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2) edneulasaiandngas sl

n. nudwdAnemaly 33 widaeia
1. ngudvIyeeAansuasdinuaans Tiiseusiedvidaluil 3 wagin

*101-101  ndnUsveyvedAsyghaneiiesion1siaun gy 3(3-0-6)

(Sufficiency Economy Philosophy for Sustainable Development)
2. nguAvIneuaznsaeans Tissunelneeluil 9 Vel

*101-201  awilnefienisdedns 3(2-2-5)

(Thai Language for Communication)

**@1(01-203 mmé’mqmﬁamsﬂ%’uﬁu 3(2-2-5)
(English for Remediation)
(@ WusednlidunheRaithfnedesaeuriu (S)
Jeazansaamezidowivn 101-204 Medsnguludiindszaniu 1a)

*101-204  AwBInguludInyszdniu 3(2-2-5)
(Daily Life English)

#101-205  awndanguiiienisfnumdvinis 3(2-2-5)

(English for Academic Study)
3. nguAYINeIAEnsuazadinaans iiseusiedviseluil 3 wiaein

**101-301 TnweRaTadmMSuAnISIEN 21 3(2-2-5)

(Digital Literacy for 21°" Century)
4. nguivinafne gudnen wazguvseatans iiseusedvselud 3 nigin

*101-401 I gUAIL KATNITRBNNIAINY 3(2-2-5)

(Life, Well-Being and Sports)

o

wazliidenSeusedulunguivisneg anldtesndn 15 mizefia feil

1. nEuIvINYLEAERSILAZEIRUAENS
*%101-102 anudunalesludaulnenazdinulan 3(3-0-6)

(Civic Literacy in Thai and Global Context)



**101-103

**101-104

**101-105

**101-106

101-107

101-108

*101-109

*101-110

*¥101-111

*101-112

*101-113

101-114

101-115

101-116
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m’iaaﬂLLuumuLaﬁLLazqﬂaﬂmwLﬁamﬁmﬁuﬁﬁﬁ 3(2-2-5)
(Designing Your Self and Personality for Leadership)
N1SUTMIINITRUBE NV IYRAN 3(3-0-6)
(Smart Money Management)

Unlanyuvusazn1sseuinIuians sy 3(2-2-5)
(Community Explorer and Service Learning)
noruekarnIslodlnai 3(3-0-6)
(Politics and Law in Everyday Life)

USugyuagrauIAun1sATesTin 3(3-0-6)
(Philosophy, Religions and Life Style)
vié“ﬂmsiﬂmamimsﬁﬂmmiﬁmLﬁamiﬁauﬁmam%‘im 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning)

YW FURUSLAZN SR UATNNIN 3(3-0-6)
(Human Relations and Personality Development)

I luFinuszaniu 3(3-0-6)
(Psychology in Daily Life)

angeululangalvl 3(3-0-6)
(ASEAN in the Modern World)

DIIUTITUANY 3(3-0-6)
(Civilization Studies)

NNeNISANY 3(2-2-5)
(Study Skills)

Ininevialy 3(3-0-6)
(General Psychology)

Feminendosdu 3(3-0-6)
(Introduction to Sociology)

VANLATYAERS 3(3-0-6)

(Principle of Economics)
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2. NFNIINWUALNTTIHT

*101-202

**¥101-206

**101-207

**101-208

101-209
101-210
101-211
101-212
101-213
101-214

mwilveiionisinaue

(Thai Language for Presentation)
mwdanguiienisiiaueuuuieadn
(English for Professional Presentation)
m‘mé’ﬂﬂqm‘ﬁamsaau%aaummgm
(English for Proficiency Test)
nsWeulAnABuN N aTENTUNNAL
(Computer Coding for Everyone)
113U 1 (Chinese 1)

813U 2 (Chinese 2)

mmijﬁu 1 (Japanese 1)

m‘&mjﬂqu 2 (Japanese 2)

AWUNIUE 1 (Korean 1)

MENIME 2 (Korean 2)

3. NENIVIINIAEATULAZANAAEAS

*¥¥101-302

**101-303

**101-304

**101-305

**101-306

*101-307

WEINTVBYALATIUANIN

(Data Science and Visualization)
welula8ddenfiensiamundidedu

(Green Technology for Sustainable Development)
msﬂmazmiaaﬂLLUUﬂamﬁmﬁaa%’Nui’mmmLLazqiﬁﬂiwaj
(Logic and Design Thinking for Innovation and Start Up)
nsideurevesasInasdmIuynay

(Internet of Thing for Everyone)
Weweaaiiiinfiennudiy

(Living Lab for Campus Sustainability)
wialulagansauwme

(Information Technology)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)



*101-308

*¥101-309

*¥101-310

*101-311

*¥101-312

*101-313

101-314

*¥101-315
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ADUNANDIANTUNIANBIMAZNNTIINU
(Computer for Studies and Work)
FAndudunndey

(Life and Environment)

91N TLilequN WA

(Healthy Diet)

willudinuszaniu

(Chemistry in Daily Life)
ANAFERSIUTINUTEI1TY
(Mathematics in Daily Life)
anmuTInUszaniu

(Statistics in Daily life)
ARAAEARSIUDITYETIN
(Mathematics in Civilization)
anaLazaNnduy

(Statistics and Probability)

. ngudradAne guAne wazguvseaans

**101-402

**101-403

**101-404

**101-405

**101-406

Aauzuazaussioguyssnnuistin

(Art and Music Appreciation)
Houlnasuagdmassdluasy

(Thai Appreciation and Unseen in Siam)
NIIAURILAZDONLUUAIIUELU

(Designing Your Dream)

luAz @115 LarAauzn1saiutie

(Yoga, Meditation and Art of Living)
ANTONBANLTIAT19ETIA

(Creative Photography)

NUNBILNG * S1871105UR 5wl = 518317 lna

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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NUINIVUANIE 90 WUIEAA

nguvmnY (48 wiaenn) mhein (Ussene-UfUuR-Anwaignued)

SualhSeuneivseluil

130-104 LA5UgANANTTINT 3(3-0-6)
(Business Economics)

130-204 Wpsziteyaiiionsdndulanegsie 3(3-0-6)
(Data Analysis for Decision Making in Business)

130-215  g§3nNasEMIeUseina 3(3-0-6)
(International Business)

130-217 g3nNaoenTeY 3 (3-0-6)
(Business Intelligence)

130-302 NHYUIETINT 3(3-0-6)
(Business Law)

130-303 A1311801N3 1 3(3-0-6)
(Taxation 1)

130-405 msdansidenagndilenisuvsdu 3(3-0-6)
(Strategic Management for Competitiveness)

130-403 N199BNLUVUINNTTY 3(3-0-6)
(Design Thinking Studio)

130-404 MsduusznaunIswazgsnaansndm 3(3-0-6)
(Entrepreneurship and Startup Business)

131-103 A13URYTNITRY 1 3(3-0-6)
(Financial Accounting 1)

131-104 N13UgIN1TRY 2 3(3-0-6)
(Financial Accounting 2)

131-204 A1SURYTUTIIS 3(3-0-6)
(Managerial Accounting)

132-203 N153U§INY 3(3-0-6)

(Business Finance)
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133-202 NaNNITRAINLAZNITHAIAAINA 3(3-0-6)
(Principles of Marketing and Digital Marketing)

134-201 $8NN1TIANT 3(3-0-6)
(Principles of Management)

136-301 N19AANITNTNAALAENITANTUIIY 3(3-0-6)

(Production and Operation Management)

nguAmInante (27 nileia) dein (Ussene-UjuR-Anwsienuied)
sualhiSeuseineeluil
133-310 MsRaInTenIsUsEwALaznIInaIalan 3(3-0-6)
(International and Global Marketing)
135-301 N¥199NG¥NNGINATENINUSEINA 3(3-0-6)
(English for International Business)
135-302 §309a5 9A5IAKAZN1TIANITTINITENT U TEWA 3(3-0-6)
(Creative Business and International Business Management)
135-305 N159AN1SN15dI09NLAZILTN 3(3-0-6)
(Export and Import Management)
135-307 N1sRusEnINUTEna 3(3-0-6)
(International Finance)
135-308 N153nn1stavainduazldguniuseninelseine 3(3-0-6)
(International Logistics and Supply Chain Management)
135-310 g3naluandeu 3(3-0-6)
(Business in ASEAN)
135-401 AN5LA5AADTBITINATENINUTLNA 3(3-0-6)
(International Business Negotiation)
135-402 NSIANITHALNAANTTUATAUTITY 3(3-0-6)

(Cross-cultural Management)
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ngudvIIWEen (15 viaenn )

ThdenSewnnseineeluil
130-490 1e38uanAAANY
(Co-operative Education Preparation )
130-491 anfadnw 1
(Co-operative Education 1)
130-492 @nfafne 2
(Co-operative Education 2)
130-216 A1HIDINGYNNGINT
(English for Business)
135-303 N3AKAENITAWUTENINUTENA
(International Trade and Inverstment)
135-304 N15VUAITENINUTZNA
(International Transportation)
135-306 NYMAUIENITANTENINUTELNA
(International Trade Law)
135-309 MspanALiianIsateen
(Export Marketing)
135-311 Uszaunisainisiseuigsnalusinaseme
(International Experience in Business)
135-403 fuuU1§INATENINUSEIne
(Seminar in International Business)
135-404 n1sUseAUfuaUA
(Cargo Insurance)

135-405 52UUAANINTENBNITAI@BNKALLUN

mheAnusseng-UuR-AnwinignuLe)
1(1-0-2)
5(0-30-0)
5(0-30-0)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
6(6-0-12)
3(3-0-6)
3(3-0-6)

3(3-0-6)

(Customs System for Exporting and Importing )

135-406 M3ANwIgINARNIZHINA
(Geographical Studies)

135-407 se108U3539um9gsNseninalsene

3(3-0-6)

3(3-0-6)

(Research Methodologies in International Business)
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135-408 wdlygdLannsefindsyninalssine 3(2-2-5)
(International E-Commerce)

135-409 A1SANTIUUAY 3(3-0-6)
(Border Trade)

135-410 n1s«Juduszneun1sseninalsewme 3(3-0-6)

(International Entrepreneurship)

