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3.5 A195UNYSI8IYN

185-101 duriuudanssuluiasegnamna 3 (2-2-5)
Innovative leader in the digital economy
AnwiaudrAgrenisianeinaiuuinnssululasygianda Audnvue

AMNENLNTA NTEUIUNTAR Anean daaduliiAnaudnsalunisidudiduuianssuly

AswgRRaviaTEiuAngg ManseviinfegauaRuisn s Iuiindia fRnansisas wazannsadanisi

Hymlaglindnssnnivia nufemsiaunsinugssaunisel Wetluuszgndldivaniunisal

Tumsaieassd naonauannsaegmfugdulugusidudihuasgnuia
Study the importance of leadership in terms of components, characteristics,

abilities, thinking processes, potential that lead to success in various Innovative leader in the

digital economy levels of innovation leadership, realizing the ideals of good leadership, public
mind, and the ability to manage problems by using good governance. Including the
development of skills, experience in order to apply to the situation in a creative way as well

as being able to live with others as a good leader and follower

185-102 N159BNLUUAUAALTITLUY 3 (2-2-5)

Design thinking

N1509NLUUAMNAALTITZUY hAZNTZUIUNTHAUIUTANTIY NITANLTIDDNLUY
FnahddalagnAuazaunusnmitvesdym msasisaznisidenlois n1sasissukuuves
AUAMIIUINIT wmaau’tuamm%ma3L5U{Taz§a N3 NTUNIUIITVOINITONLUL/A5 19/ NAEDY
1981 wariiussAnsnw nmsviendlfddalufiueunman msszauauAn nafadula
N1979190008 AT NATIALAZNITIANITAUANTALEN

Design thinking and methodologies for innovation, design thinking, developing
empathy for potential customers and discovering the roots of problems, generating and
selecting ideas, creating rough prototypes, testing in the field and extracting information, quick
and efficient design-build-test cycles, getting things done as a multidisciplinary team:

brainstorming, making decisions, giving constructive feedback and managing conflicts.
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185-103 wannsdeansuianssu 3 (2-2-5)

Fundamental Communication for Innovation

Arudiloaiy udnnis uwafn nudifensieamnisduuianssy n1sfinw
nsdAnuiAgadostunsdeansuianssy fi3suamnsodeans dnaue sAuse eafuanud
mwdAn lulssuiiedosiuuinnsssy nmsmain as

Fundamental, principles, concepts, and theories of communication for

innovations and case studies.

185-104 nsWAILIAULeENTITEUS 3 (2-2-5)

Self-development into Learning

WNAR NTEUILNT uaziinwyISAnIlonsoanuULUTRNTIILAZSATIVA ATWAL
AuULBIgNIsITous MssenuuUMILityminsamuanufesnsiuiawesglinunaznssiuaiy
ABINTTVBINAIN NANNTASTUIANTTUAURUY N3AUATREVETUMS AU Uy

Concepts processes and thinking skills for innovative design and new business.
Growth mindset for design of solutions for needs and want of users and direct to market.

Innovation model and protection of intellectual property.

185-105 nandInInenlunisauagnan 3 (3-0-6)
Customer Handling Psychology
Anwmdndninelunshandssgndlifugniniteatrsnnuinddensidufuaz s

UIN1S
Study principles of psychology for applying with customers in order to create

brand loyalty of products and services.

185-106 IYTITUUALNYMANIYTINIAINS 3 (3-0-6)

Ethics and Digital Business Law

Useifiuneasesssufiiefunoufinnes wu anududiui anududves ms
Whisdaya Anugndodwiiug niwddumedyy dnsuaznisduaseamninddunistygyr dnsdiu
yaaa andvesiiuilaa ngvsneweluladansaumauazngvsneiiieitesiuglduasitamnszuy
ansauna ﬂgﬁmﬁaﬁlﬁaﬁaﬂﬁusﬁaga a3 Yymnangusne nsflfine

