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3.1.3 918771
3.1.3.1 wandvAneialu $1uau 33 waein
1) nguATayweAtansuazdianaans Iuiulidesndn 9 wiehn
TnelsiBoustedvneeluil shuou 3 winein

'
o

*101-101  wdnUSvvedAsugianewisaiontsiaundidad 3(3-0-6)
wazdenSeubitesnda 6 witeda mnsedviroluil
*101-102 A lunadieddudinulneuazdenulan 3(3-0-6)
(Civic Literacy in Thai and Global Context)
**101-103 msaamwummamasqﬂﬁﬂmWLﬁammLﬂuQJﬁw 3(2-2-5)
(Designing Your Self and Personality for Leadership)
**101-104 N1FUIMINTRUDLNYIYAN 3(3-0-6)
(Smart Money Management)
**101-105 \Unlanyaguuazn1siseusiIuianssy 3(2-2-5)
(Community Explorer and Service Learning)
**101-106 NYUUNELAZNITHEBIINAFT 3(3-0-6)
(Politics and Law in Everyday Life)
101-107  USwguazaauniun1Insesding 3(3-0-6)
(Philosophy, Religions and Life Style)
101-108 ‘Vié’ﬂmiﬂmam%uazﬁﬂmmﬁﬁmLﬁamiﬁaui’maam%‘im 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning)
*101-109  uywedNRUSLaENTTRUIYAGNAIN 3(3-0-6)
(Human Relations and Personality Development)
*101-110  ImIvenlutinuszdriu 3(3-0-6)
(Psychology in Daily Life)
*101-111  engeululangalvl 3(3-0-6)
(ASEAN in the Modern World)
*101-112  9198555UANY 3(3-0-6)
(Civilization Studies)
*101-113  Yinwen15@Ane) 3(2-2-5)
(Study Skills)
101-114  Iwingwily 3(3-0-6)
(General Psychology)
101-115  demsinentesdu 3(3-0-6)
(Introduction to Sociology)
101-116  WiaNWATYgAIERS 3(3-0-6)
(Principle of Economics)
* medvsuarasurelnd ** s1e3v T
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2) nguAvInwwazn1saeasIuulitesndt 12 wioefin
TagliFeusiedvdaluil 39uu 9 wilseda

*101-201  awilvesiienisdeans 3(2-2-5)
(Thai Language for Communication)
**@101-203 mmé’aﬂqmﬁamsﬂ%’uﬁu 3(2-2-5)
(English for Remediation)
(@ Wumeiwlitunbedsiitn@nwdesaeuniu ()
Jeazansaameidowivn 101-204 awdinguludidsnuszariule)
**101-204  A1e89ngEludinuszaniu 3(2-2-5)
(Daily Life English)
**101-205 mmé’mqmﬁamﬁﬁﬂmmﬁmmi 3(2-2-5)
(English for Academic Study)
wazdenFeulitiosnda 3 winefin ansredveeluil
101202 mwilvesionsinaue 3(2-2-5)
(Thai Language for Presentation)
*101-206 Mwsangmiton1siaueLuUiio1Tn 3(2-2-5)
(English for Professional Presentation)
**101-207 mmé’aﬂqmﬁamsaau%aaummgm 3(2-2-5)
(English for Proficiency Test)
**101-208 M5 TgUlARABLTIMBTAMTUNNAY 3(2-2-5)
(Computer Coding for Everyone)
101-209 113U 1 (Chinese 1) 3(2-2-5)
101-210  A1913u 2 (Chinese 2) 3(2-2-5)
101211 mMwidjvu 1 Japanese 1) 3(2-2-5)
101212 mMwidjuu 2 Japanese 2) 3(2-2-5)
101-213  A1wuAIma 1 (Korean 1) 3(2-2-5)
101-214 AW UNMa 2 (Korean 2) 3(2-2-5)
3) nauvadinAansuazInerAansauIulitesndi 6 wilefn
Tngl¥iSeuainsedvaeluil s1uau 3 wihein
101301 VinveRavad niuAnIsIud 21 3(2-2-5)
(Digital Literacy for 21°" Century)
wazdenZeulitiosnda 3 winefin ans1edveeluil
**101-302 Fng1n1steyalarIunnn 3(2-2-5)
(Data Science and Visualization)
101303 nalulad@idenfienswaunfidadu 3(3-0-6)
(Green Technology for Sustainable Development)
**101-304 miiﬂzLLazmiaaﬂLmem?ﬁﬂLﬁaa%ﬁqui’mmiuLLazqsﬁfﬂmi 3(3-0-6)
(Logic and Design Thinking for Innovation and Start Up)
* s1g3vrUsuatasurelual ** s1e3ualnal
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*101-305 nsiTourevesasIwdsdmiuynau 3(2-2-5)
(Internet of Thing for Everyone)

*101-306 Tosnaosiititinionud iy 3(2-2-5)
(Living Lab for Campus Sustainability)

*101-307  waluladaisauine 3(2-2-5)
(Information Technology)

*101-308  ABUNIMDITEINSUNISANWILAZNITVINIU 3(2-2-5)
(Computer for Studies and Work)

*101-309  TInfuAanden 3(3-0-6)
(Life and Environment)

*101-310 mmitﬁaqsﬂmwﬁa 3(3-0-6)
(Healthy Diet)

*101-311  edludinuszanu 3(3-0-6)
(Chemistry in Daily Life)

*101-312  maadEnsludInusganiuy 3(3-0-6)
(Mathematics in Daily Life)

*101-313  @daludinuszaiu 3(3-0-6)
(Statistics in Daily life)

101-314  AfaAEnslueNsesssy 3(3-0-6)
(Mathematics in Civilization)

*101-315  @hakazanuizduy 3(3-0-6)
(Statistics and Probability)

4) ngudvgunseAansuazwafnuduaubitesnda 6 misefa

Tnel¥iSouansednaelull s1uau 3 wisein

**101-401 TN gUNIL UALNITBONAIAINTY 3(2-2-5)
(Life, Well-Being and Sports)

wazidanSeulidesndn 3 wiefn nedvdelul

*101-402 RaUzuazaunsiioguyrionIwumisdin 3(3-0-6)
(Art and Music Appreciation)

*101-403 Heulneuardmassdluaey 3(3-0-6)
(Thai Appreciation and Unseen in Siam)

**101-404  NITAINNILATDDARUUAIUEY 3(2-2-5)
(Designing Your Dream)

**101-405 oAz dU15 wagAauznisaiuain 3(2-2-5)
(Yoga, Meditation and Art of Living)

**101-406 N1SONLNINTIFS19ETIA 3(2-2-5)
(Creative Photography)

* sag3yrUsuarasureluyd  ** g3y lna

UNINY1E8 AN
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3.1.3.2 HBUNIVUANIL WU 75 WUWAA

Tmseunusedveeldl

1. NFUIVINUFIUIBTN 71U 39 WIefn

q

THSeunus1edvsaluil

140-160 nanfiwerans 3(3-0-6)
(Communication Principles)

140-161 miyjimqﬂ’ﬁﬁmﬂ%L%ﬂﬁ%lﬂdﬁﬁiﬁl,ﬁamiﬁami 3(2-2-5)
(Integrated Creative Skills in Communication)

140-162  NN5A0ANINTUARS 3(0-6-3)
(Acting Communication)

140-163  msiandesdiude 3(3-0-6)
(Transmedia Storytelling)

140-164  MsWARUALARELIN 3(2-2-5)
(Basic Moving Image Production)

140-165 lAseaunsdeans 3(0-9-0)
(Communication Project)

140-260  M15FRTMIUAYNINTLULT 3(3-0-6)
(News Reporting and Writing)

140-261  NISANBAINDITN 3(2-2-5)
(Professional Photography)

140-262 ms?iaa’mzmwmmal,l,azmsf[,uﬂﬁjm 3(3-0-6)
(Interpersonal and Group Communication)

140-263 m1sdeansiiieliutiile 3(3-0-6)
(Persuasive Communication)

140-264  padlalunuidenistmanans 3(2-2-5)
(Understanding Communication Arts Research)

140-265  93umans Ussiiumnangvang uavauvsemansludelvsl 3(3-0-6)
(Ethics, Legal Issues and Aesthetics in New Media)

140-266 N15ADANINNTAAINAINA 3(3-0-6)
(Digital Marketing Communication)
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2. nguAv1An WidanIven 1 6191391 aesialuil
2.1 g nann1sUussrndunuswazn1sieansuInngsy

2.1.1  Fdndadunsussrdunusuasnisiessuinnsy 31uau 9 wilefin

WSsunusedvdelul

142269 Tasssusnuyuudiiusifiensieunsuinnssy 3(0-9-0)
(Community Relations for Innovation Diffusion Project)

142-369  Tassnuusemduiusuarnisdeansuinnssy 3(0-9-0)
(Public Relations and Innovation Communication Project)

142469 Tasanusnumssaianssufiewiion1sussanduiusuasnsasasuuinnssy 3(0-9-0)

(Special Events for Public Relations and Innovation Promotion Project)

212 FnIwdenmsussndunusuaznisaeasuianssy shuaulidesndn 27 winefn

ThienSeuansedviroluil

142-300  NSEUIUNTUTEVIFURUS 3(3-0-6)
(Public Relations Process)

142301 msAeansuasuinngsu 3(3-0-6)
(Communication and Innovation)

142-302  YuyuFUNUS 3(2-2-5)
(Community Relations)

142-303  nszuiunsHAnLarasassFaeiionsussmduiusuay nsdeansuanssy 3(2-2-5)
(Media Production and Planning Process for Public Relations and Innovation Communication)

142-300  msdafansaufiewion1susznduiusvesesdniniaisuasigiamia  3(3-0-6)
(Special Events for Public Relations of Government Organization and State Enterprises)

142-305 mﬁmﬁﬁmsuﬁmmﬁamiﬂizmﬁuﬁuémaqaqﬁmmmmqmLLazmﬁﬁmqma 3(3-0-6)
(Special Events for Public Relations of Health Organization and Public Charity)

142306 NISwELNITIBNsUTEduRuSwaznsduaS L RN Ty 3(2-2-5)

(News Distribution for Public Relations and Innovation Promotion)
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142-307  msdeRenssfiveiiomsUszenduiusveesdnsneonuuasgreanvinssuis 3(3-0-6)
(Special Events for Public Relations of Private Sector and Entertainment Industry)

142-308 maé’fmmﬁﬂszLﬁuLLazms?iaa’lﬂumw%ﬂqm 3(3-0-6)
(Issue Management and Crisis Communication)

142-309  szdeuititefionsussrduiuduasnnseansuianssu 3(2-2-5)
(Public Relations and Innovation Communication Research Methods)

142-400 ﬂaqwéLLazﬂﬂiLwEJLLW?'ﬂﬁ%ﬁﬁﬂfJ’@ﬂﬁiJ 3(3-0-6)
(Strategy and Diffusion of Innovation Communication)

142-401  M3sEaumuLiienTUsEIEUTUS 3(3-0-6)
(Fundraising for Public Relations)

142-602  msdeansluedng 3(3-0-6)
(Organizational Communication)

142-403  1399AALRNITNIIANUNITERENTUINNTTY 3(3-0-6)

(Selected Topics Innovation Communication)

142-604  Zesfniarnzyneinunsinfanssufivawientsuseunduius 3(3-0-6)
(Selected Topics in Special Events for Public Relations)

142-405  msdununUssduiagiudunmsussnduiudiagnisdeansuinnssy  3(3-0-6)

(Seminar in Current Issues on Public Relations and Innovation Communication)

142-406  LHFENANAIANY) 1(0-2-1)
(Co-operative Education Preparation)
142-407  @vnhafinw 5(0-40-0)

(Co-operative Education)
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L%

2.2 Ay enNnislawakaziednsnisnainnlva

C%

221 Anindedulavanuazieaisnmnaindda $1uau 9 wiaedn

WiSeumunedvsollil

143-269 IﬂiQQWU’JNLLNuI‘?JHm’lLLﬁ%%@ﬂWiﬂ?i@aﬂﬂaﬁﬁa 3(0-9-0)
(Digital Advertising and Marketing Communication Design Thinking Project)

143-369 Imamumsaﬂ‘lmwmLLazﬁaaﬁﬂﬁmamﬁ%ﬁa 3(0-9-0)
(Digital Advertising and Marketing Communication Campaign Project)

143-469 IﬂswmiewmLLa3?%@8{1%13@mmﬁ%ﬁaizé’um%w 3(0-9-0)
(Professional Digital Advertising and Marketing Communication Project)

2.2.2 Ay1dwaannislawkazdagsnisnannanavdtulIulitesndn 27 vulena

TAdeniseuainsgdvsaluil

143-300 NSlewNRINA 3(3-0-6)
(Digital Advertising)
143-301  nsnunulevLadeansnisnanaaa 3(3-0-6)

(Advertising Planning Process)

143-302  nagnsn1sasassAnulavufIva 3(3-0-6)
(Creative Strategies in Digital Advertising)

143-303  g3nalawanfvvia 3(3-0-6)
(Digital Advertising Business)

143304 nsnanagasausagslamenisioans 3(3-0-6)
(Influencer Marketing Communication)

143-305  msdoasnmaaEulen 3(3-0-6)
(Marketing Communication on Facebook)

143306 N5A0AITNNTNAIANILBUARIUNATY 3(3-0-6)

(Marketing Communication on Instagram)

143-307  nsdeansnsnanEnulal 3(3-0-6)

(Marketing Communication on Line)
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143-308  sAeaNsNIImAIREUInmeS 3(3-0-6)
(Marketing Communication on Twitter)

143-309  szileuisidenazUseiliunanulavannda 3(3-0-6)
(Digital Advertising Research Methods and Evaluation)

143-400 wiadAn1sENRIUGNA 3(3-0-6)
(Advertising Presentation Techniques)

143-401  msdnRanssufiewiionudoansnisnain 3(3-0-6)
(Special Events for Marketing Communication)

143-402  nsAeansasAuidmiulaniasusy 3(3-0-6)
(Brand Communication for Startup Business)

143-403 ﬁ]iimmim%ﬁﬂ‘mmﬂLLazﬂgwm*&JﬁLﬁmsﬁm 3(3-0-6)
(Laws and Ethics in Advertising)

143-404  \S0eAR@INENIN1SlaYaNAIE 3(3-0-6)
(Selected Topics in Digital Advertising)

143-405  3eaflaniznnenisdeansnsnalnfana 3(3-0-6)
(Selected Topics in Digital Marketing Communication)

143-406  dunwlszinudagiusnunisdearsnisnainfasia 3(3-0-6)

(Seminar in Current Issues on Digital Marketing Communication)

143-407  W38uaniafne 1(0-2-1)
(Co-operative Education Preparation)
143-408  @ufaAnN®) 5(0-40-0)

(Co-operative Education)
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L%

2.3 Y UBNAMNEUAS INSNAY Lazdandva

L%

2.3.1  AY1INTIRUANEUAS WNsNAY Lazianana 91uU 15 udenn
TASsunius1edvnalul

146-269 ATy 1 3(0-9-0)
(Project 1)

146-369  1AT991U 2 3(0-9-0)
(Project 2)

146-469 1AT391U 3 3(0-9-0)

(Project 3)

2.3.2  Ay1dwaannIneuns sl wazdenana anululitdesndn 27 wulein
TAdeniSeuainsigdvsellil

146-300  UsgIRnmeunsing 3(3-0-6)
(Thai Film History)

146-301  NISASNATIANUUNANYUAS 3(2-2-5)
(Creative Writing Film Script)

146-302  ASEUIUNITUAINITANYTIINNATNGUAS 3(2-2-5)
(Post Production Process for Film)

146-303  vunanIneuns 3(3-0-6)
(Film Theory)

146-304  A1SENEANYURNT 3(2-2-5)
(Cinematography)

146305 Uszgnddadifienseenuuuauaedmiunmeuns 3(2-2-5)

(Art Applied for Film Production Design)

146-306  N15UTLLNALAEALAUASLUNTASNATIANINEUAS 3(3-0-6)
(Creative Sound and Music Applied for Film)

146-307  mMFNEuaieT el uamsdmivdonmeuns 3(3-0-6)
(Film Critic and Audience Analysis)

146-308  g3nauaznIsmandmiudenneuns 3(3-0-6)
(Film Business and Marketing)

146-600  NSASNATIAVMATARLAYN A TNLAZIAEIENSUNTNIURNS 3(2-2-5)
(Special Visual and Sound Effect Technic for Film Post Production)

146-601  ATWIUASNAADILAZNITIVY 3(3-0-6)
(Experimental Film and Research)

146-602  s2Adeuisitemnenineuns nsvieiuazdoniva 3(2-2-5)

(Film Television and Digital media Research Methods)
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146-403  BosaanzUsziiutlagiuvesnmeuns 3(3-0-6)
(Selected Topic in Film Contemporary Issues)

146-404  BasdnanzynasnuvinueimadaUfiRnisnineuns 3(2-2-5)
(Selected Topic in Film Technical Skills)

146-405  Basfmamzmeunisnaniiomameuns 3(2-2-5)
(Selected Topic in Film Content Production)

146-606  dUULININYURTTINALE 3(3-0-6)
(Seminar in Contemporary Film)

146-310  YinweN1INARTIENSINTYIAY 3(2-2-5)
(Television Production Skills)

146-311  nquideadiofousava 3(3-0-6)
(Theories of Popular Media in Contemporary Age)

146-312  msailusensingyieu 3(2-2-5)
(Performance for Television Program)

146-313  N199NLUULAZASNETIATIUNTINTVIAL 3(2-2-5)
(Television Program Designing and Creating)

146-314  nSHAREIIARLTNUTINISINTAL 3(2-2-5)
(News Documentary Television Production)

146-315  NISWAASIEAIARINIINTYIA 3(2-2-5)
(Sports Program Production for Television)

146-316 MsuAnTIENsInsTefieduiude 3(2-2-5)
(Transmedia Production for Television)

146-317  MsuARsIEN1sInsiAdianizeyuana 3(2-2-5)
(Individual Television Production)

