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3. ndngnIwayennsd
3.1 vangms
3.1.1 Sumhein - suunaeavangns 132 nidiein

3.1.2 laseasavangns

nmnnlvAnsily
UIUMNEANTIY Lyieen 33 mdlena
Usznausng
IdeniseuneInlunguin Lyieen 18 i deil
- NNy REmanfLazdRNAans 3 avetdhld
- AW LAENNTADANS 9 el
- NHLYVINEMERTULATANAAENS 3 avetdhld
- NEAVINAANYY AN wavaunIeFans 3 Vel
Woniseusedvlunguiviineg tadnlitdesndt 15 viiein
U. MNAITUANTY 87 Mmienn
1) nguAvTnilug 27 wena
2) nguIv sy 60 vitdgin
2.1 ngadvnendedu 30 wiiein
2.2 ngxivieniden 30 mihein
2.2.1 ngaAvsunviediien 15 wiheie
%39 NNIYINIUNITUING
2.2.2 NHATIA UMY TEMAIMTUIN TN 15 vlene
A. MY UsEaUNISAINTN (Work-integrated Learmning) 6 wuaefn
A Al aente’ 6 Mmiein

ﬁfﬂﬁﬂmmmﬁmﬁaﬂﬁauswai%w%uiwa”nqmazéﬁ’uﬂ%zyzym'%suaawﬁmmé’aamﬂﬁ
v 1. UndnwivdngnsAaumanstudin a1v1ivignavnssunsieadiednay
N15UINT mmsmﬁaﬂL%&JuﬂEjmi‘ssmiwuamé’ﬂqmw%aawﬁm%ﬂmzﬁw%zgf;g']
a3la lnedidruiundisineg1etos 15 nuaein wastduluaudededuves
wé’ﬂqmﬁfuq ﬁy’aﬁﬁﬂﬁﬂmmﬁmqmammiumwiml,ﬁmLLazma‘U%mié}’mﬁﬂm
Famziden 30 niein asuauvangns
2. NSUTNANYIA1IMANGATULAL/MTDANEI VNIV EUTALTONTIUAIVIIN
gamnssuMveaivanaznsuinsduinilvldleesunguseiviendaiu
$1u9u 15 mirwAn nienuiiaaznisunisuImsvdngnsiiansanniuadny
WAL NUENG P NLEnTeulIvn 15 villefin mileinsiunasn

ANgERIITLAY 132 ndein



3.13 siasedvlundngns

ANUNRUIYVDIAILAY 3 FIILIA

101-1xx NUERINGNIY UyweeanuazdnuAans

101-2xx vinefangaivn Mwinagnsaeas

101-3xx MNERINENIY INerFansazANnAIEnS

101-4xx NLRINANIY WaRNW aVANY Uazguvisumans
119-xxx yanefangaivngnanmnssunsviesileiaynnsuInig

AUVINBVBIAUNAY 3 AINRS

o o A = ! (% g.J/ |
BUIERIY 4 YNN8ENNaNTEAUTUY
WUTHERIN 5 MUNeianguiinyedv

o o A 2 o o a Ay =
LAYIUERNIN 6 KUY UIVINHDIANTYN

ANEYetaYTaiaT 5 Tumeivianzau

& 0 ‘wmEJ5@ﬂﬁju‘imﬁugmqmammiumivimu‘?imLLazmi‘u‘%mi
8w 1 mnefanaguivfsdugnamnssunsviesiisanagnnsuing
1Y 2 MNYTNALIVNONLRBNEAAMNTTUNITUINNS

1A% 3 mnefanguivienidengnainnssunsviesiile)

18 4 vanefeanguivnwisalssmad 2/nguivnndilu

8% 5 vanefenguivnwisaUssied 2/ngaivntwidsaea

1A% 6 MnefanguinInwIsUsEIAN 2/nduiTniunany
8% 7 vanefenguivnwisnausemad 2/nguinnnvinva

18 8 vinefenguivinwanalsemad 2/nguivnrway

@Y 9 MUNERINANININWINIUTEWAT 2/nIvInTeISALTe

3.1.4 51739

A1. nueAnw LY

deniseusedvlunguivn  ldeeni 18 wein

ail

1 a ¢ ) cqva a & 1 a
1. ngaivuywermanfuasdinuemans Wissusedvseluil 3 mhenn

*101-101  wanU3veywenAsughaneliesvensimundeey 3(3-0-6)

**101-102

(Sufficiency Economy Philosophy for Sustainable Development)

anudunaiasludnulnawazdmaulan 3(3-0-6)

(Civic Literacy in Thai and Global Context)
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**101-103 miaaﬂLLuumuLaQLLazqﬂaﬂmwLﬁamwmﬂuﬁﬁﬁ 3(2-2-5)
(Designing Your Self and Personality for Leadership)
**101-104 NISUINIINITRUDEIVIEYRAA 3(3-0-6)
(Smart Money Management)
**101-105  Walanyuyuiarnsiseuiiiuiangsy 3(2-2-5)
(Community Explorer and Service Learning)
*101-106  nguueuwaznIsilaslngsn 3(3-0-6)
(Politics and Law in Everyday Life)
101-107 USUg1agAauIAunIsATesTin 3(3-0-6)
(Philosophy, Religions and Life Style)
101-108 vié’ﬂmmmam%uasﬁﬂwzmsﬁmLﬁamiﬁauimaam%‘im 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning)
*101-109 WY FURUS AN SR UAGNAIN 3(3-0-6)
(Human Relations and Personality Development)
*101-110 InaveluTinuszaniu 3(3-0-6)
(Psychology in Daily Life)
*101-111 p1geululangalyl 3(3-0-6)
(ASEAN in the Modern World)
*101-112 DIIUTITUANY 3(3-0-6)
(Civilization Studies)
*101-113 NNYLN1IANTA 3(2-2-5)
(Study Skills)
101-114 Inineily 3(3-0-6)
(General Psychology)
101-115 Feminendosdu 3(3-0-6)
(Introduction to Sociology)
101-116 VANLATUAIERS 3(3-0-6)
(Principle of Economics)
2. nguivnwuaznsiteans Wissuseiveelui 9 miefin
101201  mwilvewdienisdeans 3(2-2-5)

(Thai Language for Communication)
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*®101203  awidinguilensusuitu 3(2-2-5)
(English for Remediation)
(@ Jumeiwliiumbedniitn@nwdesaeuniu ()
Jeazaunsoamesidowivn 101-204 Mudanguludiauszaniu 1a)
*101-204  NwBInguluiInuszdniu 3(2-2-5)
(Daily Life English)
**101-205 mmé’fqﬂqmﬁamsﬁﬂmmﬁmmi 3(2-2-5)
(English for Academic Studly)
*101-202 mwilveiiionisinaue 3(2-2-5)
(Thai Language for Presentation)
*¥101-206 Awdanguitenisiiaueuuuiean 3(2-2-5)
(English for Professional Presentation)
**101-207 mmé’faﬂqmﬁamiaau%aaummgm 3(2-2-5)
(English for Proficiency Test)
**101-208 nseulAnApuNInasdmTUNNALY 3(2-2-5)
(Computer Coding for Everyone)
101-209 913U 1 (Chinese 1) 3(2-2-5)
101-210 913U 2 (Chinese 2) 3(2-2-5)
101-211 m‘tyﬂﬁjﬂu 1 (Japanese 1) 3(2-2-5)
101-212 awdiu 2 Japanese 2) 3(2-2-5)
101-213 ATWUNUE 1 (Korean 1) 3(2-2-5)
101-214 ATYNIE 2 (Korean 2) 3(2-2-5)
3. e inemansuasadarmans WiSeuseivreluil 3 mhgin
**101-301 TinveRdTadmsuanissui 21 3(2-2-5)
(Digital Literacy for 21" Century)
*101-302  WwINITeYALALIUNNN 3(2-2-5)
(Data Science and Visualization)
**101-303 welula8ddenfiensvaundidedu 3(3-0-6)
(Green Technology for Sustainable Development)
**101-304 maﬂmazmiaaﬂLmemﬁmﬁ%%’Nui’mmmLLazﬁqiﬁﬁﬂmj 3(3-0-6)

(Logic and Design Thinking for Innovation and Start Up)
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**101-305

**101-306

*¥101-307

*101-308

*¥101-309

*¥101-310

*101-311

*¥101-312

*101-313

101-314

*¥101-315

1 a t 4 _ 1 J
4. niivmadnw quine uazguvisernans WiSeusedvsielull

**101-401

**101-402

**101-403

**101-404

nsideusevesasIndsdmiuynay
(Internet of Thing for Everyone)
Voanaeafiitinfiennuddu
(Living Lab for Campus Sustainability)
wialulagansaume

(Information Technology)
ADUNANBIANTUNSANBIMAZNNTIINIU
(Computer for Studies and Work)
FAndudunndey

(Life and Environment)

91N sLileguNIWIIA

(Healthy Diet)

willudinuszaniu

(Chemistry in Daily Life)
AAAERSlUTINUTE AU
(Mathematics in Daily Life)
anhmuTInUszaniu

(Statistics in Daily life)
ARAAERSIUDITYETIN
(Mathematics in Civilization)
annLazaNanduy

(Statistics and Probability)

WIN UL WAENITOBNNIAINTY

(Life, Well-Being and Sports)
RauvuazausioguyIsnInuisdin

(Art and Music Appreciation)
Houlnelazdrassdluasiu

(Thai Appreciation and Unseen in Siam)
NIIAUNILALDDNLUUAIINRY

(Designing Your Dream)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3 Wienn

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)
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*101-405 oAy au1s wazfauznisaiuiis 3(2-2-5)
(Yoga, Meditation and Art of Living)
**101-406  ANIENUATNTIASNATIA 3(2-2-5)
(Creative Photography)
waglilioniSeunedvilunguividneg Snlidesndn 15 miefin

U, NUINIV AN U 87 wmefin

1. ndprdinugiugaamnssunsvisaiisauasnisuins (27 minein) Wideulusein
Aoluil

119-101  IMINYINITUINTUALATHAIUIUAGNA N 3 (3-0-6)
Service Psychology and Personality Development

119-102 mmﬁlﬁaqﬁuLﬁaaﬁuqmammimms‘u%mi 3 (3-0-6)
Introduction to Hospitality Industry

119-103 qmammsmmsvia«,ﬁm 3 (3-0-6)
Tourism Industry

119-104  wINNITUNITIANITBIANTHALYULLE 3 (3-0-6)
Innovation for Organization and Human Capital Management

119201  ngneiieiugsiaviesfisauaznsuinig 3 (3-0-6)
Tourism and Hospitality Business Law

119-202  woAnssuinvieadieanaynsdeansinuiamsss 3 (3-0-6)
Tourist Behavior and Cross-cultural Communication

119-301 mmé’qﬂqmﬁaqmmmiumiﬁms 3 (2-2-5)
English for Hospitality Industry

119-302 ImmaLL@WWEm%ﬁaqmawmwmiviam,ﬁsnLLazmi‘U‘%mi 3 (3-0-6)
Mobile Application for Tourism and Hospitality Industry

119-303 m‘mé’qﬂqwlﬁaqmmmiumiﬁaaLﬁm 3 (2-2-5)

English for Tourism Industry



1 a U 1 d a 1 a
2. ngulTRIwliAugmaImMNTIINTYIBATEIUaTN1TUINS(60 Miaefin)

1 a L 1 a L4 a 1 4’
2.1 nguivendifu (30 mieiin) Witeulusedvdeluil

119-211

119-212

119-213

119-214

119-215

119-216

119-311

119-312

119-313

119-411

NSU3NNTOIMSIaLIAS BRI
Food and Beverage Service
mMsdanisgsiatiudien

Tour Business Management
NuUAIUNINY0lTITY

Hotel Front Office
NTLAUNNULAZNITIUR
Travel and Trasportation

N egediEulugsiaienieasnIsuInIg

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Sustainable Development in Tourism and Hospitality Business

aa

MsmaARaTad MR TlsLazNITUTNNS

Digital Marketing for Tourism and Hospitality Business
mafugfuszneunssnumsviendisanaznsuinig
Tourism and Hospitality Entrepreneurship
NENMNTIUNTTUY

Aviation Industry

nMsdansUszyu Inssansuaznsvieaiionieduseia
MICE Industry
sufouisideiiugnilugshavioadeauaznisuinig

Basic Research Method in Tourism and Hospitality Business

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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2.2 ngadrienidien (30 miaefin)

27

1 a 1 1 4 L4 1 a a 4 1 a
2.2.1 ngsvmuvisaemieuinig WidenSsunguiviladvmile (15 migin)

L a v \ o va o a | &
ﬂqu'l‘d']ﬂ'mﬂ'ﬁﬂmm&l'l leai)ﬂti&lui'lﬂ'l‘d'lﬁl‘éﬂﬂu

119-331

119-332

119-333

119-334

119-431

119-432

119-433

119-434

119-435

119-428

piimansnsviesilen

Geography for Tourism
msviesfisniionnuaulafivay

Special Interest Tourism
msviesiienlnoyurudeainaassd

Creative Community-based Tourism
nsdanisn1svieafiondeTamusssy

Cultural Tourism Management

YUNUINIT

Recreation
nsdsesiitauarnseentinslagansdmiugsianistu
Reservation and Ticketing for Airline Business
RGN

Tour Guiding

E I AR GN LI

Tourist Destination Development
Aavzlulssmalnedientsvioniie

Art in Thailand for Tourism
5uuuﬂuqmamﬂﬁmﬂ'ﬁviaﬂl,ﬁ&ml,azmsﬁmi

Seminar in Tourism and Hospitality Industry

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

PR MNUsEaeRguvesulsenalleUn SIv i ndeamAnaINnsEnsnIsvinaied

LagAWT azduTeus1edv 1) 119-331 gilnansnisvieuilen  2)

119-431 HUNUINIT

3) 119-633 eusfaqwad  4) 119-430 msfianuvamieniion  5) 119-435 Aavglulsemalneiiie

nsvieaiied wavosnnaauiNAsumuteulunseylilundnans



1 a 1 4 a L4 a ! J
nguATIiuMIUINT WidenSeuneivsieluil

119-321

119-322

119-323

119-324

119-325

119-326

119-327

119-328

119-421

119-422

119-423

119-424

119-425

119-426

119-427

119-428

SEUUETAUNAG AT VUL TIUTY
Information Technology for Hotel
UL

Housekeeping Operations
mM3dansdwndaunielulssusy
Environmental Management in Hotel
nsUAl Ty