Ethical issues in information and communication technology: information
privacy information property, information accessibility, information accuracy; intellectual
property, rights, information technology laws, laws related to users and developers, data and

information laws, problems, case studies

185-107 inyzn1sAarIuN1slsuTUsINIUAINRINDS 3 (2-2-5)
Thinking Skill through Computer Programming
Anmsfediasizi nslduguasaznisuidymediadutuneulaslitunauisnie
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Fane3iiu (Algorithm) lunisieneamiuAndairlugnindoulusunsudeaiwinouiinnesi

aonadpsfumaiaulUsunsuszgndnadiumananida {lsuannsadoudunouisluns
Feulusunsy uazanunsaeulusunsufiuguls

Methods for solving problems by breaking them down to steps or algorithms

that can be executed by a computer, and applying these methods to develop software for

digital marketing. Students can express solutions as algorithms, and can do some basic

programming.

185-108 ATINTUALNITRNLUUANNAMIBE U AN suLazgsRasudulmsl 3 (2-2-5)
Logic and Thinking Skill to create innovation and startup

[

NINATINANEAT ANUTNUFIUVDINTEUIUAITAN A5AnLAeTsTeuazaUde n1s
BonldvinuenisAnsiamieg lunisuddamiiuandstu msfndiasest nsaalieudieu msfn
duAs1e9 N13AMINING N13ANREIEIATUEIN N1SARUTEENG N15ARLTlUYIAY NSAMTINALNS
N13AALATM NSAAYTUINTGT NITARATINETIA NISARDUIAR LATNITIEUIAILAULES TINYENTT
iifaundsanufifiensimuinuiesnasadin

Principles of logics; basic concepts of thinking processes: inductive and
deductive thinking; selection of various thinking skills to solve different problems; analytical
thinking; comparative thinking; synthesis thinking; critical thinking; considerate thinking; applied
thinking; conceptual thinking; strategic thinking; problem-solving thinking; integrative thinking;
creative thinking; future thinking; and self-study learning; skills approaching to various

resources for lifelong self-development

185-109 AHITINGENBNITANYINIIBINT 3 (2-2-5)
English for Academic Study
msfninweidnduinedondinnns nsile mawa nseu lensal nsdeu

Sa

LS ATAN

Practice essential skills in relation to academic study; listening

comprehension, oral presentation, reading, grammar, writing and vocabulary

185-110 Mudaingeiiensinauanuuiionndn 3 (2-2-5)

English for Professional Presentation
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nannisya nsidenlddn Usglea duden Tamis nmseenidssdi uagnisyaly
A07UNITAIANY 9 NITRAAIAINAMTIULAZNITULAUBITIITINTT N15UNEUDNIITINT waTNIS
dunwaliu

Principles of speaking; word choices selection of sentences, conjunctions, and
expressions; speaking in various situations; discussion, academic presentation, business

presentation, and job interview

185-111 anuliunadisdudsaulveuazdaulan 3 (3-0-6)

Civic Literacy in Thai and Global Context

ANINNITAINIINITEY LATYEAY daay WAL IMUSITUVDINGUUTLNARNG Usziiu
Yaymswadsludiaulan Uszmalngludiaulan anunainna1eneimusssulagnIsuIunITmIg
MR duana Anusuiiaveusiodiay msuthfiveswailleauar fuiinveusednslunissesiiu
M5993n AuduusszinanudunaissfuanuzmsimuivesUsema Unumuazntives
ynaaatuguenadetineuaznadoslan

Political, economic, social and cultural circumstances of various groups of
countries; contemporary issues of the global society; Thailand in the world society; cultural
diversity and global mindset; social responsibility; civic engagement and social responsibility
against corruption; relationship between citizenship and developmental status of a country;

roles and duties of individual as a Thai and global citizen

185-112 nanUsvynAsegnanainginan1siau gy 3 (3-0-6)
Sufficiency Economy Philosophy for Sustainable Development
NANNITHUIAALATANUFIAYVDIUTVYIVBNATEFNINBLNEY NaNN1TLURIAUNI4

LATYFANERS A NNTIINIUNINTRY mﬂm%aﬂmiwdwﬂ%’mQJJW’MLﬂiiﬂgﬁ’«awmﬁmﬁumiﬁwm
Afsdunagitmnensiaundedu mamhseinludsausmaiosenisdemihuivgveasugia
walfisaifionsiannideulaefinsSeudanlassunionsdfnm