NUBW)
1. dwduindnufidenteuivaniaine fosameloudsd
1.1 130-490 @Seu@nnaAne
1.2 130-491 annafnen 1
1.3 ad38usIe9TINEeN U 9 NUIBARIINTILIVIINEDNTI9RU HIBLEDNLSEUIN

a N A o A A a a a o a a o a
TU’]SUWLQW'WB/SJGU'VUWLa@ﬂm@ﬁﬁaﬂq@iaumL‘Uﬂa@ﬁ,ﬂUF‘lmgUiﬁqiﬁﬁﬂf\] / Vﬁﬂq@iUiW’ﬁﬁﬁﬂf\]Um%@ 1‘14?’1&43

U3n15537a wazanzdug susenld Taesauudaidudiuau 9 whedn

[

2. naditnAnwiliideondeuinaniafinu desamadoudsd
21 Fedlnauduiu 320 Halug
2.2 auSguseINTnGen 91w 15 nihein nednlunguindnaendenuy vieien
Bounnivdmanis / Jndwden vemdngasduiidnaoulunuzuimsgsia / ndngns
UImsgsnatadin Tuanzuimsssia wazanzdug Saumefld lnesuudududiui 15
nHgin
2.3 nsdlfjFoudesnmsidenizouavivlundngasduvesuvinerdvasuduaviniy
asnsasniunsidlnelidulununasiideivinuesmdngnstue
2.4 einidaaeulsifundngnsdu 1Wuiuin
UNANIRN9E191391 / #1amdngns AoIN1siaentseuaIvIIvIN1IIANIGTISAY TenINg
Uszwe 1 wdnln  dndnwidesieusednnluaviivinisdanisgsnaseninesena §1uiu 15
mhefn  TeedwualiGsuneindelud swau 6 miheds
135-302 §512a3519a35ALAENTIANNTTINITENINUTEINA 3(3-0-6)
(Creative Business and International Business Management)
135-305 M3IANIINITAIDBNKAZEINAN 3(3-0-6)

(Export and Import Management)
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warliideniSeuneiylalafldnnnguindmamy luawivnsdnnisgsfaseninalssmadn
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HUNNSAN®EN

o

NANGATUTNITINIV A

#1913¥IN133AN555NTEN U TEINA Ndngas 4 T

N1 aensanen 1

eIV CDRR'Y wu2enin
101-203 ﬂmwé'aﬂquﬁaﬂﬁﬂ%’Uﬁugﬂu 3"
101-101 | vdnuuguesasuganaiisaiienswaniddy 3
130-104 | LASHgANENTTINA 3
130-215 | g3nasenInelseina 3
133-202 PANNITNAIALAZNITNAIARITI 3
134-201 PANNITINANT 3
594 15
*laidunuleina
I 1 arensAnendi 2
SHAIVI Fo3un e
XXX-XXX BonSeumnninanwiily © 3
101201 | mwilvesitenisdedns 3
101-204 | mwdangulutinussdniu 3
101-301 TinweRITadIiuAnISIUT 21 3
131-103 | n15UaN19R_U 1 3
132-203 | N15LUTINT 3
574 18
i 1 mMansAnegaiou
WY Fo3v e
XXX-XXX BonSeumnainanwinly @ 3
XHKXHX GonSounanimaneviall @ 3

33U
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I 2 aensanen 1

INAIY P nuienn
101-205 | anwndsnguifienisinumdivinis 3
101-401 | 30 gUNNIL LALNITOBNNIEINTY 3
130-204 | mywATgiteyaionisindulanisgsia 3
130-302 | nvMNEgsna 3
130-403 | N1309NLUUUIANTIH 3
131-104 | MsUgaIn1ku 2 3
135-302 | §3N9A3NATIALAZNITINNITTINITEN I TSN 3
394 21
I 2 anAnsAnuR 2
AU Fo3n nuehn
YOXXXX dendeumnnivdnuiialy @ 3
130-404 | nsduduszneunisuazgsnaanisnen 3
131-204 | n1sUQAUINg 3
135301 | MwI89INguNNgInaseninelsemne 3
135-305 N139AN1INTEsOBNIAZ LT 3
135-307 MIRUIETNINUSZINA 3
136-301 N15IANITAITNARLALNITATUIUY 3
394 21
Uil 2 aemsinwggiou
IRAIYN Fo3n VeRh
135-311 | Uszaumsalmsiseudssialusisuszine 6

(ATWEDN / LaDnLEs )
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WA Fodwn nienn
XHKXHX FenSounnnimanevill @ 3
130-303 n1sNIEINT 1 3
130-217 | gsne9InTey 3
135-308 | M3dnnistadadinduasldgunusenineUsewme 3
133-310 N1IAAIANSEIINNUTEIALAENITRAIALaN 3
135-401 N15435979850953N5eMINUsEINA 3
XHXX-XXX I MEen @ 3
PP 20
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WY Fo3vn e
135310 | g5natue ey 3
135-402 | MIIANITHATNOANTTUATRUTTTY 3
130-405 | msdansiBsnagmdiiionisutediu 3
XXX-XXX A 1Tnaen @ 3
XXX=XXX A 1Tnaen @ 3
XXX-XXX GRAGER | 3
XXX-XXX GRAGER 2] 3
130-490 wWisENaniIdnw (anizgidenaniadnui)* 1
574 20 %39 21
*‘VIZLI’]SL‘VIGJ :
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1. dwmsuln@nwidenseuivnannafne) Aesaamzilyunall
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N 3 aanmsinegeiou

eIV Fodun nienn
130-491 anfafnw 1 5
739 NISRAU -
7 4 aansinendl 1
eIV Fodun nienn
130-492 annafnw 2 5

UM 4 a1ansAnEwN 1
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3.1.5 A185UY5187U1
Jnilasaulundngnsuinisgsia  d1913¥IN153AN555NTENINeUTEINA

3.1.5.1 vuaaAnwnaly ( 33 wdaeha )

NENAIYUYWEAIENT uazdInuAIEns

*101-101  wanUSugrvaasugianeiisailenswauidsdy 3(3-0-6)
(Sufficiency Economy Philosophy for Sustainable Development)

NANNITHUIAALAEANAIAYVIUTYY1VRNLATEAINDLNE YaNNISITRIAUNIY

LATEFANENSHATNITIWIMIUNINITRY AweNleesenInsl Ty 1veuaTugRanatieaiun1sia
d‘ o A v -'-NI ] A o aa U ! L4 % o [ a
nggukaziiunien1siauNgsdy n1smsatintudruvaismenisdeninusyy 1veuasugne
wate e ITRALINGEulaeln1steusIINIATIIUNTaNSAAN K

Principles and significance of the Sufficiency Economy Philosophy (SEP); basic
principles of economics and financial literacy; relationship between SEP, sustainable

development (SD), and sustainable development goals (SDGs); living in contemporary society

with SEP for sustainable development from project-based learning or case study

*101-102  anudunadissludsaulneuasdenulan 3(3-0-6)

(Civic Literacy in Thai and Global Context)

A4NINNITAINI9NTIE B WSHIND H9AN LaZTAUTITUVRINANUTEINARISY Usgifu
Yymswalsludiaulan Ysswmalngludinulan AunaInalsn19IaUsITLLAZATEUIUNITNY
aruAnTiduanna rnusuRaveuseday ﬂﬁiﬁﬁﬂﬁmaﬂwaLﬁmLLaz'%’Uﬁmjawiaﬁﬂﬂﬂumiﬁiaﬁm
N3350 anuduiusseninsanudunadiestuaniu nsiauvesssma unumsasutiives
yAAatugusnadlatineauasnadoslan

Political, economic, social and cultural circumstances of various groups of
countries; contemporary issues of the global society; Thailand in the world society; cultural
diversity and global mindset; social responsibility; civic engagement and social responsibility
against corruption; relationship between citizenship and developmental status of a country;

roles and duties of individual as a Thai and global citizen
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**101-103  n1sBBNUUUALLBINAzyAANATWLRBAU T 3(2-2-5)

(Designing Your Self and Personality for Leadership)

NFIATIgRaues N133nawes nstmuadmungludin nsasuadianismu
auAlunules Mafmuryadnam nswesuairsanuiulalunisegludsan msimuinisyalud
a1y Msuuzthaueuioanuusevivlausanuseddu nsimuinigdiin fnusuyvedusiug
nsiauduity

Self-analysis; understanding one’s self; goal setting in life; self-esteem
improvement; personality development; self-confidence improvement in public; public

speaking development; self-introduction for first impression; leadership development;

human relation skills; team working

**101-104  NISUINIINI5HURENNVIYRANA 3(3-0-6)

(Smart Money Management)

MsiuiuinUsedriu ansuagniii iWmsnennsfu nmsudmsnisiudiuyana
WINNTIUN1NITRY Msawuludsemanazatsdsema n1suseiude ﬁuﬁaﬁu{]’ N3IUHUNY
msduiuszneunts nsudmswesansaau mawseudinewnden wardasnimminisiiu

Finance and daily life; risht and duty; financial goal; personal financial
management; financial innovation; international and domestic investments; insurance; loan;
tax planning; entrepreneurship; management of investment port; preparation for retirement

and financial independence

**101-105  \WUnalanyuyuiaznsseudkiunanssy 3(2-2-5)
(Community Explorer and Service Learning)
= v v aa a ¢ A v <
N15REUINEINUINYUYY MTAATIEYUTUNDAUMUTHAUT Y IUAZIUININTS
WawilegligusulugiureinsdoudsuiussningSoulasanndnguoy wedauaznswasurinye
nsfeyuyu n13asensidsiy inwenslddinuasinveaudiag n13dea1s n1siseuIHIuY
AANTIUUINT MU ILAZNITTUATOUIATINITLIDNTRAINILAZAINTTUUIAITYN VU N1TATY

Anunfangnisduinifewasinimuigusuiiosessiunisiansiauigusuynifeg1edaguly

ANITTUN 21
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Learning on community context; community analysis to identify issues and
development approaches using collaborative community based approach among learners
and community members; techniques and enhanced skills in approaching community
engagements, community participation, social and life skills, communication; service
learning; project development and implementation for community development and
services, preparation for becoming community researcher and developer in variety

