves
griamasiazaeiuag svuunsdeasieyauazialetienoufiunes waluladdeuszan dumesiie
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wazn1sUszandldanu naenaun1sinUuRdududeyanisdumesiie WWswdddidnvselind
TUsunsudsvananas wazmsadrafumadedu

Concept of computer technology; components of computer system; the functions of
hardware and software; data communication and computer networking; multimedia
technology; Internet and its application. Practice data retrieving, using electronic mail, word

processing, and developing basic Webpage.

117-125 ADUNAADIAIMIUNITANBIRAZNITHINGY 3(2-2-5)
(Computer for Studies and Works)

Pre: None

FvsRuneu: il

wanmsdnnsteyaiavansaume Ussinvveswiludeyauazansaume danasiuuaznisun
Tanddeymn gsnssuBidnnsedind nguunewaluladansaume a3esssuuazauUasnsdielunisly
walulagansauna 91TnazAIlnIAUABNTIWES kavkudltuvasnalulagansaume nasnau
nsEnUURNsIgnulUsknsmIsIin waglusunsudiaueu

Principles of data and information management; types of data files; algorithm and
problem solving; e-business; computer laws; ethics and computer security; computer careers
and certification; and trends of information technology. Practice using spreadsheet and

presentation software.

117-126 9 MSLNDUN IR 3(3-0-6)
(Nutrition for wellness)

Pre: None

AtsRunau: il

AUFIAYLAZUNUINYBID N TADFUN N M3UAsusUaavedansermslunssuInunIsHan
%atﬁﬁ]ﬁmasmqm%aLﬁs’aﬁummﬂﬁlaqmmwLLazwamﬁmsﬁLa%mmi 9111157UL9A LazUU
Tngwinisdienistn Qa’lﬂiﬂ“lﬁmmiuagﬂ{]%mwﬁLﬁﬂ%%’@ﬂﬁUmiﬂ’J‘U@N@Mﬂ’]WVI’NIﬂ%U’]ﬂ’]?UEN
9IUNT

Significance and role of food for health; nutrient loss during processing; facts and
myths regarding food for health and supplementary foods; food and diseases; nutritional

therapy concept;nutritional label and food laws that govern the nutritional quality of foods.

117-127 WA luYInUszINIUY 3(3-0-6)
(Chemistry in Daily Life)
Pre: None

FyrdsAunau: Tidl

AMUdIAYUOILATl dd1suaznisItuundanslangiazarsusznauniaalndiaglu
PINUTLINIU 819 WAQ NTEANY AISNOALIBS WANERN FIINFITUTIAWALAAIATIZI BILAZAITLAN
a o & A ° Aa v a = aa g A Al Aa o w
ANALNBLAUALAZLATBIA1D19 @15 ALNABLLAANLLSY @St MUuasNYN LY I UTINUTLINIUNS
JoInuwazNNwaNa15:AL

The essence of chemistry; matter and their classifications; chemical compounds in

daily life such as metals, glass, papers, polymers, plastics, natural and synthetic colors, druss,
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addictive drugs, detergents, cosmetics; carcinogenic compounds; toxic compounds used in

daily life as well as prevention and alleviation.

117-128 ANAANEASIUDN85 T 3(3-0-6)
(Mathematics in Civilization)

Pre: None

Fvdsduneu: T

vdmdesu wasiauinsvesnisinturedaiay LLazisuumiﬁﬂImﬂ%ﬁ’aLaGUL‘fJugm
nsdnewavluuszgndlilumasuiadauaasinald Anwiszuunisduiiuiukasiauinis
vosanuuldldvaadfdasiu ellinuifiugrummssndeiaey . Suasilugnisfine
yquinsadinmanitugeoly

Fundamental principle and development of numbers and thinking system with
numbers as the base, the application of numbers to geometry and trigonometry, study the
numbering system and development of basic statistic possibilities in order to have
fundamental knowledge of logical numbers that will lead to a higher level of mathematics

theory study

117-129 daRuazAuL1zduy 3(3-0-6)
Statistics and Probability
Pre: None

FdsAuneu: il

arwdidoswiuieniuadn mmmneveusuarnslivsslominigsf dnuusvosdeya
negsie AEnmsusiusindeya mqwﬁmmﬂwmﬂwﬁmé’u AU NITUINUIT LUUNIUY
wuuthees waskuuUnd n1swanuasasrnfildanndiesns nnsUssunaAedy ArukUsUsay
LazdndiuvesUszyng NInAIANLUsUTINILLazAduUsTAVSanduius n1sviaeu
auuRgudmiuviauazaeasyung

Descriptive  statistics, frequency distribution, probability theory, probability
distributions, sampling, and hypothesis testing.

NENIYIFUNTEANEATUATNARNE
117-132 wafnwaziunuINIg 3(2-2-5)
Physical Education and Recreation

Pre: None

FwdeRunieu: Ll

arwdidesiuieatunafine dunnsidaruddyuazausidudentsiaunauam
Finluderudagtu suwdinysdavesiniiaziunuinis anudesnisiunuinisluiess 9 ns
Iansuaznsuimstumnmsuagliidennadnw 1 vlafn Wefinwing nfnt 1sem uazvinug
g i’mﬁ\ﬁﬂﬁﬂwzﬂ’]iaaﬂﬁ’]ﬁﬂﬂ’wL‘WIE)E‘E“UJNW pRDAILNSIAS A 9ANTIAN N ANETignABs

Basic knowledge of physical education; essential recreations for the improvement of
life quality in the modern society; types of sports and recreations, need for recreation in each

age range; management and administration of recreation. Select one kind of sports to learn
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about its rules, regulations, manners, and basic skills. Practice physical exercise andbody

strengthening processing the appropriate way for good health.

117-133 Aavzuazdefnilon 3(2-2-5)
Art and Music Appreciation
Pre: None
AsAuneu: il

o w
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Aavzuazauniudazuuy Ugnilimnutilamsiiunuaiuaganuduvsilufalsuazaund @nw
e ufaUzTudRaluguse éﬁy’qLwiaﬁsﬂusmamﬁqﬂwﬁ’uLLsaﬁ’umﬂ%mﬁaﬂu \Jomdsns
asassAnanumanty Taetufeurvesiaswazaunilugiuy Wuadesdelunisasslasisla
Uywe

Meanings and the evolution of art and music; principles of aesthetics; and major
aspects of art and music. Cultivate understanding, recognition, and appreciation of artand
music. Explore masterworks in various fields of art from the ancient to present ageand artist’s
inspiration behind creating those works. Emphasize values of art and music as tools for

uplifting human mind.