146-318  azasingvimilng 3(3-0-6)
(Thai Drama Series)

146319 msndnnudsdludenasusiy 3(2-2-5)
(Audio Work Production for Convergence Media)

146410  MSEBNKUURINLATAIUTENEURN 3(2-2-5)
(Scenery and Property Design)

146-411  nTIATIERLazINTalsIensinsial 3(3-0-6)
(Television Program Analysis and Reviewing)

146412 MsuARTIENISNISHUNYoniien evnsuagnisindeumsnsiey  3(2-2-5)
(Travel Culinary and Leisure Television Program Production)

146-413  \Sosfn@nnznIanIswansenisingiia 3(2-2-5)
(Selected Topics in Television Program Production)

UM IBUEL
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146-414  dUUUINISHANTIINSINTIAY 3(3-0-6)
(Seminar in Television Program Production)

146-320  MsAuAudmSUNSHAnTeRTVa 3(3-0-6)
(Methods for Digital Media Production)

146-321  winltiudendvasivar 3(3-0-6)
(Contemporary Digital Media Trends)

146-322  msAeanss-avadn 3(3-0-6)
(E-sport Communication)

146-323  msAnadeasslunudenisa 3(3-0-6)
(Design Thinking in Digital Media)

146-324  nsHAndeLaiiouss 3(2-2-5)
(Virtual Media Production)

146-325 MswisBNMULaduaneIuasadmsuNSHaRGe 3(3-0-6)
(Preparation and Storyboard Writing for Media Production)

166-326 N1SHARLATASNATIAAORAEA 3(2-2-5)
(Digital Media Design and Production)

146-327 nswanadussulail 3(2-2-5)
(Online Clip production)

146-328  Bulvinafindfienistiaue 3(2-2-5)
(Infographic for Presentation)

146-329 mswanden3pueslatl 3(2-2-5)
(Cartoon Online Production)

146-420 MIsUSMSAORIA 3(3-0-6)
(Digital Media Management)

166-421  M3NLNULarN1SRAnFedvsuandeaulal 3(3-0-6)
(Media Planning and Production for Online Channel)

146-622  \3osfmamzn1adeniva 3(3-0-6)
(Selected Topic for Digital Media)

146-330  N130180TNUD 3(2-2-5)
(Photojournalism)

146331 msgnenImiiosuuszduius 3(2-2-5)
(Public Relations Photography)

146332 msgnentmsiiosulasan 3(2-2-5)
(Advertising Photography)

146-333  msgnenInsiionisviedien 3(2-2-5)
(Tourism Photography)
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146-334  N15A8ATNYAAR 3(2-2-5)
(Portrait Photography)

146-335  n15018AINAYIAL 3(2-2-5)
(Landscape Photography)

146-336  WwaiunIsaoNTILImUs I 3(2-2-5)
(Selfie and Convergent Culture)

166-430  \30IAARNNZNINISENEAMNEITUYR 3(2-2-5)
(Selected Topics for Natural Photography)

146-431  dunwisziaudagiusunisaienin 3(2-2-5)
(Seminar in Photography)

166330 nsdeuvudedeueulal 1 3(3-0-6)
(Writing on Social Media 1)

146331 nsdeuvudednuesulal 2 3(3-0-6)
(Writing on Social Media 2)

146-342  mslezmilemie 3(3-0-6)
(Media Content Analysis)

146-303  M3yBUIdEnuudedny 3(3-0-6)
(Investigative Journalism Social Media)

146-304  msepnwuUianthuasnandodsiiun 3(2-2-5)
(Layout Design and Printed Media Production)

146-305 msudAndeasaunaunlnsdndiiede 3(2-2-5)
(Informative Media Production on Mobile Telephone)

146-640  Fosdmanizmnemsaiisassaiemuudossulan 3(2-2-5)
(Selected Topics in Online Media Content Creation)

166-441  30IRARNIZNINITHEAT1ENS 3(2-2-5)
(Selected Topics in News and Information Creation)

146-442  Funulsznuagiusugn 3(3-0-6)
(Seminar in Current Issues on News)

146350  msuanslunisuande 3(2-2-5)
(Acting in Media Production)

146351 msldvimadienisuans 3(2-2-5)
(Movements For Performing Arts)

146352 msaulasundwude 3(2-2-5)
(Cross Media Script-writing Adaptation)

146-353  N130ONLUUASBILAINELAZNISWA T vRLoNTLans 3(2-2-5)
(Costume Make-up and Hair Design for Performing Arts Communication)

UM IBUEL
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146-354  NISWAILIUATNNTNLAZNSUARIBDNTIUAIUNITTRANS 3(2-2-5)

(Personality Development and Art of Expression in Communication Works)

146-355  msinfuavasfiiesdu 3(2-2-5)
(Theatre Directing: Beginner)

146-450 N1IDDALUURNINLATLLES 3(2-2-5)
(Scenery and Lighting Design)

146-651  Msuanssiionisinaue 3(2-2-5)
(Performing arts for Presentation)

146-452 s IEUILaTAURTIUATTIERS 3(2-2-5)
(Vocal and Music For Performing Arts)

166-453  1309AANIZNIINITADEANTNITHARNS 3(2-2-5)
(Selected Topics in Performing Arts Communication)

146-467  W3uuaAANY 1(0-2-1)
(Co-operative Education Preparation)

146-468 @nnaAN® 5(0-40-0)

(Co-operative Education)

3.1.3.3 WA UADNLES 91U 15 wilehin
TidenisvuluseinnleaeulussAuuSyeymivesnineduas1y
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3.1.4. WAUNISANEN
Tnduluauneugiviang q Avualidndnwamsidou

WHUATSANED
nangasimearansindia vangas 4 U (Aauni)

ABINNITUTTVIFUNUS ATNITHOAITUINNTTY

N 1 aensAnen 1
SREIY JBIY wUenA
101-1xx | NNy wermansuazdenueans 3(x-x-x)
101-2xx | NENAMINWATNITAOANS 3(x-x-x)
140-160 VANTUNAAIANT 3(3-0-6)
140-161 NSYTANITINWEEi9assAivenIsdeans 3(2-2-5)
140-162 ANSABANSNITHERS 3(0-6-3)
593 15
N 1 aransanen 2
SREIY bRkl BULnA
101-2xx NAUIYPINWIMAENITFENT 3(x-x-X)
101-Gxx | NNAMIAUNTLANANTUATNARN 3(x-x-x)
101-3xx | NgAIAdamansLaIne1eans 3(x-x-x)
140-163 ANSLANSDUINED 3(3-0-6)
140-164 ASHANIIUATINLAR DU 3(2-2-5)
140-169 1ASIIUNNSHRETT 3(0-9-0)
593 18

UNINYRL ALY

nangnstimaransUndin 36



nangastmearansindia vangas 4 U (Aauni)

AU NNSUTTVFUNUS LAZNISHREITUINNTTY

Wi 2 aansAned 1
SHEIY Fa3n wUBnA
101-2xx ﬂeju%wmwmazmi?iami 3(x-x-x)
140-260 nMsdernuaznsideutn 3(3-0-6)
140-261 ANSANUNTNDITN 3(2-2-5)
140-262 miﬁamiiwdwqmauazm&ﬂuﬂﬁju 3(3-0-6)
140-263 nsdeansifieltuiingla 3(3-0-6)
593 15

U 2 AAnsANEIN 2
SV GRLE) FBIY" NUINH
101-3xx | nguIvIAdiaAanswayIneImans 3(x-x-x)
140-264 AN laluuAIanedwmAran s 3(2-2-5)
140-265 | A3umans Ussiiunengvung wazaunseaanstudel 3(3-0-6)
140-266 ANSERENTNITHANNAINA 3(3-0-6)
142-269 | IAS9UAUgNYUFUTUS 3(0-9-0)
593 15
UNINYRL ALY

nangnstimaransUndin 37



nangastmearansindia vangas 4 U (Aauni)

AU NNSUTTVFUNUS LAZNISHREITUINNTTY

U9 3 aAnsAnei 1
WAV 231 g
101-1xx | nauivuysemansuazdenuenans 3(x-xx)
101-2xx | NHAMNWIUALNITHOANS 3(x-x-X)
142-xxx | nAuIYAMEFDN 3(x-%-X)
142 | nAuIYAMEDN 3(x-%-X)
142 | nAuIYAMEFDN 3(x-%-X)
594 15

I 3 aAnsAnen 2
AU Fa3% wUBHA
101-1xx | nguivuysuransuazdnueans 3(x-x-x)
101-4xx | nauiwaunseaansuasnafny 3(x-x-x)
142-369 1ATHUUTEFUNUS AT U IANTTUNNSADETS 3(0-9-0)
142-xxx ﬂﬁjma“m%mﬁaﬂ 3(x-%-x)
142-xxx | NANIYAWEDN 3(x-x-x)
593 15
UNINYRL ALY

nangnstimaransUndin 38



nangastmearansindia vangas 4 U (Aauni)

AU NNSUTTVFUNUS LA NISHREITUINNTTY

I 4 aensAneN 1
SREIU IV YU2BAA
142-469 1ASIIUAUNITINNAINTTURLANDNTUTEUNEUNUS 3(0-9-0)
142 | NANIYAMEDN 3(x-%-x)
142 | nAuIYAMEDN 3(x-%-x)
142 | nAUIYAMEDN 3(x-%-x)
142-xxx | NANIYAWEDN 3(x-%-x)
593 15

I 4 aransanuen 2
AU IBIUN NUINH
a = =
XXX-XXX NRUINIYUADNLES 3(x-%-X)
a = =
XXX-XXX NRUINIYADNLES 3(x-%-X)
a = =
XXX-XXX NRUINIYADNLES 3(x-%-X)
XXX-XXX YUV NADNLET 3(X-X-X)
XXX-XXX YUV NADNLET 3(X-X-X)
593 15
.
UNINYRL ALY

nangnstimaransUndin 39



LHUNNSANEN

nangasimearansindia vangas 4 U (Aauni)

o

AYUBNNISLAYUILATHDHITNITAAINAING

I 1 aensAnen 1
SREIY IBIY wUBnA
101-1xx | NNy wermansuazdenueans 3(x-x-x)
101-2xx | NENAMINWALNITAOANS 3(x-x-x)
140-160 VANTUNAAIANT 3(3-0-6)
140-161 NSYTANITINWeaieassAivenIsdeans 3(2-2-5)
140-162 ANSABANTNITHENS 3(0-6-3)
593 15

I 1 aensAned 2
AU IV NUINH
101-2xx | NENIMIN1ALNITAOANS 3(x-x-x)
101-Gxx | NGUAMIAUNIANANTUANARN 3(x-x-x)
101-3xx | NngAIAdamansLarIne1rmans 3(x-x-x)
140-163 ANSLENIDIVINED 3(3-0-6)
140-164 ASHANIIUATINLAR DU 3(2-2-5)
140-169 1ASI9UNSARENS 3(0-9-0)
593 18

UNINYRL ALY

nangnstimaransUndin a0



nangastmearansindia vangas 4 U (Aauni)

L%

A NBNNIS I AYUILAL HBEITNITNANNAING

Wi 2 aansAned 1
SHEIY Fa3n wUBnA
101-2xx ﬂeju%wmwmazmi?iami 3(x-x-x)
140-260 nMsdernuaznsideutn 3(3-0-6)
140-261 ANSANUNTNDITN 3(2-2-5)
140-262 miﬁamiiwdwqﬂﬂauazm&ﬂuﬂﬁju 3(3-0-6)
140-263 nsdeansifieltuiinila 3(3-0-6)
593 15

N 2 aransanen 2
SV GRLE) FBIY" NUINH
101-3xx | nguIvIAiAAIanshayINeImIans 3(x-x-x)
140-264 AN laluuAIanedwmAran s 3(2-2-5)
140-265 | A3umans Ussiiunengvung wazaunseaanstudel 3(3-0-6)
140-266 A1SERAENTNITHANNAINA 3(3-0-6)
143-269 1AL BULALEDANTNNTHANNRIYIA 3(0-9-0)
593 15
UNINYRL ALY

nangnstimaransUndin a1



nangastmearansindia vangas 4 U (Aauni)

L%

A NBNNIS I AYUILAL HBEITNITNANNAING

U9 3 aAnsAnei 1
WAV 231 g
101-1xx | nauivuysemansuazdenuenans 3(x-xx)
101-2xx | NHAMNWIUALNITHOANS 3(x-x-X)
143xxx | NAUIYAMEDN 3(x-%-X)
143 | NAUIYAMEDN 3(x-%-X)
143 | nAUIYAMEDN 3(x-%-X)
594 15

I 3 aAnsAnen 2
AU Fa3% wUBHA
101-1xx | nguivuysuransuazdnueans 3(x-x-x)
101-4xx | nauiwaunseaansuasnafny 3(x-x-x)
143-369 1ASHUTUSIA LIWLALEDEITNITHANNAINA 3(0-9-0)
143-xxx ﬂﬁjma“m%mﬁaﬂ 3(x-%-x)
143 | NANIYFWEDN 3(x-x-x)
593 15
UNINYRL ALY

nangnstimaransUndin 42



nangastmearansindia vangas 4 U (Aauni)

L%

A NBNNIS I AYUILAL HBEITNITNANNAING

I 4 aensAnen 1
SREIU IV YU2BAA
143-469 1A59ULYANLALADEISNITAAIARINATEAUBDITN 3(0-9-0)
143 | nAUIYAMEDN 3(x-%-x)
143 | nAuIYAMEDN 3(x-%-x)
143 | NAUIYAMEDN 3(x-%-x)
143 | NAUIYAMEDN 3(x-%-x)
593 15

I 4 aransanuen 2
AU IBIUN NUINH
a = =
XXX-XXX NRUINIYUADNLES 3(x-%-X)
a = =
XXX-XXX NRUINIYADNLES 3(x-%-X)
a = =
XXX-XXX NRUINIYADNLES 3(x-%-X)
XXX-XXX YUV NADNLET 3(X-X-X)
XXX-XXX YUV NADNLET 3(X-X-X)
593 15
.
UNINYRL ALY

nangnstimaransUndin a3



LHUNNSANEN

nangasimearansindia vangas 4 U (Aauni)

%

Avannneuns nsiel wazdenina

I 1 aensAnen 1
SREIY IBIY wUBnA
101-1xx | NNy wermansuazdenueans 3(x-x-x)
101-2xx | NENAMINWALNITAOANS 3(x-x-x)
140-160 VANTUNAAIANT 3(3-0-6)
140-161 NSYTANITINWeaieassAivenIsdeans 3(2-2-5)
140-162 ANSABANTNITHENS 3(0-6-3)
593 15

I 1 aensaned 2
AU IV NUINH
101-2xx | NENIMIN1ALNITAOANS 3(x-x-x)
101-Gxx | NGUAMIAUNIANANTUANARN 3(x-x-x)
101-3xx | NngAIAdamansLarIne1rmans 3(x-x-x)
140-163 ANSLENIDIVINED 3(3-0-6)
140-164 ASHANIIUATINLAR DU 3(2-2-5)
140-169 1ASI9UNSARENS 3(0-9-0)
593 18

UNINYRL ALY

nangnstimaransUndin a4



nangastmearansindia vangas 4 U (Aauni)

%

A annIneuns nsied wazdenina

Wi 2 aansAned 1
SHEIY Fa3n wUBnA
101-2xx ﬂeju%wmwmazmi?iami 3(x-x-x)
140-260 nMsdernuaznsideutn 3(3-0-6)
140-261 ANSANUNTNDITN 3(2-2-5)
140-262 miﬁamiiwdwqmauazm&ﬂuﬂﬁju 3(3-0-6)
140-263 nsdeansifieltuiingla 3(3-0-6)
593 15

N 2 aransanen 2
SV GRLE) FBIY" NUINH
101-3xx | nguIvIAiAAIanshayINeImIans 3(x-x-x)
140-264 AN laluuAIanedwmAran s 3(2-2-5)
140-265 | A3umans Ussiiunengvung wazaunseaanstudel 3(3-0-6)
140-266 ANSERENTNITHANNAINA 3(3-0-6)
146-269 TAs9u 1 3(0-9-0)
593 15
UNINYRL ALY

nangnstimaransUndin a5



nangastmearansindia vangas 4 U (Aauni)

%

A annIneuns nsied wazdenina

U9 3 aAnsAnei 1
WAV 231 g
101-1xx | nauivuysemansuazdenuenans 3(x-xx)
101-2xx | NHAMNWIUALNITHOANS 3(x-x-X)
146-xxx | NAUIYAMEDN 3(x-%-X)
146-xxx | NANIYAMEDN 3(x-%-X)
146-xxx | NANIYAMEDN 3(x-%-X)
594 15

I 3 aAnsAnen 2
AU Fa3% wUBHA
101-1xx | nguivuysuransuazdnueans 3(x-x-x)
101-4xx | nauiwaunseaansuasnafny 3(x-x-x)
146-369 1AS997U 2 3(0-9-0)
146-xxx ﬂﬁjma“m%mﬁaﬂ 3(x-%-x)
146-xxx | NANIYFWEDN 3(x-x-x)
593 15
UNINYRL ALY

nangnstimaransUndin a6



nangastmearansindia vangas 4 U (Aauni)

L%

Avannineuns Wnsiad wazdenana

Ui 4 anansAnei 1
WAV Y31 g
146-469 | laAsau 3 3(0-9-0)
146-xxx | nAuIYAMEDN 3(x-%-x)
146-xxx | NANIYAMEDN 3(x-%-x)
146-xxx | nAUIYAMEDN 3(x-%-x)
146-xxx | NANIYAMEDN 3(x-%-x)
594 15