Accounting for Hotel
N13ANNITIYNITDINNT

Menu Planning
ASILarNsUTENBUDIMT N
Kitchen and Thai Cooking
2IMTUIUNYA

International Food
g1mslneyssend

Thai Fusion Cuisine
AEASNI5UTENBUBIIS
Gastronomy

2IMIAULABUINTS

Food and Nutrition
Aavzn1svinniun

Barista Art
mMsslunuiuUISLazLAS ey
Bar and Beverage Operation
M59NsAnnATsLAENSIED
Restaurant and Banquet Management
gsnaalazgunm

Spa and Wellness Business
nsdnmenlil Lagn1sungaEan
Floral Arrangement and Carving
ﬁumuﬂuqmamﬂﬁmmiﬁaaLﬁ&J’JLLazm'ﬁU%mi

Seminar in Tourism and Hospitality Industry

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (2-2-5)

3 (3-0-6)
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XYL UINADINITNAABULINTFIURT B TIUAIUNTUTENOUBIMNS IS8
2 3wmaalull 1)119-326  AfuaznisUsenevemising  2) 119-328 8 1m1sineyszend

e lvidaaudRlun1snage uLIn SFIUHTBLTIIURNYIFH AIUTEMMUAYBINTUNALIH T

2.2.2 nfsivenidenmuntwisissemadmiuivdn (15 wiefin)

[

WidenseunnNguivInwisUssman i tan wmildlviasu 15 mihein fadl

(1) ngadvinundiu

119-141 mwwﬁﬁuﬁyugm 1 3 (2-2-5)
Fundamental Japanesel

119-242 mmﬁujﬁuﬁugm 2 3 (2-2-5)
Fundamental Japanese 2

119243  nwdiuiiugiu 3 3 (2-2-5)
Fundamental Japanese 3

119-344 mmijﬁmﬁaqmmmsum'ﬁﬁms 3 (2-2-5)
Japanese for Hospitality Industry

119-345 mmﬁujﬁmﬁaqmmmﬁmm'iviam,ﬁm 3 (2-2-5)

Japanese for Tourism Industry

@ ngivinTeaee

119-151 mch%l’ﬁma‘ﬁugm 1 3 (2-2-5)
Fundamental French 1

119-252 mch%"qma‘ﬁugm 2 3 (2-2-5)
Fundamental French 2

119-253 mmcl%"amaﬁugm 3 3 (2-2-5)
Fundamental French 3

119350 awnlsamaiiiognanyngsunnsuinig 3 (2-2-5)
French for Hospitality Industry

119-355 mwm%ﬁmaLﬁaqmammiumiﬁauﬁm 3 (2-2-5)

French for Tourism Industry



(3) NgUITINTRUNAN

119-161

119-262

119-263

119-364

119-365

= &
MAMEIIUNANNUTIU 1
Fundamental Chinese 1

= &
APIAUNANNUTIU 2
Fundamental Chinese 2

= &
MEIIUNANNUTIU 3
Fundamental Chinese 3
m‘wﬁuﬂmﬂLﬁaqmm‘wnismmiﬁmi
Chinese for Hospitality Industry
MYITUNAUNDYAAMNTTUNTVIDTIEN

Chinese for Tourism Industry

@ ngavINma *

119-171

119-272

119-273

119-374

119-375

AN WER LY 1

Fundamental Korean 1
AU 2

Fundamental Korean 2
AT 3

Fundamental Korean 3
ﬂ’ﬁ%Lﬂ’WTgLﬁ@qmﬁﬂ%ﬂiiMﬂﬁiU%ﬂﬂi
Korean for Hospitality Industry
AwINvELilegAaMNTINNTYIDaTIEN

Korean for Tourism Industry

(5) gAY *

119-181

119-282

119-283

119-384

mmmﬂuﬁugm i

Fundamental Spanish 1
mmmﬂu‘ﬁugm 2

Fundamental Spanish 2
mmmﬂu‘ﬁugm 3

Fundamental Spanish 3
mmaLUuLﬁaqmmmmmiﬁmi

Spanish for Hospitality Industry

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)
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119385 nmwiaiulilognannssunsviediiien 3 (2-2-5)

Spanish for Tourism Industry

(6) nagaIvITade *

119-191  awiadeiiugiu 1 3 (2-2-5)
Fundamental Russian 1

119292 mw¥adeiiugiu 2 3 (2-2-5)
Fundamental Russian 2

119293 mwn3adeiiugiu 3 3 (2-2-5)
Fundamental Russian 3

119-394 mm%’al,%aLﬁaqmammsumiﬁmi 3 (2-2-5)
Russian for Hospitality Industry

119-395  anwnadeiiiegramnssunisvieadien 3 (2-2-5)
Russian for Tourism Industry

£%

gl 1e3viUnaeuariusgiuanunieslusueiie 4 veeniain

3. eI Uszaun1salInn8n (Work-integrated learning) 6 vuasfin
119-412  msmIguANUnsaNdmSTuUNMIANYIaYTaNNIsAuANSYina 1 (0-2-1)
Preparation for Work-integrated Learning
119-413  n1s@nwudaysannisiunisingu 5 (0-40-0)

Work-integrated Learning

g IildenannafinwnieJURUUBY 9 Y09N15ANEUTIYTNINSAUNTINGOY

(WIL) ANuAwUE1iNY999719158RUS N
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a A o 1 a
NUINIYUADNLATITUIU 6 NUWBNA

a

Titn@nwideniseuainseislag ‘17iLﬂmaaﬂwé’ﬂqmwﬁwimmm%suaﬂwﬁwma”aamm
wnewmg 1. dnAnvivdngnsdaumanstudin a1v1ivgnaimnssunsvieaiieauas
N1UINIS mmsmﬁaﬂL'%sJumju%ﬂwuawé’ﬂqmi‘vﬁaawﬁmﬁ'uimzﬁw%zyqp
a3ta aediduauniieinegiates 15 niein wazsidulumudedidures
nngmstun einAnwaigramnssunstesiisiuarnsuinisfesdine
T naneiden 30 vihein Wasuauvdangns
2.nsaltinAnwidnamdngnsuay/v3en1e@1v1iv) awnsaideniseuanv1iv
gaamnssunMsieaiinaznsusmsiiuininldlasSoungusieivnentadu
$119u 15 Miaefn wionufinnznsTuN1TUIMNINANGATRANTUIAINAIY
WSS nLGonisewiviln 15 niiein miieingiy

AABANGATILLAU 132 Yidlenn



[ 4 / a =3 1 4 [ 4
Mﬁﬂﬂ“ﬂiﬁﬁﬂﬂﬁﬁMiUm%M ﬂﬁ?lﬂ?ﬁquﬂﬂﬂﬂiiuﬂ'ﬁ"/lﬁ\'iLVIEJ"JLLﬁzﬂﬁ"U%ﬂ’IiMﬁﬂﬂ“Mi 49

WAUNISANY

o |
N 1 aansAne 1

eV oLy o3m mdefin
101-203 mmé’mqmﬁamiﬂ%’uﬁu 3 (2-2-5)
101500 | Anfnwwihly 1 3 (3-0-6)
10150 | Andnwiily 2 3 (2-2-5)
10150 | 3wl 3 3 (3-0-6)
119-101 | IWINYINITUINTUALNTHALIYAGAA N 3 (3-0-6)
119-102 mwmifl,ﬁuaaéfw,ﬁ'mﬁuqmammaumau’%mi 3 (3-0-6)
W | 18(16-4-34)
MaNeWn** 101-203 amwdanguilonsusuilitunhefin daumhefnmuie 15 mhein
1 mensfini 2
ST Fo3m mhenn
10150 | Andnwily 4 3 (2-2-5)
10150 | FwAnwwily 5 3 (2-2-5)
10150 | Anfnswily 6 3 (2-2-5)
119-103 qmammsmmsﬂauﬁm 3 (3-0-6)
119-104 | wiRNITUNITIANITOIANT ALY UNYWE 3 (3-0-6)
119-XXX | Avawsinusemad msuIsnan 1 3 (2-2-5)
W | 18(14-8-32)
W 1 mnggiou
Ve o3 migin
1015 | 3wAnwwinly 7 3 (2-2-5)
1010 | AnAnwvialy 8 3 (2-2-5)
W | 6(4-4-10)
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A a
U 2 mansAne 1

ST ot mihefin

101500 | 3Anwialy 9 3 (2-2-5)

119-201 | nganeifeafiugsiaviesfioanaznisuinig 3 (3-0-6)

119-211 | MsU3NIsomsuasiAd sy 3 (2-2-5)

119-202 | nofnssutinvieadiotuagnisdoansiuiausssy 3 (3-0-6)

119-212 | msdansssiatuiien 3 (3-0-6)

119-XXX | Ama1wansuseinadmsuividn 2 3 (2-2-5)
epr 18 (15-6-33)

U 2 aensfnmnidi 2

a3 o mhein

10100 | AndAnswill 10 3 (3-0-6)

119-213 | rudunivedlsasy 3 (3-0-6)

119-214 | NMSAUNIAZNITVUEN 3 (3-0-6)

119-215 | mywannegudidulugsievieadisanagnisuing 3 (3-0-6)

119-216 | Mananpdviadmiugsiavieaileanaynisuinig 3 (3-0-6)

119-XXX | Fmawansuseinad1miuiviaw 3 3 (2-2-5)
5 | 18 (17-2-35)

U 2 anmggfeu

sy o mhein

XXX-XXX | Jynaends 1 3 (3-0-6)

101500 | Anfnwvialy 11 3 (2-2-5)

ERt 6(5-2-11)
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o |
N 3 aansfinen 1

119301 | Mwdanguilognamnssunisuins 3 (2-2-5)

119311 | madugiuszneumssnunisvieaileiaznsuing 3 (3-0-6)

119-312 | gmamnssunstu 3 (3-0-6)

119-XXX | ngadgeniden 1 3 (3-0-6)

119-XXX | ngadgweniden 2 3 (3-0-6)

119-XXX | Anawisnaseinadmsuindn 4 3 (2-2-5)

W | 18(16-4-34)
U 3 mansAnwii 2

Ve Fo3m wiein

119303 | nw1ssnquiilegmannnssunisviesiilen 3 (2-2-5)

119-302 Ill‘U’]EJLLE]‘W‘INaLﬂ%uﬁ@q&lﬂﬂ%ﬂiiMﬂ’]’iViaﬂL‘17‘1IEJ’JLLﬁ%mi 3 (3-0-6)
UIN1S

119-313 | m3dansUseay Inssansuagmsvieadieniieriu 3 (3-0-6)
57978

119-XXX | nguivneniden 3 3 (3-0-6)

119-XXX | naudvweniden 4 3 (3-0-6)

119-XXX | W winausemedmsuivan 5 3 (2-2-5)

7 | 18(16-4-34)
W4 mamsinwil 1

S Fo3m mhenn

119-011 | sudeuitiseiiugulussiavieaiauaznisuins 3 (3-0-6)

119-412 | nswsguanunieNd msuNsAnwUTIYsaINISiuns 1(0-2-1)
iy

119-XXX | ngudveniden 5 3 (3-0-6)

XXX-XXX | Fvndonie’ 2 3 (3-0-6)

Ry

10 (9-2-19)
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119-413

NsANYITAYTAUINISAUNTINa (WIL)

5 (0-40-0)

U

5 (0-40-0)
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3.1.5 Aetues1839

A, nueAnw iy (33 milwha)
1. nguAvuywemanfuavdenummans

*101-101 vinuSrnnusaATegianalieaion swmuniissdu 3(3-0-6)
(Sufficiency Economy Philosophy for Sustainable Development)
nEnnsuuAnLazedRIeI g e uATUsRanaLRies ndnmaidesiumaasusaans
LAYMT TUMINNT i anandenlesssninivgnveaasugianeiissfunsiaunfideduuas
Whvsnensiauniidadu madsedinludiausamaiosonisiomifugveaasugianelfieiile

nsmNgEulaeiingiseuianlassumsensafinm

Principles and significance of the Sufficiency Economy Philosophy (SEP); basic
principles of economics and financial literacy; relationship between SEP, sustainable
development (SD), and sustainable development goals (SDGs); living in contemporary society

with SEP for sustainable development from project-based learning or case study

#101-102  anudunadledudinilneuasdsnulan 3(3-0-6)

(Civic Literacy in Thai and Global Context)

ANINN1TANIINTITERY LATHERD F9AN UasTAIUTTTNYRINGUUTENAAIY UseLhu
Yy swadeludiaulan Ussimalngludiaulan Aunainmalen1eimusITuLaznIzuIuNITNIg
anuAniluaina miusuiinseusedeny ﬂﬁﬁmﬁﬂﬁ%a\‘iwaLfla\‘iLLaz%JUﬁﬂsuawiaé’ﬂﬂﬂumi@iaéjm
Msa3n Anuduiusszninsanudunaifiosfuanuzmsiannvesuszma unumuazniiives
ypAAatugusnallesinauaznatlodlan

Political, economic, social and cultural circumstances of various groups of
countries; contemporary issues of the global society; Thailand in the world society; cultural
diversity and global mindset; social responsibility; civic engagement and social responsibility
against corruption; relationship between citizenship and developmental status of a country;

roles and duties of individual as a Thai and global citizen
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*101-103  nsEenLUUAULBaEyAAnAIREAIL DU 3(2-2-5)
(Designing Your Self and Personality for Leadership)
MIBATIRALLEY N13533nawes Manmuadmneludin nsidduasanisiuguaitunues
msanyaannw malasuaieanusivlalunisegludiay meiannsweluiiansisug nisuugih
pueuitemuUszivlaLsINURBEDY MaaLnAii vinvsuywedius msvienudui

Self-analysis; understanding one’s self; goal setting in life; self-esteem improvement;
personality development; self-confidence improvement in public; public speaking
development; self-introduction for first impression; leadership development; human relation

skills; team working

*101-104  ANTUIMINTRUBENYIGYRAIN 3(3-0-6)
(Smart Money Management)

MsufuFinUsedru anduazmind wWhnuensiu msudmsmsiiudiuyana uinnss
mansiiu msasmuluuszmanazieUszma nsuseAuds dudetud nmsnanun® nsdy
AUTENOUNTT ATUTMITNOTANITAMU NSnSEaMINauNEuM kagdaTnInnen1sRy