NUNIVUANIL 84 WUBAA
nguAvuny 24 wiaein WhdeniFou 8 S 24 witefin nAndwisluil
221-101 Jaynnstududu 3(3-0-6)
Principles of Financial Accounting
Pre: None

=) w -] 1 a
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Accounting concepts, financial statement, accounting cycle, inventory, cash
receivables, assets, current and long-term liabilities, and equity structure of proprietorships,
partnerships and corporations. Valuation of assets, income determination, preparing financial
statements. Investment practices, depreciation, depletion, and amortization. Partnerships,
acquisition and disposition of assets. Fund and cash flows. Intangible assets, long-term assets,

and profit measurements. Procedures for operation, planning and decision making.
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221-203 29ANITHAZNITIANTT 3(3-0-6)
Organization and Management
Pre: None
UsRunau: 1l
MsUsmswasniniidfyvesheu3ms Seaudanismann nsdnaudiiie nsdens
msgdlarulunsihnutazasmuaunsu foRaudie Welddndunuduluamadmnouas
uleveiiléansly
Fundamentals of management showing how the manager in an organization
effectively performs the functions of planning, organization, directing and controlling.
Accountability, responsibility and authority relationships.
221-204 N15HUTIND 3(3-0-6)
Business Finance
Pre:  221-101 Principles of Financial Accounting
AUsAUNDU: 221-101 ﬁ’zy%msﬁu%y’uéfu
mmﬂuuwawqwﬁmiﬁu “UE]‘UL“ZJG]LL@BM‘IE’]?IIGIJ@%‘J’]EJﬂ’liL?ULﬁIEDﬁUﬂ’IiaW!u N157IN9UUTENUNRY
an MsfinuvINeYeIUNTRuTwL M3daninieafunindauasnmsdamnu meliaszdien
V99RNITHAEIATINITNNNITRUDY AT
Scope and function of financial management with respect to investment, time value
of money, cash flow budgeting, introduction to financial statements analysis, assets

management and project funding.

221-205 ®ANNIINAA 3(3-0-6)
Principles of Marketing

Pre: None

FdsAunou: Ll

mnuvIneuazaud Ry vesmInaelussiufanssumdnnisgsiaegmils Tasnanis
FanAnsmel n13ResIANART e YaamanisdasivinenaznsdEs NI naenau
woAnssuveaguilaa nihin1anisaatn an1tunIanIsRaIn LATUNUIMYBINNINAIATITHe
WATUgNALALHIAY
Meaning and significance of marketing with respect to main activity for distribution of goods
and services, principles of marketing, consumer behavior, function of marketing and marketing

institutions, and their effect on society and economy. Market targeting and cultural influences.

221-300 N15URYBUINNS 3(3-0-6)
Managerial Accounting

Pre:  221-101 Principles of Financial Accounting

Jurdfadiurew: 221-101 Jadnsitutugy
unu eI sty diitensinnisroan muindeuiiudsunlas wenuAaReaiuiuy fuu 9
davi dunutensnds nMst@dunuauRanssy mallesgiduu Ui dils msnauwuiils
Funuanesgy sussanadawgy mstyfiienisdeduls madmuasianng mstyTaunnu
SURiagou NMsivuATIAlaU
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Preparation and analysis of statement of changes in financial position, financial
statement analysis, financial reporting underprice-level changes, analysis and interpretation
of cost data as an aid to management for planning, controlling and decision making, budgetary
control, and responsibility accounting.

221-303 NONUNBFIND 3(3-0-6)
Business Law
Pre: None
AvrvsRuneu: 13l

'
o

ANUnINELasanyelUvesdyy  vilaviliauaznguunednmigieninedyyndifgy
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1 +
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NeIAINT WU Fevig wWmsnede Bu Auseiu 91uee 311 dunuy wientuseiudy ik
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LYALAZAIIUHANYINULYANUAIULAT USENLAZNY ML DU INEITRINUTIAY U nvanensngau

-3

mateyay nUIeLsIu LLazﬂgwmsmﬁmﬂﬁ

Meaning and nature of juristic acts and contracts. Laws relating to sale, exchange, gifts,
hire of property and hire-purchase, agency, brokerage, loan, and negotiable instruments. Laws
regarding the organization, operation and liquidation of partnerships, limited companies and

public companies, intellectual property, labor, and taxation.

221-322 N3NNI UNYWE 3(3-0-6)
Human Capital Management

Pre: 221-203 Organization and Management

UIAUNDU: 221-203 BIANITHAZNNTIANT

ANUNNNEVRINAUIMSNEINTUY B USein1siammsneInsuyee Ussnnuenisnaiun
VINYNTUYLS MIMANUABINTT Aun F5n1slunsiainn n1sdnnIswasusmsiauImsngIns
Wywd N1SUTEIUNG NIRRT NEINTUYYE

Duties and responsibility of the personal manager, man power planning, recruiting,
training, developing. Appraising performance, promotional system, motivation and welfare of

employees. Promotion, demotion, dismissal and transfer of personal.

221-325 nﬁﬁ'aa'\sqsﬁa%m"i’muﬁﬁu 3(3-0-6)
Cross Cultural Business Communication

Pre: None

FvUsduneu: Tl

AMuAn Noufuazngdmiunisdearsmeiausssudindiay Wun1wr Jausssy
anua nediny dued waglassademnuduiusmednulundazdeny Jeazidunisvens
anudrnudilafsfunsdeansiiuimusssuiionsieansmagsiaiiusyavsnm

Thinking, theory and rule for social cross cultural communication. Emphasis on
language, culture, social status, nationality, and social relation structure in each society. Verbal
and non verbal communication across cultures, including understanding gestures, and
expressions, preparing reports, documents that varies across cultures. Barriers of cross-cultural

communication, cultural bias and how to overcome.
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221-326 nsdnn1sidsnagnsiianisudedy 3(3-0-6)
Strategic Management for Competitiveness

Pre: None

FwUeAuneu: il

néngnsiiinqusrasdifielianudifeatumsssduanmuiedeunisgsia  nsteseid
anmiandeuneuenkaztely nsTavhgnsmans nsaiuey nsUssgnald MsUssidiulay
msmuey  wennifiFeuszlduanudiiatwieatuisnmsigianisgsivansaiulaldiuman
mMsdamadanagnilitednymnuannsalunsudsiuvessia

This course aims to provide the knowledge on Business environment assessment,
external and internal environment analysis, strategy formation, implementation, application,
review, evaluation and control. Further, based on the theories, students will get a better
knowledge on how can business managers assure the strategic management concepts to

maintain competitiveness of the business.