I 4 aransanuen 2
AU IBIUN NUINH
a = =
XXX-XXX NRUINIYUADNLES 3(x-%-X)
a = =
XXX-XXX NRUINIYADNLES 3(x-%-X)
a = =
XXX-XXX NRUINIYADNLES 3(x-%-X)
XXX-XXX YUV NADNLET 3(X-X-X)
XXX-XXX YUV NADNLET 3(X-X-X)
593 15
.
UNINYRL ALY

nangnstimaransUndin a7



3.1.5 A95UIYSI8IY
3.1.5.1. wuARNYIN2Y
NENAIYPNYBEAENTULAZHIANAIENS

*101-101  wanUSugrvasasugianaiieaianswaunfidedy 3(3-0-6)
(Sufficiency Economy Philosophy for Sustainable Development)
NANNITHUIAALAEANE AR URIUSHEY VDL AT YN S wEnMILEeadunis

\AswgMansuazNsviiTiunsnsiu asndeuleassninsUivgnueaasugianefissiunsian

Adsfunasitvinenswaunfdedu madsdisludauiwaiosmenisdeuiyivgves sugha

walfivaiionsianniididulaeiinisSeuiannlassnunionsdfnm
Principles and significance of the Sufficiency Economy Philosophy (SEP); basic

principles of economics and financial literacy; relationship between SEP, sustainable

development (SD), and sustainable development goals (SDGs); living in contemporary society

with SEP for sustainable development from project-based learning or case study

*101-102  anudunadissludsaulveuasdenulan 3(3-0-6)

(Civic Literacy in Thai and Global Context)

an1mn1seinen1sidio 1Aseghe diau uaziaussuveinguussinanieg Ussiiu
Yoymswadeludennlan Ysswalneludiaulan amuna1nnaIen1eimusITULazNIZUIUAITNI
anwAnfiduana aufuiinveudediny nisiuihfiveswailiewuazsuinveusednslunissosy
MsMase Anuduiusseninsanadunaliesfuaniusmsimuivesusema unumuasminives
ypralug usnalasnewaznaiioslan

Political, economic, social and cultural circumstances of various groups of
countries; contemporary issues of the global society; Thailand in the world society; cultural
diversity and global mindset; social responsibility; civic engagement and social responsibility
against corruption; relationship between citizenship and developmental status of a country;

roles and duties of individual as a Thai and global citizen

**101-103  n1seBNUUUABINAzyAAnAWLRBAI T 3(2-2-5)
(Designing Your Self and Personality for Leadership)

N3ATIERRULeY M33Tnaues nsiruadmungludie nsiasuasianisiiu

al

AuAtuAUEY N19RIYARNAIN MsEsuaseaudulalunmsegludian mswauinisnaly

Y o

4151500 NshuziaueaiieaNUsEiulaksnnudegy nsiaIuI1IEHn Yinveuyveduius

EN

o I =
N15VULdUNy

UNINYRL ALY

nangnstimaransUndin a8



Self-analysis; understanding one’s self; coal setting in life; self-esteem
improvement; personality development; self-confidence improvement in public; public
speaking development; self-introduction for first impression; leadership development; human
relation skills; team working

**101-104  NITUINITNITRUENNYIEYRATN 3(3-0-6)

(Smart Money Management)

MsufuTinUsedriu Anduazviind whminenisdu nMsuImInmsduduyana
WINNTTUNIeNITRY Msasululsemanagatssema n1suseiude ﬁmgﬁaﬁuﬁ N19719MNUN"E
madugusenaunis NsUTMINesINITaImL NswseNmneunBen wasdasnmmien1siu

Finance and daily life; right and duty; financial goal; personal financial
management; financial innovation; international and domestic investments; insurance; loan;
tax planning; entrepreneurship; management of investment port; preparation for retirement
and financial independence

*#101-105  Walanyuvuuazn1siseuisufanssy 3(2-2-5)

(Community Explorer and Service Learning)

miﬁauilﬁlmﬁ’ﬁﬁﬁmu mﬁmawﬁ@mmﬁaﬁumﬂizLﬁuﬂmmLLazLmeQma
Wawlegligurudugiuveinisiseuisuiussningiseusazann@nyuyy waldauasnisiasuinee
msiidauru nmsadenstidiusan finwensliTinuaginuesudsan 1158 oans M3Fouiiiu
AInssuuinIs mawamkazmstuiedeulasssiiiensiauinarAanssuuinisyuey maeien
anumdeugnisifuindseuasiniaungusuiiiosesfunisianisimuryuvuynifedsdaduly
ARITYi 21

Learning on community context; community analysis to identify issues and
development approaches using collaborative community based approach among learners and
community members; techniques and enhanced skills in approaching community
engagements, community participation, social and life skills, communication; service learning;
project development and implementation for community development and services;
preparation for becoming community researcher and developer in variety dimensions of
sustainable community development in the 21°" century

**101-106 N UINBuaTN1siaslngsa 3(3-0-6)

(Politics and Law in Everyday Life)

npmnesgsTsuyguarnadendesiu npmnelndiiifendedduiinussiniu o1
NOMUIBWNG NYYAUNEDIRYT AnBuyvesy nguranensnedunadynn nguunen1¥e1ns wazngmuie
duq muaaunsaitagtuvesdny

Introduction to constitutional law and politics; laws in daily lives such as Civil
Law, Criminal Law, Human Rights, Intellectual Property Law, Tax Law and other laws related
to current social situations

UNINYRL ALY

nangnstimaransUndin a9



101-107 USggyuazAIauIiun1sAsa9dan 3(3-0-6)
(Philosophy, Religions and Life Style)
NANUIVEYT AEBUVDIANAUIAII WAL AUFIAYVIAIAUINUNITANTUYIA
ANUMINELAZANAIYDITIRAUVENAEUT 1ansITUluN1IAsTin Anudidgvesda aund Jayan

mMInwnusaznseidymdialagldndnigounismaunieg msssyndldiioasisnnnudnsa
lumsvhauiagmsegSuiugauegaduR

=

Principles of philosophy; religious teachings; impact of religion on living;
meanings and values of life in religious view; dharma for living; significances of precept,
concentration, and wisdom; self-improvement and solution of life problems through religious
teachings; application for successful working and peaceful living with others

101-108 vanassnAansuasineznsAnLiansiounasndin 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning)
NANATINAENS mmiﬁug’mmmmzmumiﬁm nsAndeisdenazauty s

Fonldnuensfaedinaalunisuddgmfiuandiaiu msfalaszt nsanl3eudiou n15An

duAsest NIANININY NMSANRENITITUYIN NTARUTEENA N1sARTaLTUYIAY N1SAREeNaenNs

N13AawAUay1 NIAAYTUINTT NITARATINATIA NITARDUIAR LATNITIEUTAIUAULDY TINYENTT

iifaundsanudifiensiauinuiesnasndin
Principles of logics; basic concepts of thinking processes: inductive and

deductive thinking; selection of various thinking skills to solve different problems; analytical
thinking; comparative thinking; synthesis thinking; critical thinking; considerate thinking; applied
thinking; conceptual thinking; strategic thinking; problem-solving thinking; integrative thinking;
creative thinking; future thinking; and self-study learning; skills approaching to various
resources for lifelong self-development

*101-109  UYWHHUNUSHAZNITWAIUIYARNAIW 3(3-0-6)

(Human Relations and Personality Development)

AunEe N7 uagUszlovivesuyweduiug auduiusseninsyanauazngy
A9 Tudsan nisusudilvmanzauduaninuinaeuludiny ngudnisuadnain Muin1snig
qﬂﬁﬂmwmamﬂﬂaLﬁ@ﬂ’]iﬂ%@ﬁ’mmﬁmu AULANAITENINIYAAD m’;zpziﬁ’] msﬂﬂwqﬁﬂﬁimﬁ
WTaNLazINsE NI AN Nsad1ennuUseTiulansnny n1suanensusmT ez siauie
a'qLa’%mqﬂaﬂmwLLazmmzamﬁuamumsfﬁ miﬁmmﬁﬂwmimﬂﬁ’mmﬁaaﬂL?imﬁﬁffmlﬁlut,l,aﬂ%
mmﬁgﬂéfﬁ)masmmsauﬁ‘uamumiaj

Meanings, background, and advantages of human relation; interpersonal
relationship between individual and various groups in society; appropriate adjustment to
circumstances in society; theories of personality; individual personality development for social
adjustment; individual differences; leadership; appropriate behavioral practice and social
manners; how to create first impression; outfits, make up, and hair styles to improve
personality and fit circumstances; speech improvement through correct pronunciation and
proper use of language to fit circumstances

UNINYRL ALY

nangnstimaransUndin 50



*101-110 e luTINUS2919U  (Psychology in Daily Life) 3(3-0-6)
LWAANI9IRINgazn15UsTenAldludInyUsedn iy Wauinsuyed yadnninuag
AnuAnFssErIyARa Madilenueuazidu mylwsgiufduiusseninsyana msieuiiay
mﬁ"ui migﬂf\] NTIAILIAIINRAIANINOITUA] NTIANITALLATYA FUNMIRUAENTUTUA?
Psychological concepts and application in daily life; human development;
personality and individual differences; understanding oneself and others; transactional
analysis; learning and perception; motivation; EQ improvement; stress management; mental

health and adjustment

*101-111  aw@eululangalvd (ASEAN in the Modern World) 3(3-0-6)

naiAsunlasnsilvgvenaidefifuulilumadugudnaruasugivvadan ngu
Ussimaniisnsimaidulamaasugiasedugs uasdidnonmiazudsuudasgiinsugiaveslan Ay
vmeveteideuarendeulunisuiudwazateguudunianisidugudnaisvedlan Wawinisves
DNTFIULATUTLVIANBITEY ATUNITLLDY LATYFND LasdIAUTAIUGITY UNUINVBIDUTEULAS
Uszwalngluniilan

Great change of Asia to be global economic hub; countries with high economic
growth, and potentiality to change global geo-economics; ongoing challenges of Asian and
ASEAN countries for adjustment and sustainability as global centralization; progression of
ASEAN and ASEAN COMMUNITY developments: politic, economic, socio-cultural aspects, roles
of ASEAN and Thailand in global stages

*101-112 9158535uAnwY (Civilization Studies) 3(3-0-6)

p138553uTidRYy VeosesITungSumnuazay Tusen galusa ganans galal M3
desisusanniegiidganlviulanlugaiagiu nasudaunssudilanidulundazga gindamis
UsgiRmansuazusanmainmsssuvedlnetaryszmaiioutulunguondou

Major civilizations: both western and eastern; ancient age; middle age; modern
age; hand over intellectual heritages to the present world; outstanding masterworks of fine
arts in each era; historical backeround and cultural heritage of Thailand and neighboring
countries in ASEAN

*101-113 Nnwen15Ane (Study Skills) 3(2-2-5)
AnA1esNsAne AEnsAnulidunrinalusefugaudne nveidndudmiy
mMsBouslummssud 21 mslivesayauazimaluladansaumna VinwgnnsAediasiest msdnegial
AU ANUARES19ETIA Msvhewduiin Inasisug nsuSmsian
Value of education; learning methods for success in higher education;
necessary learning skills in 21st century; use of library and information technology; analytical

thinking skill; critical thinking; creativity thinking; team work; public mind; time management

UNINYRL ALY

nangnstimaransUndin 51



101-114 3n3meial (General Psychology) 3(3-0-6)

LI IAnearAMUlunrelininet  anuineveanginssy  Lmneves
e arauA tuneUgUR  nsdudauaznisiul usepdla msiSeu;  yednamuazAY
uanANgsEineyARa 0nsual Wauinisvesudasdiely ety uesnisin AnuiaUnAnI@auay
MsUIAUAINIR N1 lakazNSTHLIAULEY

Guidelines and backeround of psychology; behavior interpretation, objectives
of the subject and values of the practice; sensation and perception; motivation; learning;
personalities and individual differences; emotions; development of each step of life;
intelligences and measurement; psycholosgical disorders; mental health development; self-

understanding and development

101-115 FapuAnenlesdiu (Introduction to Sociology) 3(3-0-6)

Svdwavesdanndoundinuiifidoynna an1unm wazunumvesyanaludeny
dvsnavengusengAnssuvesynna tassasveingy wazauludin waailunsviay uywe
FUusTin audifyuazitauinisvesanituning o lnefieudidu arnuasynianalulad was
AuUAsuulameUsEsng

Influence of social environment to individuals, status and roles of people in
society; influence of norms on human behavior; group construction and leadership; attitudes
towards working; good human relationships; the importance and evolution of institutes by

ranking; technology progress and population change

101-116 nanAsYgAEns (Principle of Economics) 3(3-0-6)
wé’aﬁﬂﬂma\‘iLﬂ‘i‘wgmam%ﬁiﬁaagam FIAALATINFTININYINT WEHNTTUVD
fuilaa wwmuAniesessauselovt noujnnsden ngnsanvesdud melimguifuyuuas
Jadusing q Admungunuvesduiuazuinsvesiladomsuanlunainfifinisuvstusgranysal
waylauysel Yadenmsudnuarnisimuadadenimdn lnedeludiuvesuyudaueudioy
General principles of economics regarding values, pricing and resource
management; consumer behavior; points of view on utilities; theory of choices; goods
reduction rules under the theory of cost and other factors determining demand and supply
of products and services of product factors in the complete and incomplete competitive
market; production factors and determination of production factors by shortening in terms of

comparative cost

UNINYRL ALY

nangnstimaransUndin 52



NGUIYINWINALNTHENS

*101-201 mwlneiianisaenns (Thai Language for Communication) 3(2-2-5)
msldawlneiienisdeansiuanunisalingg nmsiledulaniny ndnansldnivilu
mMsnelvussqinguszasduaznzaufunamay nmse1udulanny asuam waziiasesiansi
91 vannsidmuilunsdeuluguwuusinge
Thai language for communication in various situations; listening comprehension;
principles of effective speaking; reading comprehension, summarizing and analyzing messages;
principles of writing in various forms

*¥101-202 mMenlngianisinaue (Thai Language for Presentation) 3(2-2-5)

nsldnuineiauedeyaluaniunisalingg 01 nisdlawetayaminnig
m‘;‘ﬁ%ﬁua%’ayjamﬂqiﬁﬂ NSLERIAUAALITIU AATI¥YUaITal mi‘ﬁhLaua%a;ﬂaﬁﬁmmﬂ%%‘aﬁa
msdenldivemenisdeansesiunnzanuazivsyansnmmduusslosiientsinwnay sy

Using Thai language to present information in various situations such as
academic presentation; business presentation; expressing opinion, analysis and criticism;
presentation reliable information by using the right and effective communication channel for
learning and work

**@101-203 mmé’mqmﬁan'ﬁﬂ%'uﬁlu (English for Remediation) 3(2-2-5)

TIAUnaU : Ll

n3IANE : WU (Satisfactory - S) wag Miku (Unsatisfactory - U)

Seuly : Wusedvlitumheiefitnfnwdesdeudiu (S) Saezaunsoamadeu

Seusneivn 101208 mwidenguluinusedriu I

ﬂﬂﬁWMﬂﬁu%uIﬂiﬂﬂi’N%NbEJ’]ﬂiEL!“U‘IJ‘WUﬁu oy Mﬂwuﬂﬁaaaﬁﬂﬂmaﬂiu
TInUse91IU N997ULeY ﬂ’liLstJEJwUEJM’maW] NSRIFIANLLATNNTNBUBENIEY UNAUNUNDENNE
Tuszaudn 18 uavUsslondue

Vocabulary, expressions, grammatical structures, and communicative skills
frequently used in everyday life; reading and writing short texts, short questions and answer
and simple dialogues at word, phrase, and short sentence levels
v : dnAnwfildasuuusiniunamifuminerdedmun desamedousousiein

101-203 mmé’qm}mﬁamiﬂ%’uﬁu (English for Remediation)

*%101-204 A9 EludInUsI1IL  (Daily Life English) 3(2-2-5)
Fdnyt dunu wae Tassadranshennsel uag vinvrlunisieans tnewuivdely
FinUszdriu anuauladiuyana waranunmsaidagdu
Vocabulary, expressions, grammatical structures, and communicative skills with
emphasis on everyday life; personal interest topics; current situations
vanewg : Undnwiildazuuugsninnamifismiinerdedmun Wendumsamadeuseunegin
101-204 mw8snguluaIsUszaiu (Daily Life English) wazliilaingn A Tusiedvidang
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**101-205 mmé’aﬂqmﬁ'amiﬁnmmﬁmm‘s 3(2-2-5)
(English for Academic Study)
Andaduneu : 101-204 nwdsnguluiinusydriu (Daily Life English)
ﬂﬁiﬂ»lﬂﬁ/]m&}‘“ﬁ/lﬁ]’]LUuV]LﬂEJ’J‘UENLSUG’JGU’]ﬂ’]i RRERN NIINA nM581u hensal Nseu
waEAAN
Practice essential skills in relation to academic study; listening comprehension,
oral presentation, reading, grammar, writing and vocabulary

*$101-206  MErsIngesionsiauawuUiioaI T 3(2-2-5)

(English for Professional Presentatior))

nannsua nisidenlden Uselea dteu 1amns nseenideddn wagnisualy
407UN15alA9 9 ATRANIAINAMTILLAZN1TELEYTIIYINTT NITUNAUDNINTIAY waznIs
dunualau

Principles of speaking; word choices selection of sentences, conjunctions, and
expressions; speaking in various situations; discussion, academic presentation, business
presentation, and job interview

*#101-207  A1widenguiiienisasudeseuInIgIy 3(2-2-5)

(English for Proficiency Test)

‘Uiﬁlﬂﬂ?‘i%ﬂw”ﬂ’ﬁi%ﬂﬂwﬂaﬂﬂﬂ‘b‘%\‘i 4 91U NI NIINA N1997U LLa’“ﬂWSLsUEJ‘LlL‘W’EJ
ﬂ’]iﬁ@‘U?JEJﬁEJ‘UlIW]i%’]U I?JﬂIﬁUﬂﬁﬂ‘H’]ﬂum&ﬂ‘ULUQﬂWLLa”iULL‘UUGUENGUEJﬁEJU TOEFL NﬂLVIﬂ‘UﬂVlLU‘LJ
ﬂsvimummumﬁuaaau

Integration of four English skills for proficiency test; listening, speaking, reading
and writing. Familiarize students with the contents and format of TOEFL examination; practice
useful examination techniques