Finance and daily life; right and duty; financial goal; personal financial management;
financial innovation; international and domestic investments; insurance; loan; tax planning;
entrepreneurship; management of investment port; preparation for retirement and financial

independence

**101-105  (Unlanguauuasnisiseuiimufanssy 3(2-2-5)
(Community Explorer and Service Learning)
mMsBeufifeniuitvury mslinneiguruiefunussiiuiyvtaziumansiannlagls
Ul ugIuveInIsiseudTniusEnIgissuLazauSnguvy nallakarn1siasuinwen1sidnaa
YUy Msadrensildusin nvenslifinuaginuesudien msdoans madouiufanssuuinig
My stuideulasssiiensiauuaz AanssnuInsyNey nswisunEmIougnisidu
Mdsuaginiannyumuiiosesiumfanmsiaunyuvuyniifegedsduluanisswi 21
Learning on community context; community analysis to identify issues and
development approaches using collaborative community based approach among learners and

community members; techniques and enhanced skills in approaching community

engagements, community participation, social and life skills, communication; service learning;
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project development and implementation for community development and services;
preparation for becoming community researcher and developer in variety dimensions of

sustainable community development in the 21" century

*101-106  AgWUIBLAzNSIlelndd 3(3-0-6)

(Politics and Law in Everyday Life)

Y

ngraneigsssuyguazniadiondesdiu nguuielnddmiifeadodludindszsitu ond
NOUUBUNS NYMUNERIYT ANTUYYYUY ﬂgwmaw%'wﬁﬁuﬂmﬂﬂiyﬁg’l ﬂgﬁﬁmam@a’mi UagnHuuIY
duq muanumsaitagiuvesdny
Introduction to constitutional law and politics; laws in daily lives such as Civil Law,
Criminal Law, Human Rights, Intellectual Property Law, Tax Law and other laws related to

current social situations

101-107 Ut uasAnauniun1snsedtin 3(3-0-6)
(Philosophy, Religions and Life Style)

NanUTEY ANFOUTDIATAUININUATANUFIAYVDIFIAUIAUNITANTUTIN ANURNIBUAY
ANAYRITINALVANATEU aNsITHluNIANSITIn Anuddvesia auns Jyan nisauinuwas
msuitymAslaglivdnasunemanisineg msvszgndldifieainsanudusalunsviauuaznsg
og9mugBuseadud

Principles of philosophy; religious teachings; impact of religion on living; meanings and
values of life in religious view; dharma for living; significances of precept, concentration, and
wisdom; self improvement and solution of life problems through religious teachings;

application for successful working and peaceful living with others

101-108 wdnassnmansuavinvensAnitensdouimaendin  3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning)
ndnmsaneans anuiiiugurenssuiunisin nsAndelsouazguil adonldvines
msﬁmﬁuﬁmwqiummﬁﬁigmﬁmei'mﬁ’u NIARILATIZI NTAALUSEULTBU NSARFILATIZN N1SAR
INY NM3AReg1INTUYIM N13ARUSTENA NsARTluriAY NsAnenagns n1sAawATam
M3ARYTANNNT MIANASeATIA MIAneIAR WazmsiSEusMenues Fnvensdhfundsnmdiile

NISNAIUIAULDINADATIN
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Principles of logics; basic concepts of thinking processes: inductive and deductive
thinking; selection of various thinking skills to solve different problems; analytical thinking;
comparative thinking; synthesis thinking; critical thinking; considerate thinking; applied thinking;
conceptual thinking; strategic thinking; problem-solving thinking; integrative thinking; creative
thinking; future thinking; and self-study learning; skills approaching to various resources for

lifelong self development

*101-109  wyweduiusuazn1sauyAdnaw 3(3-0-6)
(Human Relations and Personality Development)

ANuvENg 711 uazUsylovtivesuywedusiug anuduiusseninsynnauazngusineg Tudsan
nsusumlrmuganiuaninuIngdenludial nounIuATNAIN AUUINITNIYATNNINTBIYAAS
Wiensuummedann AnuuAnA1ssErIYARa AzEth NsHiANg AN TUMINEALLALINTENNMNG
dsan msarenadsesiulausnny nsudsmenisudaniuagnsvisieduaduyadnainuay
wnzaufuanusal Mz aesiensoenidesiitaautagldnufigndeauazinzay
fluaniunisal

Meanings, background, and advantages of human relation; interpersonal relationship
between individual and various groups in society; appropriate adjustment to circumstances in
society; theories of personality; individual personality development for social adjustment;
individual differences; leadership; appropriate behavioral practice and social manners; how to
create first impression; outfits, make up, and hair styles to improve personality and fit
circumstances; speech improvement through correct pronunciation and proper use of

language to fit circumstances

*101-110 Inmeludinuszdriu (Psychology in Daily Life) 3(3-0-6)

6

LIAAN19InIngkazn1sUsEenaldludinuse 91Ty Wauin1suywd yadnainukazainy

9

N

uaneeszminsyana nMadlanueaazidu mammyifduiussevinayana maFouduaznisius
339l MsiawANaaIAnIeITHal N15TANTSANNATEA FUAMIaLarn1TUTUM

Psychological concepts and application in daily life; human development; personality
and individual differences; understanding oneself and others; transactional analysis; learning
and perception; motivation; EQ improvement; stress management; mental health and

adjustment
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*101-111  ewdeululangalwal (ASEAN in the Modemn World) 3(3-0-6)

madsuwasnilvgvenaideiifiuultlunmadugudnanasvsisvesion ndu Ussmadl
fsnsnaAvlamansugiaseiugs uazlidneamivzdsundasgiinsugiovestan auvnmieves
lsuazendeulunisuiuduazaseguudunisnsilugudnaiswedlan Wawnsvesedounas
Usza1Auandau A1un1siled LATYgna kasdinuinusssy unumvesedeulasUseimalneluni
lan

Great change of Asia to be global economic hub; countries with high economic growth,
and potentiality to change global geo-economics; ongoing challenges of Asian and ASEAN
countries for adjustment and sustainability as global centralization; progression of ASEAN and

ASEAN COMMUNITY developments: politic, economic, socio-cultural aspects, roles of ASEAN
and Thailand in global stages

*101-112  e1susIsuAnw (Civilization Studies) 3(3-0-6)
p1sEsTIuTiandTY TeesessTuny TuRnuazas Tuoen salusa ganans gelual n1sdsdewsan
ity lifulanlugadagiiu nasudaunssudilanivluisazys gindemeussiRmansuay
mmﬂmﬁwuﬁiimaﬂwaLLaz‘Uizmeﬁauﬂ’lﬂuﬂdumﬁmu
Major civilizations: both western and eastern; ancient age; middle age; modern age;
hand over intellectual heritages to the present world; outstanding masterworks of fine arts in
each era; historical background and cultural heritage of Thailand and neighboring countries in

ASEAN

*101-113 Winwen1sfinen (Study Skills) 3(2-2-5)
AuAYeINIANE Fn1sAnuliidugninalusedugaufne Finweiidndudmiunisiouslu
AnnsTed 21 n1sliviesaymuazinaluladansaune inven1sAndinse nmsaned sdiiansugy
ANUARES9ESA N1svhuduiiu Inansnsug MsUSmsaan
Value of education; learning methods for success in higher education; necessary
learning skills in 21st century; use of library and information technology; analytical thinking

skill; critical thinking; creativity thinking; team work; public mind; time management
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101-114 enewhly (General Psychology) 3(3-0-6)

LN NsAnEIarANUuINTeRnIveT anumusvesngingsy  Wivsnevesinndniven
wazAuAlunUUR  Msdudauaznissul usegela nsBeu  UARNAINKAEAULANASTENING
yAna 913ual awMsveuwsiazyiedy afdyguasnisin anulinunini@auaznisiaiuiguninis
N9 lALAZ NIRAILIALLDY

Guidelines and background of psychology; behavior interpretation, objectives of the
subject and values of the practice; sensation and perception; motivation; learning;
personalities and individual differences; emotions; development of each step of life;
intelligences and measurement; psychological disorders; mental health development; self

understanding and development

101-115 dpsivendesiu (ntroduction to Sociology) 3(3-0-6)

Svdnavesdaunndenynsdsauiieyana aaunw wazunumvesyaraludny Snsnaves
nqusiengAnssuvesyana lnssaiiswedngy wazaanduiin waadlunisiey uyveduiusia
AMNEIAYLAZITAIUINITUIADITUAY 9 Lagtiigudidu A2 usyniunalulad wagaiu
WasuwUasmalsens

Influence of social environment to individuals, status and roles of people in society;
influence of norms on human behavior; group construction and leadership; attitudes towards
working; good human relationships; the importance and evolution of institutes by ranking;

technology progress and population change

101-116 vidniAswgeans (Principle of Economics) 3(3-0-6)

vanihluvesasegmanifiinvaeyan sinuaznsinasmineins wganssuvesguilan
wnAwAniFeessaUslen nguinaiden ngnisanvesdud nelivguiduuuagadosng q 7
fvungUmMuvesduduaruinisvesdadensnanlunainfiiinisudsduetsanysainazls auysal
Tadenmsudauaznisivuadadunisndn Inegeludiureswmunuiadseuiiou

General principles of economics regarding values, pricing and resource management;
consumer behavior; points of view on utilities; theory of choices; goods reduction rules under
the theory of cost and other factors determining demand and supply of products and services

of product factors in the complete and incomplete competitive market; production factors

and determination of production factors by shortening in terms of comparative cost
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2. nguivimwuaynsdesns

*101-201 mwilvesitensdeans (Thai Language for Communication) 3(2-2-5)

nsldnwlneiitenisdeansluaniunisaisineg nmsiledulanng nénnsldnrwlunisnals
ussg IngUsrasiuaznzaniumamay nserudularu aguanu uazdiasgiarsiieny wnns
Tgnwlunmadeuluguuuusng

Thai language for communication in various situations; listening comprehension;
principles of effective speaking; reading comprehension, summarizing and analyzing messages;

principles of writing in various forms

i . .
*101-202 awlneiivenisuiaue (Thai Language for Presentation) 3(2-2-5)
nsldnwilveiauedeyaluaniunsalingg 01 nsdnaueveayavIivIng
mMatEuedeyan19gIiY NsLanInNAAWIY IATIsikasiansel nsdauedeyaiiiauiideds
2 v = 1 = a a 3 61 = o
fﬂ3Lﬁ@ﬂi%%@ﬁ/\’]ﬂﬂ’ﬁﬁaﬁ’ﬁaﬁl’mL‘I/Tll'wﬂllLL’ﬁ%ll‘Ui%ﬁVlﬁﬂ’TWL‘Uu‘U'ﬁ%IEIGUUW@ﬂ'ﬁﬂﬂ‘H']LLﬁBﬂ’]i‘I/lN'Tu
Using Thai language to present information in various situations such as academic
presentation; business presentation; expressing opinion, analysis and criticism; presentation
reliable information by using the right and effective communication channel for learning and

work

#2101-203 mwi‘faﬂqmﬁaﬂ'ﬁﬂ%'uﬁu (English for Remediation) 3(2-2-5)

FrsAuneu : laidl

n33AmEa : WU (Satisfactory - S) wag kiU (Unsatisfactory - U)

Fouly : WusednlifumieRsiith@nwdosaeusiy (5) Fwgannsaamedeou

38UT183%1 101-204 nMwsangeludinuszdniula

fdwidnulassasmshonsaifuiugu uasinugnsieasilivesludinusesriu s
grunarmsdeudenudug nsfemauuaznIsneusgdy unaunuetisieluseaus 98 way
Uszlomdue

Vocabulary, expressions, srammatical structures, and communicative skills frequently
used in everyday life; reading and writing short texts, short questions and answer and simple
dialogues at word, phrase, and short sentence levels

e AN NIAALLUUNINIMNUNNUAINGIFEAINUA Aot TeUS8UTIeIU

101-203 mmé’ﬂﬂqmﬁ@miﬂ%’uﬁu (English for Remediation)
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*101-204  arwdinguludinusedriu  (Daily Life English) 3(2-2-5)

[

fdndt druau was Tassadramslieansel waz nwelunisdeans lasvduiivadeluy
FinUsyiniu anuauladiuuana wazaniunisailiagdu

Vocabulary, expressions, grammatical structures, and communicative skills with
emphasis on everyday life; personal interest topics; current situations

newme : dnAnwinlenzuuugaindinaeinuminerdeiivue eniunsamedeuseusedn

o w

101-204 nwsanguludinuszd1iu (Daily Life English) uazlilainsn A Tusnedvinanann

*%101-205 mmé’qnqmﬁamsﬁﬂmmﬁ'mms 3(2-2-5)
(English for Academic Study)
Ftaduneu : 101-204 nwdanguludInyused1iu (Daily Life English)
msflnvinweisuduiifendendaivinis nisils nsyA N1587U Lensal NMsiTeu uagAAW

Practice essential skills in relation to academic study; listening comprehension, oral

presentation, reading, grammar, writing and vocabulary

*101-206  nwsingquileniniausuuuilonidn 3(2-2-5)
(English for Professional Presentation)
ydnmsyn nsidenlim Usglea Auden Tamns mseenidesd uagnnswaluaniunisaling 4
NILERIANLAATIULAY NSUNALBLTRIVINT MIUNAUBNGIND wagNSENNEaINY
Principles of speaking; word choices selection of sentences, conjunctions, and
expressions; speaking in various situations; discussion, academic presentation, business

presentation, and job interview

*101-207  nwdingquitenisaeudeasuuinsgiu 3(2-2-5)
(English for Proficiency Test)
ysannavingnslinedingeis 4 du n1sils nisye mseu wasnsdewiientsaey
foaeuinag AnlsdnAnwduwasdudevuarsuuuuvestoaoy TOEFL Hnmadafifudselovd
dmiuideaeu
Integration of four English skills for proficiency test; listening, speaking, reading and
writing. Familiarize students with the contents and format of TOEFL examination; practice

useful examination techniques
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**101-208  maTeulAnAeufiwesdmiuynau 3(2-2-5)
(Computer Coding for Everyone)

(%

aufiugrunadeulusunsudoniwilwey  nsAndslamou in3ssdefldluninden
Tusunsu n1sfssslausnd msUsznanadasneunudlay siavesdoyauasiuus madudeyaidn
uaznsuannadns msldaumdmiaden nsldanuddnugy msafreiladdu lavsanig
ANAAERSHaTNI TN wagn1sUseyndldiuausunsiin

Basic knowledge of programming with Python; Python installation; IDE tools; Library
installation; executing from command line; data type and variable; simple input and output;

selection statement usage; looping statement usage; function definition; math and eraphic

library and graphic application

101-209 23U 1 (Chinese 1) 3(2-2-5)

Fndnusnonidesn1uIunanssEuu pinyin AdmviUsEIas 300 M wagdIuee 9 ageded
1 luTinUszdriu Bnaununnniu laeiiunisesnidesiignsios