1ST

dimensions of sustainable community development in the 21°" century

**101-106  NUINELAzNITRlNaRa 3(3-0-6)
(Politics and Law in Everyday Life)
o a & v Yo a a 1% Na o w a
AHVNTEIFEITUYLYATNIILUDILUBDIAU ﬂgmmeﬂ,ﬂamwmmmaﬂwﬁmﬂizf\mu 2
NOVUIBUNN NOYINEIY AnSuyweTy nYrunensngdunislyg) ngvunen18e1ns kasngnuny
auq anuaaun1saitagiuvesdny
Introduction to constitutional law and politics; laws in daily lives such as Civil
Law, Criminal Law, Human Rights, Intellectual Property Law, Tax Law and other laws related

to current social situations

101-107 USygyuazAmIauIiun1sAsaedian 3(3-0-6)

(Philosophy, Religions and Life Style)

RENUTVEYT AIEUVDIANAUIRINLAZANF A YVDIAIAUIAUNITATUTIA
ANUNLIBUALAMAIVBIFINAIUNAN AU NANFITUIUNITMTIWIN ANudEAyvesda au1d Jayan
msfauauLazsuidamdialaglivandmasunismauisiieg msvszgndliifioadisanudisa
Tunsvihanuuazmsegsmiugduegadud

Principles of philosophy; religious teachings; impact of relision on living;
meanings and values of life in religious view; dharma for living; significances of precept,

concentration, and wisdom; self improvement and solution of life problems through

religious teachings; application for successful working and peaceful living with others
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101-108 vié'nmssﬂmam‘LLazﬁnwxmiﬁmLﬁamilﬁ%auifmaaﬂ%%ﬂ 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning)
NINATINANANT mmiﬁugwmaamzmumiﬁm nsAadallsdeiaygudy ns

Benldinvrnisanvdiamanlunsuidymiiunnsaiu nsindiasiet nsdauieuidiou n1san

duasied NIANINING N13AREIEINTIIM NMIARUTEYNG NMsARTluiA N1sARWNaenNS

N1sARLATYY1 NTAAYTUINTT N1SARAIINETIA NITARDUIAR LaENITITEUIAILAULEY TINYENTT

[infaundsanufiftenmsiauinuiesmasndin
Principles of logics; basic concepts of thinking processes: inductive and

deductive thinking; selection of various thinking skills to solve different problems; analytical

thinking; comparative thinking; synthesis thinking; critical thinking; considerate thinking;
applied thinking; conceptual thinking; strategic thinking; problem-solving thinking; integrative
thinking; creative thinking; future thinking; and self-study learning; skills approaching to

various resources for lifelong self development

*101-109  UYWHHUNUSUHAZNITWAILIYABNAIW 3(3-0-6)

(Human Relations and Personality Development)

ANANe M0 uagdszlovivesuyweduius anuduiudseninyanatazngs
A9 Tudsan nsuSuimlimanzauduaninwindenludeny NguinIeyAINAIN ARUINITNI
uﬂﬁﬂmwsua\‘iqﬂﬂaLﬁamiﬂ%gfwmﬁaml AULANANTENINUAAR maw:iﬁﬂ miﬁlﬂwqaﬂﬁuﬁ
WaNLaranENMedann Nsad1ennuUsEUlausnnu n1suInIensuAstwansiwaie
deasuymdannImuasmuigauivanIunisal miﬁwmﬁﬂwmmﬁﬁaEJm'iaaﬂL?ﬁmﬁ%’ﬂLﬂuLLaﬂSﬁ
m‘mﬁgﬂéf@ﬂLLazmmzﬁuﬁuamumiﬂj

Meanings, background, and advantages of human relation; interpersonal
relationship between individual and various groups in society; appropriate adjustment to
circumstances in society; theories of personality; individual personality development for
social adjustment; individual differences; leadership; appropriate behavioral practice and
social manners; how to create first impression; outfits, make up, and hair styles to improve
personality and fit circumstances; speech improvement through correct pronunciation and

proper use of language to fit circumstances
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*101-110 e uTINUS2919U  (Psychology in Daily Life) 3(3-0-6)
LWIARNIIRIneLan1TUsEynAlEluTInUseinTu Wauinisuywd uadnnmuay
AnuuAnsesEinsyana Mmadilanueanaridu mslseiujduiuszrintsyana maseuduas
nssus msgﬂﬁ] NTHAILIAINRAIANINOITUA] NTIANITALLATYA FNMIRUAENTUTUM
Psychological concepts and application in daily life; human development;
personality and individual differences; understanding oneself and others; transactional
analysis; learning and perception; motivation; EQ improvement; stress management; mental

health and adjustment

*101-111  @a¥sululangalual (ASEAN in the Modern World) 3(3-0-6)

maAsunlasesilnguesedefifuuliilunmsduaudnanaasugiavedan ndu
Uszmaniignsnsiaulamansugiaosefuge uasddnenndiavidsuudasgiiasugivesian
AuTMeveselkarendeulunisususwazateguduninisilugudnansvedlan wawinis
VIO ULATUTEVIAUDNTIU ATUNITIOY LATHFND KaTHIANTAIUGITY UNUIMNUDID UTHULAS
Uszinalneluiiilan

Great change of Asia to be global economic hub; countries with high
economic growth, and potentiality to change global geo-economics; ongoing challenges of
Asian and ASEAN countries for adjustment and sustainability as g¢lobal centralization;
progression of ASEAN and ASEAN COMMUNITY developments: politic, economic, socio-
cultural aspects, roles of ASEAN and Thailand in global stages

*101-112 8158555uANw1 (Civilization Studies) 3(3-0-6)

$%
[y Y [y

miaﬁﬁmﬁﬁmﬁy 991585 5sUA TuRNkarazIueen galuTIal eANas ealul N1s
detensanniegidgyglifulanlugatiagiu nasuAaunssuilandulundazya glindmg
UsgiRmaniuazusanmainmsssvednelagssmaioutulunguondou

Major civilizations: both western and eastern; ancient age; middle age;
modern age; hand over intellectual heritages to the present world; outstanding masterworks
of fine arts in each era; historical backeround and cultural heritage of Thailand and

neighboring countries in ASEAN
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*101-113 Anwen1sAnYl (Study Skills) 3(2-2-5)

=2 [ A < o [

ANAIYRINITANYT FTNsAnwndugminaluseivaaufne) vinwendnludmsu

)

mMsBeusluamsswi 21 mslivesauauazimaluladansauma Fnvgn1sAniinsed nsdnegied
AU ANUARES19ETIA NMsvhewduiin Inasisaug nsuSmsian

Value of education; learning methods for success in higher education;
necessary learning skills in 21st century; use of library and information technology;
analytical thinking skill; critical thinking; creativity thinking; team work; public mind; time

management

101-114 n3nenaly (General Psychology) 3(3-0-6)

LwInNMsANEIarANUTuINYeRnIVeT AuneYsINgRnssy Whrineesiv
e uavauAumMUUR Msdulasasn1siud usedla mslSeus YAdnankazAuLANe
JEVINUAAR B3N] WAININITVRIsEYI9lY aflayaiuasn1sin AnuRAUNANI@nLasNITRRILY
FUNNAN N1SIRAENTNRILIAULDS

Guidelines and background of psychology; behavior interpretation, objectives
of the subject and values of the practice; sensation and perception; motivation; learning;
personalities and individual differences; emotions; development of each step of life;
intelligences and measurement; psychological disorders; mental health development; self

understanding and development

[

101-115 FapuAnelesdiu (Introduction to Sociology) 3(3-0-6)

Sw'ﬁwaﬁuaﬁaLLaﬂﬁamwﬂﬂﬁﬂﬂuﬁﬁﬁaqﬂﬂa A0TUNN BASUNUINVRIYAAALUFIAY
Svdwavenquasnginssuvesyana tassadsvengy uwavanuluiin waaflunisineu uyse
Fuiusin anuddyuariTauinisvesaadusig o Tnadiaudidu anuesgvianalulad was
AnaasuulasmiaUsesng

Influence of social environment to individuals, status and roles of people in
society; influence of norms on human behavior; group construction and leadership; attitudes
towards working; good human relationships; the importance and evolution of institutes by

ranking; technology progress and population change
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101-116 nanAsEgAEns (Principle of Economics) 3(3-0-6)
vanyhlreaasugmansiiheyani s1nuaznsinasimineIns ngAnssuves
fuilaa wuawAnEesessaUsyleny nquinaden ngnsanvesdudn aeldnguifunuuas
adesing q Afmungunuvesduiuazuinisvestladsnsanlunaadisinisudsiueesanysal
waylanysel Yadenmsudanavnisimuadaduninds lnegdeludiuvewuudausouiioy
General principles of economics regarding values, pricing and resource
management; consumer behavior; points of view on utilities; theory of choices; goods
reduction rules under the theory of cost and other factors determining demand and supply
of products and services of product factors in the complete and incomplete competitive
market; production factors and determination of production factors by shortening in terms of

comparative cost

NENIVINTWIUALNTTOES

*¥101-201 mMenlngiianisdeans (Thai Language for Communication) 3(2-2-5)
msldawlneionisdeastuaniunisalaeg nsiledulannu ndnnsldniwilu
msyeliussginguszasduazmnganiunamay nseudulannu asuany wazlingviansi
81 viannstdmulunsideuluguuuusnge
Thai language for communication in various situations; listening
comprehension; principles of effective speaking; reading comprehension, summarizing and

analyzing messages; principles of writing in various forms

*101-202 e lneiven1sdaue (Thai Language for Presentation) 3(2-2-5)
nsldnuingidnauedeyaluaniunisalingg 01 nisdnawedeyaminnig
mMstEuedeyanIegIna MsLanIrUAmLY Anszikagiansal maiauedeyainiiauundeds
= Yo A 1 = a a I & 1 = o
nsidenlydeamnensdeasegravanzaukasiuseans nwluselerinon1sAnwkasn15vinauy
Using Thai language to present information in various situations such as
academic presentation; business presentation; expressing opinion, analysis and criticism;
presentation reliable information by using the right and effective communication channel for

learning and work
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**@101-203 mméﬁmqmﬁaﬂ'ﬁﬂ%'uﬁlu (English for Remediation) 3(2-2-5)

AsAuneu : Ll

n53AKa : WU (Satisfactory - S) wag kU (Unsatisfactory - U)