221-327 MIUmsNsUasuuUa 3(3-0-6)
Change Management

Pre: 221-203: Organization and Management

AUIAUNDU: 221-203 BIANITHAZNITIANT

dngnsitieiauinuwarauianudlafisululumsiidunuresnmsufdioud
Hutansailvliieliinnsasuwlaniieliinsnszasaniuivhe

This course will help develop the skills and knowledge required to promote the use
and implementation of innovative work practices to effect change and manage changes so
there is minimal work place disruption. Upon course completion, participants will be able to:

Understand the role of change in organizational success.

221-328 52U8UREIY 3(3-0-6)
Research Methods
Pre: 117-129 Statistics and Probability

AvdsRuneu: 117-129 adflazaauitaziu

ndngnsilvinnufiientuisnife Wy nmnngidnuamuandeing . uwuuns
9999 LU QJLL@N Sud miLNEJLLW':"LLazUﬁmmﬂwm‘:‘éﬁa@a nsagulenans LLazLLuzﬁﬂgméﬁagﬂa
dudu uenantl fiFeuagldtumnndifisaiunsidennansiindmivasifuiuardsdinlunside
Tunewihneveandngns fissuazdosdsnuidelaelidoyayiegiiuasiinssndeiivanzan

This course provides the knowledge on how the research to be conducted. The key
topics such as research methods, such as qualitative and quantitative analysis , referencing
styles such as author-date, and also will discuss about the database for publishing and
managing bibliographies, citations and references (exx. Endnote), also will brief about
document preparation systems. Also, students will gain knowledge on how to select a good
journal for their publications and key items in a research. At the end of this course the student
will have to submit a simple research paper using secondary data and with appropriate
citation.

UMIINGIAIAINT NIV INT 39



221-329 nmsAesziteyaiiienisindulaniegsia 3(3-0-6)
Data Analysis for Decision Making in Business

Pre: 117-129 Statistics & Probability

Fdadunow: 117-129 adfwazauinazduy

yanmsieseilagiiunslivssleviniagsia mamaaoudeyaiildunlagnsfivadfain
nauAIDE1s MInaaevaLLAgI MInTzinyiusiagldlusunsudifagunsgsia edaelu
N3AndAElaNN9gsAa

Data analysis to decision making in business. Main topics are sampling distributions,

hypothesis testing, multivariate data analysis for business decision making.

221-333 ININYIN15UTNTT (Service Psychology) 3(3-0-6)

Pre: None

FrvsRunau: 1l

Anwifawunfn meqwﬁﬁyugmmﬁm‘iwmLLazﬁm‘iwaﬂuqmamniiumi‘u‘%mi NANUY WY
duiius  vdnnsdeans  Usingmsaiinsdeey  esugRalazausssuAadesiungAnssunis
viewiien anwuSiieafunginssuguslnauasudnmsusynduiusTugaamnssunisuing

A study of concept and fundamental theories of psychology and psychology for
Service Industry; human-relation, communication, sociality, economy and culture related to
tourism behavior; consumer behavior and principles of public relations in service industry
221-507 NANNIIAAIALALNITINNITAAIALALIINININA 3(3-0-6)

(Marketing and Digital Business Management)
Pre: None
AtsRunau: il

aa v

AINNUNY AINEIREY LAaZUNUINVINITARIATITHe LAsugnakazdsaulugnfdng
nsAnwmgAnssuRusiaalugafdvia n1sudsdnan nsimuegnAndmving duls wdindun
LadIuUITANNIINTAAIATIUSTNBUMIBRARA N 115 AIVUATIAT YININITAAIR N1TENETY
nMsnan M3Uszandld wndesdlonemsnanafiidudeddvanisinieuanumioulunninisnain
ﬁ%ﬁamWI%Lﬂuﬂaqws‘mqmimm@LLazmﬁmiaﬁamimqmimm@muﬁaé’mm

Meaning, importance and role of digital marketing towards economy and society in
the digital era. The course provides students with knowledge of consumer behavior in the
digital era, market segmentation, target group, product positioning, marketing mix. Thecourse
also covers the application of digital media as a marketing tool, preparation of using digital

marketing as a marketing strategy and marketing communication through social media.

nguATITaRy 45 smisefin WhZsunnimseivdedeluil
* 211-100 ﬂ'muj:’;l,ﬁaqéiuﬁmﬁunﬁiﬁLL'isJLLa::m'iviaaLﬁm
(Introduction to Hotels and Tourism) 3(2-2-5)
Tassadanaznsdnnislsausuuasviouiisn uleutsnissiduauaeenisu3nislsausy
NUAIUATT DIAITUALLAT DAY LL;Jﬁ'mLLazmsUszmumué’mﬁuqﬁ’uqmammiuimwmaz
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NouLfien Usz1anm199 lawn boutique hotels, resorts, convention hotels, service apartment
hotels

Structure and hotel and tourism management; policy and operation of hotel services
such as Front Office, Food and Beverage, Housekeeping and others units in coordination with
hotel and allied industries.
*¥211-225 mslsausuuazmviaadietatnedbu (Sustainable for Hotels and Tourism)

3(3-0-6)

AUNUNY WUIARA mﬂmumazmwiauﬁm LLﬁSﬂWiﬁ@ﬂ’mLLUUﬂbﬂgu ﬁﬂ?ﬂﬂ’]iﬂjLLﬁgﬂﬁi
U%ﬁ’]'ﬁ"ﬁlﬂﬂ’lﬂﬂuiﬂiLLﬁ%‘ViENL‘17llEJ’JLLazﬂﬂiﬁl@muLLUU§Q§UIHU§3LWF11W8 LUINIINITHRRIULAZNNT
VNN UNRIUN

Definition, concepts and principles of sustainable events, hotels and tourism; situation,
management of sustainable events, hotels and tourism; notions and planning for

development.