**101-208  nsPBUlARABNNIMRSEIUTUNNAY 3(2-2-5)
(Computer Coding for Everyone)
mmswu%mmiLsusJuIUiLmsmmammlwmu nsandalineu wdeleldlunns

Weulusunsu mimmmlamﬁ nsUsznaNanIgAaNLUA LAl Gﬁumm‘uauaua fruys mii‘umama

Wuasnisuananadng nsldumdminden mﬂmmmamuau miaiwﬁm YU lamﬁ'vm

ANAAARSHATNIITN LagnNTUEeNALTAUNUAUNT AN
Basic knowledge of programming with Python; Python installation; IDE tools;

Library installation; executing from command line; data type and variable; simple input and

output; selection statement usage; looping statement usage; function definition; math and

graphic library and graphic application

101-209 AU 1 (Chinese 1) 3(2-2-5)
AENBIN0ALEIINIYIAUNAINTZUY pinyin AMEWIUTZUI 300 A LazdIuIusng o)
ammaﬁiﬂummiumau Hnaununn1wdu Iﬂamumﬁaamasjwmmaq
Phonetic transliteration using Chinese pinyin system; 300 vocabulary and
simple expressions used in everyday life; Chinese conversation practice, with emphasis on
correct pronunciation
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101-210 M3 2 (Chinese 2) 3(2-2-5)

A1sAuAoU : 101-209 AMw13U 1

maFeuBssstleaiiugiu mammdmsianmauynsudu-ne aununiuniude
Tdedesiiluiiauls Anvmdidiudusnuszana 300 M

Composing basic sentences; finding words in Chinese-Thai dictionary; Chinese
conversation on interesting topics; 300 additional vocabulary

101-211 a1y 1 (Japanese 1) 3(2-2-5)
n3ils wa nrwdgutuiugiu lassadisiugiuresnwdiu ssuuniseenides
Ay MAW wag dnnuetiaiie Yinwennseuuszlnegiaionasnsidoudefsnuisaem
USLAZAINZATUY
Listening and speaking of basic Japanese; basic Japanese structures; Japanese
phonology; vocabulary and simple expressions; simple reading comprehension at sentence
level; writing using Hiragana and Katakana characters

101-212 awu 2 (Japanese 2) 3(2-2-5)
Jdafunion : 101211 iU 1
finwrnsiluaznisyelnglflassadlhonsaifidudoudu ddwi uas duaueen

918 Ann1seudud wasdoueyalussiuiefsrfuTinsesriu
Listening and speaking using more complex structures; vocabulary and simple

expressions; reading Kanji characters; writing at short paragraph level about everyday life

101-213 Meunma 1 (Korean 1) 3(2-2-5)
fadnws spuuidies warsUuutlsslen Tassaieiiugiuresanvinivg ddwifildly
FAnuszsTu inwensilswaznisgn wulssleraunuegsiefildluiinusesiiu
Alphabet, phonetics and sentence patterns; basic Korean grammar structures;
vocabulary for daily life; listening and speaking skills emphasis on simple conversations for
daily communication

101-214 ANENINE 2 (Korean 2) 3(2-2-5)
10AUNDU : 101-213 A1wINIAE 1
finwenisitawarnswlaglilassadliinsaivosnuinmaidudoutu unaunun

9613418 uay Mmdinlfluinuszdnfu Minvenserunandeueyanfsafuiinlsssriulagld

dUIU0E1998
Listening and speaking with more complex Korean structures; simple

conversation and vocabulary using in daily life; reading and writing short paragraph about

everyday life using simple expressions
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NGUIYIINYIAEATUAZANAAENS

*%101-301  vinweRviadmiuanassedi 21 3(2-2-5)

(Digital Literacy for 21°' Century)

arwiiiugtumsldnunoufianes mavAsuwlamanalulad n1sdanisasoln
sremalulad mssnwanulasndemaasviailosu mmudedumslinumdumesdnuazdny
ooulay] ngrmneddviaiiisadesiuinussdriuazmnuiuiaveudenisufian uludseuoaulad
N9YEINTINNNSRUNIAIYA Msdedudmedumeditn nsliuinisvessguiariudumesidn
N3asNANNANAaRUAITE Nsldulusunsudingu msasdulingin nsnanndavia

Basic knowledge of computer usage; disruptive technology; modern technology
management; basic cyber security; risks and risk management of internet and social media;
daily life-related digital laws and social media responsibilities; online financial transactions;
online purchase through e-commerce services; e-government services; digital society

balancing; office application usage; info graphic creation; digital marketing

**101-302  InenNsteyaunaziunnin 3(2-2-5)

(Data Science and Visualization)

Anufiiuguduineinisdoys dumediinvosasinds nisldusslominaznis
nszviindsanaminzadlunislideya miwansnmdoyaiiienisdndula Inmsiianeideyade
WaNAATY

Basic knowledge of data science; Internet of Things; usage and awareness of
sufficient information given; data visualization for decision making; data analysis with

applications

*$101-303  wialuladFideaiieniswanuniidedy 3(3-0-6)

(Green Technology for Sustainable Development)

WAINEIUNIGEDN WEMIUNAWNY N150YUSNYRAENITIANITNENIU N1TARYBFY
A ATe1 Msdanisslsgunudiden Tginsdinndeste a1susuasin asueunanaLY
MsdanIskansTnusedaandeusemeluladadell

Alternative energy resources; renewable energy; energy conservation and
management; waste reduction; green productivity; green supply-chain management; product
life cycle; carbon credit; carbon footprint; management of environmental impacts using

modern technologies
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**101-304  ATINTUATNITOINLUUANNAALNDEINUINNTTULALTINT INY 3(3-0-6)

(Logic and Design Thinking for Innovation and Start Up)

ada =

WWIAA NTPUIUNTT UagyinueIsAnNeNTITeoNLUUNINNTINLALINILM N13d1539
Jyvn MsszaneuAn Mlgiiiiedisianudesnisfiuiaiewesilday nmseenuuunis
uAdgiinsesmuaNdeansiuiaisesldnuuaznsafuninudesnisvemaln wdnnisaing
WIANTTUAUMUY N13ANATRIENSLUnSNEFunsdyan

Concept; process; and skills regarding design thinking for innovation and start
up; customer discovery; brainstorming; customer validation; customer development; product-

market fit; prototyping; intellectual property rights protection

**101-305 msﬁamia%aaﬁiswﬁlaﬁm%'unnﬂu 3(2-2-5)
(Internet of Thing for Everyone)
anudlanisitensovesasInas mﬁ‘dizﬂauﬁ}ugm miﬁamiﬁﬁayjamﬂuuas
M3LTeurevesEsINGs sEUUinAnsdousovasasInGs miﬂﬁ%&m@ﬂ%ﬁu
Understanding 1oT; fundamental elements in loTs, communication and

connectivity of loTs; ecosystem; application of loTs

*%101-306  WoWInaeRiTInaAuE Ty 3(2-2-5)

(Living Lab for Campus Sustainability)

MaNNNIVeIEMARDITNETIN warnsUsEyndldndnnsdenariieudlalymmie
Wanenmsuardsndouluiminedogaudsdu msafauuiasaiievenenauazUszendly
Tuaanuitaug uarluwuailngduld msusmslaseng lnewdudunseenuuutasimu1eans
aonuliloUssndandanuegiedaiy

Principle of living lab and its application for solving problems or improving buildings
and environment in the university campus for sustainability; building an innovative scalable model
for the effective project based implementation and knowledge transfer; project management

emphasized on designing and developing buildings for sustainably energy saving

*101-307 walulagasauwna (Information Technology) 3(2-2-5)
wndaieumaluladrenfinmes drwlssneuresssuuneniinmes wiiins v
YowninuasiazTeiiuag stuumsAemstoyauaziadetisnonfiines meluladdoUszan Sumesiin
uazmsUszgndlfonu medududeya meldnulusunsadssnanad nsaadumadesiu
Concept of computer technology; components of computer system; the
functions of hardware and software; data communication and computer networking;
multimedia technology; internet and application; data retrieving; word processing

implementation; developing basic Webpage
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*101-308 ADNNANDIAINTUNTITANYILAZNITTINGIUY 3(2-2-5)

(Computer for Studies and Works)

naNN15IANISToyaLazansawmna Usstnnvesiiutdeya danasiuwasnisunlangd
Uy ganssudiannseiind nguunewaluladaisaume 9365550 01Tnuazdiinsiuasuiiines
wazultuves waluladarsauwme nslinulusunsunseingy TUsuasudEueau

Principles of data and information management; types of data files; algorithm and
problem solving; e-business; computer laws; computer ethics; computer careers and certification;

trends of information technology; spreadsheet implementation; software presentation

*101-309  #Imfudewndeu (Life and Environment) 3(3-0-6)

ANUENTUS eI T AUAWINGDL AUAR IO NEINTTTINIR NEWIY N3
LU"SEJuLLanaﬂaﬂLLazgﬁmmﬂ ﬂﬁmwﬁﬂﬁaﬂagmﬁuaaﬁ\‘iLLamﬁauLLaswaﬂiwuﬁauamamazms
grdomnumannnansynedanam mseydnvaunnden nisldnaluladiinmuasndsnunauny
ngvisneAsnden MItuiudinnumdnussgiasusiaweiiies

Relationship between human and environment; significance of natural resources,
energy, global climate changel; awareness of environmental problems and impacts: from pollutions,
loss of biodiversity; environmental conservation; application of biotechnology and alternative

energy; environmental laws and laws; lifestyle following philosophy of sufficiency economy

*101-310 mmilﬁaq%mwﬁﬁ (Healthy Diet) 3(3-0-6)

ﬂ’J’]%Jﬁ’]ﬁQJ/LLaSUVIU’WIGUENEJ’]WﬁG]I@a‘SUNWW Immmiuazwa‘”ﬂmumﬂm‘ms 2IMISAU
Iiﬂ IﬂGZJ‘LI’lﬂWiLﬁ@ﬂ?iﬂ@ﬂﬁ’uuagﬂ?iﬂ’]ﬁﬁiiﬂ @11/1’15514'1/1%5 ﬂ'ﬁLL“LJiE‘UEJ’]‘Wﬁ ﬂ?iﬂULﬁ@uLLagﬂ’ﬁ
L%‘EJNL?IEJSUGQ’EJ’]%’W @mm‘wLLazmmUaamﬁmaqmmi Qﬁ']ﬂiﬂ%ﬂ’]ﬂ?i ﬂﬁ?ﬂﬁﬂﬂﬂ%’]ﬂﬁ’]ﬁ@’]ﬁ’ﬁ
mmLs'?j'ammﬂma%ummmazwamﬁmvﬁm’%ummi u’?@ﬂi‘ima’ﬁmﬁLLaBﬁﬂ‘W’NG]aWﬂ‘U@ﬂEJWVI’ﬁ?fUﬂ’]‘W

Importance and roles of nutrition to health; nutrition and food energy; nutrition
and diseases; nutrition for prevention and therapy; organic diets; food transformation;
contamination and food spoilage; quality and food safety; nutrition labels; food stability; belief
of supplementary diets and dietary supplements products; food innovation and marketing
direction of healthy diets

*101-311 AN TUTIINUT2A1IU  (Chemistry in Daily Life) 3(3-0-6)
anudfyvenall aasuaznisiiuunaans lansuaraisusenoumaaiifiddnlu
FAnUszeTu FansssurfuasBdanszd eauazaisianiin Avelaudiaziaiosdians asaii
AelmAnueds answedifiduansivildluiinuszariu mstestunazuifvainarsiadl
Essence of chemistry; matter and their classifications; metal and chemical
compounds in daily life; natural and synthetic colors; drugs and addictive drugs; detergents
and cosmetics; carcinogenic compounds; toxic compounds used in daily life; chemical

prevention and alleviation
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*101-312 ANAEASIUTINUSZINIU (Mathematics in Daily Life) 3(3-0-6)
pssneaniidesdunaznislivgua ismadatunsinluldludiauses iy ns
Uszgndldmnuinsadamaniifionisulamumnedoyannaada nsuszgndldnnudidosiuma
adnmansiiienisuidymuazinaulaludinuszsiiu
Logic and reasoning; Geometry and implementation in daily life; application of
mathematics for statistical interpretation; application of fundamental mathematics for

problem solving and decision making in daily life

*101-313  #dnludInUsedndu  (Statistics in Daily Life) 3(3-0-6)

audidosiuiafuada nmafununudeya nistuiindeyadius Syisedu
T18318UsEITu Msdunindeyan1essia mamaadfidesiuniniiasfuetisie nsuszgndld
arwdidesiunsadfluinuszs udienisdadulalunisaununisldine nsviunesanisamu
LaE N1SNEINTBINA

Basic knowledge of statistics; data collection: demographic data, daily income
and expenses account, business record; basic statistics and probability; application of basic
statistics in daily life for decision making: spending planning, predictive investment, and

weather forecast

101-314 ANNANENSIUDN58533U  (Mathematics in Civilization) 3(3-0-6)
Mé’mﬁaﬂﬁuuasﬁ@ummﬂmmaLﬁWﬁu"Um@hLamLLazizuumﬁﬁﬂIﬂﬂWﬁaLaGUL‘fJugm
nsuefaulUUssynalilunasvadinnazeinadi ssuunsHuTILILLAEILINITY0AIY
Gululdmeadfdosiu amditugiunemssnidaiaiay
Fundamental principle and development of numbers and thinking system with
numbers as the base; application of numbers to geometry and trigonometry; numbering
system and development of basic statistic possibilities; fundamental knowledge of logical

numbers

*101-315 annuazauunazlu  (Statistics and Probability) 3(3-0-6)

arudifosuinfuadi anumnereuanasnslivsslovinegsin dnvusves
foyanegsia Bnafununudeya nguieudesdudesiu fudsdy msuaniasnud ns
UszauAImeaia AruuUsUTIuLardndiuYoiUszeIng NMTATIERAIANLUTUTIUTINLAZAY
FuusgAvsanduius nMveaeuaLyAsIY

Fundamental statistics; meaning, scope, and usage in business; aspects of
business data; data collection; basic probability theory; random variable; frequency
distribution; statistical estimation; variance and proportion of population; analysis of
covariance and correlation coefficient; hypothesis testing
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nguIYINARNE UANEI wazgunseAans

**101-401 I3 §UN1IT WALNIIPONANEINTY 3(2-2-5)

(Life, Well-Being and Sports)

§UN1EA1UI1NY F0le 815Ua] FIA INARNYY kaTNISIEENAATY N1TATIETY
auan 9 wsnsiu Msidenldndndusigunim o1 1a3osdiens ayulng waswdnfusiauemisi
T luFAnuszdr idliAsanuUasnsis mssenmdinie aauazsavesnseeniasneiiseszuy
Aneelusnanie mseenfidinefislasuadaussaninuessnenie wasnseaniidineludnvue
gaafwienIsudety

Physical, mental, emotional and social well-being; sex education; marriage life;
health promotion; health literacy and safety selection of healthcare products, medication,
cosmetic, herbs; food, nutrition and dietary supplements; value and effect of physical

exercises on various systems of body; personal sports and game sports practices

**101-402  AaUTuaTAUATINDEUNIBATNLVISYIN 3(3-0-6)

(Art and Music Appreciation)

v (Y = § a a a

AN INYINUFUNIYAEAT ﬂaﬂﬂugmwwaaamﬁ(ﬂ&lm’iu ININITU USEANINTTY
w1 Aad waznseendad saadivdneuesdals wsstunalailowmdinanufialy Aug1ugsly
a a ! a [ v s U a a o aa a Aa [
Aavy n1sUssliunuAmMIgUnTE ANduTLSIEnIeAaly auns Audile Aausludinuszdniu

! a ! I3 a4 A a o a | aa

wazAAAMIluuAaUzuLIg 9 lugusidueseddloasslanlawazaiegunisninsedin
VDAY

Aesthetic knowledge; art in the form of architecture, painting, sculpture, dances
and music; arts in major eras; inspiration behind pieces of arts; art appreciation; aesthetic
evaluation; relationship between arts, music and life; art in daily life; the value of arts as a

tool to sustain the human mind

*%101-403  Heulneuazdaassdluaena 3(3-0-6)
(Thai Appreciation and Unseen in Siam)
piivasvesdenulve Aavsuazinusssy vuusssuidouussndllve lendnualaiy

Julne wsannaglidyarndauen iinagilawazaisainisdny afrudenazaiion 38

q
(%

o auss windald waznisaziauiuiny wwmseysne duveauazimeunsanuiulne
Background of Thai society; arts and culture; Thai custom and tradition; identity
of Thainess; admirable and valuable intellectual heritages; beliefs and values; ways of life;

music; Thai dances and folk plays; conservation, inheritance and dissemination of Thainess
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**101-404  NIAIUNIUATIBAKUUAINEY 3(2-2-5)
(Designing Your Dream)
Anvinuedasaduidedosfiaulafeuinnarudesnisuesmues fauufgiuuay

Timmralagldnnuianmanianisieg Auniumemenudifoivasfguiidliannumasdous

finainmans sonNLUUNINLTIUTINToYa ez ideyalagldiSnsivmizan duasieviagued

Aus dnavenwinegadussuumenssuiunsin nssurumsdududoya nsguiunisuidym

LaznsEUILNINGY ielAnTnYSeusnasaTin
Practicing skills in formulating interested topic from your own inspiration and ideas;

hypothesis formulation and reasoning based on related concepts and theories; reviewing of

information in relation to formulated hypothesis from various tools; data collection and data
analysis planning; practicing systematic process of thinking, data gathering, problem-solving, and

group working for the presentation of ideas in order to enhance lifelong learning skills

**101-405  lgaAy 115 wazRauznisaidudin 3(2-2-5)

(Yoga, Meditation and Art of Living)

nsfinlepzfiessnmewasdnlafia anumnevedens Ustlewiveanisiinlony Usva
Tory Useialony asdUszney 8 Ussnisvedlens lunzonauzlszinnsng q Usaneuy nstinaundiiie
lomz Manouranglunistnlunz nswisumunsouvessanielunsinlens tanisufumvastonis
se¥dlumsiinlons gunsaiildlunsiinlons nénnsavnmuuuesdTsLasAatzmsmsstin

Yoga for healthy body and mind; meaning of yoga; benefits of yoga practicing;
yoga philosophy; history of yoga; eight limbs of yoga; categories of yoga asanas; pranayama;
meditation for yoga; relaxation for yoga practicing; body preparation before yoga practicing;
recommendations and precautions for yoga practicing; equipment for yoga practicing; holistic

health concept and art of living

*¥101-406  NISA1EANNLTEI9ETIA 3(2-2-5)
(Creative Photography)
mMsinufoRmaiansaenimedsinelaglindesinsdwidlefowazndesduy il

afassinanunmieldluiinussdr fulazvieldilon1si iFeuinsdeanssenmdie nsda

p3AUsEnaUAal ﬁug’lumﬁﬂmﬁﬂszﬂaumw NOEFNAIUNDI AUNAUNTY YUNADI AUAAYDY

AN UAIRUNTENIATIAN NG LagaNLBINNAUNTHoALINY

Practicing simple photographic techniques using mobile phone camera and other
cameras to create photography in daily life or for commercial purposes; visual communication
by using basic art composition, Golden Ratio Theory, harmony, camera angle, balance,

photographic creation and perspective
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3.1.5.2. AUINIVUINIE
3.1.5.2.1 NEUIYINUFIUIVIIN

140-160 wandwArAans 3(3-0-6)
Communication Principles
AY1U9AUNaY aidl

AUNLNY UTELAY LaredAlTENauUNITADANT SNUMZIANIZIONITATNAIUNNIY LAY
NSAIUTINED MItwiude wazmsuszgnansdeasiiediluldeusing
Definitions categories and communication elements, characteristics and signification

methods, media convergence, transmedia and applied communication for various works.