Seuly : Wusedvlitumheiedidnfnvdesdeudiu (S) Faezanunsoamadeu

BeuT1839 101-204 nMwsangeluddnuszaniu 1

Fdnvidruaulassaramndhensaituiiugiu waginuznisdearsildveslu
TinUsed1iu mia"mLLazmiL%u%’ammg’uﬂ A15RIANDIULALNNSABUBENIEY UNAUNUNRENY
Tusziudn 28 uavUselondue

Vocabulary, expressions, grammatical structures, and communicative skills
frequently used in everyday life; reading and writing short texts, short questions and answer

and simple dialogues at word, phrase, and short sentence levels

naewme : dnfnwfldnzuuusiindinasnuningideiviue detameleuieusiedn

101-203 mmé’mqmﬁamiﬂ%’uﬁu (English for Remediation)

*%101-204  AMeBInquludInuszandu  (Daily Life English) 3(2-2-5)
Adnet duu waz Tassadenshiennsal uas nwelunisdeans Inoufivhdely
FinUsedriu anuauladiuyana waganiunmsnidagiu
Vocabulary, expressions, grammatical structures, and communicative skills

with emphasis on everyday life; personal interest topics; current situations

nugg : UnAnwinlanzuuuganiinasinunine deimue endunisameleuseusigin
101-204 mw1danguludinuszariu (Daily Life English) wazliilanga A Tusnedvn

AINAN

**101-205 mmé’aﬂqmﬁ'amiﬁﬂmmﬁﬂnm‘s 3(2-2-5)
(English for Academic Study)
UsRUneUY : 101-204 Awdanguludinuszdriu (Daily Life English)
msiininuegiisnduiiferdenddans nsis YA 15814 Twnsal mMsou
WaZAAN
Practice essential skills in relation to academic study; listening

comprehension, oral presentation, reading, grammar, writing and vocabulary
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*%101-206  MErsIngesionsiduawuUiioaITw 3(2-2-5)

(English for Professional Presentation)

wdnmsya nsidenlddn Uszloa Audon Taimns nseenidesdn waznisyaly
407UN15alA19 9 NITRANIAMLAALTULAZNITUNAUDTIYING NITUNAUDNINGIND waznIs
FunwalU

Principles of speaking; word choices selection of sentences, conjunctions, and
expressions; speaking in various situations; discussion, academic presentation, business

presentation, and job interview

**101-207 mmé’anqmﬁammau%’aaaummg'm 3(2-2-5)

(English for Proficiency Test)

‘yjﬁmmaﬁﬂmmﬂsﬁmméﬁﬂqwﬁgﬂ 4 gu N1l nsYA 158U warndouiie
msaeuteaeusnasig BnlsthAnumduwastuiomuarsuuuuvesteasy TOEFL Bnwedafidu
Usgleytdmsuinteasu

Integration of four English skills for proficiency test; listening, speaking, reading
and writing. Familiarize students with the contents and format of TOEFL examination;

practice useful examination techniques

**101-208  nsBUlARABNNIMRSETUNNAY 3(2-2-5)
(Computer Coding for Everyone)
Aruiugunadeulusunsudieniwilnmou nisfadlnmon wiesdledldluns

Feulusunsu msfndslausnd msdssnanadeneunudlal sdsvesdoyauasiuds masudoya

dnazmsuannadns nsldauddmnadon msldnuddnugd msadsiladdu lausiinis

ANAAERSHAYNIIMTN Wazn15UsEyndldiuausunsdin
Basic knowledge of programming with Python; Python installation; IDE tools;

Library installation; executing from command line; data type and variable; simple input and

output; selection statement usage; looping statement usage; function definition; math and

graphic library and graphic application
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101-209 AU 1 (Chinese 1) 3(2-2-5)

ANONBINDALENINIBITUNANTEUU pinyin AMEWAUTZUMU 300 A1 LagdIuIusng 9
otaeflfluiinysedriu dnaunnawiu Taeiiunseenidesdigndos

Phonetic transliteration using Chinese pinyin system; 300 vocabulary and
simple expressions used in everyday life; Chinese conversation practice, with emphasis on

correct pronunciation

101-210 11913 2 (Chinese 2) 3(2-2-5)
10IAUNDU : 101-209 A1W1AU 1
nsFeuiisssgluafiugn nsmddmsiainwanynsudu-lne aununwiudae
wtedediluitaula AnwAdmifintusnyszanas 300
Composing basic sentences; finding words in Chinese-Thai dictionary; Chinese

conversation on interesting topics; 300 additional vocabulary

101-211 amedu 1 (Japanese 1) 3(2-2-5)
Sy o & 1 a =
139 WA NP YUTUNUFIUY Iﬂi@a’i’mwug’m%ﬂmmmﬂqu FEUUNITODNLAYY
MUY AN wag druiuegising vinvensenulsElonegsieuarn1slgumeRIsnYIETaT
ULLATAINZAIULY
Listening and speaking of basic Japanese; basic Japanese structures; Japanese
phonology; vocabulary and simple expressions; simple reading comprehension at sentence

level; writing using Hiragana and Katakana characters

101-212 aendidu 2 (Japanese 2) 3(2-2-5)
Jdafunion : 101211 iy 1
finwrnisiluaznisyelnglilassadshonsaifidudoutu fdwi way dnnuegs

e Tnnsudud wanBsusynlussduiefofuiinsydiu
Listening and speaking using more complex structures; vocabulary and simple

expressions; reading Kanji characters; writing at short paragraph level about everyday life
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101-213 AWUNUA 1 (Korean 1) 3(2-2-5)
fadnws sruudes uarsUuuulstlen Tnssainsiiugumasninva ddwiiildly
FAnUszdriu vinwznisilawazmayn wuussleraununegsiefililudinuszd iy

Alphabet, phonetics and sentence patterns; basic Korean grammar structures;
vocabulary for daily life; listening and speaking skills emphasis on simple conversations for

daily communication

101-214 AMwNIUE 2 (Korean 2) 3(2-2-5)

AudeRunau : 101-213 AW LNA 1

' £
aa v 4 =

inwensilssaznisualegldlassaisheinsaivesnuinivandudoutu unaunn
081948 way MdmilHluiinusedriu vinwenssuuazidousylaniiefudinyszdiulagld
duIuee19918

Listening and speaking with more complex Korean structures; simple
conversation and vocabulary using in daily life; reading and writing short paragraph about

everyday life using simple expressions

nguIvIINBIAERTULATAMIAFIEAT

**101-301  VinwzAINadMTUANITIEN 21 3(2-2-5)
(Digital Literacy for 21% Century)
ANuFnugIuMsidnuaeuiines Mswasunlamiamalulad n1sdnnisadelng

[ '
aa o = ¥ =

mowalulad n1ssnwianulasadenshiaviailewu anudssunisldnunidunesitdatasdmy
oaulay npuinedianiAeatesiudinuszsriunazauiuinveudensufianuludenueela
9YgINTIININSRUNeRATa MaTeAudaBumesin nsliuinivesisunainuBumesidn
NsasNANNaNnanUAITa Nsldnulusunsudinenuy myasidulingiin nsnannmava

Basic knowledge of computer usage; disruptive technology; modern
technology management; basic cyber security; risks and risk management of internet and
social media; daily life-related digital laws and social media responsibilities; online financial

transactions; online purchase through e-commerce services; e-government services; digital

society balancing; office application usage; info graphic creation; digital marketing
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*#101-302  eINstayauazIunnw 3(2-2-5)

(Data Science and Visualization)

Audiiuguduineanisdeya dumesidnuesasands nislduseloiinaznis
nspviindsnnunzaulunsiteya miwansnmdeyaiiiensdndula Bnmsiinseideyade
WONALATU

Basic knowledge of data science; Internet of Things; usage and awareness of
sufficient information given; data visualization for decision making; data analysis with

applications

*%$101-303  wmAlulagdugainan1sSNAIUINgagU 3(3-0-6)
(Green Technology for Sustainable Development)
LABINAIUNILEDN WAIIUNALNY msay%’ﬂﬁuazmi%’mmiwé’qmu ANSANUBNLAY

[ aa a

A mAden Msansviadlsgunuditen Ssdnsiendadug arsusuasin asuaurlanIuy
nsdanisnansenusedanndeudemaluladadels

Alternative energy resources; renewable energy; energy conservation and
management; waste reduction; green productivity; green supply-chain management; product
life cycle; carbon credit; carbon footprint; management of environmental impacts using

modern technologies

**101-304  AsINEUATNITERNLUUANUAAINEE AU IANTINLATgTAa TV 3(3-0-6)

(Logic and Design Thinking for Innovation and Start Up)

LAR NFEUILNT LaginuyAsAnon1soanLULUInnTIuLarsIAaln n1d1Ta
Ugun n135zANAIILAR mﬁmi’wﬁlﬁaﬁﬁaamméfaqmiﬁLLﬁf\]‘%wm;ﬁsﬁmu N1T99NLUUNIT
LAty inssmuauFesniwiesawesliiulazassiuaudeinisvesmain wdnnisaing
WINNIIUAULUY N13ANATRIENTIunSnddunslaa

Concept; process; and skills regarding design thinking for innovation and start

up; customer discovery; brainstorming; customer validation; customer development;

product-market fit; prototyping; intellectual property rights protection
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**101-305  n1sideudavasaIndsdmiuynau 3(2-2-5)
(Internet of Thing for Everyone)
yharadlanisdeudeesassnds asdusznaviiugiu msdeanstoyanieluuas
M3deusevesassnds sruuinAnsdeudevesassnds msuszgndlday
Understanding IoT; fundamental elements in loTs; communication and

connectivity of loTs; ecosystem; application of loTs

*%101-306  WownaeiTInaAuE iy 3(2-2-5)

(Living Lab for Campus Sustainability)

MaNNsURIRIMAARITINTIn uaznsUszgndlindnnsdinaaifiondlutigvivie
fauennsuazdsiadeslumminerdegeuiidu nsaiauuuiiasaiievenonauazUszndld
Tuaauiisug uarlusueaiilugduls nsudmsiasinis lnedudunisesnuuunasimuienns
anuiiiiieUsendandanuegnadsdu