Principles and significance of the Sufficiency Economy Philosophy (SEP); basic
principles of economics and financial literacy; relationship between SEP, sustainable
development (SD), and sustainable development goals (SDGs); living in contemporary society

with SEP for sustainable development from project-based learning or case study
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185-201 WHUFIAAEAITIN 3 (2-2-5)
Startup Business Plan
AMUNINY AUAIATY LaEIAUTENOUVBIMHUTIND NTEUIUNITIUNTHRIUILALY
WADAIY D3AUITNEUYDISAY luimauALa uardulaua sadueesiiolunsfauiuny
ailtlutlagtiu maemaunliiuvenaiosdlolunsiauunugshefiiiussansnwlunisewien

§9
59

) )

Meaning importance and components of a business plan Business plan
development process. Including Components of the Business Model Canvas and Lean Canvas
business models which are the tools for developing business plans currently in use. As well

as trends of tools for developing business plans that are effective in the future.

185-202 nmsAesziideyaiiensaidiunismnsgsia 3 (2-2-5)

Data Analysis for Business Operations

Anwuwadn wada Bnsdafiudeyaniagsiavsedoyaun (Big Data) N15AT1EH
foyaseinieslomanaluladida ileuszneumsdadulauazivuafiemdigsiaeeamnzan
naenumsaisteliiuioumieguisdu fiSouannsoliiniesile uislusunsudszyndlunis
IAsiveyaniegsale

Techniques for collection and storage of Big Data. Analysis of data using
computer software and applying the result to aid business decision-making. Students can use

computer software to analyze data related to business operations.

185-203 nsatuayugsnadielynyiussivg 3 (2-2-5)

Artificial Intelligence for Supporting Business

Anw1iEnng nszutumaiauresszuLdygussAviifiewanadesioadns
Ufduiussewinsddeuasfune viedliuinig fiFeuausoiauiaiosdeaiafauiusung
N15PAIRANA LU Chat Bot

Basic concepts related to artificial intelligence and applying them to build

tools for digital commerce. Students can build tools for digital commerce, e.g. chatbot.

185-204 nsRuUasdudmsutingsiasudulvg 3 (2-2-5)
Introductory Finance for Startup LS8 U iw annis

Uesrumarmunisiuuagnsiyd dmsuguszneunisisudulnl
The Introduction to Accounting and Financial Statements is designed to
introduce basic accounting concepts and financial statements to individuals who have had

little or no experience with finance or accounting and capable to small business.
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185-205 mswﬁmﬂumwmﬁlaulm 3 (2-2-5)

Animation Production

it LarkwIRANISIEE 0 LATiARNg 9 goInsasenmedoul Wediemen
AwAn 913ual uazmNan dndnwazldsunsueumnglilnujiRcheiniestiossuuAialums
dnenmadeulm

Theories and concepts of storytelling through various techniques of moving
images in order to convey thought, emotion and feeling, students will be assigned to practice

with digital moving image equipment.

185-206 n1saan1sladannduazdnwaneu 3 (2-2-5)
Logistics and Supply Chain Management
LuAanszUIuMsadeuiieingAvnazdufainunasnaniingnainguilan

Aanssunsindeudiedud ldud msusmisand szuvansaumaliieladafind nsdnnisduding

ASY N139ANsTan nstude n1sAdedudt Wudy Yeanienisnszanedudl gudnszansdun

mMsdamstumaoivy ealldiuieumanisuteiy auawnsuinsgnA mafiugaAm1egIna

waznsanduny  Fissuaansadilannasnssuiunisindeudie IngRuuasauianunastdniing
panguslaa Aanssumsidoudhedud

Concepts and process for moving raw materials and products from place of
production to consumers as well as activities related to this process such as customer service,
information technology for logistics, stock management, transportation, among others.

Students understand the process for moving raw materials and products from the place of

production to the customers.