140-161 msgmnm'iﬁnwzL%aa%'ﬂaaiiﬁtﬁamsﬁami 3(2-2-5)

Integrated Creative Skills in Communication

AvrsAunau Taigd

JURUUNUATATIAN A UTMARERS NTTUIUNTANRIUIAUARASI9ATIA VINWLTS
ahuassandndusonsnannuiuiivamans 019 mse1u nadeu My nsils M3Ruat N
dann n150Ufin N19AA N19ILATIZY WAXAITUNLEUD AADAIUNTTUIUNITRADUTINTINYELT
a519a536ene 9 ey dWethuldlunsadassdnuiuimeamans

Types of creative media works; creative development process; compulsory creative
skills to produce communication works such as reading, writing, speaking, listening, observing
recoding, thinking, analyzing and presenting; integrated creative skills to produce

communication works.

140-162 MsA@E1INIUENS 3(0-6-3)
Acting Communication
Idedunoy  Lidl
MmN TRNMsuanaiiensdeanshuiiasisnsasrinuzmaaiisn mdnualfidliuiauies

Acting practice for public performance and self-image making skills.

140-163 nsta3estude 3(3-0-6)
Transmedia Storytelling
AvrisAunau 1aig)
unAnfuguiuivuedomanalulafiiugusnusilusuuuudonay madaudasdi
4o uazn1smuTinde UizqﬂﬁLLu’Jﬁmﬁa's’mmu LAZDONUUUAS AT IAT UL ﬁﬂlﬂﬁﬂﬁiﬂﬁﬁami
dndewnudevannuateUssian
Basic concept of Technology Determinism through multimedia, cross-media and
media convergence works, applied concepts for planning and creating communication works

in order to practice in various media narration.
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140-164 nsWAAIUAMLATDULA 3(2-2-5)

Basic Moving Image Production

vrsAunau Taigd

N W LazuUIRRNISENS e INATARN 9 v09n15ad1enmaieulny wedieven
AwAn o1sual uazauEn dndnwagldunisusumngliilnujiRreniesdlessuuaivaluns
dnenmadoulm

Theories and concepts of storytelling through various techniques of moving images
in order to convey thought, emotion and feeling, students will be assigned to practice with
digital moving image equipment.

140-169 laseaun1sieans 3(0-9-0)
Communication Project
AuUsAunau laidl
MR LaTHAALASIIUVINAIUNTEENS
Development and production of communication project.

140-260 M3FRYIMAZASITBULIN 3(3-0-6)

News Reporting and Writing

JyrUsAunau [Etix

wdnms3 Bnsrvradeyatnasiietiausriudens 9 sjatdunnuiuiiavey Aussw
3YFITY

Principles and methods for Information gathering to present in various media; focus
on responsibility, morality and ethics.

140-261 N1SANBATNBITN 3(2-2-5)

Professional Photography

Avdedunioy Taigd

ﬁugmm'ﬂﬁi’f’qﬂﬂ'ﬁﬂiﬁm%’mmdwmwm%w Msdanaafienudranmerdn msarenn
AU MstnenTilednaSuAMENEaleIRNg NFENEAMEINIT NISENEAIMUSENBUUNAIINYT?
LazansAR Nsenen Ny nsenenmiesmingluadinimesulay msdrenmauannenssu
wazn1snUeInelu

Basic professional photographic equipment, professional lighting, product photography,
corporate photography, food photography, documentary and news photography, fashion
photography, online stock photography, interior and architectural photography.

140-262 msAeasEHIsyAraLaznelungy 3(3-0-6)

Interpersonal and Group Communication

AyUsdunau Taidl

N3TUIUNTUALTULUUANS 9 YBen1sdeansseninsyanauasnelungy nszuIumsAnde
uagndnn1saieanudnius nquiuaziuimaiiRveanisieassenitayanauaznielungu lu
sUnUUANUETUSTUANENg o Tnguszasdsing o
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Process and forms of interpersonal and group communication, approaching process
and relations principles, theories and practice in interpersonal and group communication in
different relationships and towards different purposes.

140-263 msdesaiieltutiinia 3(3-0-6)

Persuasive Communication

vrsAunau Taigd

LAakarnguinisdeoasiienisliuinle unumuasdviwavesnisdearslunisaiis
uazdsuvimuauasngAnssuvesyana nagnsnisaeansileliutile

Concepts and theories of persuasive communication, roles and influences of
communication in changing personal attitudes and behaviors, strategies for persuasive
communication.

140-264 At laluuIenlmaaans 3(2-2-5)

Understanding in Communication Arts Research

vrsAunau Taigd

ANUNNEY WIAAYEN LaznTEUILITNTIToRUTINa AA W Uazianans wuUuRns
Aumusdeyaniaaun uagiiesziteyaiieafuussiunsimanans

Definition, main concepts and procedures of quantitative, qualitative and documentary
research methods emphasis on field data collection and analysis of Communication Arts issues.

140-265 93uAnanT Ussiiumenguane wazguviaaansludolus 3(3-0-6)

Ethics, Legal Issues and Aesthetics in New Media

yrUsAunau Taigd

AunEe ANddey uazUsziiulnmuesaiemaniuazaunismaniludeolmsi nns
ffuguanazUsEiiuangmne i deatudelmsl

Definition, importance and problem issues of ethics and aesthetics in new media,
regulatory policies and legal issues relevant to new media.

140-266 NN3FBEIINIIAAINAINE 3(3-0-6)

Digital Marketing Communication

AvUsAunau Taigd

LUIRA UENNNT LATNSTUIUNITABAITNISAAINATIE N1TIUKY ﬂ?iﬁﬁuuﬂﬂaqméLLaz
w3esdiodeansnisnana Waud nislavan nmsuszduius msduasunisve nsldndnauee
MINANANI9ATE NMIRaALBaRans sy MsatuayuAanssy MeUssiliunanisdeansnisnans

Concepts, principles and digital marketing communication process; planning, setting
strategies and marketing communication tools such as advertising, public relations, sale
promotion, personal selling, direct marketing, event marketing, sponsorship; evaluations of
marketing communication.
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3.1.5.2.2 NEUAYIIN

1. W aNNITUTLVIFUNUSHAZNITHDEITUINNTTY
1.1 FWINVIAUNITUSLVIFUNUS LAZNITHOEITUINNTTY

142-269 Tassudugusuduiusiionsimeaunsuianssy 3(0-9-0)
Community Relations for Innovation Diffusion Project
vrisAunau 1aig)
mMsfmuaznanlaTInumMIugLudus itonsmeunsuinngsy Tneldns3dedu
F1ulun1sdninlassnu
Development and production of original research based project in the area of

community relations for Innovation diffusion.

142-369 Tasesuuszvdunusuaznisdeansuinnssy 3(0-9-0)
Public Relations and Innovation Communications Project
v1UsAUNaY Taid]
MIAuILasNanlasIusIuNSUsE I duTuSHaE Msdeasuianssy Tngldnsivedu
lunsdnvinlaseanu
Development and production of original research based project in the area of public

relations and innovation communication.

142-469 TassudunssananssufirmiantsussundunusuasmsdasSuuianssy 3(0-9-0)
Special Events for Public Relations and Innovation Promotion Project
AvUsAunau Taigd
MITRLILaTHAAlASIUNIIUNTRAanssufiAwiion1sUssrduius uas nsaasy

winnssu tngldnsideidugiulunisdavilasenu
Development and production of original research based project in the area of

special events for public relations and Innovation promotion.
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1.2  Ay1dnaann1sUsEEdunUsSwazn1sHaasuInngsy

142-300 NT2UIUNITUTLBIRUNUS 3(3-0-6)

Public Relations Process

v isAunau Taigd

anufidesiuiAnafunisUssrrduiusuas nsdeansutnnssuy nazuaumsduiuey
Usemnduiusuazuianssunisieas nraukulssnduiusuaruinnssunisdoans

The fundamental of public relations and innovation communication, public
relations process and innovation communication, public relations planning and innovation

communication.

142301 nmsdessuazuiansey 3(3-0-6)
Communication and Innovations
JyrUsAunau Laidi
mmﬁlﬁaﬂéfu wdnn1s wuadn nguiifsatuuinnssunisdears msdudusudiu
u’?@ﬂiiﬂﬂ’]i?{l@ﬁﬁ‘i ﬂ’ﬁﬁﬂ‘b"]ﬂﬁﬂjﬁﬂ‘lﬂ‘ﬁlLﬁSU%@QﬁUU%@]ﬂiiﬂJﬂﬂigaﬁﬁi
Fundamental, principles, concepts and theories of innovation communication use

of public relations for innovative communication and case studies.

142-302 YUYUHUNUS 3(2-2-5)
Community Relations
v 1UIAUnNaUY Taidl

AUVNIY ANdIRY e9RUTTNOU dnn1TAsalsiien sWauIdIAY n15a3I
Anuduiussufssnitmhenufugusy MIysanmsamduiusiuUszrsuiieadeuiioussq
Wvanevesesdng fmsfinufiRuazasiuiiiieujofnisdugmudnius

The main communication for social development, the relationships between
community agencies, integrating the relations with the citizens concerned to achieve the goals
of the organization, exercises and practices for community relations.

142-303  nszUIUNIHAARAZESNEsIRAaaN TSt du LS e sFeaswinnssu 3(2-2-5)
Media Production and Planning Process for Public Relations and Innovation Communications
v1UeAunNaY Taidl
N6 Fupou vinms lumsdenlideussrdiiusuasnisdeansuinngsy nszuiunswudn

wamsAnUF AR sTdiiuduasnisdoa suinnssy
Theory, process, principle of media relations planning, media production process

and practicing in public relations and innovation communication production.
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142-304 msdananssuAmNansUssvdunusvasasdnInadguasigiamia  3(3-0-6)
Special Events for Public Relations of Government Organization and State Enterprises
Jrdedunon  lad
unumuazANAEAYuINsUssrduiusitnesdnsniaguarisiamae n1sfinun

o v a a

nagNsluNIIINLNUIUUTEFUTUS YRR ANTAIASTLAESTIaImAY wazasseusTallunis

) o N

alluaulszmduiusosnniniaiguazspiamie suwludunsulunisinfanssuivawiens
Uszanduiusluguuuusie g msiesginguidmnoiienaunulunisdafonssuiieviiionts
UsedUNUSUDIIANINIASTUALIFIANAT

Role and importance of public relations to government and state enterprises;
formulate strategies for public relations planning of government and state enterprises, and
ethics in public relations to government and state enterprises, including the process of special
events for public relations in various forms, target group analysis to plan for special events for
public relations of government and state enterprises.

142-305 nsdenanTIURiAUaM ST duuS vesaIdnTaNsISIgUIATENSSUNAR  3(3-0-6)
Special Events for Public Relations of Health Organization and Public Charity
AyrUsAunau Laid
UnuIMkazANdIR Yy eI sUTTI AU ifideasdnsanssuauLaraIsITunAa

LIAUAA NAENSIUNITINHHUIUUTEUIFUNUSUBIANTANTITUGULALAITITUNFR NITTZANIY

\MeasAnsansIsuguLazasIsunmauazassorvssalunsdniuuuseanduiusluesdns

A5 IUFULASANTITUNAD iamﬁgﬁ%umauiumi%’ﬂﬁﬁmiimﬁmmﬁamiﬂizﬁmﬁmﬁuﬂugﬂLLUUG}"NG]

mnginguidmnaifionanlunsiafanssuiireiion1sussnduiusvesesdnsatsisag

WALEITITUNAD
Role and importance of public relations for public health organization and public

charity, conceptualization, strategies for public relations planning in public health organization
and public charity. Funding for public health and public charity, and ethics in public relations
in public health and public charity. Including the process of special events for public relations
in various forms. Target group analysis to plan for special events for public relations of public
health organization and charity.

142-306 MswBLNITINRENIsUSTTd IR LS AN sduES U TansTu 3(2-2-5)
News Distribution for Public Relations and Innovation Promotion
AvrisAunau 1aig)
vannsuagiiniinuzsunaideuiionssranduiusuasnsdaaduuinn gy Inogatiu
MadoutnUszndusiug nadalumameunsdn wwida wénnns nagnslunisvhdomavuduius
VAN TUTEUNAN I SLHBLNT Y 1 U T TIEUIUS
Principles and writing practicing for public relations and innovation promotion by
focusing on press release, technique in news distribution, concepts, principles, strategies in
media relations, including press release evaluation.
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142-307 msdananssuAwansUssvduiusuasnAnsuLaaRaMNTITULY 3(3-0-6)
Special Events for Public Relations of Private Sector and Entertainment Industry
JyrUsAunau et
nguiuazuunAniifsrfunsssnduiufiiiothunlddomaieiuaud vinns vie

psmailossussquiimnemanisnatn salufsuuanude fupou LAZNAYNS IUNITIIUH LY

Usgyrduiuslugnainnssugsiaduiienian wu nmeuns agas auas N13aduauLasnIs

Ussifiunansussrnduiusnisnan uastumeulunisdnfanssufiauionisusssduiuslusuuuy

19 9 mlengingutmneiienaulunmsisfanssufieuionsussnduiuduesniaenyy

WazanaNTIUUULI
Theories and concept related to public relations to communicate about goods and

service or organizations in order to achieve marketing goals. Including concepts, process, and

public relations strategy in entertainment industry; for example, film, theatre, and music,
operation and marketing public relations evaluation, and the process of special event for
public relations in various ways, target group analysis to plan for special event for public

relations of private sector and entertainment industry.

142-308 msﬁ'ﬂmiﬂizLﬁuu,azn'ls?iaa']ﬂun'nﬁﬂqm 3(3-0-6)
Issue Management and Crisis Communication
Ay 1U9AUnaU Taigd
LLmﬁﬂLLazﬁfJ’jumausua\‘imﬁﬂmiﬂizLﬁuLLa3ﬂ13§amﬂuﬂnﬁﬂqm LAZNTTNTIALTE
Jostunisiinnngingn Aeneivseiunagdgulagliisnmanisdons wasiindeuusuy vio
fvuanumsludanisussifuuasnisdeanslunniingd
Concepts and procedures of issue management and crisis communication and
campaign for prevent crisis, analysis of issues and problem solving, exploring various methods
of communication used by practice writing plan or determine issue Management and crisis

communication.

142309 sufsuiATuiNensUsTAdUNLS 3(2-2-5)

Public Relations Research Methods

Ay1U9AUnaU Taig)

wdnnIswagnsrUIunsAinaAseiiensussnduus nsinieuidenisdnu
Uszrduiius Inegadulunmsilvldussleviuaznsussidiunanulssmduiug

Principles and procedures behind acceptable research for public relations including
practice research study for public relations by focus on utilization and evaluation public

relations.
e —
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142-400 nagnduaznIsHEuNINITERTUTANTIY 3(3-0-6)
Strategy and Diffusion of Innovation Communication
AyrdsAunay : laidl
LUIAA NAENS warndnnislunsweuns nnsdearsuinnssy n13UseynAldyeamnIenis
Foanseing q lunisweunsuinnssunisieans
Concepts, strategies and principles in diffusion of innovation communication.

Application of media channels for innovation communication.

142-401 M3sEANYULHaNTUSTBIRUNUS 3(3-0-6)
Fundraising for Public Relations
AvrsAunau Taidl
‘U‘Vl‘UWILLazmmﬁﬂﬁfyjuaﬁﬂ1ii8mJVguLﬁamiﬂimﬁuﬁuémﬁm KUIAIUAR ﬂaq‘wﬂu
nssgnunuiion1sUssaduiusesdns Tuidumneulunisszaunuluguuuuingg nsiasiei
anunsed Useiiu nautdmng Lﬁ@mﬁLLNUIUH’]%%WJVJULﬁ@ﬂiz%ﬂﬁuﬁuéaﬂﬁﬂi
Role and importance of fundraising for public relations, conceptualization, and fundraising
strategies for public relations, including the process of the various forms of fundraising, analysis in

situation issue and target group to plan for fundraising for public relations.