Principle of living lab and its application for solving problems or improving
buildings and environment in the university campus for sustainability; building an innovative
scalable model for the effective project based implementation and knowledge transfer;

project management emphasized on designing and developing buildings for sustainably

energy saving

*101-307 walulagansaumnd (Information Technology) 3(2-2-5)

wadaiefumealulaBreufiames drulsznavvasssuuaeufinmes noifinng
vhauvessdanuazsending ssuunisdeastoyauaziaiotisnenfiunes maluladdeuszay
dumesidauaznisussyndldau nsduaudeya nsldanulusunsudszuianadt nsasiaiuimng
e

Concept of computer technology; components of computer system; the
functions of hardware and software; data communication and computer networking;
multimedia technology; internet and application; data retrieving; word processing

implementation; developing basic Webpage
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*101-308 ABNNILADTAINSUNITANILAZNITNINY 3(2-2-5)

(Computer for Studies and Works)

nanNsInNITeyatazarsauma Ussinnvesiiiudeya danesiuuaznisuilang
Uy ganssudiannseiind nguunewaluladansaune 9385550 andnuazdidnsiunouiiames
wazuualiuves waluladansaumea n1sldanulusunsumsneineu Tusinsuiaunnu

Principles of data and information management; types of data files; algorithm
and problem solving; e-business; computer laws; computer ethics; computer careers and

certification; trends of information technology; spreadsheet implementation; software

presentation

*101-309  #Imfudewanden (Life and Environment) 3(3-0-6)

AU sEnineTinduauandey Anud1RYYemneINIsITNYIR NEWY 1T
Wasuulaseslanuazgiienne msnszviindsymivesdanndonnagnanszusonaniizuaznis
g dumnuvannnaneneTanIm Mseyinvamandey nisldneluladdanmuazndanunauny
nveAInden MImdudinmundnusvaiasusianeliies

Relationship between human and environment; significance of natural
resources, energy, global climate changel; awareness of environmental problems and
impacts: from pollutions, loss of biodiversity; environmental conservation; application of
biotechnology and alternative energy; environmental laws and laws; lifestyle following

philosophy of sufficiency economy

*101-310 mmil,ﬁ'aq%mwﬁﬁ (Healthy Diet) 3(3-0-6)

ANUAIALAZUNUINVDIBIMTHOFUNIN TAYUINITUASNANITUIINDIMNT BIMNFAY
Tsa Tnwwinsifienistestusarnistidalsn omnsdunss nsklsguenns nsUuouuazns
Aouidevese1ns AMNNUAZANUUADANYVBIB1YS 2a1ntATWINTT ANNTUAIMIIEILEIMNS
ATeveINsiaS e sLATHARAUIIATND1NT WIMNTTIEMNSUAL IATNINANATBIeIAUNN

Importance and roles of nutrition to health; nutrition and food energy;
nutrition and diseases; nutrition for prevention and therapy; organic diets; food
transformation; contamination and food spoilage; quality and food safety; nutrition labels;
food stability; belief of supplementary diets and dietary supplements products; food

innovation and marketing direction of healthy diets
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*101-311 A TuTINUSZa19U  (Chemistry in Daily Life) 3(3-0-6)
AUEIAYURNAT ddNTLAarNITIILUNAAT lanzuazarsusenouniaaingAelu
FInUEITIU @ANTTINRUALAFUATIET PIUALAITLENAA ALNDIAUALAZIATOIEI1T F15LATIN
' v a I A @ A al aa o w o va =
nelmiauzss arsiedinduarsienldludinuszdriu nmstesiunazuiivainalsiadl
Essence of chemistry; matter and their classifications; metal and chemical
compounds in daily life; natural and synthetic colors; drugs and addictive drugs; detergents

and cosmetics; carcinogenic compounds; toxic compounds used in daily life; chemical

prevention and alleviation

*101-312  AdaAaAslugInUsed1ie (Mathematics in Daily Life) 3(3-0-6)
pssnmandidosiunaznsliivgua wuadafunisiluldludinszsifu ns
Uszendldanudnandamanfifionisulanmumnedoyaniaada msuszandldannsidesiuns
adinenandiionsuidymuasindulaludinusya i
Logic and reasoning; Geometry and implementation in daily life; application
of mathematics for statistical interpretation; application of fundamental mathematics for

problem solving and decision making in daily life

*101-313  ddnluliinUssdrdu  (Statistics in Daily Life) 3(3-0-6)
audidoswiuieatuadd nmafununudeya mstufindeyadius Tydsesu
T1e318UTEI TN MIduninteyan1egsia namaadfdestunaiasduegieine msussandld
arwdidestumsadfluiinusydrfudemsdnaulalunsmaunumsléane mevhuisranisasmu
LaE N1SNEINTDDINA
Basic knowledge of statistics; data collection: demographic data, daily income
and expenses account, business record; basic statistics and probability; application of basic

statistics in daily life for decision making: spending planning, predictive investment, and

weather forecast

101-314 ANNA1EA3lUR585IU  (Mathematics in Civilization) 3(3-0-6)
wanilasdulaziaiuinisvainisiiadurasitaviazszuunishalagldfmaudugiu
nsuedarluUszenalnlunissuadawasanada sTUUNSTUTINIULESTIAILINISTBIAIY
I L aa dy 2/ ydy a o
Jululdneaifiiloswiu anuiiugumeamssnideiaiay
Fundamental principle and development of numbers and thinking system

with numbers as the base; application of numbers to geometry and trigonometry; numbering
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system and development of basic statistic possibilities; fundamental knowledge of logical

numbers

*101-315  adfAuazAduLiazily  (Statistics and Probability) 3(3-0-6)

ardidowiufeniuaii anumneveuanaynslivsslovdnagshe dnvmsves
foyanisgsia Bnaivsvsndeys nauiamuiesudesdiu fudsdy mauanuasaud ns
UTZUNaAMNEDR A1ANLUIUTIULEEEREIUYRIUTZYINT N1TILATIZRAIANLUTUTIUTILLAZ A
FuuseAvSanduius miveaouauNfigiu

Fundamental statistics; meaning, scope, and usage in business; aspects of
business data; data collection; basic probability theory; random variable; frequency
distribution; statistical estimation; variance and proportion of population; analysis of

covariance and correlation coefficient; hypothesis testing

nguAYIWAANE UANYI wazqunsuAIEns

**101-401  ¥IN YN LALN1TBNNNAINIY 3(2-2-5)

(Life, Well-Being and Sports)

4UN13EAUI9Ne 3019 ansunl e IARNYT Wazn19iaeNAATeY NMTATILETY
auam 9 WIN1sAu Msdenldndnsasigunin o1 1nTosdens aulng uazndndneladuemisi
T luFAnuszar iiliiAnanuuasnsis niseenidanie uAuazHavesnseenmaInefiireszuy
ieluseanie nseenmdneiiowdduadiaussnnmuessnanie waznseanfidenegludnuae
yasiiionsutedy

Physical, mental, emotional and social well-being; sex education; marriage
life; health promotion; health literacy and safety selection of healthcare products,
medication, cosmetic, herbs; food, nutrition and dietary supplements; value and effect of

physical exercises on various systems of body; personal sports and game sports practices

**101-402  AAUsLAZAUAILNDEUVISENTWILNYIN 3(3-0-6)
(Art and Music Appreciation)
v Y = ¢ a a a
ANusiReIivgunIemans Aavzluguwuuvesandnenssy Insnssu UseRunssy
a 6} a a 4 CY ! a £% 3" v a dy
winfAad uazgieadal gaadusneqvesdads wsedumalalowdmanuads anueiud glu

[y o

Aavs n1sUssliunuAIMINgUNSEE AUduTusTEnieAads auns AUt Aadsludinuseintu
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nazanrANalunuRalziausing q lugusduedodionssladnlowazairsquydonmdedin
VDALY

Aesthetic knowledge; art in the form of architecture, painting, sculpture,
dances and music; arts in major eras; inspiration behind pieces of arts; art appreciation;
aesthetic evaluation; relationship between arts, music and life; art in daily life; the value of

arts as a tool to sustain the human mind

*%101-403  deulnenazorassdludany 3(3-0-6)
(Thai Appreciation and Unseen in Siam)

a [ [

piindwasdenulve Aavzuaziausssu uusssullenyszndllve londnuyalning

a 1 I

Julne usanmagiidygrndaaen iiniagilawazaisannsfng afnnudenazaiien 38

] A ]
¥

Fin aues wigdal wasnisasiauiuiiy wwivmseysny uveawazmeunsanudulne
Background of Thai society; arts and culture; Thai custom and tradition;

identity of Thainess; admirable and valuable intellectual heritages; beliefs and values; ways

of life; music; Thai dances and folk plays; conservation, inheritance and dissemination of

Thainess

**101-404  MIANNILAZIDNWUUAINRAY 3(2-2-5)
(Designing Your Dream)
Anvinugiasaduidedesfiaulafoudananudesnisremues faumisiuuas

Tmaualngldmnuianmansainisine duaiumamaudifefuausfguidalinnudaious

finainvaty oonuUUINLAUTIVTINTeYA AasideyalagliiSmsmunzay duneiasuesd

anud dausuwiAnegrndussuumenszuiunisia nszuaumsdududeya nsruiunsudlym

LAENITUILNINGY L lATInuzZounaonTin
Practicing skills in formulating interested topic from your own inspiration and

ideas; hypothesis formulation and reasoning based on related concepts and theories;

reviewing of information in relation to formulated hypothesis from various tools; data
collection and data analysis planning; practicing systematic process of thinking, data
gathering, problem-solving, and group working for the presentation of ideas in order to

enhance lifelong learning skills
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**¥101-405  lgaz du1s wazRauznisandiuin 3(2-2-5)

(Yoga, Meditation and Art of Living)

nstinleagifiosnanisuardaladia anumanevedleny Useleviveanisinluas
Usagluny UseiRlony asAusznau 8 Useniswedlun luazorausdszinndg o Usianeiue ns
Anaunsifielens nseurarslunsiinloay nswdsuaundenvessamelunsinleay domas
UjtRuaztemssyislunsiinlony gunsalildlunisiinloay wdnnisquaimuuuesAsiuuasAals
N9ANTITI6