185-207 MIa¥19ETIARITARISALB LA IUNINANARIVA 3 (2-2-5)
Creating Digital Art for Digital Marketing
ﬁﬂmmwﬁﬁugmlﬁu d 3Us19 3Unse waznsinesAusznevviaudalnisesniuu

favtaondn nslilusunsudszgndifionsairsassdndvaefiteliiAnyusavs nwlunisesnuuy

uazdeansmamsnan  fiSeuanansnaineiiviaensndnelusunsuuszgn
Basic art theory regarding lines, shapes, colors, and composition. Applying art
theory to design artwork for digital marketing. Techniques for producing digital art. Students

can create digital art.

185-208 gEnonaAITeE31eEsIANIUNNTIAE0 3 (2-2-5)
Creative Digital Business through Storytelling
uAnituguiunsEdes nsdaudasiiude uagnismusimde Ussgnduuadaiiie
TNUNL DONUUVAS9ATIFTINL warnsmaaiieninudenanuatsUssnn Beudunuivaeams
IAN135503ANa wurAan13dan1slugsiafdvia nsidenndueaiadinuneg uagnginssuves

a

AuslnAlugsiandvia
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Basic concept of storytelling, cross-media and media convergence works,
applied concepts for planning and creating communication works and content marketing in
various media. Studying the roles of management in digital business. Concept of management

in digital business. Selecting target market and consumer behaviors in digital business.

185-209 NaYNSN1INAINAINA 3 (2-2-5)

Digital Marketing Strategy

AnwinagninilanudidAydendiudiiiavesgsia mlnnginisiauiuas
Uszgndldnagndnisnannlugsianis ileaiavinuuazusvaunisallunisiaminagnsnisnainy
winzadluaniunisaling nsfinvinszuiunislumsimuanagnsnisnainddvia nsaiiunagns
TunsufoanuiimannadevuasUssiiunalasldnsdinvidueiosdelunisussniamiuiuas
wedlaflofmuanagnénmsnaiafdvialdegaminzan melivanadosssumindnnisnain

Analysis of development and application of digital marketing strategy in real-
world business. Execution of business strategy and evaluating its effectiveness through the use

of case studies.

185-301 s¥eassdsosaulaiianislidnoumsgsia 3 (2-2-5)

Create Online Media for Business Interactions

Anw1Bn1s naruIuns dunsuileasrsdossulatifigndesmumdnmssenuuudiy
fRnsofugld (User Interface) wagnasmanuiunsiiaszivszaunsainieluiiyanasieqdidiusou
Tunng MuvesndnfusiuazuIn13eag3ne (User Experience) fi3suansnsaldindosilo ude
TUsunsszendlunsadadosoulat

Methods for designing and creating online media, with focus on optimizing

overall user experience. Students can create online media.

185-302 NTAUATNLASUAININLDDIYN 3 (2-2-5)
Professional Photography and Editing
fugrumiligunsaidmivnudenmordn nsauaniiesugenm

a3 nMsgenwdud nseeniieduaiunmdnvalesding nsdranmiiesmuneluadann

ooulatl waznisudsnm Fi¥suamisadtsnmuazussnmitelflusiudearsnisnaia deans

uinnITu

Basic professional photographic equipment, professional lighting, product
photography, corporate photography, online stock photography, and post-production photo
editing.
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185-303 WALLTAENITEBNLUUATHANITUIARLLAE 3 (2-2-5)
Multimedia Design and Production Technology

aad v L3

AnufjuFinisesnuuunazndnnuiafiiiie n1slddeaiiy aw Ldee 3avim ULy
madiaue et luldussydldfuamutadiifedusingg wu susulevan funsinw wazdu
338 Wudu

Practice design and produce multimedia; using text, images, sound, video and
presentation techniques for advertising, education, business etc.

185-304 n1sAiuULazN1sIANITENanNDINSIAATIUNTULAY 3 (2-2-5)
Operation and Management of Cross-border Business Platform
dielin@nwildfilontadnuuwimieanisaiiunuvesunanresumsdundivd

fidnvseind MIuiidnuagldfuegraunsvans elviinAnwiannsaldiuuasinnisimdnda

Useine mmguuaqﬁqasﬁu WU AINTIUNITINUNY FNYULVDILNAANDTN AIIUNAINUAIBVDY

uwnanesy wazdue Aiseuaunsaldiukadansiuitusenala

Case studies of operational strategy of popular e-commerce businesses with focus on
planning activities, characteristics of the platform, and diversity of platforms. Students have

an overall understanding of how to use and manage e-commerce businesses.