Phonetic transliteration using Chinese pinyin system; 300 vocabulary and simple
expressions used in everyday life; Chinese conversation practice, with emphasis on correct

pronunciation

101-210 293U 2 (Chinese 2) 3(2-2-5)
AUsAuneU ;: 101-209 AU 1
nsFeudessleaiiugiy namddininnauunsuiu- e aumnawdudeidedesd
Fuiauls Anwddmifiatusnuszana 300 M
Composing basic sentences; finding words in Chinese-Thai dictionary; Chinese

conversation on interesting topics; 300 additional vocabulary

101-211  awdilu 1 (Japanese 1) 3(2-2-5)
N3l ya mmzﬂﬁu%uﬁug’m Imm%mﬁugmmmmwﬁﬂu syUUNTERNABIN WU
AFNY WAz d1UIUREINIY TINEEN1T01UUIElEABENNNILAZNSITEUMEAISNYITTIAULLASAINY
ALY
Listening and speaking of basic Japanese; basic Japanese structures; Japanese
phonology; vocabulary and simple expressions; simple reading comprehension at sentence

level; writing using Hiragana and Katakana characters
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101212  awndidu 2 (Japanese 2) 3(2-2-5)
Araduneu : 101211 Al 1
finuwrnsiluaznisyelnelflassadslonsaifidudoutu ddwi uay dunuogade Hnms

91U wasdeuoyanlussiuieifeiuiinsyaiu
Listening and speaking using more complex structures; vocabulary and simple

expressions; reading Kanji characters; writing at short paragraph level about everyday life

101-213 AMw N 1 (Korean 1) 3(2-2-5)

v o o '3

28nws szuuies uazgluuudsylen lassadeiiugiuvosnivining ddwinldludie
Uszdiu sinwensilauazmaya wWiudsslonaunuiegisineildludindssiiu

Alphabet, phonetics and sentence patterns; basic Korean grammar structures;
vocabulary for daily life; listening and speaking skills emphasis on simple conversations for

daily communication

101-214 AMWLAYA 2 (Korean 2) 3(2-2-5)
ndsRunaY : 101-213 AwNNwE 1
finwrnsilaarnayalnglilasiaiisheinsoivesniwundfdudoutu unaunuiegisine

uay Adwinldluinyszdriu vinsznserunaziBeusyianifnfuiinlsesriulagldduauegnade
Listening and speaking with more complex Korean structures; simple conversation and

vocabulary using in daily life; reading and writing short paragraph about everyday life using

simple expressions

3. nfuArnIngmansuazadinans
04 aa o U A
**101-301 vinwsAdviadmiuandsswn 21 3(2-2-5)

(Digital Literacy for 21" Century)

ANIAUgIUNIsIduANianes n1sidsuilasmanalulad nsdanisadulvdae

Y

¥
L% N

walulad n1ssnenudasadenisfaiaiiosdy anuEsslunsidaun1dumesidnuazdny

14 v Aa

ooulatl ngmineddaiifedesiuinuszdrfuazauivinvousenisufoan uludsausoulal
N3YN§INTIUNNTIUNIAING nstieAudmsdumesiin n13bAUENIsTRsFUIaR LB WNEIIN
NNsasNANNaNAaUAITE N1stdulusunsudineu msasedulingin nsnanndavia

Basic knowledge of computer usage; disruptive technology; modern technology
management; basic cyber security; risks and risk management of internet and social media;

daily life-related digital laws and social media responsibilities; online financial transactions;
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online purchase through e-commerce services; e-government services; digital society

balancing; office application usage; info graphic creation; digital marketing

*101-302 WM ITeyanasIuanm 3(2-2-5)
(Data Science and Visualization)
ANLIIUgIUAN AN NsTaya Bumesilavasassnds n1slduszleniuaznisnseningdniny

wangaulunsiideya nsuansnindeyaivenisinduls dnnisiesendeyamenendindy

Y

Basic knowledge of data science; Internet of Things; usage and awareness of sufficient
information given; data visualization for decision making; data analysis with applications
*101-303  aAluladATeuienanauniissdu 3(3-0-6)

(Green Technology for Sustainable Development)
WMEINEINUNINEIN NEIUNALNY N150USNYRAZNITIANITNEINIU NTARTDUFY HEN
A wEden nisdanisisldgunudiden T5¥nsTieninfud arfueuasin arsueuNANIUY
nsdanIskansEnusedaLndeusomaluladadelval
Alternative energy resources; renewable energy; energy conservation and management;
waste reduction; green productivity; green supply-chain management; product life cycle;

carbon  credit; carbon footprint; management of environmental impacts using modern

technologies

*101-304  ATINTUAENIIERALUUMNARBES U IINTILATgsATlm 3(3-0-6)
(Logic and Design Thinking for Innovation and Start Up)

LUIAR NFEUIUNTT wasinuedERniianiseenuuuLinnssy wargsnalvd nsdsradym nns
syaumNLAn MIATEitedTamNFssTwaTawesldinn nmseenuuumsuAtyminssam
mméfmmi'ﬁLLﬁﬁwaa;ﬂ%’muLLazmqﬁumméfaqmiﬁuaqmam NANNITASWUTANTTUAULUY AT
AuAesENlunIndFuntslayan

Concept; process; and skills regarding design thinking for innovation and start up;
customer discovery; brainstorming; customer validation; customer development; product-

market fit; prototyping; intellectual property rights protection
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*101-305  misdeudevesassndsdmiunnau 3(2-2-5)
(Internet of Thing for Everyone)
yheudlamadonsiovesasinds asdUsznaviiugiu nsdearsdeyamelunazmadonso
YosasInas sruvinAmsieusevesasnds msUszyndltean
Understanding loT; fundamental elements in loTs; communication and connectivity of

loTs; ecosystem; application of loTs

»101-306  vewaaedindinfemuddy 3(2-2-5)
(Living Lab for Campus Sustainability)

ndnnsvesiesnnassiidin uaznisuszgndldmdnnsssnaniiioudledgmvieiamneins
LLﬁz?ﬂan5aﬂuy‘mﬁwmﬁ'&1§mm5ﬁu m’ia%ﬁﬂLLUUﬁi’WaaﬂLﬁammsmaLLazﬂizqﬂﬂsﬂuamuﬁﬁuﬁ]
warluveitlnauls msusmslasinis Tnewduguniseonuuusasiauianmsanuiiitossndn
wasuegediBy

Principle of living lab and its application for solving problems or improving buildings and
environment in the university campus for sustainability; building an innovative scalable model
for the effective project based implementation and knowledge transfer; project management

emphasized on designing and developing buildings for sustainably energy saving

*101-307 wirlulagansauwne (Information Technology) 3(2-2-5)
wurAagafumalulagrouiines d1UUTzNaUTOITZUUABNNIADS UUINNIT VIN9IUTDS
s s s s = v A a s ag a s
g13ALILATIRNALIT TEUUNITADAITVDYALAZLATOUILADUNILADI wialulad@euszan dumesiin
wavn1sUszendldanu nsdvaudeya nsldnulusunsudszatanam nsasadunadouy
Concept of computer technology; components of computer system; the functions of
hardware and software; data communication and computer networking; multimedia
technology; internet and application; data retrieving; word processing implementation;

developing basic Webpage

*101-308 maume Sd UM IAn¥ kAN Yy 3(2-2-5)
(Computer for Studies and Works)

nann1sinn1steyauazansawne Ussianvesuiludeya danesiiunaznisuntanddam

gInssuddnnseind ngrunewaluladansauna 9385550 91TnuazaUnInIuAeUines Las

wuAlHLUed Waluladansaune N5rulUsnsUAISI9ineY TUSEASUYILEWD9Y
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Principles of data and information management; types of data files; algorithm and
problem solving;, e-business; computer laws; computer ethics; computer careers and
certification; trends of information technology; spreadsheet implementation; software

presentation

*101-309 Fnfudwinden (Life and Environment) 3(3-0-6)

ALFURUSTENI9T T AUFwIndon ANAIRYToINTHEINTSITUTIR WEIIIU A5
Wasuwlasweslanuazniiennia msnsenindalamussduindesuasnansznuseuan1Izuazng
gdanuvainvatensiinin mseydndaannden nmslimaluladdrnmuazndsnunauny
nvsneAsInden MItududinmundnusvgiasusianeldios

Relationship between human and environment; significance of natural resources,
energy, global climate changel; awareness of environmental problems and impacts: from
pollutions, loss of biodiversity; environmental conservation; application of biotechnology and
alternative energy; environmental laws and laws; lifestyle following philosophy of sufficiency

economy

*101-310 mmil,ﬁaqwmwﬁ'ﬁ (Healthy Diet) 3(3-0-6)

?’I’J’]MﬁﬂﬁiyLLﬁ%UV]U’W]SUEN?J’]MWSGiEJEjGUﬂ’]W Iﬂsti‘LJ’]ﬂ’1iLLﬁ%WﬁQﬂWUQ’]ﬂ@’]‘MW? EJ’]‘M’]ifQ]J‘UIiﬂ
Inwunsiienistestutazasiilnlse ewnsduy3d msuusglenms nsuudeuuaznisideuide
VBIVINT amm‘wLLazmmﬂaaﬂﬁmaamms Qaﬂﬂiﬂ“lﬁ‘u’]ﬂﬂi mmﬁummaé’mmms ﬂ’J’]ﬂJL%@‘U@\‘i
msLa'%:ummsuazmamﬁ’msﬁm%uamﬁ ‘LJ’EIJG’IﬂiﬁﬂJa’Wi’ﬁLLagﬁﬂﬂﬁﬂmﬁﬁﬂ%@ﬂ@’]%ﬁiﬁj‘uﬂﬂ‘w

Importance and roles of nutrition to health; nutrition and food energy; nutrition and
diseases; nutrition for prevention and therapy; organic diets; food transformation;
contamination and food spoilage; quality and food safety; nutrition labels; food stability;
belief of supplementary diets and dietary supplements products; food innovation and

marketing direction of healthy diets

*101-311 wiludinuszdriu (Chemistry in Daily Life) 3(3-0-6)
AMNEIAYTRIAT dENsLaNITIILUNEaTS laveuazansusznaunmsaiindAyludiinused1iu
dansssurfuazddansiei eauazasianin Amelaunuaziasesdians arsiainneldmiinuziss

ad g a = Na o w ) va =~
E‘ﬁiLﬂlﬁ/lLUUﬁWiWHmlsﬂu%ﬁmﬂig‘ﬂnu ﬂqi{jaﬂﬂuuagLLﬂW‘H%']ﬂa’ﬁLﬂll
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Essence of chemistry; matter and their classifications; metal and chemical compounds
in daily life; natural and synthetic colors; drugs and addictive drugs; detergents and cosmetics;
carcinogenic compounds; toxic compounds used in daily life; chemical prevention and

alleviation

*101-312 pdnrnansludinusedriu (Mathematics in Daily Life) 3(3-0-6)
nssnAranfilostunarnsliivama sadafunisdiluldludiauszsifu mmsussgndld
Armdnandamaniiiionisulanumnedeyanisadn msvssgndldanuiidestunsadnmans
donsuidumuasdndulaludinusys i
Logic and reasoning; Geometry and implementation in daily life; application of
mathematics for statistical interpretation; application of fundamental mathematics for

problem solving and decision making in daily life

*101-313 afnludInUszdniu  (Statistics in Daily Life) 3(3-0-6)

audilosiudenduadi  mafusunadeys mstufindeyadiusa Tydnesuseds
Usgdriu matuiindeyaniegsi mameadflesiumiuinanuogisne  nsUszgndlianmg
Bowumaadiluiausesrudensdnaulalunsnaununislidne mehuiekanisamu uaz s
WyINTUDINA

Basic knowledge of statistics; data collection: demographic data, daily income and
expenses account, business record; basic statistics and probability; application of basic
statistics in daily life for decision making: spending planning, predictive investment, and

weather forecast

101-314 Adlnranslue1sesssy  (Mathematics in Civilization) 3(3-0-6)
néndosunasimunisvesmsistuvesiiauuagsruumsaalaglddandugi mstie
sauluuszgndliilumasnadiauazesinadd szuunistuitwusazimuinsvasaudululinig
admdosdu Anudfugumenssnideinay
Fundamental principle and development of numbers and thinking system with
numbers as the base; application of numbers to geometry and trigonometry; numbering
system and development of basic statistic possibilities; fundamental knowledge of logical

numbers
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*101-315 gdAuazauinandu  (Statistics and Probability) 3(3-0-6)

arudilosuieaiuada mumneveuakagnsliussloninegsia dnuusvosdoyanis
3319 %miﬁmwimﬁﬁayja mwﬁmmﬂwmﬂmﬁmﬁu AILUTAN NITUANLAY AUA nsUsTLNA
N9adR ARl sUTILLAzdRdILTeUTEYINT NMTIRTIzRAAURUTU SIS Ikay A duUsEANS
ANFUNUS NI UALLATIY

Fundamental statistics; meaning, scope, and usage in business; aspects of business
data; data collection; basic probability theory; random variable; frequency distribution;
statistical estimation; variance and proportion of population; analysis of covariance and

correlation coefficient; hypothesis testing

4. nguIvImadne guAny) uazquvisermans

*101-401  ¥Im gunnE uazn1IEONMAINY 3(2-2-5)
(Life, Well-Being and Sports)
4U0172A1U319018 Fala e1sual A AR waznisiiengases nsaiuaTuaun N

9111350150Y N1sidenldnandudiaunin o1 1r3esd1e19 ayulns wazndndnsiasuoisnlyly

]
aa

FinUsziriulainanuvasndie MIseniginiy AuALazRaYINIToRNMaINIeNdine sy U1ty
$19M8 NseenmEeiiaidSuasaussanmuesienie wazniseaniidanieludnumzvesfuiiie
NIV

Physical, mental, emotional and social well-being; sex education; marriage life; health
promotion; health literacy and safety selection of healthcare products, medication, cosmetic,
herbs; food, nutrition and dietary supplements; value and effect of physical exercises on

various systems of body; personal sports and game sports practices

*101-402  Rausuazausiitequyissnmuisdin 3(3-0-6)
(Art and Music Appreciation)

v o Y = ¢ a a a a
Ausineiuaunseeans Aavzlugliuuresanidnenssy Insnssu Useinnssy ugdad

6] 0 1 a

warnsuadal gradesinaguesfady wssdunalalewdmanufads anugrvdsludals n1s

9

a o a

UszilunnAMIequnies anuduiussendnedals auns Auin AadsludinyszdrTu wazauen

AuluuAaUzuauaing o lugusduesediosssladslanavadsquvssninsetinvosuyue
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Aesthetic knowledge; art in the form of architecture, painting, sculpture, dances
and music; arts in major eras; inspiration behind pieces of arts; art appreciation; aesthetic
evaluation; relationship between arts, music and life; art in daily life; the value of arts as a

tool to sustain the human mind

*101-403  feulvewazsrssdluaenu 3(3-0-6)
(Thai Appreciation and Unseen in Siam)
olivdswesdiaulne Aavzuazinusssy suvusssulluuszndlneg wadnvalnnululve
usanmsgityanifiaudr ihnagilasazasduanis@nu aRnnudeuazadion 38930 auns
wgAad wazmsasauiuty wumeysng duneawazineunsaanudulneg
Background of Thai society; arts and culture; Thai custom and tradition; identity of