Yoga for healthy body and mind; meaning of yoga; benefits of yoga practicing;
yoga philosophy; history of yoga; eight limbs of yoga; categories of yoga asanas; pranayama;
meditation for yoga; relaxation for yoga practicing; body preparation before yoga practicing;
recommendations and precautions for yoga practicing; equipment for yoga practicing; holistic

health concept and art of living

**$101-406  ANSAIWATWLTIAI9ATIA 3(2-2-5)
(Creative Photography)
nsinUftAamaianisaenmedsielagldndesinsdnidlefowazndesduy e

afassananunmieltludinsed iulasvideldilonisin iSeuinmsdeansenindie msdn

psAUsznauAal ﬁugmmﬁmmﬁﬂisﬂaumw N udndIunes ANUNANNEU YUNADI AUAAVDY

AT UAITUNTAFNATIANMANY LagaNLBINAUNTERALENY
Practicing simple photographic techniques using mobile phone camera and

other cameras to create photography in daily life or for commercial purposes; visual

communication by using basic art composition, Golden Ratio Theory, harmony, camera

angle, balance, photographic creation and perspective



48

3.1.5.2. ¥UIAIBIRNIE (90  1Uenn)

NANAVILAY (48 WUWAA)

a

130-104 ATHFANEATIIND 3(3-0-6)
(Business Economic)
AyrGenunau : 13l
nstmguiesesaandislusziuaniauazamniauvszgndldlunisssia wenis
AATILNYUAIATDIRUAIMAZUINIT AunuUNIsHEs Alsnisgsianasiilsmaesugaanslunis
fnuasavislunaiaudstuauysoivazeaiaudedulianysainaenauneldvssmeinasnm
ulsunensitutazulovienisadsluszuuiasegia Wethluldusslevdlumsindulanisasmumis
3319
Introduce economic theory in both micro amd macro levels that can be applied in
business. Emphasizes topics to be beneficial for business decision making and investment,
namely, demand analysis of goods and services, cost of production, economic profit and
business earnings, price determination in perfect and imperfect competitive markets,

national income, monetary policy, and fiscal policy.

130-204 msimseideyaritanisindulaniegsna 3 (3-0-6)

(Data Analysis for Decision Making in Business)

AvrUsAunou: laidl

ninmsinseilaeidunslivstlovdmegsia ldun nsmeaeudeyadilsanlnenisuas
WU MInAaaULAranduiUETNdUREERALITITOU  N1TAIUANANAININGEDR N1STUTUNTUTS
AURSY FIMUUNISTNES FARUUNSTRaTIY TneiunsadsiiuuukaysAuaasnadng e
Prglunisinaulaniagsnia

Study data analysis to decision making in business. Main topics are sampling and

sampling distributions, hypothesis testing, simple linear regression and multiple regression,
linear programming models, transportation models, assignment models.  This course

emphasizes on building models and solving problems for business decision making.
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130-215 §3nasznIeUssine 3 (3-0-6)
(International Business)
FyrueAunay: bl

a

mmﬁﬁugmqaﬁmwdwﬂwmﬁ LAZANINLIARBUTINITENINUTLNAN A ULATYFAY
dsan Smusssu msileswaznguane 1nsesdieulouienisin nisasunlauassuluunsAn
521IUTENA NTAIUNNATITENINUTENA NYNATININTAITENTINUTZNA N1TTINNGUN
\ATEgna Msignanasslseimanaznsaniiugsfaseninaseine

International dimensions of  business : international  business  environments
(economic, social, cultural, political and legal); policies, rules and regulations of

international trade and foreign direct investment; regional economic integration; foreign

markets entry and international business operations.

130-217 §3N9938L 3 (3-0-6)
(Business Intelligence)
AyrUsAunau : laidl
drulsEneuTetsEUUABNTIAES nAin1svhauvetesawIiarsendud ssuunsdeans
foyauaziaiovienouiinnes maluladdedszan Sumedidnuaznisussgndlia nsilnufon

= Y Y a

dududoyanduwmesiis NMINAUITZUUANTAUNANINGSAY NENN1353Ne89a32T955A0 AL
ABIN13dMIUTINIARTLLITITIND N19Y11UTINAUVATNITN19TINBRT8E IDN1IN19T3A9
R3Y
mafuteyaidsiinges szuvaduayunsdndulaiiegsiadaaioy

Components of computer system; the functions of hardware and software; data
communication and computer networking; multimedia technology; Internet and its
application; practice data retrieving; Business information system development, business
intelligence concepts.  Requirement for business intellicence, articulating a business
intelligence solution, business intelligence methodology, enterprise performance

management, managing business activities, data management for business intelligence,

analytical data storage and decision support systems for business intellicence.
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130-302 ALUUIEFIND 3 (3-0-6)
(Business Law)
FyrueAunay: bl

o A [

AMUNNBRAZANYMENIlUYed Yy nilazidinuasn)uuiedtneeninadyydfgy 9

g

v
IS o [ o

Aenfugsia 1wy Terne Wwmdng 1Wde Bu museiu S1ues S Funu wenthdsedude @k
danaranuRaieafuida fudiunazuidnuaznguunedu 4 fiAsidestugsia wu nqmane
nindgauneleye ngraneussnulasngunen1Beins wWusu

Meaning and nature of juristic acts and contracts. Laws relating to sale, exchange,
gifts, hire of property and hire-purchase, agency, brokerage, loan, and negotiable
instruments. Laws regarding the organization, operation and liquidation of partnerships,

limited companies and public companies, intellectual property, labor, and taxation.

130-303 M15N1ERNT 1 3(3-0-6)
(Taxation 1)
IsAunau: 1l
ANavIng Tnqusvasd aranvaznsn1g laswaievenguinentd nsduunuseianng
91N3 NANLNUILAZNITIALAUNITeIS liud n18lulayanasssuan a8Rulddfynna
ayaduiin ndgsAaante onsuanud MBRUlAT u 1918 n18nsTunsan mudszaia
$¥ns AnuuiinveularatesTIdlunsdsElrasutIugnees
The definition, objective and characteristic of taxation; the structure of taxation;
classification of tax law; principles and procedures in practice about personal income tax,
corporate income tax, value added tax, specific business tax, stamp duty, withholding tax,

inheritance tax; the responsibilities and ethics in deal with tax payment.

130-403 N1999NLUVUINNTTYU 3 (3-0-6)
(Design Thinking Studio)
AyrUsAunau : Laill
nagnduaznszuuAsieiauIE LAYy e iauwdnsusinaonaunisuinis
45198530 Lﬁaﬂ’l’iLﬂlmgaﬁh NIZUIUNITIDNLUUUTANITTY oA n15viautila Aanudgud
WAUIAINAN WALIAULUU LaZN1TAEDU
Strategies and procedure to solve problem creatively and develop product and
services that value added. Design process that create innovation through interpret, define,

ideate, prototyping and experiment.
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130-404 n1slugusznaunisuazgsnaanIsnan 3 (3-0-6)

(Entrepreneurship and Startup Business)

AyrtsAunay : laid

w3gatalunisdudusznounts audnvazianizveusznaunis UsuNTeINIsALlY
AanssuNsUsEnauMs Msnseniintulenian1egsia n1suseliulon1aniegsna Msdamninens
FULUUNNGINT AANTTUVRINITUTENOUNIT mw@ﬁmazmmLﬂuﬂﬂisﬂaumuﬁaé’mm WaENIT
poNNgINWATHAGWSTLS

Entrepreneurial ~ motivation,  entrepreneurial  characteristics,  contexts  of
entrepreneurial  activity, opportunity recognition, opportunity assessment, acquiring
resources, business models, entrepreneurial activities, leadership and  social

entrepreneurship, exits and outcomes.

130-405 n1sdAN1siBenagnsiianisutedu 3 (3-0-6)

(Strategic Management for Competitiveness)
FvrUsAunau : laidl

WIAANUIULAZNTEUIUNTIINITIAUINGENS ATOUARNNTEUIUNITAIMANITIATIEN

Y & o a o

anminadenniegana nistmusddediad usha nsfurunnagnsidlussiuesdinig sedumiag
5579 uagseRuntiil nnnnagnsgnisujiedaiuszaning uaznsineuyszifiuaa el
aAn1sAnAL IS ouBensudeduetedatiu

Basic concepts and processes in strategy development. The process begin analysis of
business environment, vision, mission, corporate strategy, business strategy, functional
strategy, implementation strategic into practice effectively and evaluation. Strategic

management that provide a strong and sustainable competitive advantage.

131-103 N15URYBNITNY 1 3(3-0-6)
(Financial Accounting 1)

FyrueAunay: bl

NTOULUIARAINTUNITIIBINUNNNITRY ﬁNﬂ']'ﬁ‘ljfUU‘U NWATNTULYY JUNTRULAZNNTULEUD

v A

UNIRY nanuagIsMstuiindeyan1em sty msusuusedayduasnisunluteranan nseaeyih

o

N5 MsUAngItvaumeaLrae MsUgBneliunBuaiiy ayaseiuaney I55e1UTTI¥IN

3
LY

T

o
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Conceptual Framework for Financial Reporting; accounting equation; accounting
cycle; financial statements and presentation of financial statements; principles and
procedures of accounting record; adjusting entries and correction of errors; worksheet;
accounting for inventory; accounting for value added tax; special journal; accounting

professional ethics.

131-104 n15UYBNITRU 2 3(3-0-6)
(Financial Accounting 2)
AyrUsAunau: 131-103 A15UYINITIRY 1

a 1

unsENUgenRuNINEUIAT  MsduiinUaituanges  nsUnAeiuRuamu  nsdnd

[y [y a

AeafumBuuazgnuil dunsndlivauieow  mstynedunineinssssued dunswdluddnu

o

o

Mﬁﬁumuﬁau Mﬁﬁulaimguﬁau dauvenived N1sUnBdmsuianisanaivnssy ssuuludnfy
JUNTEUANUAR

Bank reconciliation statement; the petty cash account; accounting for investment,
notes receivables, accounts receivable, estimating the allowance of bad debts, non-current
assets, depreciation, accounting for natural resources, intangible assets, current liabilities,

non-current liabilities, owner’s equity; accounting for manufacturing firms; the voucher

system; statement of cash flows.