142-402 msdeanslussdng 3(3-0-6)

Organizational Communication

vUsAunau : Ld

Anudny dnva uwAn 35115 nagndvesmsdeanslussdnsluguuuusineg ileliAn
anudnlafinssfuinnnnuiuile warnisussanunuegaiuszdnsan dWelinisvhauvessdng
anunsaussqulivng uasUszaunadnsaied

Significance, type, concept, method strategies of organization communication for

understanding and efficiency collaborate for reaching the goal.

142-403 (GosAnanIEmedun1saeasuianssy 3(3-0-6)
Selected Topics Innovation Communications
Ay 1U9AUnaU Taig)
MsRnuIETeTTRanzEes ieUssiuiiinnudfudenuiuuinnssunisieas 7
fruiuasivaenadosiuanunmsnitagiu lnsagdssmahdedesinsunieunsamadouiou
Analytical study of specific subject or issue that is importance to modern innovation
communications in accordance with the current situation. Selected topics will be announced

before enrollment.
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142-404 Fosfnanznedunsdnfanssuiiawiionisussdunus 3(3-0-6)

Selected Topics in Special Events for Public Relations

JyrUsAunau Taidl

nMsAnwddiesgRanzites wieusuduiifinuddysunisinfanssufiewiionns
Ussanditug flanaviuaivasandestuaniunsalilhatu Tasagdssmaidedodinsunouns
amziousou

Analytical study of specific or issue that is important to modern special event for
public relations in accordance with the current situation. Selected topics will be announced
before enrollment.

142-405 msfunuUsziiutiagiudunsussiduiusuasnisieansuianssy  3(3-0-6)
Seminar in Current Issues on Public Relations and Innovation Communications
AvrsAunau 1aig)
Uszifiutlagtuvensdifinuimeiunsusssduiusuazuinnssunisdeans dadndnw

wdosdidiudaulunmsefusenglinisiduguavesiaeuiiemuuimandladgmiagiuiiiden

NI0NIUANA
Current issues or case studies in public relations and innovation communications.

Students are required to participate in supervised discussions by the lecturer in order to find

solutions to chosen current issues or case studies.

142-406 3pUAUNIANYN 1(0-2-1)

Co-operative Education Preparation

Ay risAunau Taidl

ndnnsufiRmlunmsvhauluaanudsenouns anudidesiulunisienu wii ey
Suiinweu wazimuaRfivmnzaslunisiien msthamduussgndltlunsufianu

Principles of working in workplace, basic working knowledge, duties, responsibilities
and appropriate working attitudes, application of theories in the workplace.

142-407 @nnafne 5(0-40-0)
Co-operative Education
AY1UIAUNDU 142-606 WIYUANNIANW

msudRnudunan 16 dnsiluaouusznounsiiden Sadulumuanuiiuseures
ndngns nmeldmInunuguatesdiieiryrioiminnuiarennsdivinumaniafine filite
LﬁlmﬂiSﬁUﬂ’ImﬂUﬂﬁﬁN’]wH@\‘iﬁﬂﬁﬂ‘lﬁ’ﬂ@Syjimﬁﬂﬂiﬂ’aﬁuiﬁ]’m%uL%EJUL%W?Y‘LJ?]’]?VT’N"IUELU&OWU
Usgnauns

Working for 16 weeks in the selected workplace according to the course's approval
by controlling with specialist or job supervisor and co-operative education advisor to enhance
the students' working experience by integrating knowledge and skill from classroom into the
workplace.
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2. AP WBNNISLAYUILAZHBEITNITNAINAING

o

21 AwdndeRunslavanuazdossnisnaiafda

143-269 Iﬂiﬁﬂﬁu‘mﬁLLN‘L!IGJJ‘HQJ']LLaSgaﬂﬂiﬂﬁiﬂaﬁﬂaaﬁa 3(0-9-0)
Digital Advertising and Marketing Communication Design Thinking Project
vrisAunau Taigd
nsMauRUkariaulassusnunslavanuazdea1sn1seainAdva Ineldnside

Duglunisdavilaseny
Design thinking and development of original research based project in the area of

digital advertising and marketing communication.

143-369  TAseusaUsIFlavaLacioansnIsnanavia 3(0-9-0)
Digital Advertising and Marketing Communication Campaign Project
AyrisAunau Taigd
nsiaLazkanlassusnunslavanuasdeansnsnanaana lneldnnsidedu

F1ulun153ilAseu
Development and production of original research based project in the area of

digital advertising and marketing commmunication.

143-469 Tasenulasauuazdeasnisnaiafdnaszivendin 3(0-9-0)
Professional Digital Advertising and Marketing Communication Project

e

AvrisAunau 1aig)

nswaLaeNARlATIUISFIuNNsle vl n1sReaNIN1IRAIARaVAsE R USeeTn
Tngldnsidedugulunisdavinlassu

Development and production of original research based project in the area of

professional digital advertising and marketing communication.
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3.2 AINEBNNISIAYUILALTDFITNISNAINAING

140-300 n1slawauIAiia 3(3-0-6)

Digital Advertising

yrUsAunau Taidl

LWIAA ANNTT BaENTEUIUNISIABAUIRTE NITIUHY kaENITITUANALNS

Concepts, principles and digital advertising process; planning and setting strategies.
143-301 nsnanulavauaziessnisnainfaia 3(3-0-6)

Advertising Planning Process

FyrUsAunau Taidl

NANNIT LUIAR LLamamﬁﬁaﬂmﬂssmumﬂwLLN‘LAIGZJEMWLLasﬁamsmimmmﬁ% 5
nsimunnagndiaznaisnislddedivia msiauasUszidiunanislifedda

Principles, concepts and importance; digital advertising and marketing
communication planning process, strategies and tactics of digital media planning, digital media

usage evaluation.

143-302 nagnsn1saseassAnulaeunfina 3(3-0-6)
Creative Strategies in Digital Advertising
Idedunon Ll
ANUYNNY AUAIATY  LAZUANNITVBINITAMNUANAENTNITATETIANUILBUIATA
navsmsaivassAnulavasdeRdviagunuUi
Definitions, importance and principles; creative strategies in digital advertising;

creative tactics for advertising in digital medias.

143-303 gsnalawanfdna 3(3-0-6)
Digital Advertising Business
FvUsAUnau Taidl

AnneiguuuuAsnisuazsyuumsuimsanlanan e lvussgndlilunisdadmineny
lawanniglussdnisuasuSendunulavan saudsegeavnssunslavanlviinisdnassynains
VST AZNSNEINT D 5 p819UTEANS AN

Analysis of business models and ad management system. To be applied in the
distribution of advertising and advertising agencies within the organization. Including the

allocation of the advertising industry personnel. Budget and other resources efficiently.
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143-304 n1seaagai1aussgdlanianisiosns 3(3-0-6)

Influencer Marketing Communication

vrdsaunay Ll

ANdIAE N15le Macro Influencer wag Micro Influencer Tusudeansnisnain A3
MU MIUszendld n1sUseiliung

Importance; usage of Macro Influencer and Micro Influencer in marketing
communication; planning; application; evaluation.

143-305 msaessNIsRAIARIUI (N 3(3-0-6)

Marketing Commmunication on Facebook

FyrUsAunau Laid

anuddny msldmadnlunuieaisnisnain M Msdsegndld nsUssifiuna
nsdeansmInamsuedn

Importance; usage of Facebook in marketing communication; planning; application;
evaluation of marketing communication on Facebook.

143-306 N158RE1IN1IAAAKILBUAAUATY 3(3-0-6)
Marketing Communication on Instagram
v 1UIAUnNaUY Taidl
Ay nsldduanunsulusudearsnisnain nsnsuey n3Uszyndald nns
Useilunanisdoansnsnannrnuduanun sy
Importance; usage of Instagram in marketing communication; planning; application;

evaluation of marketing communication on Instagram.

143-307 nisAeasnIsaaakulal 3(3-0-6)
Marketing Communication on Line
FuUeAUnau Taidl
anuddny msldladlusudeansnisnain nsnaun nsUsEendld msUseifiunanis
Foansnisrannrnulad]
Importance; usage of Line in marketing communication; planning; application;

evaluation of marketing communication on Line.

143-308 N158RE1INIIAANKNIUNIAADS 3(3-0-6)

Marketing Communication on Twitter

AvUsAunau Taigd

auddny mslivinmeslunudeansnisaan mMenausu msUsegndld nsUssidiuna
nsAeansnIsnaaRILInmes

Importance; usage of Twitter in marketing communication; planning; application;
evaluation of marketing communication on Twitter.
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143-309 sziUauisIvenazUsliunaulavuIfiia 3(3-0-6)

Digital Advertising Research Methods and Evaluation

FyrUsAunau Taidl

ndnnsfiugumsidaiionslavaniiva veuanardnuarrensiseiienislavan
Advia weadalun3de nsiudeya msusuliuuszdninmuenislavanilia sTARDUTLNY
lawanfdva

Basic principle of digital advertising research, research scopes and characteristics of
digital advertising research, research techniques, data collection, evaluation of digital
advertising, digital advertising testing.

143-400 wnATANTITUILALBIUGNAT 3(3-0-6)

Advertising Presentation Techniques

JyrUsAunau [Etix

wallase 9 Tunsdnaueuwnuaulavan nmsldlanviayunsallunisiiausanu nsin
UfuRlunsuaueu

Various advertising presentation techniques, guidelines and audio visual aids for
presentation, presentation practice.

143-401 msé’wﬁanﬁuﬁLﬂm‘ﬁamuﬁamsmmmﬂ 3(3-0-6)

Special Events for Marketing Communication

yrisAunau Taigd

wdnnsuaruIRnlunsdnfanssufimmiionudeaisnisaain esdusznauarUsean
gafInTTAwioUdeasnIsnan

Principle and the concept of special events for marketing communications, the types
of activities for marketing communications.

143-402 M3FemnTAuAdmIUIa ARGy 3(3-0-6)

Brand Communication for Startup Business

JyrUsAunau [Etix

unARRTUAT AR Ad eI Aud el mRaEs AuA AL sadUszney
VDIAUAMTIAUAT MIUTMNIIANITATIAUAT wMsAeansnsnaIniiead uars NS ALY

Brand concept, important of brand for startup business, brand equity, components of
brand equity; brand management, making communication planning to build and maintain brand.

143-403 953 usTAIvITnlavLaznvaneiineades 3(3-0-6)
Laws and Ethics in Advertising
dedunon Ll
npusnefiieadesiumslaman asseiussaLaralessveainlawan
Laws related to advertising; ethics in advertising profession.
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143-404 Zasfnanizniimslavaniaa 3(3-0-6)
Selected Topics in Digital Advertising
dsAuniau g .
Saaameneunisiavaniiaulalulagiu lngasusenmideisedinsunaunis
amzilpuieu
Specialized subject matter of current interest in digital advertising. Selected topics
will be announced before enrollment.

143-405 (309AMIANIZNNINITADENIN1TAAIARIIA 3(3-0-6)
Selected Topics in Digital Marketing Communication
yrsAunau Taigd | |
Sesamzmsinunisdeasmmanaidviaiinalalutiogiu nsasUszmaidedodli
NIUNOUNM T TIUR U
Specialized subject matter of current interest in digital marketing communication.
Selected topics will be announced before enrollment.

143-406 FunurUszifiutlagtudrunisdeansnsnaiaddiia 3(3-0-6)
Seminar in Current Issues on Digital Marketing Communication
vrsAunau Taig)
‘UiuL@u{]f\]ﬁ]UUﬂi@ﬂﬁwﬁﬂHWW‘Nﬂ’mﬂ’liﬁ@ﬁ’ﬁﬂ'ﬁ@a’m@ﬁma ‘ZNUﬂﬁﬂ‘H’]"\] G]EN&IZ“D‘LJTJ&I
GLUﬂWﬁaﬂUi’]EJﬂ’]EJFLG]ﬂ’]iﬂ’mUﬂLLaGUEJ\‘iNﬁ’EJULWEJW]LL‘Ll’J‘Vl’NLLmGU‘{jﬁJW’]{]‘ﬂ%UUVILaaﬂ%iaﬂimﬂmﬁ
Current issues or case Stud|es in digital marketing communication; Students are
required to participate in supervised discussions by the lecturer in order to find solutions to
chosen current issues or case studies.

143-407 3BuaUNANEN 1(0-2-1)
Co-operative Education Preparation
AvrisAunau Taidl ) |
wanmsufURnulumsinuluanudszneuns anuidesdulunisviau wihi an
Suraveu wariruaRminzaulunsiny nsdanudinssendldlunisuddenu
Principles of working in workplace, basic working knowledge, duties, responsibilities and
appropriate working attitudes, application of theories in the workplace.

143-408 &@nnNaANE 5(0-40-0)
Co-operative Education
AY1UIAUNDU 143-457 WIYUARNAANW

nsufuRnduien 16 #Upiluanulszneunsiliden mLUuliJmmmmmmawm
NANEAS ﬂ'lsﬂmm'ﬁﬂ’mﬂmLLasua\‘mL“UEJ’JGU’meaM’muN'luLLa”mmawﬂiﬂmawmmm Haiiouiu
UiuaumiaﬂumiwNmﬁuaflmﬂm&ﬂ@EJ‘Uiﬁmmiﬁmmmﬂ%uLisJuLsmﬂUﬂﬁmmﬂuamuﬂiuﬂaumi

Working for 16 weeks in the selected vvorkptace according to the course's approval
by controlling with specialist or job supervisor and co-operative education advisor to enhance
the students' working experience by integrating knowledge and skill from classroom into the
workplace.
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3. Jynannineuns nsied wazienina

%

3.1 AYITINUIAUANEUAT INSNAY wasdanava

146-269 1A3991u 1 3(0-9-0)
Project 1
FyrUsAunau [Etix
NSHAILILATNARLATIIUNIIAIUNSNER AN UdDRIVE YiTe NMweuns 3o nsviel
N a = 4 A a a ¢ v av & v o
N30 INEY NIB NTLUEAAN NIB ADTEAINUN I@Elﬁlstiﬂ’ﬁ?’i]EJLUUEWUIUW]?’\]G’WHI@N\T]N
Development and production of original research based project in the area of media

production related to digital media, film, television, radio, performing art, or printed media.

146-369 1AS997U 2 3(0-9-0)
Project 2
AY1U9AUnay gl
ASHAILILALNANLATIUNINANUNISHNANFDLNYINUFDRAINE Y138 NINUURS %50 NSy
A a a A A a a ¢ 2 aa o v =
Y30 Y YiT0 MIuans 130 dodsiius anUssinuiniianududeunaziduuusssy
Development and production in complex and abstract issues in the area of media

production related to digital media, film, television, radio, performing art, or printed media.

146-469 1A3997U 3 3(0-9-0)
Project 3
AvrisAunau 1aig)
nsWRILIkaZNARLASINUNEIUN AR IR udeRTTa vive nneund wie Tnsved
vido ANy vie Nsuans vie Aedsiiun MuLAIFIUNIINTN
Development and production of professional standards in the area of media

production related to digital media, film, television, radio, performing art, or printed media.

UNINYRL ALY

nangnstimaransUndin 76



3.2 AAWEBNAINEUNT INSNAY wazdandva

146-300 UsziRnweunsling 3(3-0-6)

Thai Film History

FyrUsAunau [Etix

ﬂiummmmummaqama’mmiumwaumim W@JUWﬂWi%@ﬁﬂLLU‘ULLa valna i'JlI‘VN
WmmmimumimammﬂLLmammmﬂﬁ]ﬁmu

History of Thai film industries, the development of patterns and styles and also the
development of film production from past to present.

146-301 MSAFNATIANIUUNANBUAS 3(2-2-5)

Creative Writing Film Script

FvUsAunau Taidl

NANNISWYUUNAINGURS ﬁaéﬁugﬂLLUUImqa%"NLLazaqﬁ‘ﬂizﬂamaawmwaum% 19
doansanufn ensual AnuFEnduAIn wazesAUsENeUBY 9 vesnweuns AnufuRnnTeuum
ameuns Tnesuannsdeulasee Tasaiewens n1sadadnuasddofiazas wazn1siawn
Fossmlgunameunifiauysal

Fundamental of script writing, both form and structure and elements of film,

communicate thoughts, mood and feeling from the picture and other elements, practice
writing the screenplay, starting from synopsis, treatment, plot, characteristic of characters and
story development to finish screenplay.

146-302 NSTUIUNITUAINITANLTINNIIAINEUAS 3(2-2-5)

Post Production Process for Film

AUsAunau Taidl

‘Viaﬂﬂ’]iLLa ﬂi‘”‘U’J‘Llﬂ’]i‘Ma\‘iﬂ’]im‘EJVI’WNﬂ”I‘WLLa“LﬁEN L%ﬂUﬂwuwﬂumumaun’ﬁmm
ANYURAT Wuﬁmmiaiwﬂiﬂv\lﬂma 9 NN IN stmmauLLavﬂﬁswﬁaﬁuTuMaﬂuuwﬂLaEN NSLABNAUAT
Usznaulazidesuseneu Nﬂﬂgumﬂfrﬂmmawa Qﬂﬂimma 9 TuszuuRdraiiieadestunisma
Tudunoundanisanesi

Fundamental of postproduction process, basic techniques in editing process, graphics, sound

recording, soundtrack and sound mixing — practice with the equipment in digital system

146-303 NHBHNAINEUAS 3(3-0-6)

Film Theory

AUIAUNDUY g

AIUNUIBVDIHDA TN URNS NQuhNINUNS SNYULLATSTIUTIAVEIEDA TN UNS
99AUTTNOULAZNTZUIUAIINITHANET UNUIN NTNTI 95385550 Laz mm%’uﬁmauﬁﬁﬁiaﬁmu
wammumamumi NBNAYDINNEUATHBNITHIDY LATHFNA FIANLaLIRUSTTY maamuﬂg‘mmw
Aertasiunmeuns ImEJLuuﬂ'1mmsnmﬂmmﬁﬂw’mﬂumwmmﬂmaLLaummsmm
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Signification of film, film theory, the nature of film, elements and process of
producing message, roles and responsibilities, ethics and social responsibilities, impact on
audiences, the influence of film to politics, economic, society and culture as well as laws
implicate with film which emphasis on case study from Thai and international context.