Thainess; admirable and valuable intellectual heritages; beliefs and values; ways of life; music;

Thai dances and folk plays; conservation, inheritance and dissemination of Thainess

**101-404 AIAUMILATERNLUUANMUEU 3(2-2-5)

(Designing Your Dream)

1 '
o U4 A

AnvinwzsauseifuidedosiiaulaFouiainanudosnisvesmues dauufgiuwasvingua
Tngldmnugainmansaiansieg duafiuaramainudiferfuvansigruidslionundaiousd
VIAINYAY 9BNKUUINMNUTIUTINTRYE Tinsztayalagldisnisvanvay duaseiaslesdningg
YnausuuiAnegrnlusyuuiienszuiunisin nszuiunsdvdudeya nszuiunisuidam was
nszUIUNINEY IeIARTINYSeuinaendin

Practicing skills in formulating interested topic from your own inspiration and ideas;
hypothesis formulation and reasoning based on related concepts and theories; reviewing of
information in relation to formulated hypothesis from various tools; data collection and data

analysis planning; practicing systematic process of thinking, data gathering, problem-solving,

and group working for the presentation of ideas in order to enhance lifelong learning skills
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*101-405  leAz au1d uasauzn1saniiudia 3(2-2-5)
(Yoga, Meditation and Art of Living)

msfinleasiiesaneuazdnlafia mumnevedens Uselevivesnisinlens Yivelony
Uszialeny asfusznau 8 Ussniswaslens loasenausUszsnvang q Usianeus msilnauidiiie
Loz MsWauranglun1stinlong nswseuaunsauvessnelunsilnluns teasujifaztanis
se¥slunsiinlony gunsalldlunsiinlons ndnmsquainuuuesdsLaAausnsmsedin

Yoga for healthy body and mind; meaning of yoga; benefits of yoga practicing; yoga
philosophy; history of yoga; eight limbs of yoga; categories of yoga asanas; pranayama;
meditation for yoga; relaxation for yoga practicing; body preparation before yoga practicing;
recommendations and precautions for yoga practicing; equipment for yoga practicing; holistic

health concept and art of living

*101-406  NIIEIEAIWINEATNETIA 3(2-2-5)
(Creative Photography)
msinuftRmaianisaenmedaielnglindednsdwidefowazndosdu iieadieassd
nanun el fluiinussiiusasySelfiionisdn Seudnisdeansimenindis msdnesAuszney
Aot Nugrun1sdnesdusznounin ngufidndiunes Aunaundu yundes ARaUEININ LAITUMS
a¥fassAnmanY LAzt muN1sAenLMINg
Practicing simple photographic techniques using mobile phone camera and other
cameras to create photography in daily life or for commercial purposes; visual communication

by using basic art composition, Golden Ratio Theory, harmony, camera angle, balance,

photographic creation and perspective
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9. AUV MANE (87 uefin)

1. nguiynisdnitugiy (27 miefin)

119-101  FWINYINTUIATUASMINAIUIYARNAN 3 (3-0-6)

Service Psychology and Personality Development

Frdanunou : Tl

WUIAR LLawqwaﬁugmmﬁm%mmLLaz%mf‘mEJﬂuqmamﬂiwﬂﬁU%ﬂﬁ Nanuywe
Fuus ndnnnsdeans Usingnisainiediny tasuganasiausssuiiieadesiungAnssunis
vieuilen mufifeafungAnssuiuilae uazvdnmsUssdusiuslugramnssunisunsnsiam
YAFNAN wagmsasiaasunmanuel

Concepts and fundamental theories of psychology and psychology for service industry;

human-relation, communication, sociality, economy and culture related to tourism behavior;
consumer behavior and principles of public relations in service industry; personality

development and image grooming.

119-102  mudifasiuAsfugaamnssumauinig 3 (3-0-6)
Introduction to Hospitality Industry
nedunieu : Lil
U TRkaTInmINITUeeaaImnIsunIsusnIg 18u 15ausy a1en1sdu vne1niAey
lsangruna auduseas 1ue1m1T ASANERIENITUINITUTEIANAI9Y 1ATIaT19nIsuINISu
ndnnsdanisgsianisuinmsauuasinuglunsliuimadesiu nisfeusu msuinsemsuas
\ATeaRl mnuduusszrinauNuneslussAnsiun1suInng wasnsUssaunusEninegsAans
U3nsfiugsiadun MAeades
History and evolution of service industry for example, hotels, airlines, airports, hospitals,
areanas and restaurants; types of service operation; organization chart; principles of service
management; basic knowledge and skills of service, service for food and beverage; relations
between departments within service organizations; co-ordination between service-oriented

business and the other related businesses.
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119-103  gAEWINTIUNTYiBATEN 3 (3-0-6)
Tourism Industry
Fysdunou : lud
ATAUINIT AUNNIY ANEIAY wudldudneuy 99AUTENaUNAN waredAUTznau
ﬁﬂUﬁ‘l‘guﬁuaﬂqmﬁﬂwﬂiimﬂ’]iViENLﬁEJ’J Naﬂsz‘m‘umﬂqmammmmwiauﬁm wuIRAiEIfuNg
a’mLLNuLLazmiﬁwmqmammimmiﬁaﬂL‘1'7im UNUIMHAZULEUI8URITTIUNISRAILY B9ANTNIINT
vieuflmseiuniuarssivuurinuianalulafasaunadimiugsiaronde)
Evolution, meaning, significance, trends, characteristics, as well as major and supporting
components of the tourism industry; tourism impacts, planning and development concepts;
governmental roles and policies in developing tourism organizations in national and

international levels including information technology for tourism.

119-104  winnssumsdnn1sesfnsuasuLyed 3 (3-0-6)

Innovation for Organization and Human Capital Management

sruney : lLidl

ANUAENEINTINBIANIT  NMTIANITANINKINANTUNITUIMITOIANTTININITUTNNT
LaE0IANIgIAINTBLINUUAT9aTIA wihflunuImuesyaaing n1sinlaseainansdng
WOANTIUDIANT  NITINUANULAZNITAIVANDIANT WINNTIUNITUSMIINTNEINTUYWE

Principles and theories of organization management;environmental management in
service and tourism related organization innovatively; roles and responsibilities of employees;
organization structure and behaviors; controlling and planning of corporate structure;

innovative human resource management.

A o - 1 A -~
119-201  AQVABLNEINUTININBAUNILALNITUING 3(3-0-6)
Tourism and Hospitality Business Law
Fwdaduneu : Lidl

]
v A LY a

AaensulsunasngruneNd Ay MnedtugsianIsuinIsiazgsnanisvie e,
5581UTTNVIN wazmsunlymingendenguung nalfny
Analysis of important regulations and laws concerningtourism and hospitality industry

business; professional ethics; problem solving on the bases of laws; case studies included.
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119202  woAnsauinvieniluasnisdeanstuiansssy 3 (3-0-6)

Tourist Behavior and Cross-cultural Communication

sduneu : il

Usziamveainvieien wgAnssunazusegelalunsifunsvesinyioniisannugesnis
LayAALANGeNgAnITIvesinvioafisafiinanfngussasduasnisiiums Taussu dnvaigng
Uszns Uadusuiasugiauazdsan 1Wisuiiisuusgelamenisvieaiien ardeunas nsiuives
Svieadienfiinanseimusssuiuimsaa st fausssy

Types of tourists, motivations for travel and tourist needs and behavior classified
by purposes of travelling, culture, demographic characteristics and socio-economic factors.
Differences of culture, norms and values that impact motivations for travel, including cross-

cultural communication.

119-301 mma"anqmﬁaqmmwnﬁumi‘u%mi 3(2-2-5)

English for Hospitality Industry

Jeduniou : 101-205 MwSanquiitensAnymisivinig

aununuaziSoudmdmiegnadudu luanunsaliferdestugramnssunisuinig s
fin 1@ou o 91w MAsrtesiuinTwmienisiraulugsianisuins srassaarunisainagld
AN BOINTNTULWIVITN

Speaking sentences, patterns, expressions, and vocabulary in depth; practice real
situation happened in hospitality industry ; writing, speaking and reading in relation to
profession for working in hospitality business; use senario situations for speaking practice in

advanced level.

119-302 T,:Jmﬂuawwﬁmﬁl'uLﬁaqma’mnisumsvimtﬁmuasmiu?mi 3(3-0-6)
Mobile Application for Tourism and Hospitality Business
Fwdedunew :  aidl

n1sfuaimteyaniegangUnsalindeuiiviu Insdnvidede wiviia tieyae

= v YV

MBUAUBIANABINITHUTIAALAZINBINYRIn1alun1sFeansAugulanuInTu n1sAuAdItaya
NINVoRTied N15U3N5 Teyalssusy AMnuazdeyausenihs tduase wWelunisaesiesin ns
v 6 Y o a d‘ v o = o a 14
30913 n1sdee s mslullugsia MICE Aanansadavissuumsameilou n3drsely Jeya

M3UTEY FUsWaringsAns
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Researching information form mobile devices such as mobile phone, tablet for
meeting demand of cunsumers and to boost communication channel with customers;
searching information about tourism, service, hotels, accommodations and tour operators;
reservation for room, tour and ordering food can be done through mobile devices; the use of
devices in MICE businesses in relation to registeration, payment, information about

conferences, seminar and exhibition.

119303  nwdinquiitegaamnssunsvieaiie: 3 (2-2-5)
English for Tourism Industry
Adidurou : 101-205 amdinguiitensfinwmdivnns
aunuaziFoudmdmiegnadudu luanunsalifetosiugnamnssunsvesiiien
M9l Weu g 81u Mfertesivindmiemsvhnulugsiensviesiion Sassaaunisainsld
A8ING YL NTUTULWITITN
Speaking sentences, patterns, expressions, and vocabulary in depth; practice real
situation happened in tourism industry ; writing, speaking and reading in relation to profession

for working in tourism business; use senario situations for speaking practice in advanced level.

2.ngu3wANIAY (60 Midein)

2.1 ngudvendifu (30 miefn)

119-211 MIU3NTeMNSUALIATaNAM 3(2-2-5)

Food and Beverage Service

Fvdanuneu : Lidl

quﬂiﬂjmﬁmumiﬁﬂﬁmmmagm‘%‘m?}'u NSYNANNALDIALAZNITYLATNY
wA3eaile Lﬂ%ﬂ%ﬁﬁﬁﬂ&i’mﬂ NNSLMSENNITNOUTAUTNNS mmilﬁmﬁumau%maamwsuazm%\‘i?\'m
WUUAN o) AMANAATARNIZAY ﬂ’l’iﬂﬁU@M@’]Wl‘iLLazLﬂ%‘la\‘iﬁu

Equipment in food and beverage service; cleaning methods and maintenance
of equipment; pantry and sideboard preparation before servicing; types of food and beverage;

technical term; food and beverage control.
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119-212 msdansgaiaviuiien 3 (3-0-6)

Tour Business Management

sdunieu : il

sUwuumMsdauagnisdniunuvesuigminier manausunsinsemsiiieuss
wadiamsdeusensiiedluguiuuiie msAndunuils enudiudvosanmgiianans
piiomatumsdntuien msufdgmluFesnsdadniiealusiuvusig 4 nsdisesdiinuaznng
drseaiitidlumaifums msdestugifmalunisvieadion uazmslvimiuvaendountnyiondies i
nsAnwILenanIuT

The various forms of tourism management and tour operation; planning and
itinerary writing techniques; costing and pricing; correlation of the topography and climate
conditions with tour operation; problem solving concerning various types of tour operation;
matching demand with the seat availability; accident prevention and safety precaution; field

trip included.

119-213  uduminTeslsausy 3 (3-0-6)
Hotel Front Office
Jeruneu : Lifl
1AS9A519N1SUSINTIIUEIUNUNI VDL TILTULALAITIANITUANRINN  NI1SE1TRIRINN
Msdeusu Msamefou wasaudug MAvides Anwanuduiudsenineenuaiuntiiudne
waithy USTduien ez usemiuwnunmsiiunie Snnsaneuenaanud
Structure of hotel front office and room operation management; room reservation;
reception; registration; and other related works; relations between front office and

housekeeping departments, tour operators and travel agencies; field trip included.

119214 maAumUazAITIuEs 3 (3-0-6)

Travel and Transportation

nveduniou : Lill

UsziuazUssianveslaiafnddmivgnamnssunisvieniien lasiunisiiunig
Wunmskagnsvuds ladadnduazlenma lassasievasssuuouds n1svudsdunuazilaeans
ApvIngiAgIfuMIIALING MItuiunuresnaiuazentuilistesiunisliuinsmafunedy
ey nsvudsifiunumsenswamngaamnIsionilsn anusuedunsuudsning

Uszna Jgynidunisuastu auasualinvesnsiiunauagn1svudadluauam
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History and types of logistics, especially travel and transport; logistics and value
chain; structure of transport system; freicht and passenger transport; travel laws and
regulations; public and private sector enterprises involved in supplying services to tourists;
roles of transport in the development of tourism industry; international collaboration for

world transport; competition and trends in travel and transport.

Y = d _

119-215 nswaegdiBulugsivviowiIwasNITUIANT 3 (3-0-6)

Sustainable Development in Tourism and Hospitality Business

_a L2 1 1=l

Fvdsdunou : 1afl

N178U5NELAENIITANITNINGINTNITUBUNEILAZAITUTNITAUUNITIALLAY
Tausssu elanarn159nn155181831nN159N15ASN0UABINATNITUTAT UTLLANULAZILAR
Viouien §3RUINIsIvaInuaewmealiansaenuvaneglusvavietigiuasanunuInig dn1sAnw

P = PN

NNTUANYILAZNITANYIUDNANIUTN

Conservation and management of tourism and hospitality resources,
management of socio-cultural resources, and management of equal benefit distribution
among stakeholders towards sustainable development of tourismand hospitality; different

types of tourism destinations and hospitality business; interpretation techniques of signs in

tourism destinations and hospitality sites; use case studies and field trip.