*211-270 nsvieafindmsuauaulafiay (Special Interest Tourism)  3(2-2-5)
msdamsvieaiivadmiunguiaulefiay aasaaumudila lunsviesiwesnguiaule
fuemsluusazngy Wwumsvieadivadmiunguinusssy meveainrdmiungudauladosnmeuns
osuarnseutadusy
Definition, principles, and the management of special interest groups, the
understanding of tourism of special interest groups, i.e., medical tourism, film tourism, food

tourism, casino and gaming tourism and shopping tourism.

*211-346 FBmsadelunisgsialsausunazvisaiilen 3(3-0-6)
(Research Methods in Hotels and Tourism)
mMAdeLnunmLay/vieidsUnalugravnssuuinanislsausunagsvieaiien
tndAnwaglaiudeyaidonasdouseuide
Qualitative and/or quantitative research design in hotels and tourism Students will
collect data and write a research report.
211-101 anufifiasfuiiomsdnussrudununisieaiisauilaifunsiauaznisin
Ung3enIg 3(2-2-5)
(Introduction to Meetings, Incentives, Conventions, and Exhibitions)
anuvnolazeaNdRnvesludlugsiadegnamnssunsviesiion  granmnssuludlulan
ludssimalneuasnansenudeAsygng
Definition and importance of MICE industry; the MICE industry throughout the world;
the MICE industry in Thailand and its economic impacts.
211- 112 ANENILNIDINITHAZNITUINITIANITASY 3(2-2-5)
(Gastronomy and Kitchen Operation Management)
UselRmansenms Aavgnisuseemnsuarldinuenisujifvesnisvinemsuasdiunay
auounsly MrunsuITEELariosURTRNS
Lectures on the history of the culinary arts, sanitation practice, nutrition and practices

in cooking.
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211-122 nMsinaunansduddmiugsianislsusuLansiaailen
(Exhibition Management for Hotels and Tourism) 3(2-2-5)

ﬁugmﬂ"’ﬂﬂmmmmmmuamﬁuﬁﬁ mu/mamiaﬁjmﬁ’whﬂﬂluqiﬁﬂiidLLsmLawimLﬁm
waldulaglon1@nienisnana miLﬁaﬂﬂzjmﬂmmstimmm ATINUHUARIALEASAUAT NS
Fuliuns wagmsusziliune Uiduiugseninemiinau, gnén, g3umn Bu) Aduduilediiuns
pannuuansduilulsiusuiasieafieafiussauanudisa

General background of exhibition markets for hotels and tourism, present situation,
trend and opportunity of the market, selection of the target market, exhibition market
planning, implementation and evaluation, interaction between staff, customers, contractors,

necessary to implement a successful exhibition market for hotel.

211-224 mMsveufisauuirduaznisvsadisaiaduneda 3(2-2-5)
(International Tourism and Incentive Travel)

nsdifnwidesnsdnmsmsviesiisdfiunnssiuluusazUssma dauuszneuvosusegsla lu
nsvieaiien nsdanisaanuiiviesiien TUsunsuuaznIsuLnsiesfisniiaduseda

Case studies about tourism management in different countries, components of
incentive travels such as destination management companies, program planning and on-site
management of incentive travels.
211-226 mMsusmsMsiaUszyndmiussialssusuuasioaiien 3(2-2-5)

(Meeting and Convention Management for Hotels and Tourism)

Uszlumdnd msun1suimsnisdaussyy duuwn wazausnge ﬁqaﬂuLﬁﬂLLaxawuimnj
Usenaudie n1sidenannuil N33 1uNLLAsIUUSEa) ﬂgwmaﬁlﬁmsﬁm nsUseiufe anansiinn
91MNIUALLATESAN MSLAUNIS MsdnaLuans uazaunsallansimi nsinufoa

Issues impacting the management of large and small conventions, meetings, and
events; including meeting site selection, program planning and budgeting, legal issues,
insurance, housing, food and beverage arrangements, transportation, exposition management,
and audiovisual services; practice assignments.
211-228 waRnssutinviessfien (Tourist Behavior) 3(2-2-5)

ﬁﬂMngﬂﬁﬂuﬂ’maumﬂ mméfaqmiLLazwqaﬂiimaaﬁ'ﬂﬁmLﬁmﬁﬂLL"LmeJi’mquizmﬁ
TausITy anwaen19UserInsmans wastaderuasugiakasdeny SINTHIAIUUANAIN
Sausssunardninentdnroadien

A study of motivations for travel; tourist needs and behavior classifield by purpose of
travelling, culture, demographic, social-economic characteristics, and cross-culture differences

and tourist psychology.

211-312 nIEAMsIUIMITUALNTIAAE
(Restaurant and Catering Management) 3(3-0-6)
NuArtufnmasuasnisdades 'g‘dLLuumﬁwu':]smus'JflsJﬁmmmiLLaz%'mgm 39
Usganaunsuee1Ms Laslasesia Msi3eNsienise sy naensumadinn1sueg sy
sowaznsdmiedlulonianiigg
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Work of the restaurant and banquet, the way to set up organizations in the restaurant
and catering section, food & beverage selling estimation, apparatus cleaning, table and
sideboard setting, cooking, special menu prescription and selling, reservation, and banquets
on different occasions. Supplementation of practicum classes in the department’s restaurant

teaching lab.

211-316 nsraantslsausuuaznisiaaiien
(Hotels and Tourism Marketing) 3(3-0-6)
AMUVIY ANAIATRINITAaIndLlsILsIuAzTiafien Tnendnfdnanduiiuas
U315 MITANMIAUTIAT N1TIANTYBINNNTIINUNEY N1FIANTAUATUNTNAIN ARenIuITeya
masnunslsausnazmsviesfalielminlflunisuimsuazeuaunisnain
Strategic analyses and organizational decisions, market mix, marketing planning

involved in managing and maintaining markets in hotels and tourism, and marketing industry.