146-304 N1SENEATNEUAS 3(2-2-5)
Cinematography
v isAunau Taigd
mnAnguiuaznanufoilunsiienimeuns auaudRvesndedussuudinaiildluns
fenmeuns masnaugunsainig o MAsdestunisaievih Annisdnuasdmiunsanenmeuns
iiedeansensual mnuddn Andnnuunameunsifiesenenaumngliidunmadeulmedisil
Usgandnm
Concepts and practice in cinematography, property of digital camera to use in film

D

production as well as other equipment, practice the lighting for film to convey feeling, mood
and interpret the screenplay for convey meaning in moving images.

146-305 Uszgndraditan1seanuuunusiedmiuaweuns 3(2-2-5)
Art Applied for Film Production Design
y1U9AUnaU Taigd
nguuuwiAnuannisiiuAaduazesnuuuauaintlunuaimeuns wasinujuiinis
9ONUUY M3damaniuil msidenan nsimain nsvigunsaluszneuan msusstuazng
BONLUUVITIHY N1588NLULLATOIAINNY NMsasamailafiay naenaun1sdnesdusenauluanly
aenndesiuidedsm
Aesthetic in various art forms for design the film, concept and theory on production
design in film production, practice to design, location scouting, material selection, staging,

props, hair and make-up, costume, technician as well as mise en scene

146-306 N15UTTENALEEILATAUAS IUINTE519ETIANTINEUNS 3(3-0-6)

Creative Sound and Music Applied for Film

v1UeAunNaUY Taidl

wAnAfuUnU MM ivesdesuasaunilununmeund Tufsqundsaans uas
sULUUTDINLATANGY Aaudefnaufediagtu iundszgndliludenineuns Anwvilagldnsdifin
mnmslddes msldmamazaussUszneuludenmeunsidanulansuiclugunisiendes ms
donumneuazersunl ielduiugulfaunsoiluvssendldlunissdan meunsiely

Function of sound and music in film work, including aesthetic and types of music
from the pass to present, which study from case study that excellent in narrative, convey
meaning and feeling for applying in future film production
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146-307 M1sININYUaznIIATERgTuasdmudenmeuns 3(3-0-6)

Film Critic and Audience Analysis

vrsAunau Taidl

wuAnae 9 Tunmeunssanads N3EUIUNISHRET NMIFAIINLAYNITAS AN
FfusEnIndasianineunsuasuy lnefnwiiiuwulfndndneey dyinet lassadedey
PAUNTUNIEIAY U18IAR 1MNTIUA 9 AEAIUFULUUTENVRININEUAT TINRINTIATISIETU
ansvseruunmeunsluusundsnuadielv

Concepts in modern film, production process, interpreting and semiotics between
film and audiences, study from psychoanalysis, semiotic, structuralism, ideology, myth,
discursive practice as well as formalism, including audience analysis in modern society.

146-308 qsﬁau,a:msmmﬂﬁm%'u?iamwaum% 3(3-0-6)

Film Business and Marketing

vrsAunau Taigd

ﬂTWEJUG]%TUU’iUVWINﬁiﬂRWN‘UENU’i“LVIFTIV]EJLL@“?“@UN’]N’]“U’W] ﬂ?WSU@ﬂULLQ@WﬁW%ﬂii@J
ﬁi’]ﬂ?ﬁiﬂ miasﬂmammﬂwmwaum msmmammmumwaum ﬂ’]iUi”GU’]mJWUﬁﬂWWEJumi
ﬂ?iﬁ]ﬂﬂ'ﬁ{ﬂEJ@a@@ﬁ]‘Uﬂ’ﬁf\]ﬂ‘\]’Tﬁuqﬁm’]WBWﬂi

Film in Thai and international business context, the creative industry, increase value,
film marketing, public relation, film screening as well as selling the film

146-400 N15A319ATIANALANLAYNIIA WAL EIFINTUN NG UAS 3(2-2-5)
Special Visual and Sound Effect Technic for Film Post Production
yrdsAunaw lud
AnwmdnniseeniuusaginUuRnisasrameliafiiaynienin Msasenin 3 46 fAnw

‘Viaﬂmi’e)aﬂLLUULLa”NﬂUQUMZﬁNL%ﬂuﬂWLﬂ‘b}%NmmﬂﬁJ\‘i miﬁiwﬂumﬁﬁ”ﬂau HnufuRnisldau

TUsunsugendwIsag o ANeates wag ENINALNETUNAT AN NS UILNIREIn13EeTh
Design fundamental for special visual, 3D production, study fundamental of design

and practice with sound, soundtrack and other software that related and integrated all

techniques in postproduction.

146-401 mwaum%maaau,azmi’ﬁﬂ 3(3-0-6)

Experimental Film and Research

AvrisAunau 1aig)

ANwIANUNLIY UseLan LL‘LDFW]WU%’]ULL@”Ui”IEJ‘Uu“UE]\‘iﬂ']’i’J‘«]EJﬂ’]WEJUG]ﬁL“UQULVIﬁﬁ’]ﬂGﬁ
HUNTEIRNYIANG 9 I INEURS ﬂmﬂwumaumimLuumi’mwaamimammqmumwaummq6]
mim‘wum‘ﬂmmun% ﬂ?iﬁﬂH’WIUVI’J‘UVIi]‘U{] LL‘IJ’JWJ’]&J?]@LL@”\TWU’J?\]EJ‘VlLﬂEJ’JGUEN L‘Vlﬁ‘LJﬂﬂﬁLﬂ‘Ui’J‘Ui’lll
ﬁuaua ﬂ’lﬁ’JLﬂi’]"’WUE]ZLIﬁLLﬁ”ﬂ’]'ﬁa'iUNaﬂ’liTﬂﬁJ Lwamlﬂamsmmmaaaamwaum TagunAnwvinnng
G]\‘i‘Ui‘”L@mﬂ’ﬁ’]’°UﬂwiaﬂﬁiW@aaﬂﬂﬁﬂﬂWWUUMi@’lEJWLJLENLL@‘”‘VIG]&EN‘VI’]ﬂ?iﬂﬂﬁ’)’]’]ﬁ]‘&JLW@uqLﬁ‘L!EJ

Study the signification, type, basic concepts and film research from various case
study of film, research question, review literature, data gathering, data analysis and conclusion,
to do research paper, the research will be conducted by the students.
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146-402 s2fpuUdtAReneneuns Wnsviad wazdendva 3(2-2-5)
Film, Television, and Digital Media Research Methods
AUsAunau Taidl
Funouszdeunsiteritensuannunmeuns nsvied wazdonaa
Procedures in research methods for film, television and digital media.

146-03 (Fasdnanizuszifiutlagiuvasnmeuns 3(3-0-6)
Selected Topics in Film Contemporary issues
JyrUsAunau et
Feamznasunneunsiaulalutegtu TnsagdsemaideiFeslinsuneunis
amzilousou
Specialized subject matter of current interest in film. Selected topics will be

announced before enrollment.

146-404 (FasdniannznaduinesmadaufiAnisnimweuns 3(2-2-5)
Selected Topics in Film Technical Skills
AvrsAunau Taigd
Fesamgmasnuinuzmaiaufiinsameunsiiaulalutlagiu Tngayusemeriade
Fedlvnsuneunsamadeusou
Specialized subject matter of current interest in film technical skills. Selected topics
will be announced before enrollment.

146-405 (Fasdnanizmedunisuanidemnmeuns 3(2-2-5)

Selected Topics in Film Content Production

rUsAunau Taigd

Bosmgneiundndomameunifaulaluiiagty Tasezusenardoidels
nuneunsamiouseu

Specialized subject matter of current interest in film content production. Selected
topics will be announced before enrollment.

146-406 FUNUNNINHUASIINALE 3(3-0-6)

Seminar in Contemporary Film

JyrUsAunau [Etix

Usziiiutlagtiuviensdidnwimasnuameunisiuadiy Suind@nwazdesddiusaiunns
oiumemeldmsmiuguasestaeuiiomuuimadlaiymiagtuilidenvionsdlfnm

Current issues or case studies in contemporary film. Students are required to
participate in supervised discussions by the lecturer in order to find solutions to chosen current
issues or case studies.
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146-310 NINWLNITNANTIEATININAY 3(2-2-5)
Television Production Skills
vrsAunau Taigl
maﬂmiu,amﬂwuwuﬁ"]ﬂumamam‘mmﬂmmﬂuiﬂmeuLmﬂwﬂw,l,auuaﬂamia BQ
‘1/]ﬂ‘i?}uwu%’m‘ifl’]ﬂﬂ’]uLﬂi@ﬂﬂJ’eﬂuﬂﬁNaﬁ]i’]ﬂﬂ’]i
Principal and basic skills for television production for entertainment including in-
studio and outdoor. Basic skill practice on equipment for production.

146-311 nquijAeadedeutuade 3(3-0-6)

Theories of Popular Media in Contemporary Age

JyrUsAunau [Etix

Vli]“lﬂ{]LLa LL'LJ’JF’Wﬁj‘\]‘\]UUVIN’]N’]I‘ﬂuQ’mﬁE)ﬁNEJUEJMIUEHNV]LﬂEJ']“U@QﬂU“UVlU'WI ‘VT‘L!'W]LL’@“
awﬁwammaaamuawmamm IﬂEJﬂJ\WH]”L%’]IR‘I?’W’J’]MMSJ’]EJ%@QVIQEQLLa‘”ﬂ?iu"ILEJ’WIQH{]EJ’ﬂ‘SUEJﬁU’]EJ
NﬁﬂLﬂﬂ‘\]’]ﬂﬂ@J\l'}ﬁ‘ﬁu

Contemporary theories and concepts concerning with the role, function and impact
of popular media on society emphasizing on popular media theories and their application in
explaining the effects of popular media on the mass.

146-312  n1sadiusienisinsiad 3 (2-2-5)
Performance for Television Program
Ay 1U9AUnaU Taigd i}
wallanisadusienisingiad lnglanizn1sinn1sevinig @1ea1 aaonauuLdes
AusunsaiiuswnsnsiauUTsanag 9
Techniques for television performance, especially body and eye movement as well
as voice projection for hosting television programs.

146-313 A1990NLUUNAZES19ETIATIENSINTNAL 3(2-2-5)
Television Program Designing and Creating
y1U9AUnaU Taigd o
vinmseenLuUKayaieasIATIeMIngimivssiansing q laesusadnnsauaiisius
wazAnnsastaya NMsmvualsnsiiaueiminzauiunguilmineuas ingUusyaAvedsonis n1s
LASUUVUIULAZNTITHUNIY NITAIENT AZIURAINITANYNN
Fundamental of television program design, starting from research, screening data,
define the presentation for suitable audience and program objective, pre-production,
production and post-production.

146-314 n1sHANESARLTIYIIMNeINSTIAY 3(2-2-5)
News Documentary Television Production
Wndsduneu | Laidl o o
ﬂsvmuﬂmmv%’umaumﬁwamwaﬂwsaflsﬂa%ﬁLﬁamlﬁsrﬂmmmﬂﬁaqﬁﬂuﬂm U
mmmumwwsamaLmﬁ]iﬂmﬂLmawauamﬂ 9 VlmeumUﬂﬂa Aafiunt dodu 9 wazdLEUD
Lﬁaainwaummmmmu L‘WE]EIE]?I’]ﬂUENN%Mlﬂ@mﬂ%mﬂmm%@‘u@ﬂu
News documentary production process that relate from news, including researching
from person, print and other, and present more complete news for communicate to audiences.
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146-315 n1sWANTIENSNNINININSTiAL 3(2-2-5)

Sports Program Production for Television

JyrUsAunau Taidl

ndNNTNANTION5AN ariinufURIALITUNTEUINNTUAzIMATAG 9 TunswEn
3189AIAUIN LN IVA

Fundamentals of sport program production for television, practice in the process
and techniques to produce sport program for television.

146-316 mswAnTENsISAdiReduRude 3(2-2-5)
Transmedia Production for Television
AuUeAUnau Taidl
wannsans1en1sinsiedAgatunisansesludnyarvesnistrurIunienisioans
suhiEnUfoRnsnansensiteduiude
Fundamental of transmedia production for television and producing transmedia
television program.

146-317 AMIHANTIENTINSIIALIRANIEIIBYAAR 3(2-2-5)

Individual Television Production

y1U9AUnaU Taigd

mMswdnsensinsimisenuies uazmeunsmedessulatl lnoysannisuazUszynd
LAn nouiuavdnnisdeans meldnisuugihlaenssanaananse

Self-television production and broadcast via online media by integrated and applied
concepts, theories and communication fundamentals, under the advisory of lecturers.

146-318 aAsnsNAding 3(3-0-6)
Thai Drama Series
AY1UeAUnay gl

U539 uazianmsvesazasinsiailve Jeszinszuiuezmedalumsndnazasinsvianl
History and development Thai drama series for television and analyzing the process
and techniques in Thai drama series production.

146-319  nsudnenndesludevaousau 3(2-2-5)

Audio Work Production for Convergence Media

AvrdsAunay 1ud

wnAnkaEvEnMIAetudedes mandneuaiisassadedsaiiomeunsiuremasiig
fifimskaurauaInaede

Concepts and principles about audio media, audio creative work production for
broadcasting through multiple convergence channels.
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146-410 nMTPBNKUUAINUAZASUIENBURIN 3(2-2-5)

Scenery and Property Design

vrsAunau Laidl

vié’ﬂm'iLLazﬁﬂmﬁugm’LumﬁaaﬂqumﬂLLazéwszﬂaumﬂﬁm%’mw&Jmﬂmsﬁmﬁ
WAILINITTBINITEBNLUURINTIENTT NTTUIUNITOBNHUUKALATIATIA samﬁﬂﬂﬂﬁﬁ’aﬁugwﬂumi
ponLuUAINTuTIENIsINSiad

Fundamental and basic skill for scenery and property design, development in stage

design, the process and basic practice in scenery and property design.

146-411 N193ATITRLALIVTAITIENITINTIIAY 3(3-0-6)

Television Program Analysis and Reviewing

yrsAunau Taigd

ndnnsiasginaisvassemsinsiailunisieoansiudun daludademanssuasluds
Rauy naenIunguiuardnnsUssiiuanaiung 9 vaadelnsvimg

Analysis tactics for television to communicate with viewers on both content and
arts as well as theory and evaluate on various dimension of television.

146-412 mswﬁmwmsmitﬁumwimu’?im mmma:msﬁﬂsiauwmimﬁ'ﬂﬁ 3(2-2-5)
Travel Culinary and Leisure Television Program Production
y1U9AUnaU Taigd
ﬂ’ﬁﬁdami’]EJﬂﬂﬁiﬂiﬁﬂﬂiuﬁﬂEmgﬂﬂﬁﬂ’JUi’mLﬁ@%’]LﬁIEJ’JﬁUﬂTiLaUVI’NLﬁl’e]ﬂﬁﬁ/iaﬂl,ﬁﬁn
21N5NNSNU WazNISWARDU
The content convergence of television program production on travel culinary and leisure.

146-413  3asfaan1zman1suansien1sinsiiad 3(2-2-5)

Selected Topics in Television Program Production

Ay 1U9AUnaU Taigd

Feaamzysinunssansensinsimiaullutlagiu nggdsemaided el
nIneuNMIamziisus o

Specialized subject matter of current interest in television program production.
Selected topics will be announced before enrollment.

146-414 FUUUINIINAATIHNITINTIIAY 3(3-0-6)
Seminar in Television Program Production
Ay1U9AUnaU Taidl
UsziutlagtiunSonsd@nwimasnunssdnsonisinsim] faindnwasdesidiusaily
mseAUTnelinsiivguavesaouiiomuumaudledgmiagtuiidenviensdinu
Current issues or case studies in television program production. Students are
required to participate in supervised discussions by the lecturer in order to find solutions to
chosen current issues or case studies.
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146-320 n1sAvAudmSUNsHERTeRIa 3(3-0-6)

Methods for Digital Media Production

vrsAunau Taigd

Bsdundoyauudendvia mavharundlatudeya wagnsihdeyemairsassdsum
dmiudendva

Digital information gathering, Understanding Digital media information and the use
of information to create messages for digital media.

146-321  uwrltiudendviasouasie 3(3-0-6)
Contemporary Digital Media Trends
AvrsAunau Taigd
ﬂﬂm%mmu amﬂaa AuRANA1esdesaulaturazuszinn Wedunuiuldlunis
a¥19assAdondva
Pros and cons and various of online media, the uses for creating digital media.

146-322 n15Aeanss-avasn 3(3-0-6)
E-sport Communication
AvrsAunau Taig)
ﬁ’J’]@JTVI']vLﬂLﬂEJ']ﬂ‘UE]G]ﬁ’]MﬂiilIE] Eﬁﬂ@i(ﬂ “LJi‘”LﬂVlGUENLﬂiJﬂG]’N 9 IUWﬂiULLUU ﬂ’]iﬁ‘ﬂﬂ
DINTNANID- ﬂ"d@i@]LLﬁu‘L!ﬂﬁ]ﬂL‘Ll@‘Vﬁ‘iWEJﬂ’ﬁLﬂEJ’Jﬂ‘ULﬂll’dLWE’Jﬁi’]\‘isﬁiJsljua@ﬁﬂﬂllLU‘HGU’EN@]L!L’EN
Fundamental knowledge of modermn e-sport (Electronic Sport) industry,
understanding every types of game on different platforms and becoming a professional gamer
and game broadcaster for building online community.

146-323 nsARESSATIALUSIUEDRIVA 3(3-0-6)
Design Thinking in Digital Media
FuUeAUnau Taidl | |
NSTUIUNSARTES19ETIA d1SUNAIU LALRRNLUUWLIAAIUNNSEDENSULEDRARYA
Design thinking for design and communication development in digital media.

146-324 nsuAndaiaiousse 3(2-2-5)
Virtual Media Production
AvUsAunau 1aig) | |
NFLUIUNTHARNULUUEL DUITINELUTUNTURINEN N RaUaUNTHANUVNE 8NN
The specific computer program to create Virtual media design and production for
visual communication.