131-204 N1SURYFUINIG 3(3-0-6)
(Managerial Accounting)
AyUeAunau : 131-103 n1sUYINITIRY 1
M3 UimIiaruuAnduY FunuIudwh FunugIuAans Funuts MaleTg
ANUFUTUSYRIAUNU-UTUI-MLS N19919uNUALT SUUTERIMEAEY AUULIRTEIULAENIS
BasIzENasg Msiarnan1suiRnuluesinsnszaiesiuna nsieszidIuLaneng Usshuddgy
AaN1SAnAUL
Managerial accounting and cost concepts; job-order costing; activity-based costing;
process costing, cost-volume-profit relationship analysis; profit planning; flexible budsgets,
standard costing and variance analysis; performance measurement in decentralized

organizations; differential analysis; key issues in decision making.
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132-203 N15LUTIND 3 (3-0-6)
(Business Finance)

AyrUeAunau : il

MANNTT NeY) kazAUsUesnuNeINuNITRUTIAY UNUIMLAEInNINITIANITNIaNTRU
Tunsnerunenstulugaasuygiafines IneAddmanusvgrsssunivia Msaunuensd
VNANITRY NITINURULAZNITNYINTAININITRY NITUTMTRUNUMYUABY NI1TUSMISRUEA N3

[ [

U%ﬁﬁigﬂﬁﬁﬂﬁﬁ’] NSUSMTAUAIALYED MTIATINIAANNUKAZNITIUAUALS  AND9RUNY
AT AUAYAUY msu%miﬁunuiwzﬁguLLaSisazUmﬂmq wazuleutensetung

Principles of business finance. The role and task of financial management in financial
planning in digital economy regarding to good governance philosophy. Financial ratios.
Financial planning and forecasting. Working capital management. Cash management. Account
receivable management. Inventory management. Break-even analysis and profit planning .

Time value of money. Capital budgeting . Short-term and long-term financing. Dividend

policies.

133-202 #ANNIINAIALATNITAAIAAINA 3 (3-0-6)

(Principles of Marketing and Digital Marketing)

AvrdsAunay : il

mnudduarunUIMYeInsiaIainelsvgiauasdantlugaidvia wadnssuguslnaly

gARINE  NITHUIEIUNRIN mﬁﬁmuﬂqﬂﬁ%ﬂmma FNUINAAA U duUITaunIINITnang
oA wdndaet n1sfmunTIan Femiamisnain msduaiunisaatn MsUszgndliiaiesile
nansnanfidudeddva nswssuAuniaulunisihnmsaiafdviaulddunagnsnisnisnane
warMshndedoansmensnaianiudedeny

Importance and role of marketing towards economy and society in the digital era.
Consumer behavior in the digital era, market segmentation, target group, product positioning.
Marketing mix of product, price, place, promotion. Application of digital media as a

marketing tool, preparation of using digital marketing as a marketing strategy and marketing

communication through social media.

134-201 %#ann159AN13 (Principles of Management) 3 (3-0-6)
ydeAunau: Tl
AMUSUBIRUAYINUMITINIINITIANTT VU LazIUIANTUFIUNEINUNTUTINTIANTS

guUsENaulUAIENITIAL N15IRBIANT NMTUILATNITAIUAN LALNUNIUMLIAATIAILINITNINS
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U3mseneg saamiiinisusmsdans n15UUR aasnauwuAntazisn1susmsinnisatyl
wazsas

Introduction to the management function. Theory and fundamental concepts of
management including planning, organization, leadership, and control. This class overview
the evolution of management thought, function, and practice thoroughly that defines the

current management approaches and emerging management concepts..

136-301 A13IANITNITHAALAZNITANLTUIIU 3 (3-0-6)
(Production and Operation Management)
AyrdsAunau: 1l
Aanuduun ndnng WUIAALAZNE B NITIANITHAALALALTUIY wihilunswannaenau
NsALduUNINERFUATITUTEENSAIN TuAusng 9 1Y NTIRURERSTIN N1TATUANANATIN
A1SEENTETRG 1199 UHURINTEUIUNINER N1SNEINTAIAIINEBINTS NNTIURURIEIN 15KER
N139AEIFUIUKAZAITNNITNGS N15IANTITAUAIAIAGIEE T
The evolution, principles, concepts and theories of production and operation
management. Functions and operations of effective production such as product planning,
location selection, production planning and control, forecasting of demand, prioritization,

production scheduling, and modern inventory management.
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NEUAWYWLANIY

133-310  n1sAaIATERINUSEIWALaZN1SAaIAlan 3 (3-0-6)
(International and Global Marketing)
F1UIAUNDY : 133-202 UANNITAAIALAZNITAAIAAINS
AUAIAYVDINITNAINTTUINUTEVALAZNITAAINLAN TONIFLAZAIINTIINIYUDINITHAA
serinassmekaznIsnanlan Nsiesevgnauazgudiiulunainsenitlseinawazaaialan

[ ] |

%%ﬂﬁlﬁU’]Qma1@33‘1/1’3’]\‘1‘1]5&‘1/1?‘1LLazmaﬂﬂiaﬂ mi‘ﬁwmﬂaqwﬁ‘duuﬂizaumsmmﬂ ﬂasmé
HEASMYT  NAYNSIINY NAENSNITARATUNIINAIN LaENaYNSNITIATINUIEEIUTUAAIATENIN
UszmAuazaanlan

Importance of international and global marketing. Opportunities and challenges
associated with international and global marketing. Analysis of customers and competitors in
international and global market. International and global market entries and development

of marketing mix strategies : product strategy, pricing strategy, promotion strategy and

distribution strategy for international and global market.

135-301 AM¥IBINYENINFINITENINUTEINA 3(3-0-6)

( English for International Business )

AvrUsAunau : laidl

amwdanguildlunisiasogsiaseninaszima gsnanisdseonuazind nisuanilaeu
RUATT DIANTTENINUIENA NTVUAIENINUTENA LagloNa1TN1TANTENINUSEIA

English used in international business context: import-export operations, foreign
exchange, international organization, international transportation, and documents related

to international trade.

135-302 §3096519833ALALN1IANITTINATENINNUTZNA 3(3-0-6)

(Creative Business and International Business Management)

dsAunauy : 14l

WWIARLAZAINAIAYUDY N1TIANTTTINATENINUTEINA  UargInaasassd NseuIunITan
asassAvagnIsiauigsisaseassddniadugsiasendiwseme msimuilunagsia  n1s
TIUKY UAZNITANUANAENEIENINUTENA NMIAAIR N1TIRY NSNensuyeed viaalgdgumuuazns

HARTEVINaUsTIA Taufieasesssuluuiunves n13dnn1sgsNaTenIeUsewme
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Concepts and importance of international business management and creative
business; international business management process and theories of innovation and their
application and their connection with international and multinational firms; development of
international business model, plans and strategies; international marketing, finance, human

resources, supply chain and production; ethics in international business.

135-305 A3IANIINNTE9DNLAZUNT 3(3-0-6)

( Import-Export Management )

AyrdsAunauy : il

NTIATIERRRIN NsiFenaata e Jagviuaveuassanisdseanyiseld 8n1sdeean
Tnense n15ldusEnnisfiseninalsemne n15319ukY n159ne3Ans n1sidendeaulunisdn
(Incoterms) N15LEUDIIAT NANLAMI WUINUHUR NTzUIUNIT funeu uazienansiieafunis
devonuaziindn mhenuuazesdnsmiatestunsdniussiadeosnuazind nsiininuy
Aufinnudeenwaringt nsldiegnausiniivszavanudiiauasiinusuRnveusedany

Export market analysis and market selection. Problems encountered when
import/export; the operation of direct and indirect exporting; import and export operation
and management: principle, procedure, process, conditions, international commercial terms,
and documents; organizations concerning import-export operations. Case study of import

and export business and their social responsibility.

135-307 N15RUTENINNUITINA 3(3-0-6)
( International Finance )
Ayrdsaunau : Ll
SYUUNNTRUTENINUTENA AanTALazan1sTseiiy szuudasuanildsu nain
wanAsuiiuasiasewme dandunistuseninsseng ndesdlonaziinisdiszusening
Uszina M3dnsnifunuuazmsuImsanudissindnsuaniasunesgiiasenineUssme
International finance system, balance of trade, and balance of payment;
foreign exchange system; foreign exchange market; international finance institutions;
financial instruments and international payment; international business financing; risk

management of exchange rate in international business.
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135-308 n153aNTsladaAnduazldauniuseninalszme 3(3-0-6)

(International Logistics and Supply Chain Management)

deAunay : 14l

WWIAR Uagngun1sInnstadainduasiidldauniu N19I9MNULEENITUTINSNINTSY 18T
afnd Fansounqu Madnnisian nsdanisaufiaseds Msdansadsdudn msdansnisiedoude
duAsgninalsema N15UTN138nA1 AsysaInsladadnd n1sdanisidauniu n1sasienuen
wAnSualiiugndn msadnnuduiudiudnmasions mawdstustleviuazasauna saua
nsUsgauuNuTRNaBIYY

Concepts and theories of international logistics and supply chain management
covering logistics activities of international business in intermodal transportation, supply

acquisition, packing, inventory control, warehouse management, and distribution.

135-310 §3n3tU LB 3(3-0-6)

( Business in ASEAN )

ArdeAunau : il

AMUAIAYVDI T Y (AU1ANUIEYIvIRLRLaTEnETUBaNRAElA) NINITINVDILATYEND
3Lﬂi’]z‘lﬂamauazqﬂmmmmgﬁmﬂ AUANNTATINTUUIT UV UszinAlua@au  n15vin
gsfalulsewAngue@eu Anusileiulssmeanennguuazlenianisvengnaindussinauenngy

Importance of ASEAN (Association of South East Asian Nations); economical
conditions; opportunities and barriers analysis of ASEAN; competitiveness of ASEAN;
countries; operating business in  ASEAN countries; Cooperation with external countries

and opportunities.

135-401 N151353161050955NATENIUTEINA 3(3-0-6)

( International Business Negotiation )

deAunou : il

UTZhuLaNIoUTeINI5IasaIResedseninelseme Bnsnavesdadeduyndndnuazuey
w3wardadeniuaniIun1salion15aentdisnIslaTIMaTNANITIITAN NTHETOUUTINNGUY
12597 FABTOUUKENAUITIT NITHAUINALNTNITITINALNITUTIITAIILUANANVDIEIUNT

The specialized aspects of negotiation as confronted in the various
environments of different geographical economic, political conditions such as cultural

influences, varying governmental regulations, and changing economic situations. Language



58

barriers and potential errors and misunderstandings arising from interpretations and

translations.