*211-338 nsaAnsIngAgsianIslseusuLazNIsYiDaiien
(Crisis Management for Hotels and Tourism) 3(2-2-5)

AMUNUNLLATHANTENUYBNINGS DUNAIN AVIUEEY S55591R nsnennsie Tsaseue
sogsRalsusILATioudlen FBnsdanTingauazmsudlalyvlunnzanidy

Definitions and the impact of tourist risk perceptions, risks, and disasters from natural
disasters, terrorism, diseases affecting the hotel and tourism industry and the management of
crisis management in solving of emergency problems
211-234 mssan1sUszaunsaintsviaadien

(Tourist Experience Management) 3(3-0-6)

AUTINEUATYOUTBTRIUSEAUNSIIMIBLTEY  nsuSsAansIiATie e ivinlel
Anmnugudslugniueanisvionilen

The definitions and scope of tourist experience, tourist activities and management in
enhancing the sense of authenticity.
211-265 msvieafisaiieatuniweuns (Film Tourism) 3(3-0-6)

ANINBYeIMIviafienAsiUAEuRs  Ussamtinviondlen  dnwvaiuazusagdlaves

thvioaflaforfunmeuns nansznuvesmmBuRsiensaiIn1siul msaenmdnvaliifuas
msqslalyviondien fimsgauuasviuuvasun

Definition of film tourism, film tourist typologies, characteristics of tourist behavior
and motivations of film tourists. The impact of films in creating destination awareness,
enhance destination image, and motivate travels. The course requires students to participate

in field trips and surveys.
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nguAwden 15 mineAnlfdanFeuanameivdsieluil
211-102 msﬁ'ﬂmiqmmwﬁ%mi (Service Quality Management)
3(3-0-6)

FBrsuinmsiitianuaansalumsneuausinudiesnsveignAINTTHUIANAINUINNG
sthwianlos  uaznsuszgndldnagydnisuinislausunisimunssuuuinsraiiliinisiineusy
ynansiAgtes

Management of methods of service with ability to respond to customer needs,
principles of continuous hotel service quality development, analysis and application of

service strategy, development of service system to include training of manpower involved.

211-212 §3nan150u (Airline Business) 3(3-0-6)

Toyavaluifeafugsianisdu pfimansnisdu nguazszidounisasnasmiseinia
A1s1anaItmuan1siu sdnvenadosdusasdszaniamnisdy uusnsuuniesdunas
aeuRy nsdeutaslaeans mseuiadlasaisuazsminedaslaeans nisdrsesii
sufouidnisdnesnseminsseme msvudauasstaninst In1sAnwiuenaaud

General Information about airline business, aviation geography, regulation of air
traffic, time schedule tables, type of aircraft and aviation efficiency, service aboard and on
the ground, passenger card writing, fare calculation, air-ticket selling, reservations immigration

methodology, transportation and parcels. On-site study.

211-221 A153ANISUNSHAZIASD9AY (Bar and Beverage Management) 3(2-2-5)

ﬂis*ln‘umimamLLasmiU%mﬂa\‘iLﬂﬂ%,l?ﬁl,l,az’cjiﬁ ChAsnsnaAIsRNfenmauazisnng
Wiz, 3BNsguagnAl, I5N19ATENA1UaTTAUITAIEITNIIATIVADULATAANIUNANTS
Auiue, MIussenenmsaeuazisiAuzensinnuluuunues

Production process and service procedures of beers, wines and spirits. Emphasis on
how to mix drinks and cocktails, how to recommend wines, how to deal with customers, how
to prepare, clear and close a bar, also how to monitor and control business performance,
and supplementation of with practicum classes in the department’s restaurant lab.
211-227 N153ANNSEIMTHALIA3BIAY (Food and Beverage Management)  3(3-0-6)

UTEAIATBINISAUANE TV TWAZIAT DAY TBn15dnde n1amasy maifunm ms
LﬁﬂfdwLLazmiLm%mmﬂ%miﬁﬁmmﬁunumaﬂmmiLLazLﬂéaﬂﬁ'u N1IMMUAAUUNINTFIU
AldT1ouagnINUNUNTHERDIMNT MIMUANETMSLARIATsANAIEY MIUSoudioudun
GUENm‘miLLazLﬂ%@ﬁauﬁuﬁunummg’m N9NTIENUAUULAETIEIIUNTVE

Purposes of food and beverage control. Implementing and maintaining a control
process; purchasing, receiving, storing, issuing, as well as, making a food & beverage requisition.
Calculation of food and beverage cost, fixation of standard cost, expense, food production
planning. Comparison of food &beverage cost and standard cost, report writing. The
lectureswill be supplemented with practicum classes in the department’s restaurant teaching
lab.
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211-288 ASAINNITUAZAITUSUISHBINN (Hotels Room Operation and Management)
3(3-0-6)

Anaduusserinshenudmiiuiowit Uisniien wasuseniumunisdums

TAsadensuImsauredlssusy nsdsesiesiin n1sdeudu nsamedou wavanudug MAedes

The Relationship between the front office and the house keeping operation tourist

companies and travel agencies. Structure of hotel front office management, reservation,

reception, registration and other related works.

221-301 nsWaILIwMEiandien (Tourist Destination Development) 3(2-2-5)
FunounsusuiiensWaunsteniiss nsussdudnennueunas vieaiies nns
fauunaweniisrszand ey Tassaduasfdihitugudmiunsmaunudunsveadesly
seiugurwMdesEAugiinia nmsdmuadamuauisalunissesiuvesuvanioniion unuimuaz
anuiloszrihsnuresigiuensulunmsiauvdsionien oy wasuumaudly

Principles and processes of planning and its significance in tourism development;
potential of tourist destinations; development of various types of destinations; determination
of carrying capacity of destinations; roles and cooperation of relevant governmental and
private organizations in developing destinations; problems and problem solving on tourist
destination planning and development.

211-306 ﬂgﬂuﬂUﬁ’m%‘uqiﬁ’\]ﬂ’]ﬂ’iﬂLL’i&ILLﬁ%ﬂ’]iVi’e]siLﬁﬂ’)
(Laws for Hotels and Tourism) 3(3-0-6)

AINIINY wazdnwaeTluresdnyn Wil avdin LAENO NN IR ILLBNLNA Funy1iidndey
Aenffussiia 1wy Fove Wwsng Bu museiu $1ues $11h Funu UseAude fadu deuazanuiio
Aeafude VU IULAZUTEN LLazﬂgmma?ﬂm ﬁLﬁaasﬁaaﬁuqiﬁﬂ WU ngnensngdunistyan
ﬂg‘mmEJLLiN’]ULLazﬂg‘VImEJmﬁmﬂiLLazﬁ]‘%saiimﬁLﬁﬂﬁ’e}ﬂﬁ%ﬂgwmaﬁﬁﬁﬁ]

Law regarding partnership and corporation, their set-up, scope of right and duty in
operation, liquidations and commercial codes. Relation to production, management,
contracts and taxation and business ethics.