146-325 mswsBRUkazleuanaIuasndiuNRande 3(3-0-6)

Preparation and Storyboard Writing for Media Production

rUsAunau Taigd

miL‘UEJuﬁGlai‘U’e]iﬂ Vnmmlfuﬂﬁmmumaaa FupourounIHan AnwuazUUumn Awafi
N385 ETIALAZAeAILLNY

Writing a storyboard to understanding the camera angle in pre-production steps.
Study and practice about creativity and meaning.
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146-326 n1sHAALATESETIAEORIA 3(2-2-5)
Digital Media Design and Production
vrsAunau Taigd . .
MIANULAIUAENMIUSTIIaNANMERTA NMsfpsalIavimifavia nsesnuuuiavtlunyae
Photo retouching and processing, digital video editing, and multimedia design.

146-327 n1suanaaUasulayl 3(2-2-5)
Online Clip production
JyrUsAunau Taidl
NILUIUNIINBUNITHEN NINEN waznadansanaauluguuuvesuladl
Online video clip production procedure including pre-production, production and
post production.

146-328 dulwnsnNanIsUaLD 3(2-2-5)
Infographic for Presentation
vrsAunay Taigd .
NMSUNLEUBLLENIAIIANATITNNEANNATUAULED AT TDAILNDATANNLNY
Infographic presentation with the significant of sounds and texts.

146-329 msuandan1saueaulall 3(2-2-5)
Cartoon Online Production
AyrUsAunau lig 3 | | |
ﬂizmumiaamwuLLazmamﬁam%@uﬁﬂLLU‘IJmWﬁ@LLazLﬂﬁauM’Jﬁﬂw%’ULNBLLWiuuﬁaaaulaﬁ
Cartoon Online production procedure for both still picture and motion picture for
establish in online media.

146-420 NIUIMNIHOAING 3(3-0-6)
Digital Media Management
yrUsAunau Taigd .
NANNITUALLUIAANEINUNITUIUITINNITTININEDAT
N3NNI IUIMIIINInddunelyan wasnisuseiuaunin
Principle and concept of digital media management, project planning, resources
management, intellectual property management, quality assurance.

Y]

A A1SINGBAUIIY NISUSHS

146-421 A159BEULATNISHARGaF WS Uaanteaulall 3(3-0-6)
Media Planning and Production for Online Channel
AvrisAunau 1aig) )
nMsas1eaTIALLIARtUNSNARLLad S Uaantaaulat NSINMHEAITAANA BEUATT
nansenseaulan
Creative concept of video production for online channel, channel marketing
management, online channel planning.

146-422 1393AALANITNNEHDAINA 3(3-0-6)

Selected Topics for Digital Media

yadeAunew  lud |

SRz udsfdviamiraulalulegiu lensasdsemaiiteisadvinsiunouns
amzilousou

Specialized subject matter of current interest in digital media. Selected topics will
be announced before enrollment.
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146-330 N1FA1IAINUT? 3(2-2-5)
Photojournalism
v1UsAunau Taidl
wannsuazimadanisarenin ietiauedeyatnasienmieludedsiu uazde
poulail
Principles and techniques of photojournalism to present information in printed

media and online media.

146-331 msanenmiNanuUssvdunug 3(2-2-5)
Public Relations Photography
FvUsAunau Taigd
wAtA LazIsn1Ia1eAINAINTINAN 9 Guaaaqﬁﬂil,ﬁaiﬁﬁmmmﬁﬁﬂﬁaﬁiaaﬂﬁﬂi Lagmo
Adnuaifinvesesdns
Photography techniques and practices of organizational activities in order to

promote organizational good-wills and good images.

146-332 mssiwmmﬁamuiwwmﬂ 3(2-2-5)

Advertising Photography

AvrisAunau Taigd

ﬂaqwﬁﬂﬂiﬂ§ﬁﬂaiiﬁﬂﬂwd1EJLﬁEJQ’]uI‘zJHm’I AaUzN1T90NLUUNINGNY NTSUIUNITHAY
NMIINURUAITHER MTAIMUAFIYAAINT inATliansatan nsiiang 9 mﬂi’fm‘%mﬁaLLazqﬂmmﬂlu
anAle NMsvaua UTINTESETIE N ReU AR eS

Creative strategies for advertising, Art, design, photo processing and production
planning, Assigned personnel, Various imaging techniques, The use of tools and equipment in

the studio lighting, as well as the creation of images by computer.

146-333 n1sgnenmian1sYiBaLien 3(2-2-5)

Tourism Photography

AvrisAunau 1aig)

nsAeastenmUTWlendisr MsdmdenamaneUsznouiemdunisviesiten ns
denlsausuiin msteamanuivieadien Mstenmyaaaiunvieniien MsieaImeIs
funsvieadien

Travel photography and communication, photographic for tourism content, resort
and hotel photography, tourism attraction photography, portrait photography for travel and

tourism, food photography for travel and tourism.
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146-334 A13618AINYAAE 3(2-2-5)

Portrait Photography

JyrUsAunau et

wannswazimadanisatsaimyaaaiiien1sdenumine uagnsinufiRnisdienn
yaaaviiluLazuonagile

Principles and techniques of portrait photography to convey meaning, practice
portrait photography both inside and outside the studio.

146-335 n1sangnwiaviAl 3(2-2-5)

Landscape Photography

FyrUsAunau Laid

wdnnsuazimadanisatsnmiiriionisdeninamaneg uagnsinufiinnsansniw
FaieishemafinnasnszuInnsieyay 9

Principles and techniques of landscape photography to convey meaning, practice
landscape photography with techniques and other special processes.

146-336 LYaNAUNITNABUIININUTTIN 3(2-2-5)
Selfie and Convergent Culture
y1U9AUnaU Taigd
wanmsmstenmisaiiiledeansndndnualvesynnatieglunguimusssusis
Fundamental in selfies for communicate multiple identity of individual that live in
different cultures.

146-430  309AAANIZVNNITEIBATNGTILYIR 3(2-2-5)
Selected Topics for Natural Photography
v 1UIAUnNaUY Taid]
Feaamemeinumadaufiinsnsasamuunsssunaludsendaogtu Tnsagdsene
wdaidedimsunounisamafousoy
Specialized subject matter of current interest in natural photography techniques.
Selected topics will be announced before enrollment.

146-431  Funuszaudagdudrunisananin 3(2-2-5)

Seminar in Photography

yrUsAunau ety

Uszidiutlagiuvensalfinumadiunisdnenn faindnwagsdosdidiusulunmseiune
meldinsiiuguasesiasuitevuumandladamiagiuiidenvidensdlfinu

Current issues or case studies in photography. Students are required to participate
in supervised discussions by the lecturer in order to find solutions to chosen current issues or
case studies.
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146-340 MaTsuvudedeaueaulay 1 3(3-0-6)
Writing on Social Media 1
JyrUsAunau Taidl
nann1suazIsnmsdeveniiuduauinmsvusuluuinainvatsuudedsnueeulal n1s
Feuuuiiugunniauennudadiuiifvenauasduysylevd
Principles and methods of transmission through imagination in various formats on
online media, writing based on a rational and useful opinion.

146-341 nsilsuuudedeausaulay 2 3(3-0-6)

Writing on Social Media 2

FvUsAunau Taigd

msdeanstoyarensiTeusuiuusi o mmsiazarandladnvazionzueanuidou
vudedsaueaulaivonmising 4 avannsaiiussgndegnangan

Communication with various writing styles, knowledge and understanding of the
characteristics of writing on social media in various channels and applied appropriately.

146-342 nslaziidemde 3(3-0-6)
Media Content Analysis
y1U9AUnaU Taigd
sufouitnmsisaiiomuosdeuszandie o
Research Methodology in different types of media content.

146-343 M13TBUETENULTodIAY 3(3-0-6)

Investigative Journalism Social Media

y1U9AUnaU Taigd

ndnnsuarIsnmunndeyarnasifideniansdn driemediu uazmsdne
Uszifutnaiuraulaluudundusing «

Principles and methods for Information gathering; in-depth content, special news
and studying interesting news issues in various contexts.

146-344 n1seRNUUUTANTUATNARTeReRuRN 3(2-2-5)

Layout Design and Printed Media Production

AvrisAunau 1aig)

wdnnseenuuUdandedafiun nswleuuaznsanusduatulunsuandedefiun
USBAVANY 9 NSTUIUNSRANTRRIRILN FIUANTEUIUNNIABUNISNAR NTEUIUNITNTHAR WaE
NIZUIUNTITNAINITHER

Principles of layout design for printed media, preparation and editing of manuscripts
for printed media production, printed media production process from pre-production to post-
production.
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146-345 nsuBedoasauwmauuInsinwideds 3(2-2-5)
Informative Media Production on Mobile Telephone
AvUsAunau 1aid
wdnmswandelngldlnsdniiefoduniesdiotelunmsndadolnaiunisesnwuudisg
nsldlusunsudszgnd (Woundiadu) TunisWamneu nisadradent Tnsadsussloviiiy
Ufduiuslunisinsedoans
Principles and creative techniques for informative media production on mobile,

user’s interaction by using application to develop informative media production.

146-440 Bpsfmaniznantsasassdidemuuiossulan 3(2-2-5)
Selected Topics in Online Media Content Creation
JyrUsAunau [Etix
Sevarmgnmeunsasnasdienuudeselat NSWEULAZNITINELNSTRYAaTULUY
#1e 9 Tidhiuanunisel wardelutiagiu lnsazuszmaidedodimmunounisameidoudou
Specialized subject matter of current interest in online media content creation;
writing and disseminating of different types of information in situation and current media.

Selected topics will be announced before enrollment.

146-441 (F09AAANIININNIHAAYIIENS 3(2-2-5)
Selected Topics in News and Information Creation
v 1UIAUnNaUY Taid]
Besamemadumsndnuazainsassainiiietiausuudevainvansguuuy Tagay
Ussmadededinsuneunsamadouden
Specialized subject matter of current interest in news and information creation to

present in various media. Selected topics will be announced before enrollment.

146-442  gunuszautagiudiueig 3(3-0-6)

Seminar in Current Issues on News

y1U9AUnaU Taigl

Usziutlgtitensdifnumeiuin Ssinfnwazdestidiusuluniseduseaels
nsmfuguavesauiievumadlslgmiagiuiideniensdlfinu

Current issues or case studies in news. Students are required to participate in
supervised discussions by the lecturer in order to find solutions to chosen current issues or

case studies.

.
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146-350 msuanslunsuande 3(2-2-5)

Acting in Media Production

JyrUsAunau ety

ndnnsuandudfiRisudaudnsuimssmewesdss msdaunamsiinaun nmsln
lanuszan Juawinmsnisinyaunlula nslweseiuaginnuunagas MIRnUJoRnmesanieuas
o1ual madeulmnglimsmuauiteldlusrundndelnsiiad Ing nmeuns vioii

Principles of basic performing practice which are body and vocal warm up, observation,

concentration, training for senses and imagination, inner monologue/dialogue, script
interpretation and analysis, physical and emotion practice, controlled movements for
television, radio, film or theater production.

146-351 msldvinmaiienisuans 3(2-2-5)

Movements for Performing Arts

JyrUsAunau [Etix

vdnmandeulmieneegadifarlunisuwans mstinannamdeumessnedmsu
tiuans Fereunranesen1e manssi malafiuguveanisededlmlumsuans UseiRuay
auvissmanslunsldfatzyedanimaionisuans

Principles of the art of movement on stage, body training, relaxation techniques, body
balancing and basic movement for performing arts. Techniques for television performance,
especially body and eye movement as well as voice projection for hosting television programs.

146-352 nsaulasundrude 3 (2-2-5)

Cross Media Script-writing Adaptation

y1U9AUnaU Taigd

%5ﬂﬂWiLLa3ﬁﬂw3Lﬁ’e]x‘ié]luiumilfﬁauumﬂ’]iLLamEULL‘U‘UG\IN 9 msfawdasunduriude
ssUTAvesdonarNIasNaTIAUNSALUaY TaudeeSesssuasTeussafitnideuuniad

Principles and skills in different kinds of scriptwriting for performing arts, cross media
script-writing adaptation, nature of media and adapted script writing, including morals of script

writer.

146-353  N1590NLUULATNLANNIILAZATUASUTINTITNULNDNISHENS 3(2-2-5)
Costume Make-up and Hair Design for Performing Arts Communication
AvrisAunau 1aig)

‘Viaﬂﬂ’]iLLﬁuVIﬂHuWU%WHIUﬂ’]i@E]ﬂLLUUL@?@QLL@Q?’HHLL& ﬂﬂiLLGNWLﬂ NRIUINTVDINTT
@E)ﬂLL‘U‘ULﬂiENLLG]Qﬂ’]EJLLauﬂWiLLGN%L!’] i’lllﬂﬂﬂ’]iﬂ]ﬂUQU@ﬂWiWH%W‘Iﬂu\‘i’mﬁﬁUuL‘W@ﬂ"li@@ﬂLL'U‘UL?]?@\?
LLGNﬂ'WEJLLauﬂﬁﬁLLmﬂ‘lﬁuq‘WWNNL‘WE]?I@EI’]?‘V]N?H?LLEWN Iﬁ]EJGL‘*UEULLUULLauLVlﬂuﬂ'Jﬁﬂﬂi(ﬂ'N 9

Principles and basic skills costume make-up and hair design, Costume design
evolution, basic arts practice for performing arts costume make-up and hair design by using
different types of techniques.
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146-354 msﬁ'ﬁumuﬂEﬂmwu,azn'lil,l,amaaniu\i'mn'ﬁ?iams 3(2-2-5)
Personality Development and Art of Expression in Communication Works
FyrUsAunau [Etix
NSARUUATNNIN waHAILITINwEaNMskandean uUseynaldludinusedniu Bous

L%@QIF’]N&%INGUBQﬂ’]igaﬁﬂiﬁ’jﬂﬂ’l’m‘v]m?EJﬁEJG]iQLLaBﬂ’J’]QJMQJ’]EJLLN\‘I ﬁﬂ‘lﬁ’]ﬂ?ﬂ%lﬁﬂﬂ AW N NS

domnumne anuAn AnuiAnvesiiuasuazidsansogiavinzan
Personality development and developing acting skills and adapt for using in daily

life. Structure of speech communication including both denotation and connotation. Study
how to use voice, language, movement, meaning, thoughts and feelings of sender and

receiver properly.

146-355 msmfuazasailedu 3(2-2-5)

Theatre Directing : Beginner

AvUsAunou 1aig

winnsuazinuglunsifunsuanaoiiu uwamaesnsifunisuans wihdiuas
WosTsuassuIUIIAimTvewiiunsuans msuftRnisaisassdmsuansuaznsinny
Fiudunyaoey

Principles and basic skills in directing, styles of directing, duties and morals of a

director; creative practice in collective ensemble.

146-450 N199DNLUUANNLASLLEY 3(2-2-5)
Scenery and Lighting Design
v 1UIAUnNaUY Taidl
‘Vié’ﬂmSLLazﬁﬂwﬁugﬁﬂumiaaﬂLL‘U‘UQWﬂLLazLLaﬂﬁm%'Uazmmﬁ ASTUIUNITODNKUU
uavasassd suidinufuRfugnluniseenuuuannluasasiad
Fundamental and basic skill for scenery and lighting design, the process and basic

practice in scenery and lighting design

146-451 n1suaARENITULELD 3(2-2-5)

Performing arts for Presentation

AvrisAunau 1aig)

vié’ﬂm'31/1’Nﬁa‘d5mﬁLLamﬂ,J’]UizqﬂmﬁLﬁﬁuﬂ’lﬁﬁ’]Laua NITUIUNTASETIANUNITHEARS
s 9 ieTrgusvassTianaty fudniseieunsuans msfieseUszanunu nsussanduiug
sdansUsziEiung

Principles of performing arts adapted for presentation, process of performing arts
creation in different purposes start from performance preparation, work coordination, public

relations and evaluation.
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146-452 MslHELAZAUAS IUNITUEN 3(2-2-5)

Vocal and Music for Performing Arts

AvUsAunau 1aid

wanniseenideaiionisuans anuduiusszninmunifudenisians audnvare
Aoawasausd n1sdeansvendotazaund nsliidosazaunsluniswant Ussinnuazmaiacige
YoudanaraunsTlunswans

Principles of vocal performance, relationship between music and performing arts,
characteristics of sound and music, sound and music communication, use of sound and music

in performance, genres and techniques of sound and music-based performance.

146-453  39AAENIZVNNITHDAITNITUNANS 3(2-2-5)
Selected Topics in Performing Arts Communication
FvisAunau Taidl
Sesamzmenunisdeasmsuansithaulalutiogtu ngasUszmaidededingy
nouNTaInzLsuReU
Specialized subject matter of current interest in performing arts communication.

Selected topics will be announced before enrollment.

146-467 3puauNaANEN 1(0-2-1)
Co-operative Education Preparation
Ay 1U9AUnaU Taigd
ndnnsufoinulumeheniuaniusznounts anudidesiuluntsviinu i e
Suiinreu wazsimuaRfimunzaulunsihay mstheudinlszgndldlunmsu o
Principles of working in workplace, basic working knowledge, duties, responsibilities

and appropriate working attitudes, application of theories in the workplace.

146-468 @nNARN®E 5(0-40-0)
Co-operative Education
AY1UIAUNDU 146-467 WIYUANNIANW

msudRnudunan 16 dUnsiluannuuszneunsiiden Fadulunuendiiuroues
ndngns meldmInuauguavesidermyvioniminnuuazeinssivinmaniadnm e
dasraumsaflumsinuvestnAnwvlasysanmsanufanduFeudrtunisihauluaoy
Usegnaunis

Working for 16 weeks in the selected workplace according to the course's approval
by controlling with specialist or job supervisor and co-operative education advisor to enhance
the students' working experience by integrating knowledge and skill from classroom into the

workplace.
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