135-402 N1SAANITUASWEANTIUAIIAIUTITY 3(3-0-6)

( Cross-Cultural Management )

AyrdsAunau : laidl

m’mLmﬂm'1\1‘1/1%‘1’3’@114535&‘171'5'Gi’e)ﬁ]issnmimLLaswqﬁﬂﬁﬂumsﬁ'mu NITATTINIYARBLAY
11591907 Msneusy wellialunsinduls aserniuveandneu Yseansamlumsviinu any
srflovesgsfatuniady msfnsedearsuaznisauan Jymilunsdanisssiafivimsnuniels
dannundounislulssmaLaza U TEIme LLaS‘U‘WU']WUaqéﬁmssﬁﬂgﬂdﬂmamﬁﬁwLL&J

Effects of local cultures upon global interactions of business trading, marketing
and operations. Difficulties in market analysis considering cultural factors in various

countries.

nguAMFNLAN

130-490 t3gUaNNIANY 1(1-0-2)
(Co-operative Education Preparation)
a o v & v e Y o A a '
AYIVIAUNBUY : LUUUNANWIYUUN 3-4 RIDLNBULNN
nann1suUanulunisvinauluesing arusivesiulunisyinau nidkazanusuinveu
vimuaavinzadlun v nsdanuiinussenaldlunisujifau
Principle of working in organization, duties, responsibilities and appropriate working

attitudes. Application of theories in the workplace.

130-491 @ufiafne 1 5(0-30-0)
(Co-operative Education)
AyrUsdunauy : 130-490 wTENaURIANE
nMsuUftRnuduna 16 dawi Tuanuuszneunmstaduluamumnandiiureuresniain
Wielsin@nwldiuszaunsallunisufifau
Educational program that enables students to integrate classroom learning with
practical experience in their field of study. The co-operative education will consist of 16

weeks in a workplace.
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130-492 avinafinw 2 5(0-30-0)
(Co-operative Education 2)
yrdeAunaY @ 130-491 annafne 1
nsUfuRenwdunan 16 dUam Tuanuusgnounsdadulumuainuiiuseuvesniaian
Wiglsin@nwnldiuszaunsallunsufifeu
Educational program that enables students to integrate classroom learning with
practical experience in their field of study. The co-operative education will consist of 16

weeks in a workplace.

130-216 N1W1DINYNINGIND 3 (3-0-6)
(English for Business)
IdeAunaw: laill
mMwdanquililuninisgsia aavanegsia anunedidnnseind Tuiindeninu n1seu
lawanuadasnu MadeuuseiRdium wazanvingalinsanu 5789919 wagnsilaueNUNgsna
English used in business correspondence, letters, e-mails, , memorandums, job

application, interview, report, presentation, and business communication.

135-303 NSAILAZNITAUTENINNUSENA 3(3-0-6)

(International Trade and Investment )

uUeduniau : 14l

yqwi] edesile uazulounemansiuaznsamuUsEHINsUsEMA MIAIaEN1TAIUTENINg
UszimAtunmIiauIATegng AU INlenanIsmnyNIALaENITTINNGUNINATYEN SEUUNTTIRY
senIneUseing nquidasnaniudou ssdnsiifeadesiunisiuaznisamuseninsssima
ngsufouiieafunmsduasiaymsasmu MsdaeumsfuazMsamusEninsyima msldfoeis
UszmafiUszaumnudiiamsmuasnisasuseninaUssma anusuiiave udedanuue T TN

LaEAAINITUUIIR

International trade and investment theories; trade and investment policies;
regional economic integration; balance of trade and balance of payment; the effects
of international trade and investment on economic development; international trade
cooperation; international trade and investment-related organizations; regulations  of

international trade and investment.
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135-304 N15vUIsENINUTEINA 3(3-0-6)

( International Transportation )

AdeAunau : Ll

sULUUBMsvudsssninsUseima JeulumsiAgatunisvuds (Incoterms) tenans 5
LaEA19EI N13UUAINI9BINIA M9UN Wagn1angia eulun1svuds (Transportation Terms)

v v

SULUUANG 9 Y89U3MsMsuudsnianzia ngusnaifieadestuanufuiianisvuduasnisuseiude
auan wmwﬁwﬁmaq{{”w IAN15VUEs (Freight Forwarder) #3138 (Shipping Agent) wazan idadu
AN4LTD

International transportation methods; Incoterms; documents, customs clearance
and freight; transportation terms; international transportation services; cargo insurance;

duties and responsibilities of freight forwarder, shipping agent and shippers’ council.

135-306 NYUNIBAIIANTENINUSENA 3(3-0-6)

( International Trade Law )

AyrGeAunau : laid

NANNITNYNUIENITAITENINNUTENA DUFYYINITAIVIENUTEYIUIA AUANAITINIEY
MIduazaSaanIng uazdennasuedesdnisnisfilan (wnad) wagnifivesussimana
NITUIUNITDIIINIGTATZUINUSTINA  N1338IUToNNIm ﬂg‘vimamiﬁﬁwdwﬂimmﬁaaﬂmm
AUANSINTTAT LU NYMEeNINEaUMda NYrINEAeAUNSYNAAIAKAENTRANYL

International trade law; the law of GATT and WTO; the law of intellectual
property right under GATT agreement; free trade agreement; international trade law:
intellectual property law, anti-dumping and countervailing-duty law, international trade

negotiation and arbitration process; laws and regulations concerning international payment,

international transportation, marine insurance and customs.

135-309 N1sAaALNaN1sEsaan 3(3-0-6)

( Marketing for Export )

deAunay : 14l

Anufifafunsnaiaiiiensdioon Uselov dnvairuesnisnain Anufosnnsvesnain
wAnssufuslaalussusema nagnsmsnaiaiiionisdsesn nagnénisidignata n1seenuuy
wanSusiiilonisdsesn N15UTIRAIel N130ITIAT TBINNTTIIMUTE N1TNTEANBALAT LAENIS
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Basic concepts of marketing for export, benefits and market types; market
demand; consumer behavior in foreign markets; marketing for export strategy; entry
into foreign markets strategy; product design for export; packing; pricing; distribution
channels; marketing communication for export; marketing for export promotions and

developments.

135-311 Uszaunmsalnnsiseuigsnalumusemna 6(6-0-12)
(International Experience in Business)
AvrUsAunau : laidl
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To obtain knowledge and direct experience on business environment and business
operation of certain foreign country. Students are required to take course(s) equivalent to six
credit hours of a business undergraduate degree program in a correspondent university, and

than 3,000 words report submitted to their adviser.

135-403 Huuu1gINTENINUIENA 3(3-0-6)

( Seminar in International Business )

AyUsAunaY : 130-215 gsnaseninelseme

Uszidunagdamisngg eafuszuugsianaranmindouedssiasninasema ulsute
s uazmMIamuIEIeUsEna nuavansalludlagtuihiaulafeatussiessinasse

Analyze and discuss problems of business systems and the international
business environment including situations which are very important for international

business transactions.

135-404 n1sUsEAUABFUAN 3(3-0-6)
( Cargo Insurance )
AunvsAunau : 1ad
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UszAUAYNITAMINNINZLALALDINTIA AN Institute Cargo Clauses UBANMUANITUTEAUAYEUAT
U . U ca U £ U a a b4 1 a a Q‘d‘d i %
nsusEAufensngdu nsuseiudenssuin  n1siSensesrdemenudnsniale
Basic concepts and cargo insurance types; international transportation and cargo
insurance; risk management; marine and air cargo insurances regarding Institute Cargo

Clause; property insurance; liability insurance.

135-405 szuUAANINSLNANISAsaaNaztLtl 3(3-0-6)
( Customs System for Exporting and Importing )
Futeduniau : 14l
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nyuuazsvileuiznsuuinunsniseains lassasnnsnaninsvessendlne voulwn
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Theories and practices of customs system; Thailand’s tariff structure; duties and

responsibilities of customs; customs clearance; rule of origin; on-line customs system.

135-406 N13ANEIFINANANILYAAIA 3(3-0-6)

( Geographical Study )

AyrUsAunau : Ll

ANFIUBINAENTNITAUTITU N15LIRY LATEERA waengUadsRum1e MmIegsNavesUsewmels
Useimeanils wIegiininlaginianils Tnoudiudaindoun1agsia uaznansznuainnig
Wasuulaswesnisdiesmsunasesiasiasugia  wazanunisainisgsnaluileguiiinasients
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$199)

Cultural, political, economical and legal environments of business in one country
or region. Analysis of external and internal factors influencing doing business in selected

country or countries.
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135-407 $8LU8UITAIEN19§INTENINUIENA 3(3-0-6)
(Research Methodologies in International Business )
deAunay : 14l
Anuddny veuln anunsaiidedlilunsidonegsiasenincUssine  wunAamangud
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Relationship between models, information systems and business decisions.
Practice application of behavioral and statistical methods for the purpose of

obtaining and analyzing relevant international business information.

135-408 wWimwdannsadndseninalseind 3(2-2-5)

(International E-Commerce)

FvUsAunaY : 137-102 wialulagasaumned
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Basic concepts and methods of e-commerce; information system development
for e-commerce; software packages for e-commerce development; electronic fund
transfer; information exchange and security in e-commerce; current issues regarding

e-commerce for international trade.

135-409 N1SAIYILHAY 3(3-0-6)

(Border Trade)

AyrGeAunau : laid
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PIPUAY UarsEUuMsAYesiislsena aaenduldizeuidymsneg fe1aifnainnisiinisdn
YYUAU

Concepts, theories and principles of the border trade system, trade, transportation
and logistics across the borders. Customs houses at borders, customs procedures, special
economic zones at borders schemes, Border market and trade system of the neighboring

countries as well as difficulties and problems concerning border trade.
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135-410 n1silugusznaunissesndneuseng 3(3-0-6)
(International Entrepreneurship)
AvrUsAunau : laidl
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Concepts, fundamental business knowledge and ethics of international
entrepreneurship - trade negotiations techniques, International strategies and trade online.

Scanning the environment for international business opportunities and designing an

innovative international business plan.
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