211-313 woAnssuguslnalugsialseusuuaznisvioaiiien
(Consumer Behavior in Hotels and Tourism) 3(3-0-6)

Anwmdnuarmsieseinginssufuslaelunisindulatodud  Tnefinrsandsiadesg
fifsvsnasienszuiunsinaula mﬁmeﬁ%mauﬂquﬁﬂﬁﬁuﬁﬁmﬁuﬁmﬂﬂa TgLaNIZIZUY
msutanmalaauszam nsdlatlgmagdlasiieg nquivesnsBous irueduazaiden 1
maamﬁq%w%wamqﬁmuLLazi’ﬁuumiuﬂizszﬁsms]

Analysis of theoretical and empirical factors on tourist consumer behavior and its
direct application to the tourist industry. Emphasis on differences in culture and religion,
classification of tourists on the bases of age, gender, marital status, aim, for the purpose of

efficient service arrangement.
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211-323 udaameAn (Tour Guiding) 3(2-2-5)
osfUsznaviiugurosudaawad Vst yadn asseussn Bmayelufigueu wid
mm%’uﬁmawaaﬁﬂﬂmﬁﬁ“l,umi%’udaﬁﬂviauﬁm mmmamm‘tumﬁmﬁzj"mmaﬂsvmmuamuw
viouflewine msuaniUBsutiuns 3’;mnm’mm{]zummwwmm finsfnwiuenaniud
Fundamentals and philosophy of tour guiding; tourists guide personalities, etiquette,
speech delivery, and responsibilities. Preparation for sightseeing, currency exchange,

emergency problem solving, and field study.

211-324 nsdeusuuwaIasly (Flight Attendant Operatlon) 3(3 0-6)

mmmwmwmawmamsa mmﬂaammuumiawu SU‘UWEJ‘L!ﬂ’]TU‘Ll —aqméaaﬁuﬁlu
mazgmau, ﬂ’]i‘UiﬂWi@’WVﬁLLﬁ%Lﬂﬁ@ﬂ@@J ﬂ’ﬁﬂi%ﬂ’]ﬂL‘VlEJ’JUULLaﬁﬂ’]ﬂMﬂ’NNUum\Wl’N"']

Crew duties, flight safety, emergency and boarding procedures; food and beverages
services in different classes; in-flisht announcements and entertainment.
211-325 ﬂ’]’iiﬂﬂﬂﬁﬁ’iﬁ%ij’llﬁﬂ?

(Travel Agency and Tour Operator Management) 3(3 0-6)

msﬂgummmmwaqmm i’liJ‘VNﬂ’ﬁsU’]EJ ﬂ’]iﬂ@ﬂﬁn ‘1/]’35 ﬂaiJUﬂVl’eNmEJ’J AIHLNRUITHEN
, ﬂaiuL‘UEJ‘U“U’eN IATA ﬁ’ﬁ/ﬁUﬁ]’JLLVI‘UG}N“]VILﬂEJ’JSU@ﬂﬂ‘UﬁOTUVI, L@ﬂﬁ’]ﬁ@]’]ﬂs], ANUUaanAY

Travel agency operations including sales, ticketing, tour, group, FIT, and IATA

regulations for agents related to premises, documents, safety.

211-328 Wadewafemeanavnssuuinislulsusuuasvioadion 1
(Contemporary Issues for Hotels and Tourism 1) 3(3-0-6)

Jymiiinansznudegaamnisnuinig madsatymnislinagnssiieqnateglunis
Tsausuuazmsvieadion FmsaunuinaznisudanateyumesiaeiiunisaniBaiinsssi nagndnis
Faaula waznstivunizsisunisuidym

Issues with impact on hotels and tourism. Exploration of the issues utilizing various
strategies and multi-disciplinary approach. Discussion and interpretation of multiple
perspectives with emphasis on critical thinking, strategic decision-making, and formulation of
innovative solutions.
211-403 msvisafieadmiuggede (Senior Tourism) 3(3-0-6)

mmwmma&mimammLﬂmﬂumama aﬂwmuLLauLLiﬂﬂﬂﬂﬁuaﬂuﬂmqmmLﬂmﬂuﬁm RV
NsRULAEYUUUADUANY

Definition of senior tourism, characteristics of tourist behavior and motivations of

senior tourists. Requirement of student participation in field trip and survey.

211-412 Fununslsausuuaznisvieaiiien
(Seminar on Hotels and Tourism) 3(3-0-6)

A Japmanmisdanislssusuasmsviendien Tnessduiidutgmlutiagtun
Rnsgd i mguiussmedanisiamslsusuuasmatondien maszendldludenis 3
msfnwliBmsdanguiisnnuagiiessinsdinviiiomdeaziuaziummansuitam
uanasuauAaiusy iy
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Trends and current problems in hotels and tourism management projects.
211-422 wdeswafomegnamnssuuinislulsausuuazvisaiien 2
(Contemporary Issues for Hotels and Tourism 2) 3(3-0-6)
msnwuumadledgrilutegdu  annsdnulugramnssunislsusutagviondieon
Tngawzlulszinalng
Study of solutions to contemporary issues via case studies in hotels and tourism
industry, particularly in Thailand
211-425 Tassaun1sviaaiiienyusy
(Community Based Tourism Project) 3(3-0-6)
LLmﬁmﬁugmmaamiﬂaaLﬁmsqmu ﬂizmumﬁmmmmmaLLazméaQﬁaLﬁamiﬂ'@um
oy maimunmaenfienumilulsamalne nsfinufoalufiuiivss
Basic concepts of community-based tourism; process of management; guidelines and
tools for sustainable development; development of community-based tourism in Thailand,;

workshops and field visits of local areas.

211-426 MINURLNTTIDLTIEILAZNTHAIL 3(3-0-6)
(Tourism Planning and Destination Development)
Funsunseunuiion1swauIn e wiisn nsusuiludnenmussuvdaioniies n1s
Hauundwieniisasuandieg lassasuasftihitugiudmsiunsmauusunsvedesly
seAugvUMdesEAUgiinia msfvuadnmiuaiunsalunissesiureaunaiedies unumuas
anusilosErimhsauesgiuenuulunmsiauasionien oy wazuumaudly
Principles and processes of planning and its significance in tourism development;
assessment of potential of tourist destinations; development of various types of destinations;
determination of carrying capacity of destinations; roles and cooperation of relevant
governmental and private organizations in developing destinations; problems and problem

solving on tourist destination planning and development.