185-305 w3sun1siansAnedaysannisiitenisiineu 1 (1-0-6)

Preparation for Internship

ndnnsufiRnulunsvhaulussdng arusidesiulunisvieu wifuagay
Suiaveu Vimuadimmzaslunisyie mahanefinuszendltlunsufoRau ieuamnse
dlanrudidesiulunisieu wifuagauivinvey fauadiuzaulunisvieu nsi
ANusuUsrgnAlglunmsu iRa

Behavioral guidelines for working in an organization. Methods for applying
knowledge to the work process. Students have a basic understanding of how to work in an

organization.

185-306 nsi3eudrinufenssuludanuiivhan 1 (1-0-6)
Learning through Workspace Activities
nMafmAsnssufiodmuinudundneuiiafidniulaeanuuseneunis

Aonssunsiauia N duninaudia Yszneusies Aenssud1uaiesssunasssy uazineta

AanssAvinig Aanssuiifeadesiudayausssutariauinden Aanssuiununnms dumuinisiay

A Aanssudaaduuszvndulag nngiuasvinuedin Aanssuduaiusudouideind@nw danna

IdrsiuAanssn sgiingAnssunsuanseonynasnuensual dsau Avmatnmiving anuiiided

Hudivesiuvesdeny wagdflnddn iiladtnsmanusuiugdu fanuau daasssu 93us55u T3n

415150 UAuTuRaveUranulBILardIAY 1AIMRA1AN19815Ua] (Emotional Quotient) {i3eu

aansauanseanmefiuensual daa Anuatnyneiving mnuii defiduiiveniuresdny wasy

1nd%n hlessmsvhausamfugdu



26

Students will attend activities for personnel development organized by their
internship hosts. The activities will cover several topics including ethics, culture, environmental
preservation, leadership, etc. Students know how to behave properly while working in an

organization.

185-307 N133ANTTANEUTIYTUINITAUNITNU 1 9 (0-40-0)
Internship 1
n19i5gusPNiunsynusiuien dnlugnainnssuadvia U8 N1svinaIum
Uszaumsal msliddududuiiimels vieldduiiimels fiFeuannsnidous uasdusvaunsal
nshnusuiuusEnlugnavnssusIva
Students will be doing an internship with organizations in the digital
marketing industry. Students know how to work in an organization in the digital marketing

industry.

185-308 N133ANTTANEUTIYTUINITAUAIINGU 2 9 (0-40-0)

Internship 2

Arwinueiazmaianisudtam mslfsdududuiivmela vieliduihinels
ASeuansaseu wavluszaunisalmahnunuiuussnlugnavnssuada

Work integrated learning with professionals in digital industry including gaining
work experience and developing skills and problem-solving techniques. Grading will be given
on satisfactory or unsatisfactory basis. Students will be doing an internship with organizations

and know how to work in the digital marketing industry.

185-401 dunuInIsnaInfana 9 (0-40-0)

Digital Marketing Seminar

Anwiviate wuIAn 35013 Tudenagnsmeansnatafdviaadeldluniniegsia vie
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gnsnenIsnaInfIiaadelniluniniegsnag viioseafiaamsdaduimunisnanisaaieivaiod
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Study various topics on digital marketing such as new digital marketing
strategies and future trends. Students can make presentations on new digital marketing

strategies and tools.
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185-402 N1359NLUULANLUYNITAAINARVA 3 (2-2-5)
Digital Marketing Campaign Design
AnwesrusznouddguesnsiisauUydealsnisnainnana suluianissiwun

AN FUasTITinaAn MauNuTeIsdeans Tanauazysziiiuna MauNLIUUsTINA LarUsziliuna

mnuduSavesnauymsdeasadva sauilufinmsnasnddianssudegmsisivngaudndonas

$IN99)
Process for creating and running a digital marketing campaign, including
identifying target groups, planning communication channels, planning budget, evaluation,

among others. Students can plan, create, run, and evaluate digital marketing campaigns.