119216  nsRARVRdWSUgsATisuEILATATIUSAS 3 (3-0-6)
Digital Marketing for Tourism and Hospitality Business
Ao : il

AUNLIBLaTANEIAYTeINITAaIa tugusiduAanssundnniegsivegianils

o

Y

MIAAINATHA UNUIMYBINISAAIARIVATITRE NNTUSNISkaYNSTonTien NFUSISIIUNY WaynIs
Usznduiusn1ansnaingaiavia nquiuaziuinuAnnansnaIngaravia madauaznagnsi
ﬁ’liﬂﬁjm‘ﬁ?’]ﬂLLNuLLa81Jﬁﬁ}m%umumﬁma’]ﬂ%@ﬁﬁq‘iﬁﬁ]ﬂ’]iU%ﬂ’]iLLa%ﬂ’]‘SViENLﬁ&lﬁwgamﬂiﬂjﬁﬂw’l
Definitions and importances of marketing as a core factor of business; digital
marketing; roles of digital marketing towards tourism and hospitality industry; sales
management and public relations for digital marketing; theory and concepts of digital

marketing, marketing techniques and strategies leading to planning and implementation of

tourism and hospitality business; case studies included.
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119311 maduduszneunsdunsvieaiieauasnisuinig 3 (3-0-6)

Tourism and Hospitality Entrepreneurship

deduniou . il

{Usnoun5§5An1sUINITLarIITvieafisanagns Lazn1319uNunIsALdy
g3fe Temauazuvaaiunu msdanmsanudes esgitdadeuinden lonanagsia msdeseana
35713AUANATINETIA N1TA1IUTANTTNATINUTTATNINTINIAMTTTU T8TTTU AUDYTOAVDY
Aans agldnannisusmsanuduiusivanauwazanusuinveudedny

Entrepreneurship in tourism and hospitality industry  business; business strategy
and planning; business opportunity and sources of financial support; risk management; external
and internal analysis; business opportunity; business negotiation; creativity; innovation;

networking; moral and ethic; competitive advantage by applying customer relationship

management and social responsibility.

119-312  gad@wmnssunstu 3 (3-0-6)

Aviation Industry

Fvduneu : Lid

BNENMNTIUNITUY NSUTMTIANTIATIAS1993ANTNINNTTU NISATUAINIT dnwaznIT
UINsTiuanenvesusazanenIsiy Uizmwuaﬂl,ﬂ%aﬂﬁuuazmsaLLa%'ﬂm aaﬁﬂizﬂawaﬂqmmﬂﬁu
130U Andn1an1sdy anensdunasiaIotnensty ssuunisdsesiitauasdmine dhslagans nns
UImiglagans seideuiisidneenseninalseng seleunsudaning n15auaeduanieeInia wudliy
Tugnanvnssunsiu uavesdnsiiiedos

Aviation industry; organization management of aviation industry; business merger

and acquisition; differences in services of each airline; types of aircraft and maintenance;
components of aviation industry; airlines operating licenses; airlines and networking; ticketing
and reservation; passenger management; international law and immigration; custom; air freight;

trend of aviation industry; related organizations.

119-313 nsdansUssgu dnssrnsuazmsvisaisailailiumeta 3 (3-0-6)
MICE Industry
nvedunieu : Lil
anuddey waziladeiifinadonsdnusryuesdng maveuiisudiioifusia nns
UTEYUINTIN $1ULAAIAUAILATTNTIANTT WATAINTTURLAYNINITAAIN funeumsdniiueunon
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o mIvimsdanisaniuidnny stuuladafnduazinnsgiusineglugnaivingsy wieunsdAnwiain
miﬁﬂmg}muﬂszsqm NuLARELUARAZINTIANITUENAA LT

Importance of MICE industry - Meeting, Incentive Travel, Convention and
Exhibition; factors affecting MICE; special marketing events; procedure of pre—event operating,
on-site management and post-event evaluation; factors affecting decision making of MICE
organizers and participants; management of location and place; logistic and standard in MICE

industry; case studies and field trip to organized events.

ada o/ 4’ a 1 4
119-411  szfevidifenugulugsivvioanieuasnisuing 3 (3-0-6)

Basic Research Method in Tourism and Hospitality Business

a

JgvsAuneu ; Ll

€

[

TUNBUYBINITIFELUBIAU  ¥TAYBINUITeToyakasAILUINITATIaTTatayalaznIs
AruAveeiIege IBMTIATIERTeLAUTHANANY NsUsENdaNateya wazfnuvne agasy
wiushegsnsifuteyalugsianisuinsuagnisvieadien

Process of basic research; types of research; data and variables; data code; research
sampling frame; data analysis; data processing, also interpretation and analysis with an

emphasis on data collection sampling in tourism and hospitality industry business.

2.2 nguivieniden (30 miiefin)
2.2.1 ngudvenidien 15 wiefia

TENNENIYIAIUNNTYIBANET %138 NFUIFINIUNITUINIS
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ngureniden Aunisvieuiien Midenseuseivwialuil

119-331 limansnisvieailen 3 (3-0-6)

Geography for Tourism

FvdsAuneu : Lid

Uadmagienans anmgiiuszina aiie1nia nSneINIsITUYIR TWUSTIN N15VUES
wardadedu q Sedidvdnaronsvendienluusemanas LIwANTIREILEMSUNTTANITNNg
vioufien uaginsAnwuenaniud

Concepts of geography - topography, climate, natural resources, cultures,

elements of transport and other influences on tourism in the national and international scales;

planning for tourism management; field trip included.
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119-332 nmavieafigaiternuaulafiay 3 (3-0-6)

Special Interest Tourism

Fdsduniou . il

AU ULUY Usslam wazfanssuvesnisvieadisaiienuaulafivaueiy
saflen JULUUMIANILTIR Wy msvieaflsdmiudgeeny msveaiiendeguain nmsvieaionds
91913 mi‘vi’eNL*17imsumé:wm:\iﬁ@umwiauﬁmL‘Waﬂﬂulﬁm nsveafieanuuiiiudn nsvieniends
naRye NsvieafiendeseRenans nsvieadieafionsntuuaznsteves nsviesiiendernaun
mMsviesfierainasaswazameuns sy

Meaning, formats, types and activities of special interest tourism according to
tastes and life styles of affinity tourist groups such as senior tourism, health tourism,
gastronomy tourism, solo female travel, leisure and slow tourism, adventure tourism, historical

tourism, gaming tourism and shopping tourism, religious tourism, film and drama tourism.

119-333  nmavieudigrlaoyuvuiBeaineassh 3 (3-0-6)

Creative Community-based Tourism

Fwiedunieu :  laifl

nMsvionfigafaenadesfuiuiniansianyurulfiAnnnudsdu nsadisassdnigde
Aanssunisvieaiieneanauniu aguuﬁugﬂumaqamﬁmwﬁmm UsiRmans Tausssy wayinaie
vosauluguyy usanyeTausssy Aalgiieadu auaiiuthu Jdanduygueu an1tnenssy
#nonssy udansliAnauhauladenadesnunurivesurunigiSeusseninsinvienisady
YUYY

Community-based tourism management towards creativity —conform  with
community development towards sustainability; creative tourism activities based on local
values, history, culture and local way of life by using exisiting heritage, local arts, local music,
local community, local architechture, handicraft for creative management based on rural or

urban values of existing destinations; knowledge exchange between tourists and hosts.

119-334 msdansnaviesiiendetansssy 3 (3-0-6)

Cultural Tourism Management

deduneu :  afl

AUNUIBVDITAIUSTIY UTLLANVDITAUTITU AURAINTANENIIRIUTITU A2
Fudoumsmusssuillovinsvioniiendeiausssy mslifausssluzuuuuvemineinsmianis
vieudien Tnewiuusunludesnslidin vesmau UseiRmans AauTmusssy vuusssudonuseind

ATFINLEY NISUSUNT WaTNITIANUNNYTIIAUSTTY
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A study of the meaning of culture; types of culture, cultural diversity; complexity
of culture when it comes to tcultural tourism; use of culture in a form of tourism resources;
emphazising on way of life, religion, history, art and culture, custom and tradition; cultural

tourism planning management and operation.

119-431 WunuIng 3 (2-2-5)

Recreation

Fwssunou : Tl

ALY AANYELasl U INEYRITuNUINg AuATkasUsE eyt uNUINTg
yiauazUszinnvesfianssuiunuInig AuanwurvewRinTunuINisiiunsdnlasansianssuag
funuinis anuduiusvestunuinistiuendnmedtunislsusuwagnisveniion anusuiuves
Hunnnsluderudagou wwilduvesiunuinislueuiae

Definitions, attributes and aims of social recreation; value of social recreation;
types of recreation; attributes of leader for recreation; camp and field trip for social recreation;
relationship of recreation and hotel and tourism business; importance of recreation in present

society; trend of recreation.

119-432 nsdhsasiitanagmseentnslasansdmiugsiantsiu 3 (2-2-5)

Airline Reservation and Ticketing for Airline Business

FwUsAunieu : 101-307 neluladansauwme

wmadlauaznisufuRnufuszuunsdisesiitavesgifaagnisu Fademay
aseuAguMsAnulUsuNsuABNiumesTllunsdsesiifsumedesiu mavdeyansuedesiy
mMsvefdsfivausng o niseentnsineans LLazmié’um%aﬁaé’mmsﬁaqLﬁa’ﬁ'u 9

Techniques and the operation computer application in airline business; airline
reservation, airline timetable, special request, ticketing and other tourism information

searching.

119-433 nuifanmen 3 (2-2-5)
Tour Guiding
Fdeduniou : laidl
osdUsznaviiuguvasulinamad Uiuan yednam asseiussa enayelud
guyumihiauiuinveuvesianmatlunsivduinviesiisanisinieudalunisien s semea

A0UNLVEVBUTBA199) NsuaniUdsuRumns) sasnsuideanizuin dnsenwiuenaniui
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Fundamental and philosophy of the tour guiding, tourist guide personality,
etiquette, speech delivery, and responsibilities; preparation for sightseeing; currency exchange;

problem solving in tour guiding; field trip included.

119-434 T RTT AR O 7o) 3 (3-0-6)

Tourist Destination Development

FGefunou : Tl

A1SHALILMAWaNTEY Usslnnuasdnuasaoiunaionilen nansenunIanis
vieafion ndNAIsLATTUReUIBIMSHAL LAMBUREY nSHmunTnaIuEunsalunisTesy
favieniien mawaurdioniistegefiBy unumiazausmilovemhenusnaly uag
vy finsAnwuendauiiinsAnannsaRnwILasnsAnYILenda Ui

Tourist destination development; types and characteristics of destinations ;
impact of tourism; principles and processes of tourist destination development; capacity
assessment of tourist destinations; sustainable tourist destination development; roles and

collaborations between public and private sectors; case studies and field trips required.

119-435 Ravrluvsanalneionisvieadien 3 (3-0-6)

Art in Thailand for Tourism

FwrsAunieu : Tl

mm%aLﬁ'mﬁ"umam%aﬁﬂmgjmia%wﬁaﬂzGha 9 FITRUINITVRIRAULYARIY 9
LAz aWsLnIRaUzBuiiigussmdlng VimufnwiaauiivisuszSRemansidannuddgmnei
AavrUseiRmaniuazaninonssudfienisvioaiien

Religious beliefs influencing art development; the evolution of art in different
periods and the expansion of Indian art to Thailand; Field trips in relation to important

historical art and architecture for tourism included.

119-428  dnnnlugramnssunisvisaiisawaznnsuinng 3(3-0-6)
Seminar in Tourism and Hospitality Industry
Fvdedunew . aidl
ﬂ’]iﬁ’]LauaLLazaﬁle’laﬂwwﬂﬁﬁﬁauiaiuqmawwﬂﬁim MsvieafieanaznIsuingg sz
mnmaudlalyn flsshusseeangnssnanduaziivszaunisal AnvAuaiuiufuuasdousony
Presentation and discussion on current interesting issues concerning tourism and
hospitality industry industry; analysis of solutions; lectures given by experienced and qualified

specialists; research and report required.
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119-321 FTuUATAUMAF UL TILTY 3 (2-2-5)

Information Technology for Hotel

Fdeduniau : 101-307 walulagansauwne

wadauazmsufoRmusnuneufnesililugsislsiusy Waunsueeufiamesildly
nsdseaiesitn msamzileu msAukesin msdnalddreidegniameidousenainlsausy ms
Unseu madsuanmneiiondstonny msduiindeyauaznsisteyarisquesgndn nmsdeansiiny
sruvasaumadmiunslsustiuynununlulsausy suuinssudu q Tulssy

Techniques and operation of computer application in hotel; computer
programs used in room reservation , check-in and check-out; advance billing and billing for
checking-out; close account; writing letters for guests’ message; using trace function for filling
and opening guests’ information; communication through information technology among

departments in hotel; other services within the hotel that use information technology.

119-322 vy 3 (2-2-5)

Housekeeping Operations

Fweduney 1l

wihirwsuRaveuvesununwitululsausy quasdAnindunitiy awduiusiy
Mﬂaaaﬂuguﬂ mﬁﬂLLaqmamﬂaqﬂﬂaLﬁaﬂﬁu ﬁﬂiwmuuaﬂmﬂmm&mF]ﬁ'msmm mmiﬁmms%’ﬂ
Inuazinildlusuusithudinsngg wmsgunsieuazeafesminuunuasiuil arssasadosde
gUnsaimsvharuaren indkazihewienuazeravioni fmsfnugeululsaus

Duty and responsibility of the hotel housekeeping department; qualifications of
housekeepers, relations between housekeeping and other departments; primary check for self
cleanliness; generating and compleating report; types of fabric; laundry and valet service;
satandard of housekeeping operations-cleaning guest rooms and public areas; inventory control,

including cleaning equipments, chemicals and bathroom cleaning liquid; hotel visit required.
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119-323 nsdanisAawandounelulsausy 3 (3-0-6)

Environmental Management in Hotel

Fwssunou : Tl

Aawnden sanme mavszndandsnuuasmsoyinddannaden amglanfeu suidou
UtRnaznsnaununlsuisnmsdanisdunndounislulssy iassulsuaduliden nsuinisd
Je7 MAeTgiransznueIasideinunnigiuesssuunsivaziuuiieUssilussduannudy
finsredaIndoureorasvizedineadng

Environment; pollution; energy saving; environmental conservation; global
warming; laws, regulations and planning policies for environmental management; standard for
Green Leaf Hotel; green service; environmental impact assessment; green building according

to Leadership in Energy and Environmental Design (LEED).