211-441 N15VUATUINTINUTEYUFUUUN
(Convention Sales and Services) 3(3-0-6)

uMAgIfunIsTaUsegunazinausiag 35n151d0ds Ynaue wazliuinisnig
Usqudunnndnuaizangg mhesaugdn wasyanagivihiidenaniuiidnaulaeiuiinisuimg
M58 NSTUINMTVIBLAsUSTANUIUSETIeeiutheseg TReaded

Perspectives of the convention and event industry, how to reach, sell, and service
different kinds of meetings and conventions, the types of organizations that stage such events,
and the people who hold the key to site selection; concentration on 1) convention sales and

sales management, 2) the sales process, and 3) the convention service operation.
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211-442 nsuUSnsianisanuiivszgudmiugsialsausuuaznisiaaiien
(MICE Venue Management for Hotels and Tourism)  3(3-0-6)

nsuimsdanisuazmsiauianiuidanisuszyulugsnalssusunagyioailon uaz
UnssAns anmdagdu wunltunsiauluswasdiluddnmauasdaUfoiass NIYITUINIG
WNARENSUNUR

Introduction to the development and venue management of various MICE sectors for
hotels and tourism, critical issues significant to the industry’s current and future development
from practical and academic points of view.
211-445 A15ANSLSAULTHUIUIYIA 3(3-0-6)

International Hotel Management

nufmsuinmensliuinisluedelseusy Tulswsusgfuununed msdansuaznagnsi
Mlilsusuuarnisuinisvedsausidszauanudisaluialan

Theory of servicesmanagement in international hotel chains and strategic
management in providing successful hotel and related services worldwide.
211-443 nsdananssuitaulugsialsausunazvisaiilen

(Special Events for Hotels and Tourism) 3(3-0-6)

TasanuluiiSesiiAsadestunislsausuuazmsvieadisn  lnsuanafanisysannisnnudn
MINTIURL M13TAT wazn1sUSmsdans auitlddnuian

Practices of special events in hotels and tourism projects by applying concepts of
planning, organization and management learnt from related subjects.
211-451 NT13LAUBAZNITAAUITIIIY  3(3-0-6)

Hotel Planning and Development
%qwaﬁug’mﬂﬁ’a’]ﬂLLNUﬂWiﬁwu1851ﬂ§Q§u UNUIMYDITTHAEMNBNURRUILDNYY
fA1sanfalAn1edniingt InInginaieans waganduiusdmTunITIUHLLAEN TN
Tsausuiiisyansuasoyuvu naramglulssna ssUszina shidedulszneusenanssnuma
fneiveuarauindon
Basic theory on hotel planning and sustainable development, the role of

government and non-government agencies, psychological, sociological and geographic
dimensions and interrelationships for effective planning and development of hotel on local,

national or international markets, and ecology and environmental impacts.

211-453 AsviaafisameImusssa (Cultural Tourism) 3(3-0-6)
AUMLEYDITAIUTITN UTebnNrainusssu NMsufduiusnieiuusssululifsneg ves
VINEINTNINSHBUTE 'g‘dLmesviaaLﬁmL%qi’muﬁsiu TnewiuusunluSe@esaun
UseiRrand RauUTamusssy suusssudloutszngl nmsnnuruwasnssauiisndeinusssy
A study of the meaning of culture, culture interactions in various aspects of tourism
resources; types of cultural tourism with the emphasis on religion, history, art and culture,

custom and tradition; including cultural tourism planning and operation.
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211-456 nsviaaiilendeguam
(Wellness Tourism) 3(3-0-6)
ndngstazdelitnAnwdiauiuazanudlalumamsviondindiidsintulsl
- quaWNTUIMSUuazaU M sjaiunsiaunEnfaeigunwnisiansninensilensuausin g
Fosmsiuguamuazauidueguesinvioadie
This course will equip students with knowledge and understanding of the new
emerging tourism sector — Health, Medical and Wellness. It focuses on health products
development, managing resources, catering to the needs of tourists' health and well-being.
211-459 NNFIANTALNATUAZUTS
(Club and Bar Management) 3(3-0-6)
N15U3Y15 NIALlUNITHagaNINLINaauN19gINAlugnaImnssualuas N5 IATen
Aa1A N133ANSIUANI3nduTLS N13TRn1seIMIsuazATedin N1sEENLULLAEN1TIAUS N1T
TNUNUNITHAAKAZNITUTNIT NITTANTITAIUNTNIIU AITIAVNUNITRULAZNITATUANNIINITIRY
N33nNslumgNITaliAvLaENIAN Y
Administration, operation and position of business in club and bar industry. Market
analysis. Member relations management. Food and beverage management in club. Bar design
and set up. Production and service planning, staffing, budgeting and financial controls.
Managing of special events and case studies.
211-460 TadaRnddmugnamnssusiaiiien
(Logistics for the Tourism Industry) 3(3 0-6)
E]G]ﬁ’]‘wﬂi'illmisﬂluﬂﬂLLﬁ”ﬂ’liﬂMU’]ﬂNUi”LﬂWG}’N‘] AAetestunmsveadien  wlewean
A3g i‘ULLUUmiGU‘uﬁQLW@miVlENWIEJ’J WU MsvuEemain ﬂ1i‘U‘uﬁﬂ‘Vl’NEJ’]ﬂ']ﬁLLa“ﬂ’]isuua\Wl’]\‘iUﬂ
TIUFMANLY FENIITLIIY KAZNIITAILNTZULT8INSTUAVININNS e Tien
The development of tourism transportation. Various types of transportation and
communication related to tourist and government policies. Modes of transport for tourism,

such as water transport, airlift, and land transport, including planning procedures.