185-403 nsusmsauaniasemalulad 3 (2-2-5)
Managing Success with Technology
Anwedeenazmaianisudmslassnisiumealulaansaunainaunaiuiung

Uimslasen1amiegsie wSeuarinunveuinn aandululd sulssna mdeanieanudile

felAsans MsUSMSAMUIEES naenaunsindedninmineinsene Mieadestulassnisiy

wialulagansauwme Q’Saummam@EJuImqmiLﬁaLauaﬂﬁﬂ%mﬂiﬂaﬁiuﬂWiﬁwmimmmﬁ%ﬁa
Tools and techniques for managing information technology (IT) that takes into
account business structure. Risk and Supply chain management for IT projects. Students can

write project proposals for IT projects related to digital marketing.

185-404 ‘u’qjﬁlfﬁi&lLLﬁ%ﬂ’]'iﬁl'e]ﬁ']’iﬂ']’iﬁla’mLL‘UU‘quJ’iﬂJ’]ﬂ']i 3 (2-2-5)
Innovation and Integrated Marketing Communication
WUIAR AANNTT LLa8ﬂ§3U’JUﬂ’ﬁ§@ﬁ’ﬁﬂ’1‘ima’]®LLﬁ%u%@ﬂiiNLLUU‘iﬁﬁm’m’ﬁ 19
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?‘i@ﬁ’]iﬂ’ﬁﬁ]ﬁ’]ﬂLLﬁ%u%ﬁﬂiiNLLUUl&imqﬂﬁi
Concepts, principles and innovative integrated marketing communication
process; planning, setting strategies and marketing communication tools. To design process for
online advertisements and overall understanding of how modern advertisement industry

works. Students have an overall understanding of how modern advertisement industry works.

185-405 WALANIADIDILAZNITUNEUDIU 3 (2-2-5)
Negotiation and Presentation Techniques
WALAR ‘]Ium’iﬁ’lLauaLLNUJ’mﬂ’lﬁgﬁ]ﬁ’lﬁﬂ’lﬁmmﬂLLazu}J'G]ﬂﬁ’iiJ N19L25
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a’lmiaﬁ’lLaua\‘i’luLLaﬂﬁamﬁﬁQUﬂimﬁluﬂ’]iﬁ’lLauaﬂ’luasi’mﬁaaﬁw
Various innovation and marketing communication negotiation presentation
techniques, guidelines and audio-visual aids for presentation, professional presentation

practice.



28

185-406 N139NLUUSAANYAILATATIAUAN 3 (2-2-5)
Identity and Brand Design
mnAnfefusndnyal anAud AuAMTIAUR ssdUsznouUTeIITIAUM N3
U3Tsdan1snsndud wiunisdeansnisnainiiieadnauarsnwinsdus wasn1senLUUASIALA
Asuaninsaaiiauazesnuuuasduduiieliuszneuluunugsiauazdoasnismainueaniies
Identity and brand concept, brand equity, components of brand equity; brand
management, making communication planning to build and maintain brand, and branding

design.

185-407 wianssauazmaiianisaainuunisieansldane 3 (2-2-5)
Innovation and Marketing Techniques on Wireless Communication
Anuinsnanndsligunsaidiannseindindeuiidueiesdlslunsyinnisnain fnw

fvuinsdeansliane glunumeneg ARedesiunsmdedindoun uagissinveanismainnis

vinslagldfidaaniuil msdansuinmsmdudindeud §Bsuannsaligunsabiannsedndindeud

Hupedielunisinisnain
Study of marketing strategies that use mobile devices as the communication

medium. Lifecycle of marketing campaigns that use location data. Management of mobile

commerce. Students can use mobile devices as marketing tool.

185-408 msmamém%’uﬁﬂsznaums 3 (2-2-5)
Marketing for Entrepreneurs
Anwiunuinuaznsdnnisnienseaindmsunsiduguszneunisdmiugsnavue

nANSUAZIIAYRY UATGIAARTEN AnwuaznsuNumssnaaLiiosdugsAe Tnefiarsantade
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N1IHA10
Management of marketing strategies for businesses, taking into account the

environment inside and outside of the organization. Process for planning marketing strategies

for entrepreneurs, including market segmentation, packaging, branding, pricing, etc. Students

plan marketing strategies as entrepreneurs.