119-324 AsURAlsausu 3 (3-0-6)
Accounting for Hotel
Fdeauneu : Tufl

sruunsUnyAlsansy Yuiinsremsluaygatiuiinsignis Msdninunnass wazn1s

v o Y

Javieumsiu nsUdilesduneriuadyariy  ssuudydlswsy msmuausglaluinnians
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LAZAINNITIINUIETBINN mamuqmgﬂw'f N13AIVANRIWADY N1595IdRUTElIRuanUsEd1IY
AATITRLATNYINTARUNIRULEE NS TIB9Ulun s TN

Hotel accounting system; methods of doing record general journal; posting to
ledger; prepare trial balance; financial statement; value added tax; room and restaurant
revenue controlling; planning and controlling function for all the operating debts; control staff

salary; daily cash flow; reporting of the overall financial performance.
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119-325  MIMINTIYNTBIMIT 3 (3-0-6)
Menu Planning
Fwssunou : Tl
nsdaisenisems nsdade 15AIUANFUNLUDIMISHATLATEIAY FUNLNTTAYh
SIUAITEWNT NMFIURLNTRITIANG MTRAUITIENTTOIMS N1999NWUUIIINITOINITNITAIVAN
USinauuaganunmyeseIms Wlddninwdngvlunisinsenisenmsedagnaes
Menu planning, purchasing;cost control of food and beverage; menu costing;
planing; pricing; develop menus; menu design; control of food proportion and food quality;

use English to describe menu correctly.

119-326  AuaznmsUsznauemsing 3 (2-2-5)

Kitchen and Thai Cooking

Fwaduniou : Lid

Ussiamvasniamazgunsal mdwinldlunuaiuavaunsnl madendetngiuaimsan
uaveski UiTRReiumuewnsing uazvuulne mswdeuuagsaussenmsussnnilodns
fin Msifuinwienns nmseenuuUiannuAIIUR N TiiENSY qudnunziazANIUaDn B8NS
uayMIAMnMTU U sieramls

Types of kitchen and cooking utensils; vocabulary and dried food; technical terms
used in kitchen and culinary; selection techniques and purchasing procedure of fresh and
ingredients; practice of Thai culinary, including Thai dessert; preparing and arranging raw
materials; food preservation; food styling and presentation for sale; cooking hysiene and

safety; cost, value assessment and return of investment.

119-327  oWnsuWTIA 3 (2-2-5)
International Food
ndedunieu : Lil
DIITUATYUUUIUIYIFA ATIUMTBULATAIIUAINYBIANBULBINITIINUTLNARIN
gUnsaliadesileldlunisusznouomis infesUsesa Tngau nseunaayulnsiliiiien1susznou

a Y

9115 MIWTEUTNYAUTINYENITUTENBUBIMNTUIUIYIA D819

International food and dessert; similarity and differences of culinary of different
nations and regions; preparing and arranging cooking utensils, condiments, raw materials and
herbs used for culinary; preparing and arranging raw materials; professional skills for cooking

international culinary.
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119-328  emslvevszend 3 (2-2-5)
Thai Fusion Cuisine

a

Fwdunew : 119-326 ATILazmMsUsENRVEMNIINg

fr¥uermsinesuiy eliAausstuaalalunisadrsassdermsinedssynd
drulsznauemMskarn1sUsEnaueIms nsussendldingaunaunuluemis Aadsnisdnnasanues
wazmsdaLdsomsineyssend

Traditional Thai cuisine for inspiration towards innovation of Thai cuisine;
condiments, ingredients, spices and herbs used for cooking; apply for replacement of

ingredients; art of decoration and food styling; serving and service providing for Thai fusion

cuisine.

119-421 FE@nsn1sUsENOUDIMNS 3 (3-0-6)
Gastronomy
FUsruneu : Tufl
mansuavAaUziieaiuenns mnudnivavesdiunasluomsiy 9 AU UTTEINA
figala nisldimeluladasielvsiinandis mafinguAriumsIES095M
Science and arts of food; fresh ingredients; beauty; admosphere; use of technology;

adding value through story telling.

119-422 wsiulasuinis 3 (3-0-6)

Food and Nutrition

wdsAuneu :  idl

29AUTENDUVDIDINNT NIAALRBNLAZNITHTENINGAY mﬁﬂwmmﬂ'ﬂmﬂﬂ%mmiéum
93 M3vieudereseng msﬁu%ﬁ‘wﬁ’mqﬁuLLazmiauammmi mmﬁﬁmqmﬁmammi b7
nensUszgndldruifunmsomnsiilessiavienilinaznsuing

Food composition; preparation and selection of ingredients; preservation of nutritive

value; physicochemical changes of foods; ingredients and food preservation; knowledge of
food sanitation; knowledge adaptation from food and nutrition to tourism and hospitality

business.
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119-423  Rausnsviniun 3 (2-2-5)
Barista Art
shuneu : laidl
sl Uszdadurida vln uasiusmdnniurainsilan msiuifeamaniun nszuauns
nAmLEnnul 3n1sEudaniui N15AUSIE NIUASANILI USEunnveasequnn uiuaZLATIYs
AN mi@ULLa%Jﬂmmém nau saduia mnududuvessand mulies Wesady uarsETIRNaINS
A 3%?1’13%&?1’1LLWLLazLﬂ%‘laﬂaumLLWUisznﬁi’N“] NITANLAIALIN LN
Coffee; history and origin of coffee; types and origins of coffee bean globally;
cultivation of coffee plant; production process of coffee cherry to coffee bean; coffee roasting;
storage of coffee bean; coffee tamping; types of machines for coffee grinder and coffee
making; maintenance of machines; coffee aroma, body, strength, acidity, crema and after

taste; coffee brewing and making various types of coffee-related beverage; coffee decoration.

119-424 nssdunuiuuiuasiaiesdia 3(2-2-5)

Bar and Beverage Operation

Fwieduriou : Lid

AnufiRnuiefuuiuanaiesdiy Bududmsianuazeinuisuazgunsainig 4
TunsnamA3edny Mseseun1siowdnuls Useanveua3esiy n1siauaznisdsiiadesiy
UszLanang 9n1seIuAuguaiants nasnaufdnintwsnsUssimafignies gueunsle uazaiy
Uaaniglun1sandunumuuns wazyaanam kasnnanuwalvassusenauinnan

Bar and beverage operation with an emphasis on cleaning bar area and
beverage apparatus; preparation before servicing; types of beverage; production process and
service procedure; controlling and monitoring business performance; technical terms; safety

and cleanliness of bar and beverage operation; personality, image and grooming of bartender.

119-425 nMsdAnsAnnIATHaEMISAEE 3 (2-2-5)

Restaurant and Banquet Management

Fwsduniou : laifl

AnuftRnuieatuinmaisuaznisindes sUMsdamhenuihednnasiasdn
B89 MITUSEININTI TN THAYIASEIRL NSASENTIENTOTTILAY AABRIUMATANSYNY
nssurearmsindedulonasie

Practice of the work in restaurant and banquet; organizations in the restaurant
and catering section; food and beverage selling estimation; special menu preparation; selling

techniques; reservation and banquet on different occasions.
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119-426 gsnvaUIATguAIN 3 (3-0-6)
Spa and Wellness Business
nvedurieu : Lil
auguamndsyiniazyinvesaun MIguasnugunn gueundy Laganuuaensiy
Tuaun wnfamsinrigsnakazguan KandasuasunaIng
Spa and Wellness industry; history and types of spa; health care; hygiene and

safety; spa and wellness concepts; products and spa menu, staff and job descriptions.

119-427 nsdanenliiiagnsungasn 3 (2-2-5)

Floral Arrangement and Carving

Jwanuney :  idl

wlavedn waldl uazaonld n1sdnden fn wald wazaenlidmsunisdnnenlduay
msunzadn adesile gunsaifldlunisdanenlifiaznisunzadn nislduaznisirsednuiaiesile
SunorAsnsuazmaiinnsianoniiuaznsunzadnin naldiazay 9 Wiethinsnudauemssadly
falenadu 1

Types of vegetables, fruits and flowers; selections of vegetables, fruits and
flowers forfloral arrangement and carving; appliances and tools used forfloral arrangement
and carving; the use and maintenance of carving tools and of floral arrangement; procedures
and techniques for floral arrangement and carving of vegetable, fruit and ect. for plate

decoration and for other occasions.

119-428  Funnlugaamnssumsvisaiitanaznisuinng 3(3-0-6)
Seminar in Tourism and Hospitality Industry
Fdsdunou . il
miﬁ'lLauaLLazaﬁﬂﬁﬂﬂwﬂﬁﬁﬂﬂauiﬂiuqmaﬂwﬂiim nsvieufiernazn1susnis Tesen
mnmaudleliygmn flsiusseeangnanandinaziivszaunsal AnvAuaiuiufuuasdousony
Presentation and discussion on current interesting issues concerning tourism and
hospitality industry industry; analysis of solutions; lectures given by experienced and qualified

specialists; research and report required.



71

2.2.2 ngagenidensunwieUssmadmviuinndn (15 wiefin)
1 a AI
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119-141 awgjunugiu 1 3(2-2-5)

Fundamental Japanese 1

Jgvaduneu : Lif

e

v a

WWnwsBararur wavazaznzur sruudes lassadeiugiuresnmdiu sdwidld
Tu@inuszdriunazdruiusiegegiaie msiinvinuznsils wagye Tnsiulszlonaununegresield
Tudiauszaniu

Japanese syllables-hiragana and katakana, phonetic and basic Japanese
grammatical structure, words used in everyday life and simple expressions; practice listening

skills and listening skills emphasis on simple conversations for daily communication.

119-242 avnduitug 2 3 (2-2-5)
Fundamental Japanese 2

a o o oAy X
APIUAUNDU : 119-141 mmml!‘uwuﬁ'm 1
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S

Jungudau tneviulszlun

v 3

Hnvinwenisilakaznisualagldlassasishieinsalvesniw

[ Y ¢ al aa o w =2 v 1 a aa o w 14

aunuazAdnynllutinuszaniu Unvinvznisoiutaznisidsuunanuludiausedriu wazld
AUIUANN°RE199Y

Practice listening and speaking skills with more complex Japanese grammatical

structures emphasis on conversations and vocabulary in daily life; practice reading and writing

short essays in everyday life and simple expressions.

119-243  ;wdiuitugu 3 3 (2-2-5)
Fundamental Japanese 3
Judeduniou  : 119-242 mundiuitugu 2
Annsilauaziseuiunaununlugiuuusngg diandu Anelensalvesniw GuUudd

9
= =

AUTULDULINTU WAIUNITNYZNITAUNUI N1991U NI UNOFDANTIUANIUAITAIASY LagAnY)

4

ANANLNLLRL
Practice listening and learning conversations in various settings; learn more
complex Japanese grammar and develop conversations, reading skill, and writing skills in

various settings, studying additional vocabulary.
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119-344 mwdjuiilogaamnssunisuing 3 (2-2-5)
Japanese for Hospitalitylndustry

a

Judeduniou : 119-243 mwidiuiugiu 3

i Tasaaisusglon wazdunulumsyaililugnamnssunisuinislaewiuns
il warn1siadundn i%uﬁ’jﬂﬂ’]iﬂﬂ‘UﬁEJ’]EJﬂ’]WLLaSﬂ’]WTN’]UGi’Nﬂ WBeuuidss dudes 999z 881 n3en
yimnsvasnanaluanumsnitiug

Vocabulary, expressions and structures of the sentences used hospitality
industry; emphasizing on listening and speaking skills; explaining pictures and working process;

pronunciations, timing of speaking, attitude and manners in various situations.

119-345 awdluitegranvnssumsvieadles 3 (2-2-5)
Japanese for Tourism Industry

a L 1

AWINAUNDUY  : 119-243 mmsﬁﬂu'ﬁugw 3

Adni laseaisvsglon wazdnulunswaildlugnamnssunsveadien Tnguiu
mann waznsitadundn sensiinusssrsamiazanuivenileasine dewdes dudes fame
aan ﬂ‘%mvhwmmaqmiv_yﬂuamuﬂ'ﬁdﬁ?u6]

Advanced vocabulary, expressions and structures of the sentences used by

tourism industry; emphasizing on listening and speaking skills; explaining pictures and tourist

places; pronunciations, timing of speaking, attitude and manners in various situations.
AT

119-151 mmd%"qmaﬁug'm 1 3(2-2-5)
Fundamental French 1
ndeduniou : lidl

f1nws svvuides Tassadeiugiy vesnuwdfuaaddnililudiaused fuuas

dunusinanegnsine msiinvinuznnsile uazye Tnewiuussleaaununegaieililudinuszd iy
Alphabets, phonetic and basic French grammatical structure, words used in

everyday life and simple expressions; practice listening skills and listening skills emphasis on

simple conversations for daily communication.
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119-252 mmcl%"«amaﬁugﬂu 2 3 (2-2-5)
Fundamental French 2
Jeidutey  : 119-151 nrwiaeaitugu 1
Anvinuznisilawaznsyalaeldlassairsheinsalvesnwliamafidudou Taouy
Uslomaunuiuasmdninldluiinuszdfu Andinseniserunaznisdeuunanuludinusesifu
wagldduIum1eg oY
Practice listening and speaking skills with more complex French grammatical
structures emphasis on conversations and vocabulary in daily life; practice reading and writing

short essays in everyday life and simple expressions.

119-253 mmﬂ%"qmaﬁugﬂu 3 3 (2-2-5)
Fundamental French 3

L 1 ‘-'l A’
AWINAUNBU ¢ 119-252 ﬂ']'d’lNNLﬂﬂwuﬁ'W 2

AnmsflauaziSeuunaunuluguuuunneg Wiy Anwiheinsalvesniwiniuaand

4

AuduFeuIInTy Wawinuensaunu ey nsleuiiodearsluaniunisaliaeg waz@nw
AFNL LA

Practice listening and learning conversations in various settings; learn more
complex French grammar and develop conversations, reading skill, and writing skills in various

settings, studying additional vocabulary.

119-354 mwrSuraegaamnssunIsuInTg 3(2-2-5)
French for Hospitality Industry

s o o 1

dAuneY : 119-253 mmsl%"\uﬂaﬁ'ug'm 3

Adei Taseasrausglen uazdnulunmsyeaildlugramnssunisuinsiaeiiuns
we wazn1sitadumdn STeNSANUSIEEA MRaT IR Eewdes duiles Some San n3en
yimawesnsyeluaaumsaitueg

Vocabulary, expressions and structures of the sentences used by hospitality
industry; emphasizing on listening and speaking skills; explaining pictures and working process;

pronunciations, timing of speaking, attitude and manners in various situations.
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119-355 mwiuraiogamnTIunvisaiien 3 (2-2-5)
French for Tourism Industry

a L 1

Judadurou : 119-253 nwSasaiug 3

it Tasaadausglen uazdnulumsyeildlugramnssunisviondien Tnewu
e wagmsttadundn ufanmsfinusseneninuazanuivieaiionineg Bewdes duies e
fan n3gmimavesnwaluanIun ol

Advanced vocabulary, expressions and structures of the sentences used by
tourism industry; emphasizing on listening and speaking skills; explaining pictures and tourist

places; pronunciations, timing of speaking, attitude and manners in various situations.