211-463 nsvieafienTenisunng
(Medical Tourism) 3(3-0-6)
ﬂ?’]ll‘ﬁlﬂEJ“UENﬂ'ﬁ‘ViENLﬁEJ']L‘QUQﬂqiLLWVIEj élﬂwmgLL’ﬁ%LLiQ@JQIQ%@QﬁﬂVi@QLﬁUUL%Qﬂ’ﬁLLWWé
NN ERNEIAUTNITNINTLINE
Definition of Medical Tourism, characteristics of tourist behavior and motivations of

medical tourists. Criteria in selecting medical tourism providers.

211-466 nsviaafisaieatuamis
(Food Tourism) 3(3-0-6)
ﬂ’;’]ﬂJMﬂJ’lEJSUENﬂ’]‘WiENLﬁ&l’;L?]IEJ’JﬁuaﬁﬁﬁﬁﬁﬂwmzLLﬁ%LL’ix‘iQQIQ“U@QﬁﬂVi@QLﬁS’J 219 N9
ANWIFNEASUIAIDINNS N15ABITNDINTING AUNEIDIMNT LAY
Definition of food tourism, characteristics of tourist behavior and motivations of food

tourists such as gastronomy tourists, food neophilia, food neophobia
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211-467 n1sRaIAYasa1anisiy
(Airline Marketing) 3(2-2-5)
ANNYINY ANNAIAYURINITIAIRtUgIRaaen1sTL Tngna1ifiwandndueiuasu3nig n1s
IAN1TAIUIIAT AFTANITYDINNITTINUIY NITIANTAUATUNITAAIN MaanIUN1TUITeYR
masnunsviesisuarnsanasielminlflunisuimsuazeuaunisnain
Strategic analyses and organizational decisions, market mix, marketing planning
involved in managing and maintaining markets in airlines.
211-482 m3dsrauaznmidedmiunislssusauaznmsvieaiion
(Survey and Research for Hotels and Tourism) 3(3-0-6)
nankarselleuisnisdsianasidy  msimuedavinsideaiunisadugsnalsausy
Lazviouflen naenIuNITiELBRAYI18IUNITITY
Survey and Research principles and methods. Defining research problem of hotels

and tourism business including research proposing and presenting.

211-555 nsUszgndlduianssy Internet of Things Tugsialsausuuazvisaiien
(Internet of Things for Hotels and Tourism) 3(3-0-6)
nsidenretuszuLdomsiiaziunldlunmsinugsie uagldlumhenuvewinu dhlans
dea35eWIne Software wag Hardware |, Wilauaganunsaesuie loT, Cloud Computing, Crowd
Sourcing wag Big Data 11ve1usIuAueeals
Interconnection of smart "things", combining communications, loT, Cloud Computing,
Crowd Sourcing and a broad range of everyday applications (Electronics, Sensors, Cyber

security, Communications and networks, Data analytics) for real-world applications.

211-556 n1sWaILIgAsjsaneUalensliuee
(Destination Management in ASEAN Countries) 3(3-0-6)
d15733980A ids 09dns USNN3 ALHUINS 0113 MIsiluain wwaldu usanmaimusssy
unasvisafiganesssumalulszmaiidvuauaziausunugsaisafudneammiegsialy
Uszinpry Ny
Explore regions, locations, organizations, services, service providers, cuisine, trends,

and natural attractions in selected countries.

211-557 N158159353N3 LI
(Exploration of Business in Asia) 3(3-0-6)
ﬁﬂ‘w’]ﬁﬁLﬁ&n‘ﬁ@ﬂ%ﬁﬁﬁ]LLﬁ%@quﬂ’]MﬂﬁiJﬁlMa’lﬂMa’]EJIHU’E%LﬂﬂIHQﬁﬂWﬂLE]L%EJ 1318974
Rerfuanimuindenmiegsia wandas U3ns mns1dud msuteiu uleuiessuia msdaaiunns
awmu lanadmiugsiamimdnuazlonalunisamu
Learning should players in various business and industries of selected countries in Asia.
Submit a report on business environment, products, services, brands, competition,

government policies, investment promotions, startup and investment opportunity.
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RUINIVIENUTZAUNITAIIBI TN 6 wiqefin
211-490 LRBUANNAANEN 3(2-2-5)
(Preparation to Cooperative Education)
FvrUsAunau: laill
Uftimdumeienduesdns  enwflumaion  wihfluazanufuRaveusiruadi
wiangaalun vy nMsdianusinussendlylunsujofan
Conducting principle of working in organization, duties, and responsibilities.

Appropriate working attitudes. Application of theories into work.

211-493 v NUTZAUNITUIVITN 1 3(0-20-0)
(Cooperative Education 1)
TIAUNDU:211-490 HTHUANNIANYN
nsuftRnuwdunar 400 d9lus Tuanulszneumsaidadulumurundiiureuvesnns
Welsind@nwldfussaunsaflumsuftion  GuidendnuszaunsaivmiudnAnwaiise
Fenasivdnuszaunisaivinia 8n 400 Halus )
Educational program that enables students to integrate classroom learning with
practical experience in their field of study. The co-operative education program will consist

of 400 hours in workplace.

211-494 A nNUszaUNITUIVITN 2
(Cooperative Education 2) 3(0-20-0)
W1UIAUADU:211-490 LOTBUANNIANE
miﬂﬁﬁﬁmmﬁuwm 400 lus Tuanwyszneunisaidadulumuanuiureuvesan
dielviindAnuldiiuszaunmsallunsufoionu  Guidendnuszaunisadvdwiutindnuannse
Fenasivdnuszaunisadvidnia 8n 400 Halus )
Educational program that enables students to integrate classroom learning with
practical experience in their field of study. The co-operative education program will consist

of 400 hours in workplace.

“FylnUszaumsaividnilunislnufuanunuutiugalusdugina 400 aluslugsialsausy
viseviauligInatiiasiu 400 ¥alas

211-495 ANUTZAUNITUIVITN 3
(Cooperative Education 3) 3(0-20-0)
SydendnuszaunsadnTwiushnwaiusaidonadivnlszaunmsadvdndia - 3n
400 Flaa

211-496 AANUSTEUNITUIVITN 4
(Cooperative Education 4) 3(0-20-0)
SdendnUszaunsadndniuindnwaiusadenadvnUssaunisadvddin - 80
400 Flaa
3.1.5.3 %UINIVIADNLES
IﬁLﬁaﬂL’%aummwEJ"‘JGmﬁL?Jﬂaauiuizﬁuﬂ%m@ﬂm%maquﬁﬂqmﬁmmﬁma UNINES VAN
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