NFIATINHIIUNGN
119-161 Adunaneiiugiy 1 3 (2-2-5)
Fundamental Chinese 1
wedunou :  Lid
fonus sruudes Tasvadeitugiu vesawdusdnildludindses fuuarduay
1999819478 Waunsinwenisile wa nseukaznsdou Inewulsslenaunuiogisireildly
FInUsedniu
Alphabets, phonetic and basic Chinese grammatical structure, words used in

everyday life and simple expressions; practice listening skills and emphasis on simple

conversations for daily communication.

119-262 AwFunanitug 2 3 (2-2-5)
Fundamental Chinese 2
FdeAuney  : 119-161 mm'ﬁ'unm«ﬁugﬁu 1
AnvinwemsflauazmsyelaglélassaiishensalvesnunIuiisudou Tnewulszlon
aunuiar ARl nuszs e Anfnwenisenusaznsluunanuluiinuses iy wagld
dUIUAN9° Y99
Practice listening and speaking skills with more complex Chinese grammatical
structures emphasis on conversations and vocabulary in daily life; practice reading and writing

short essays in everyday life and simple expressions.
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119-263 awFunansitugy 3 3 (2-2-5)
Fundamental Chinese 3
Jredurion  : 119-262 amwFunansiugiu 2
AnmsilauaziFouFunaunuiluguuuusingg Wsidu AnvihensaivesniwFuidany
Fudausnniu fuuinvensauu nMsey madeuiledeansludaiuniselmeg wasAnwddng
NI
Practice listening and learning conversations in various settings; learn more

complex Chinese grammar and develop conversations, reading skill, and writing skills in various

settings, studying additional vocabulary.

119-364 .ﬂ1mﬁuﬂmﬂLﬁﬂqmamnﬁumﬁﬁmi 3(2-2-5)
Chinese for Hospitality Industry

L 1

Juiduriou : 119-263 Mwidunansitugu 3

i Tasaansusglen uazdunilumsyadlfgnanvnssunisuinisiaoitiunisna
wazn1slafundn sautensiinussersamuasnisieusing o dewdes duiles Sone 3a0 nden
‘vi’mwsuaqmiwvmiuamumia}lfu ‘

Vocabulary, expressions and structures of the sentences used by hospitality

industry; emphasizing on listening and speaking skills; explaining pictures and working process;

pronunciations, timing of speaking, attitude and manners in various situations.

119-365 mmﬁ'uﬂaﬂqtﬁaqmaﬂwﬂﬁumivimLﬁﬁn 3 (2-2-5)
Chinese for Tourism Industry

s o o 1

AIVIAUNBY  : 119-263 mmﬁuﬂm\iﬁug’m 3

dwi Tasaansusglen uazdrunlunmsyadlflugnanmnssunsvieaiion Taeitiy
mswa waznsitaduman mmﬁy’ﬂmiﬂﬂmimstWLLazamuﬁvimLﬁm&iNﬂ Weudss dutles 39y
aan ﬂ%srwiwwquuQQﬂ7§1q®1uaawuﬂ15aiﬁfu J

Advanced vocabulary, expressions and structures of the sentences used by
tourism industry; emphasizing on listening and speaking skills; explaining pictures and tourist

places; pronunciations, timing of speaking, attitude and manners in various situations.
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ngIRvINBILAE

119-171 AN mERugIY 1 3 (2-2-5)
Fundamental Korean 1
deduniow : d

f8nus szuuides laseadeiugiu vesniwuninaddnyiilldluiinlszsi uuas

dunusnedetnaing msiinvinuzasils ware neiuusslonaumnogisnefildludinsesiu
Alphabets, phonetic and basic Korean grammatical structure, words used in

everyday life and simple expressions; practice listening skills and listening skills emphasis on

simple conversations for daily communication.

119-272 AuAmANUgIY 2 3 (2-2-5)
Fundamental Korean 2
Jurdidurou  : 119-171 arwuamdiug 1
Anvinwgnisilsuaznisyalaelilassairdliensalvesnwinimanduton Tnowy
UsglomaunuiuasdninldludinUsedsfu Andineenisenunasnisdeuunanuludinusesifu
wagldduIum1e 019y
Practice listening and speaking skills with more complex Korean grammatical
structures emphasis on conversations and vocabulary in daily life; practice reading and writing

short essays in everyday life and simple expressions.

119273 ;mwunwaugu 3 3 (2-2-5)
Fundamental Korean 3

s L 1 !
|WIVAUNDUY  : 119-272 mmmmﬁwugﬂu 2

aaa

Annsilauazieuunaununluguuuuniiee Wiy nwibiensalvesniwinmand

[
[

AUTULDUNINTU WAUITINYZNITAUNUT N1T81U ﬂ’15L%wﬁaﬁamﬂuamuﬂﬁajmqE] wazAnen
AEnTL TR

Practice listening and learning conversations in various settings; learn more
complex Korean grammar and develop conversations, reading skill, and writing skills in various

settings, studying additional vocabulary.
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119-374 M mitegRamATTINTUINS 3 (2-2-5)
Korean for Hospitality Industry

a

Jefuiey : 119-273 awunmiivugu 3

it lassairsusglon uazdunulunsyeildlugramnssunisuinislaewiuns
il warn1siadundn i’mﬁ’jﬂﬂ’]iﬂﬂﬂiiﬂ’mﬂﬁwLLasmiﬁ’NWuﬁN"] Wewdss dutles 39z dan n3en
yimnsvasnanaluanumsnitiug

Vocabulary, expressions and structures of the sentences used by hospitality
industry;emphasizing on listening and speaking skills; explaining pictures and working process;

pronunciations, timing of speaking, attitude and manners in various situations.

119-375 Ay mdilegramnssunsvisaiien 3(2-2-5)

Korean for Tourism Industry

Judduriou : 119-273 nmwunmaivugiu 3

fdwii laseassusglon uazduulunsyeildlugramnssunsviesien lnewdy
mane waznsitaduman savamsEinussssnuazanuivie o Bewdss dudes Sone
aan ﬂ%mvhwmﬁummswiuamummﬁu6]

Advanced vocabulary, expressions and structures of the sentences used by
tourism industry;emphasizing on listening and speaking skills; explaining pictures and tourist

places; pronunciations, timing of speaking, attitude and manners in various situations.
ATy

119-181 mwmﬂuv‘fugﬂu 1 3(2-2-5)
Fundamental Spanish 1
Wndefunen il
f18nus svvuides Tassadieiugy vesnwauidnyidliludinuszs1iuuas
dunusnanegnsine msiinvinuznisile uazye Tneiuusgleaaununegaiefililudinusedfu
Alphabets, phonetic and basic Spanish grammatical structure, words used in
everyday life and simple expressions; practice listening skills and listening skills emphasis on

simple conversations for daily communication.
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119-282 mmau.ﬂuﬁugw 2 3 (2-2-5)
Fundamental Spanish 2
Jdifutey  :119-181 awauitugi 1
Anvinwznisilaaznisyalaelilassaiishoinsalvesnmauiidudeu Tnsu
UsgloaaunmnuagddniildludinusedTu Andinveniserunaznindeuunanaludinusgsiiu
wagldduIum1eg oY
Practice listening and speaking skills with more complex Spanish grammatical
structures emphasis on conversations and vocabulary in daily life; practice reading and writing

short essays in everyday life and simple expressions.

119-283 mmmﬂuﬁ{ugwu 3 3 (2-2-5)
Fundamental Spanish 3

L 1 A’
AWINAUNBU  : 119-282 ﬂ']'l:ﬂﬁLU‘IJWUﬁ'm 2

HnnisiteuaziFeuiunaunuluguuuunie Wk Anwibeinsalvesniwiauind

4

AududeunInTy Wauinuensaunu ey nsleuiiedearsiuaniunisaliae wazfnw
AL

Practice listening and learning conversations in various settings; learn more
complex Spanish grammar and develop conversations, reading skill, and writing skills in various

settings, studying additional vocabulary.

119-384 mtnauJuLﬁaqmamnﬁumsu%ms 3 (2-2-5)

Spanish for Hospitality Industry

JudeAuney : 119-283 nﬂmamu“ﬁugm 3

fdni lassadnauselon uazdwnlunmsmaildlugnaivnssunsuinislaeiiunis
wa waznisitadundn STensAnUTsEIEATMRAENNISIILAIT 9 Bewdes dudes Some dan
A3eWivneveanweluanIunIsaii 4

Vocabulary, expressions and structures of the sentences used by hospitality
industry: emphasizing on listening and speaking skills; explaining pictures and working process;

pronunciations, timing of speaking, attitude and manners in various situations.
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119-385 mwauilegramnssunsvieaiien 3 (2-2-5)

Spanish for Tourism Industry

Jdfuiey : 119-283 aMwaiuitugu 3

Adnyt lassaiauszlen uazdnnulumsmaililugaamnssnisvieniion lnewu
e wagmsttadundn ufanmsfinusseneninuazanuivieaiionineg Bewdes duies e
fan n3gmimavesnwaluanIun ol

Advanced vocabulary, expressions and structures of the sentences used by
tourism industry; emphasizing on listening and speaking skills; explaining pictures and tourist

places; pronunciations, timing of speaking, attitude and manners in various situations.
NN ARy

119-191 mw¥adeiug 1 3 (2-2-5)
Fundamental Russian 1
dedunou @ aid
fadnus szuuides lasvadisiugiu vesniwiademdniildluinusesrunay
dunusnanegnsine miinvinuennsile uazyn Tnewiuussleaaununegsieldludinused iy
Alphabets, phonetic and basic Russian grammatical structure, words used in

everyday life and simple expressions; practice listening skills and listening skills emphasis on

simple conversations for daily communication.

119-292 amw¥adeiug 2 3 (2-2-5)
Fundamental Russian 2
FdeAuney  : 119-191 mm%’atiﬂﬁ'ugﬂu 1
'E’]ﬂﬁﬂwmiﬁaLLazmivg@flmaiﬁi’ﬂﬂiﬂﬁ%ﬁﬂamﬂiaimmmwﬁm%ﬁ%’u%@u Tty
UselemaunuuazidnifldludinUsedriu Invinvennserusasnisideuumanaludiausesiiu
wagldd1uIuA1 0819418
Practice listening and speaking skills with more complex Russian grammatical
structures emphasis on conversations and vocabulary in daily life; practice reading and writing

short essays in everyday life and simple expressions.
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119-293 aw¥adeRug 3 3 (2-2-5)
Fundamental Russian 3
Jdedurion  : 119-292 mwnaderugiu 2
AnmsilawazBouunaunuiluguuuusiiey sy Anwibeinsalvesniw aideis

[
v

AUTULDUNINTU WAUITINHZNITAUNUT N1581U miLS?Jwﬁaﬁamﬂuamumacﬁ@mﬂ wazAnYI
AT

Practice listening andlearning conversations in various settings; learn more
complex Russian grammar and develop conversations, reading skill, and writing skills in various

settings, studying additional vocabulary.

119-394 mm%’alﬁﬂLﬁaqmmmisumﬁﬁmi 3(2-2-5)
Russian for Hospitality Industry

a

| &
wdaduney : 119-293 mwiadeiugu 3
A lassasnauselen uazdwaulunmsyanldlugnamnssunsusnisiaeniunig
< (Y o <2 o ! a = o a @ d a
wo uagnsiladundn suMnsEnUTeIeNnLaEN1sIUReY Wewdes dudes e a1 nsen
MnevaInTIAluanTuNTaINY 9
Vocabulary, expressions and structures of the sentences used by hospitality

industry; emphasizing on listening and speaking skills; explaining pictures and working process;

pronunciations, timing of speaking, attitude and manners in various situations.

119-395 aw¥adeiftegpamnssumsvieadien 3(2-2-5)
Russian for Tourism Industry

s L 1

Joriifuriou : 119-293 mwiiadeiugiu 3

fdwi Tnssairauselon uazdrnulumsyaildlugnanvnssumsviesiien Tnewdu
NIINA warnsiadunan iamﬁu'qm'ﬁTﬂﬂUiiEﬂEJﬂ'lWLLazaa’luﬁviaqLﬁa’mmf] W@euldes ditles Janay
aan ﬂ%EJ’Wi’Wl’NGUENﬂ’liwuﬁiuﬂmumiﬂjifus]

Advanced vocabulary, expressions and structures of the sentences used by
tourism industry; emphasizing on listening and speaking skills; explaining pictures and tourist

places; pronunciations, timing of speaking, attitude and manners in various situations.
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A. nuamITIUsTaUMSaIYI AN (Work-integrated Learning) 6 MiEAn

119-412  mswlguanuniaudmiunsfinwidaysanmsiunisinieu 1(0-2-1)

Preparation for Work-Integrated Learning

wisnaumdeslurinuesingg MAvadestunmsufifnulugramnisy mevioniioanas
AITUINIT AADAAUNITRAIUIYINYEN1TTuluddney msalaseukazn sdunivalaiy g
dauay LLazﬁﬂwﬁugmﬁuﬂﬁﬁi’%ﬁuiumiﬁwmuﬁaﬁmm nsvihnuluaniudsenauniswasnig
MUEMSUITITNANY

Working skills in order to prepare students internship for tourism and hospitality
industry; skill development in office working; job application and interview; work presentation
including other related basic working skills that are vital for social responsibility, business and

professional field.

119-413  msAnwnBaysannsiun1syinu 5 (0-40-0)

Work-Integrated Learning

Fwdedunion : 119-412 nswReuanuniendmiumsfnwidaysannisiuns

v

nsrUIUNITANIsAnw ATlUsLNTNNNTERnTToU AugULUUA19Y U nsEineu
anaauy aviadnw Wiy TeefinnsfmualusiunisSouvesindnw TasiRerdesiugnamnssy
nsveiganaznsuimsufTRnuiewmuinuglunsuifnuate LﬁaLaéaéuﬂWiﬂﬁﬁaawuLLﬁa
WeunenuinnsuazdiauelasuionmenITINIg

Work-integrated learning process through work-based training, co-operative
education in tourism and hospitality business related to the studied field of students; practice

to improve practical skills; a project is required to be submitted and presented to committee

at the end of program.

e Ilienaniafinyv3esUluUAU UBINSANYUTIYIUINSAUAITINGOY (WIL) A

ANLULUNUBI91158NUI NN

1. MM denas 6 vuagna

Wdenisguanseivile q MileaeulundngnssesudIyaesvesminedeaeny



